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No.  40 


Linekge  Records  of  1924  For  883  Daily  and 
J  289  Sunday  Newspapers  of  U.  S. 

I  Listed  Total,  of  More  Than  5,000,000,000  Agate  Lines  Indicates  That  Advertisers  Spent  $642,000,000 
I  in  Daily  Press  Last  Year — Canadian  Lineage  Also  Analyzed 


A  dVOCIiISERS  spent  about  $642,000,- 

i|^  000_  for  A;  ice  in  daily  newspapers  of 
•he  United  States  last  year,  it  appears 
from  the  stfetistics  gathered  from  619 
American  cities  by  Editor  &  Publisher 
ind  presente'yin  this  issue.  The  tabula- 
‘■on.  the  moA  complete  and  comprehen¬ 
sive  ever  pub|ished.  is  based  on  the  re¬ 
turns  of  228  morning,  655  evening,  and 
289  Sunday  Jhewspapers  in  these  cities, 

I  which  total  population  estimated 

.  This  means  that  statistics 

re  available  for  51  per  cent  of  the  coun- 
ry’s  morning  papers,  42  per  cent  of  the 
vening  papers  and  53  per  cent  of  the 
iunday  papers,  serving  approximately 
hree-eights  of  the  nation’s  people.  The 
Dtal  1924  lineage  for  the  papers  listed  is 
,058,705.508  agate  lines,  of  which  1,639,- 
49,561  lines  appeared  in  morning  papers 
nd  3,419,155,947  lines  in  evening  papers. 
This  volume  is  further  divid^  in  the 
abulation  under  the  customary  princit»l 
leadings — National  Display,  Local  Dis- 
ilay,  and  Classified  Advertising.  Sun- 
lay  lineage  is  not  separated  in  the  totals 
[iven  above,  nor  in  any  of  the  other 
igures  which  apear  in  this  discussion,  be- 
ause  a  number  of  publishers  do  not  yet 
ceep  their  weekday  and  the  Sunday  totals 
IS  distinct  tables.  “Morning”  therefore 
s  understood  as  “morning”  and  “morning 
ind  Sunday”  and  “evening’  carries  a  sim- 
lar  double  meaning.  Also  for  the  reason 
that  some  publishers  keep  only  a  general 
total  of  their  advertising  volume  and 
^eep  no  record  of  classifications,  or  an 
incomplete_  record,  the  totals  of  the  sev- 
:rall  subdivisions  which  are  noted  below 
ire  considerably  less  than  the  grand  totals 
just  noted. 

Morning  papers  listed  carried  264,921,- 
agate  lines  of  national  display  adver¬ 
tising.  or  16.1  per  cent  of  their  total 
volume. 

Evening  papers  carried  472,288,161 
agate  lines  of  national  display  business,  or 
13.8  per  cent  of  their  volume. 

Morning  papers  carried  956,443,281 
agate  lines  of  local  display  advertising,  or 
58.3  per  cent  of  their  total  business. 

Evening  papers  carried  2.329,646.092 
agate  lines  of  local  advertising  or  ^.1 
their  total  volume. 

Morning  newspapers  carried  275,865,- 
"t  ,^®8ate  lines  of  classified  advertising,  or 
P  cent  of  their  total  volume. 
Evening  papers  printed  444,790.039 
agate  lines  of  classihed  business,  or  13 
.  per  cent  of  their  total. 

stated  divisions  thus  account  for 
^  J  pec  cent  of  the  morning  paper  space 
■nd  94.9  per  cent  of  the  evening  paper 
‘^ce.  The  differences,  as  remarked 
a  ^o-.e,  are  caused  by  failure  of  publishers 
completely  divided  reports  of 
■  cir  lineage. 

Complete  comparison  of  these  records 
*ith  those  for  1923  (published  in  Editor 
^  Publisher  of  Feb.  26,  1924)  cannot 
iTf,  the  reason  that  more  than  half 
\i  ;  papers  now  listed  did  not  supply 
»  .-'^res  for  1923.  However,  a  cursory 
’?“j‘‘’On  of  large  and  small  news- 
liapers’  totals  for  both  years  shows  that 
^  ^  ■■•ipenty  was  more  evenly  distributed 


than  in  any  year  since  the  war.  Many  great  many  more  newspapers,  chiefly  in 
large  city  newspapers  show  losses  rang-  the  smaller  cities,  report  and  prove  that 
ing  from  1  to  6  per  cent  from  their  1924  was  the  best  year  they  ever  had. 
peak  1923  figures ;  on  the  other  hand,  a  National  .Advertising,  on  the  whole,  ran 

Editor  &  Publisher  Lineage  Record — 1924 

CITIES  OF  OVER  1,000,000  POPULATION 


Classified 

4,483,714 

1,367,436 

5,851,150 


City 

Paper 

Issued 

Total 

Display 

National  Local 

Brooklyn  . . . 

..(r) 

11,119,764 

1,956,774 

4,679,276 

Sunday  ed. 

■  (m) 

5,540,180 

1,146,826 

3,025,918 

Total  . . . 

..(s) 

16,659,944 

3,103,600 

7,705,194 

Brooklyn  . . . 

. . .  .Standard 

Li nion  . . . 

..(r) 

7,275,066 

1,504,314 

4,105,520 

Sunday  ed. 

.(m) 

1,641,158 

254,760 

i;248;356 

Total  . . . 

..(s) 

8,916,224 

1,759,074 

5,353,876 

Brooklyn  . . . 

....Times . 

..(r) 

3,992,850 

512,594 

2,322,970 

Sunday  ed. 

.(ra) 

773,666 

67,624 

640,094 

Total  ... 

..(s) 

4,6%,516 

580,218 

2,%3.064 

Chicago  . . . . 

..(r) 

11,242,890 

2,078,748 

8,110,056 

Chicago  . . . . 

_ Herald- 

Examiner 

..(b) 

6,466,293 

1,413,399 

3,264,921 

Sunday  ed.  , 

,.(m) 

5,776,449 

1,449,210 

3,767,866 

Chicago  . . . . 

Total  . . . . 

..(a) 

12,242,742 

2,862,609 

7,032,687 

....Journal  .... 

..(r) 

4,%7,025 

837,801 

3,538,500 

Chicago  .... 

....Daily  News 

..(r) 

19.583,411 

2.734,652 

12,364.875 

Chicago  . 

('hicago  . 


New  York 
New  York 
New  York 
New  York 


Philadelphia 

Philadelphia 

Philadelphia 


..Post  . (r) 

..Tribune  . (b) 

Sunday  ed.  . .  (m) 

Total  . (a) 

..Free  Press  ...(b) 
Sunday  ed.  ..(m) 

Total  . (a) 

...V.’Hv  . (r) 

Sunday  ed.  ..(m) 

Total  . (s) 

..Times . (r) 

Sunday  ed.  . .  (m) 

Total  . (s) 

. .  .American  _ (b) 

Sunday  ed.  ..(m) 

Total  . (a) 

.  .Herald- 

Tribune  _ (b) 

Sunday  ed.  . .  (m) 

Total  . (a) 

F.tvning 

Journal . (r) 

Daily  News 

(tab)  . (b) 

Sunday  ed.  ..(m) 

Total  . (a) 

_F.vening  Post  .(r) 

.  .5'm»  . (r) 

_  ^Telegram-Mail  (r) 

Times  . (b) 

Sunday  ed.  ..(m) 

Total  . (a) 

.World  . (b) 

Sunday  ed.  ..(m) 
Total  Morn,  (a) 

World  . (r) 

,  ..Bulletin  . (r) 

. . .  Gazette- 

Democrat  . .  (a) 

...Inquirer  . (b) 

Sunday  ed.  . .  (m) 
Total  . (a) 


5,470,584 

17,232,519 

10,948,602 

28,181,121 

8,703,954 

6,067,040 

14,770,994 

22,862,154 

7,742,364 

30,604,518 

7,747,742 

2,304,281 

10,052,023 

5,701,964 

9,204,734 

14,906,698 

7,921,180 

5,385,780 

13,306,960 


1,020,282 

3,345,972 

1,735,356 


3,859,575 

8,428,443 

6,276,633 


5,081,328  14,705,076 
2,202,522  3,897,1.38 


1,107,274 

3,309,7% 


3,362,492 

7,259,630 


2,617,286  15,690,766 
1,360,044  3.829,364 

3,977,336  19,520,130 
1,109,567  5,795,354 


495.815 

1,605,382 

1,167,576 

2,778,878 

3.946,454 

1,579,126 

1,439,950 

3,019,076 


1,397,539 

7,192,893 

2,999,080 

5,960,840 

8.959,920 

5,461,320 

3,460,342 

8,921,662 


14,409,150  2,185,890  11,831,610 


4,073,270 

I, 777,310 
5,850,580 
4,434,416 

13,268,308 

8,805,720 

15.977,6% 

10,306,228 

26,283,924 

9,557,300 

7,301,054 

16,858,354 

7,928,134 

19,194,840 

4,866,922 

II, 797,500 
7,793,100 


1,2%,982 

293,246 

1,590,228 

1,189,058 


2,424,626 

1.412,252 

3,836,878 

2.985,354 


3,018,102  10.094.576 
781,444  4,853,700 


2,882,806 

2,737.012 


9,673,090 

5,281,028 


5,619,818  14,954,118 
1,366,832  3.061,234 


1.326,830 

2,693,662 

1,518,164 


4.024,946 

7,086,180 

6,329.074 


3,929,377  11.082,761 


1,665,232 

138,042 

1.803.274 
1,087,286 

65,948 

1,153,234 

1,054,086 

1,787,973 

559,473 

2,347,446 

590,724 

4,483,884 

590,727 

5,458,104 

2,936,613 

8,394,717 

2,604.294 

1.597.274 
4,201..568 
4.554,102 
2,552,956 
7,107,058 

842,821 

410,927 

1.253,748 

1,535,308 

465,016 

2,000,324 

880,734 

485,488 

1,366,222 


351,662 

71,812 

423,474 

260,004 

155.630 

3,170,576 

3.421.800 

2,288,188 

5,709,988 

5.129,234 

1.949,278 

7,078.512 

80,986 

4,182,702 


l)ehind  its  1923  figures  to  a  very  slight 
extent,  due  principally  to  the  political  un¬ 
certainty  which  prevailed  last  July  and 
August.  Those  months,  it  appears  frorn 
the  lineage  chart  presented  on  page  107 
of  Editor  &  Publisher  International 
Year  Book  for  1924,  were  marked  by  a 
drop  in  volume  considerably  greater  than 
the  usual  seasonal  slump,  anil  were  fol¬ 
lowed  by  an  abrupt  September  recovery. 

The  present  tabulation,  probably  for  the 
first  time  since  such  statistics  were  first 
compiled,  groups  newspapers  according 
to  population,  and  not  according  to  the 
volume  of  business  carried.  Cities  are 
listed  alphabetically  in  their  population 
groups  and  newspapers  are  listed  alpha¬ 
betically  under  cities.  The  convenience 
of  readers  is  best  served  in  this  manner, 
and  is  also  the  first  consideration  in  the 
elimination  of  figures  showing  the  com¬ 
bined  lineage  of  morning,  evening  and 
Sunday  papers  under  one  ownership.  The 
general  policy  in  handling  this  lineage  has 
been  to  give  separate  totals  for  the  eve¬ 
ning  and  for  the  morning  and  Sunday 
papers. 

The  key-letter  following  the  paper’s 
name  denotes  publication  time,  as  fol¬ 
lows;  (a)  every  morning;  (b)  morning 
except  Sunday ;  (c)  morning  except 

Monday;  (d)  morning  except  Sunt^y 
and  Monday;  (e)  morning  and  evening 
except  Sunday;  (g)  morning  and  eve¬ 
ning  and  Sunday;  (m)  Sunday  morning; 
(r)  evening  except  Sunday;  (s)  evening 
and  Sunday.  Evening  papers  are  named 
in  italics. 

Lineage  of  Canadian  dailies  appears  at 
the  end  of  the  American  tabidation  and 
the  same  rules  were  followed  in  its  com¬ 
pilation  and  analysis.  The  lineage^  of  13 
morning  and  32  evening  and  2  Sunday 
papers  is  included. 

Listed  newspapers  which  averaged  a 
million  lines  or  more  per  month  last 
year  follow : 


...(b)  11,797,500  8,218,800  . 

. .  (m)  7,793,100  5,125,500  . 

...(a)  19,590.600  13,344,300*  . 

♦Total  Display — local  and  national 
(Continued  on  page  14) 


3,578,700 

2,667,600 

6,246,300 

combined. 


Detroit,  News  . (s)  30,f»04.518 

Chicago,  Tribune . (a)  28,181.121 

Los  Angeles,  Times . (a)  27,393.78(1 

New  York,  Times  . (a)  2(),283.924 

Washington,  Star . (s)  25,314.749 

Pittsburgh,  Press  . (s)  23.409,516 

St.  Louis,  Post-Dispatch  . .  (s)  23,046.800 
Los  Angeles,  Examiner  ..(a)  22.%3.039 

Columbus,  Dispatch . (s)  20,827,721 

Philaclelphia,  Inquirer _ (a)  19.59!).MXf 

Chicago,  News  . (r)  19.583.411 

Philadelphia.  Bulletin  - (r)  19,1‘M,840 

New  York.  World . (a)  18,858.354 

Cleveland,  Plain  Dealer  ..(a)  18,257,584 

San  Francisco,  Examiner  .(a)  18,235.801 

Newark,  N.  J.,  News . (r)  18,104,473 

Oakland,  Cal.,  Tribune  ...(s)  17,654,420 

Los  Angeles,  Herald . (r)  17,405,598 

Indianapolis,  News . (r)  17.357.724 

Milwaukee,  Journal  . (s)  17.311,319 

Miami,  Fla.,  Herald . (a)  17,001,999 

Brooklyn,  Eagle  . . (s)  16.659,944 

New  Orleans,  Times- 

Picayune . (a)  16.494,381 

Baltimore,  Sun  . (a)  16,485,167 

Baltimore.  Evg.  Sun . (r)  16,301,311 

Dayton,  News . (s)  16,099,412 


4 


Editor  &  Publisher  for  February  28,  1925 


Birmingham,  News  . (s)  15,881,44<) 

Memphis,  Commercial  Ap¬ 
peal  . (,a)  15,137,696 

Rochester,  Democrat  & 

Chronicle  . (a)  15,088,755 

Xew  York,  American _ (a)  14,906,((98 

Detroit,  Free  Press  . (a)  14,770,994 

Toledo,  Blade  . (,r)  14,964,523 

Dallas,  Tex.,  Times- 

Herald  . (s)  14,908,654 

Wilkes-Barre.  Pa.,  Record  (b)  14,884,450 
Canton,  O.,  Repository  ...(s)  14,577,216 
Scranton,  Pa.,  Tinle^  ....(r)  14,542,416 

Portland,  Oregonian  . (a)  14,451,528 

N'ew  York,  Journal  . (r)  14,409,150 

Seattle,  Times  . (s)  14,378,822 

Minneapolis,  Tribune  _ (a)  14,351,570 

Boston,  Globe  . ..(g)  14,328,068 

Philadelphia,  Public 

Ledger  . (r)  14,159,331 

Flint,  Mich.,  Journal . (s)  14,000,938 

Cincinnati,  Times-Star  ...(r)  13,941,165 

Buffalo.  News  . (r)  13,929,601 

Grand  Rapids,  Press . (r)  13,906,144 

.Atlanta,  Journal  . (s)  13,805,778 

Minneapolis,  Journal  ....(s)  13,755,383 

Cleveland,  Press . (r)  13,716,444 

Philadelphia,  Public 

Ledger . (a)  13,687,758 

Denver,  Post  . (s)  13,631,044 

Houston,  Chronicle  . (s)  13,596,366 

St  Louis,  Globe-Democrat  (a)  13,584,922 

Cincinnati,  Enquirer  . (a)  13,388,214 

San  Diego,  Union  . (a)  13,551,888 

St.  Petersburg,  Fla.,  Times  (a)  13,335,480 
N  e  w  York,  Herald 

Tribune  . (a)  13,306,960 

New  York,  Sun . (a)  13,268,308 

Hartford,  Times  . (r)  13.260,240 

Providence,  R.  L,  Bulletin  (r)  13,013,231 
.\kron.  C).,  Beacon- Journal  (r)  12,927,274 
Cleveland,  News  &  Leader  (s)  12,734,700 

Trenton,  Times  . (s)  12.696,514 

Indianapolis,  Star . (a)  12,644,473 

Wilkes-Barre,  Pa.,  Times- 

Lcader  . (r)  12,607,504 

Pittsburgh,  Sun  . (r)  12.5(>4,972 

Youngstown,  Vindicator  .  (s)  12.538.662 

Boston,  Herald . (a)  12,392,928 

Buffalo,  Times  . (s)  12,365,709 

Dallas,  News  . (a)  12,320,204 

Richmond,  News-Leader  .(r)  12,108,600 

Pasadena.  Star-News  _ (r)  12,285,245 

Chicago,  Herald-Examiner  (a)  12,242.742 
Long  Beach,  Cal.,  Press- 

Telegram  . (s)  12,178,745 

Tampa,  Fla.,  Tribune . (a)  12.055,708 


1.EADERS  IN  NATIONAL 
ADVERTISING— 1924 

Morning  and  Sunday 


LEADERS  IN  NATIONAL 
LINEAGE— 1924 

Evening,  Six-Day 

Philadelphia  Bulletin  . 

3,929,377 

Newark  (N.  J.)  News . 

3,743,120 

Boston  Traveler  . 

3,129,650 

New  York  Sun . 

3,018,102 

Indianapolis  News  . 

2,944,194 

Chicago  News  . 

2,734,652 

Detroit  News  . 

2,617,286 

St.  Louis  Post-Dispatch _ 

2,369,360 

Cincinnati  Times-Star . 

2,351,622 

Boston  Transcript  . 

2,260,422 

Toledo  Blade  . 

2,255.939 

Baltimore  Evening  Sun .... 

2,190,126 

New  York  Journal . 

2,185,890 

Minneapolis  Journal  . 

2,008.974 

Boston  Globe  . 

1,950,128 

LEADERS  IN  LOCAL 

DISPLAY— 1924 

Morning  and  Sunday 

New  York  Times . . 

14,954,118 

Chicago  Tribune  . 

14,705,076 

Los  Angeles  Times . 

13,177,506 

Miami  Herald  . 

11,771,809 

Wilkes-Barre  Record  .... 

11,509,887 

Los  Angeles  Examiner.,.. 

1 1,339,342 

St.  Petersburg  Times . 

Memphis  Commercial  Ap- 

10,805,101 

peal  . 

New  Orleans  Times-Pica- 

9,684,024 

yune  . 

9,576,267 

Cleveland  Plain  Dealer.... 

9,099,214 

New  York  American . 

8,959,920 

San  Jose  Mercury-Herald. 

8,925,168 

New  York  Herald  Tribune 

8,921,662 

San  Francisco  Examiner... 

8,891,189 

Utica  Press  . 

8,570,870 

Cincinnati  Enquirer  . 

8,347,780 

LEADERS  IN  LOCAL 

DISPLAY— 1924 

Evening  and  Sunday 

GERMAN  DAILIES  TO  ADVERTISE  CLQ>rHING  ADVERTISINC 

ORED  BY  MERCHANT 


Plan  Campaign  in  Newspapers  to  Edu¬ 
cate  Agencies  and  General  Public 

Publishers  of  German  language  dailies 
in  a  meeting  held  in  Chicago,  Feb.  16, 
voted  to  enter  an  advertising  campaign, 
using  trade  papers  and  English  language 
newspapers  to  educate  the  agencies,  ad¬ 
vertisers,  and  general  public  as  to  the 
character  of  the  German  population,  what 
they  buy  and  how  to  sell  them. 


Declar^*  Public  Is  Sick  of  ComparstiTt 
Pric^P  and  Cut  Rate  Sales — . 
Prt§'*«»  “Dress  Well  and 
Succeed”  Campaign 


iStccial  to  &  PvBLisHsm 


St.  Loci.s,  Feb.  — The  clothing  and 

-A  permanent  committee  was  formed  to  tnen’s  furnishings  bii*ioess  has  been  made 


direct  promotional  work. 


follows : 


sick  because  of  con^arative  prices  am' 
•August  J.  Fertig,  Cleveland  IVaechter  chronic  clearance  saliV.  declared  Roy  G 
\al  G.  Peter,  OmaJia  Bretz,  president  of  tlV  Missouri  Retail 


Tribune;  .Albert  Sternberger,  Philadel¬ 
phia  Gazette  Democrat;  and  Irving  C. 
Buntman,  Milwaukee  Herald. 


ADS  IN  DAIUES  AIDED 
RAILROAD  BOND  SALE 


Copy  Placed  in  Newspapers  Along  New 
Haven  Lines  Insured  Success  of  $23,- 
000,000  Flotation — Other  Roads 
to  Follow  Plan 


Clothiers  in  an  address’  at  its  recent  con¬ 
vention  in  St.  Louis.  ^  Mr.  Bretz  is  j 
member  of  the  firm  lOf  Derge-Boden- 
hausen  Company,  St.  Jrjseph,  men’s  cloth¬ 
ing  and  furnishings,  \\  bich  has  not  held  i 
"clearance’’  sale  or  used  comparative 
prices  in  more  than  ’•en  years. 

“Several  years  agd>  clearance  sales  were 
necessary  and  clearance  sales  were  real 
and  genuine,”  said  M*"-  Bretz.  “In  those 
days  we  sold  80  per  cent  of  our  stock  in 
season,  with  a  fair  anei' legitimate  proiit 
The  balance  was  sold  in  a  February  clear¬ 
ance  sale.  Years  ago  the  public  used  the# 


MED 

ONI 


Decea*e< 

Tribui 

itt 


In  carrying  out  their  undertaking  to 


enh;t;he^d1>fTanufacturers  in 


ciiiiM  iiic  aiu  oi  maiiuiaciurcrs  in  nominK  l  a.  r 

the  recent  $23,000,000  bond  issue  of  the  ^ 


New  HaveiTRailroad,  organized  industry  "lent  that  prices  are  now  re^onable  Jus; 
of  Connecticut,  Massachusetts  and  Rhode  ^  different  way  of  saying 


New  York  Times .  5,619,818 

Chicago  Tribune  .  5,081,328 

Cleveland  Plain  Dealer .  4,297,004 

Boston  Herald  .  4,255,117 

J^ew  York  American .  3,946,454 

SiL  Louis  Globe-Democrat.  3,574,689 

Los  Angeles  Times .  3,450,454 

Des  Moines  Register .  3,427,886 

Detroit  Free  Press .  3,309,796 

San  Francisco  Examiner...  3,282,352 
Philadelphia  Public  Ledger  3,071,206 
New  York  Herald  Tribune  3,019,076 

Portland  Oregonian  .  2,936,976 

Baltimore  Sun  .  2,894,629 

Xbicago  Herald-Examiner..  2,862,609 


Detroit  News  .  19,520,130 

Washington  Star  .  16,582,418 

Pittsburgh  Press  . 15,579,858 

St.  Louis  Post-Dispatch...  14,398,720 

Columbus  Dispatch  .  13,785,217 

Birmingham  News  .  11,481,330 

Dayton  News  . .  11,239,830 

Dallas  Times-Herald  .  11,153,961 

Flint  Journal  .  11,108,866 

Oakland  Tribune .  11,039,252 

Canton  Repository  .  10,454,499 

Buffalo  Times  .  9,717,778 

Cleveland  News  .  9,271,200 

Atlanta  Journal  .  8,951,866 

Trenton  Times  . 8,823,532 

Utica  Observer-Dispatch  .  8,796,708 


Island,  made  liberal  use  of  newspaper 
space  in  placing  the  matter  before  the 
public  in  southern  New  England. 

That  the  industries  served  by  a  rail¬ 
road  should  thus  lend  their  credit  to  its 
support  was  in  itself  something  new  and 
unprecedented  in  American  railroad 
linance,  but  the  New  Englanders  went 
even  further  and  put  on  a  publicity  cam¬ 
paign  as  an  important  part  of  their  pro¬ 
gram.  The  annoucement  last  week  by 
.Mr.  E.  G.  Buckland,  financial  vice-presi- 
ilent  of  the  New  Haven  Railroad  that  the 
$23,000,000  loan  had  been  not  only  sub¬ 
scribed,  but  over-subscribed,  with  the  sub¬ 
scription  lists  still  open,  was  proof  of  the 
success  of  this  novel  plan. 

The  campaign  was  inaugurated  in  all 
tliree  states  by  the  publication  of  state¬ 
ments  in  the  name  of  industry,  in  the 
daily  newspapers  in  every  city  on  the 
New  Haven  lines.  Space  measuring  17 
inches  deep  across  five  columns  was  taken. 
The  copy  was  placed  directly  with  each 
paper,  no  agency  being  employed  and  the 
entire  publicity  was  in  charge  of  Dudley 
Harmon,  editor  of  Carpenter’s  World 
Travels,  Washington,  D.  C. 

The  advertisements  were  followed  up 
with  news  stories  based  on  manufacturers 
meetings  held  in  the  various  cities  of 
southern  New  England,  at  which  the  posi¬ 
tion  of  both  the  railroad  and  industry  was 
set  forth.  Endorsements  of  the  principle 


Prices  Are  Right.’  I  am  gy"’8  to  qwiif 
some  of  the  18  point  bold  type  head^ 
that  I  clipped  from  differe/’t  newspapo 
.idvertising  cut  price  .sales. 


•OUR  CLEARANCE  SAAF,,,  REDUC 
TIONS.  THE  BIGGE1|T  EVER 
OFFERED  AT  THIS  STORS-,  PRICE.s 
NOW  AT  ROCK  BOTTOM.” 


“WE  HAVE  OUT-DONE  ALL  COMPE 
TITION  IN  OUR  CLEARANCE  SALE 
REDUCTIONS  40%  OFF.  A  COM 
PLETE  STOCK  TO  SELECT  FROM. 
NOTHING  RESERVED.  ALL  GOODS 
BEAR  THE  ORIGINAL  PRICE  TAG." 


"OUR  33!d%  OFF  REDUCTION  SALE 
STARTS  TOMORROW.  JUST  TWO 
WEEKS  EARLIER  THAN  USUAL. 
IN  MAKING  THIS  UNIFORM  REDUC¬ 
TION  WE  HAVE  DISREGARDED 
OUR  PROFITS  ENTIRELY.” 


“THE  BIG  EVENT  —  OUR  SEMI¬ 
ANNUAL  REDUCTION  SALE.  AS 
USUAL  THIS  STORE  OFFERS  THE 
GREATEST  REDUCTIONS  35%  40% 
AND  EVEN  50%  OFF.  YOU  HAVE 
WAITED  TWO  MO.NTHS  FOR  THIS 
SALE.  BUY  NOW  AND  SAVE 
.MONEY.” 


“If  you  will  take  time  enough  to  stud' 
the  majority  of  sale  ads  you  read,  Mii 
then  take  into  consideration  the  possiblt 
viewpoint  of  the  customer,  you  will 
readily  see  how  ridiculous  and  flim'y  th:- 
type  of  advertising  really  is  to  the 


involved  in  this  co-operation  were  secured  customer.  No  wonder  the  buying  pubi 


from  bankers  and  brokers,  while  local  in-  is  sick,  tired,  bewildered  and  skeptical 


dustrial  associations  took  official  action  about  sales.  People  are  weary  of  readin: 


l.eaders  in  national 

LEADERS  IN  LOCAL 

LINEAGE— 1924 

DISPLAY— 1924 

Evening  and  Sunday 

Evening,  Six-Day 

favorable  to  the  movement 
The  advertising  in  the  name  of  organ¬ 
ized  industry  attracted  attention  through¬ 
out  the  East,  and  it  is  now  currently  re¬ 
ported  that  a  number  of  other  railroads 
with  heavy  loan  maturities  appr'iaching  Succeed’  idea.  Lets  spend  the  same  tini 
are  <lrawing  up  plans  for  refinancing  op-  money  and  effort  on  that  idea,  that  wt 
orations  along  the  lines  of  that  success-  are  now  spending  on  cut  sales  and  com 
fully  concluded  in  New  England  on  be-  parative  prices.” 
half  of  the  New  Haven.  _ 


sale  appeals  and  hunting  bargains. 

“We  have  an  opportunity  to  cash  in  w 
a  cooperative  campaign  that  will  prove 
highly  productive  for  the  clothing  bus' 
ness.  I  refer  to  the  ‘Dress  Well  and 


Detroit  New*'>  .  3,977,336 

St.  Louis  Post- Dispatch ... .  3,749,200 

Brookljm  Eagle .  3,103,600 

Houston  Chronicle  .  2,769,942 

Columbus  Dispatch  .  2,749,517 

Pittsburgh  Press . .  2,742,628 

Birmingham  News  . .  2,574,558 

Atlanta  Journal  .  2,539,334 

Minneapolis  Journal .  2,519,022 

Washington  Star .  2,480,259 

Fort  Worth  Star-Telegram  2,422,282 

Dayton  News  .  2,187,824 

Cleveland  News .  2,178,000 

Dallas  Times-Herald .  1,898,293 

Trenton  Times .  1,894,678 


Detroit  News  .  15,690,766 

Washington  Star  .  12,670,055 

Chicago  News  .  12,364,875 

New  York  Journal .  11,831,610 

Scranton  Times  .  11,716,061 

Pittsburgh  Press  .  11,392,094 

Los  Angeles  Herald .  11,144,994 

Philadelphia  Bulletin  .  11,082,761 

Indianapolis  News  .  11,011,983 

Wilkes-Barre  Times-Leader  10,499,566 

Toledo  Blade  .  10,440,640 

Grand  Rapids  Press . _  10,218,880 

New  York  Sun .  10,094,576 

Baltimore  Evening  Sun....  10,011,396 
Columbus  Dispatch  .  10,142,712 


Five  Journalism  Cups  Awarded 

The  Hartington  (Neb.)  Cedar  County 
Xeies  won  two  silver  cups,  one  for  the 
best  front  page  and  the  other  for  first 
place  in  the  “best  weekly  in  Nebraska” 
contest  at  the  Journalism  Week  of  the 
University  of  Nebraska  held  last  week. 
The  Harvard  Courier  won  the  cup  for  the 
best  school  page,  while  the  cup  for  the 
best  editorial  was  won  by  J.  H.  Sweet 
of  the  Xebraska  City  Press.  The  Wayme 
Herald  was  awarded  a  cup  for  the  best 
community  service. 


Schumann  A.  N.  A.  Vice-President 


Carl  J.  Schumann,  secretary  of  the 
Hilo  Varnish  Corporation,  has  bw 
elected  a  vice-president  of  the  Associa¬ 
tion  of  National  Advertisers,  to  take  tht 
place  of  Ralph  Starr  Butler,  who  ha' 
resigned  the  office  owing  to  his  resigna¬ 
tion  from  the  United  States  Rubkt 
Company.  Mr.  Schumann  was  also 
elected  to  serve  as  chairman  of  the  A.  N 
.A.  Executive  Committee.  Mr.  Schumann 
has  been  a  director  of  the  association 
since  1922. 


Start  Work  on  Clubhouse  Feb.  27 

Work  of  remodeling  the  old  Leidy 
homestead,  1319  Locust  street,  Philadel¬ 
phia  to  suit  the  needs  of  the  Poor  Richard 
Club  was  begun  February  27.  The 
house  will  be  in  early  Georgian  style, 
with  a  dining  hall  that  will  seat  250 
persons. 


Five  Clubs  Sending  1,000  to  Houston 

Five  of  the  315  clubs  of  the  .Associated 
.Advertising  Clubs  of  the  World  have  an¬ 
nounced  they  plan  to  send  1,000  delegates 
to  the  21st  annual  A.  A.  C.  W.  conven¬ 
tion  at  Houston,  Tex.,  May  9-14.  They 
are  in  New  York.  St.  Louis,  Kansas  City. 
St.  Petersburg,  Fla.,  and  Dallas,  Tex. 
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MEDILL  McCORMlCK 
ONCE  A  PUBUSHER 

Deceated  Senator  Was  Head  of  Cliicago 
Tribune  in  1910,  Previously  Serv¬ 
ing  As  Reporter  and  War 
Correspondent 


Editor  &  Publisher  for  F  ebruary  28,  1925  j 

M.  H.  DE  YOUNG  PLACES  CHRONICLE  IN 
TRUST  TO  PERPETUATE  HIS  WORK 

Income  on  $150,000  and  Many  of  His  Private  Paintings  and 
Curios  Go  to  Museum — Residue,  After  Gifts,  Goes  to 
Daughters — Veteran  Employes  Remembered 


Senator  Medill  McCormick,  who  died  ' 
suddenly  in  Washington,  Feb.  25,  was 
publisher  of  the  Chicago  Tribune  in  1910,  \ 
when  he  left  newspaper  work  to  enter  1 
politics.  _  I 

.•\fter  his  graduation  from  Yale  Uni-  i 
versity  in  1900  he  began  work  as  a  re-  i 
porter  on  the  Tribune.  He  took  his  as- 
dgnments  on  police  details  and  other 
routine  jobs,  read  copy  and  studied  the 
work  of  the  various  departments. 

In  1901  he  went  to  the  Philippine  Is¬ 
lands  as  a  war  correspondent.  He  served 
in  the  Samar  campaign,  attached  to  the 
staff  of  “Hell  Roaring  Jake”  Smith,  trav¬ 
eled  e.xtensively  through  the  archipelago 
and  gained  an  intimate  acquaintance  with 
the  problems  of  this  American  possession. 

Returning  home,  he  was  married  in 
June.  1903,  to  Ruth  Hanna,  daughter  of 
the  late  Senator  Mark  Hanna  of  Cleve¬ 
land.  He  resumed  his  duties  on  the 
Tribune,  was  made  publisher  and  served 
until  1910,  when  he  severed  his  connec¬ 
tion  with  the  newspaper  to  enter  the 
field  of  political  service. 

This  diversion  of  his  energies  from 
jiiumalism  to  politics  is  said  to  have  re- 
icrsed  a  program  originally  determined 
by  his  parents,  which  designated  him  as 
the  son  to  carry  on  The  Tribune,  while 
Itis  younger  brother  Robert  was  to  enter 
politics.  It  turned  out,  however,  that  the 
tastes  of  the  two  men  did  not  fit  in  with 
this  plan,  and  as  soon  as  they  and  their 
mother  became  convinced  that  Medill  pre¬ 
ferred  jwlitics  and  Robert  journalism 
they  shifted  careers.  Henceforth  Medill 
remainwl  in  public  life.  Colonel  Robert 
McCormick  has  for  some  years  been 
president  of  the  Tribune. 

The  personality  of  Colonel  Roosevelt 
is  regarded  as  having  fired  Medill  Mc¬ 
Cormick’s  enthusiasm  to  serve  his  coun¬ 
try  in  public  office.  He  threw  himself  into 
the  famous  Progressive  campaign  of  1912, 
working  night  and  day  as  \’ice-Chairman 
of  the  Third  Party  organization.  He  got 
the  Bull  Moose  machine  going  in  Il¬ 
linois.  and  in  the  election  that  Xovember 
won  a  place  in  the  State  Legislature  as  a 
Progressive. 

There  were  twenty-seven  Progressives 
in  the  House  at  that  session,  and  Mr.  Mc¬ 
Cormick  was  their  leader.  He  fought 
against  waste  in  the  State  Government 
and  for  vital  reforms  in  the  State  legis¬ 
lative  program. 

It  was  about  this  time  that  Mr.  Mc¬ 
Cormick  went  to  Mexico  as  a  corre¬ 
spondent  for  a  group  of  newspapers.  He 
was  with  the  Vera  Cruz  expedition  com¬ 
manded  by  General  Funston.  He  and  the 
late  Richard  Harding  Davis  and  Fred¬ 
erick  Palmer  went  through  the  lines  be¬ 
tween  Vera  Cruz  and  the  City  of  Mexico. 
Mr.  McCormick  was  twice  placed  in 
Mexican  prisons. 

A.B.C.  DIRECTORS  TO  MEET 

Will  Gather  in  New  York  March  6,  to 

Confer  with  N.  Y.  Publiihert 

Stanley  Clague,  managing  director  of 
the  .Audit  Bureau  of  Circulations,  this 
week  notified  New  York  and  Brooklyn 
member  newspaper  publishers,  that  A. 
o.  C.  directors  would  meet  their  com¬ 
mittee  in  New  York.  March  6,  to  dis- 
™ss  a  disputed  interpretation  of  the 
[mreau’s  auditing  rules.  Ne7e  York  Times 
js  not  party  to  the  protest,  it  is  now 
learned. 

Yew  York  and  Brooklyn  members  had 
'ejected  to  a  request  to  open  for  inspec¬ 
tion  certain  books,  claim^  to  be  unre¬ 
lated  to  circulation  auditing. 

213,500  Biographies  in  Times  Morgue 

In  the  files  of  the  “Morgue”  of  the 
■\ru<  York  Times,  are  biographical 
sketches  of  more  than  213,500  persons, 
who  have  figured  in  the  news. 


daughters,  or  upon  the  written  request  of 
all  of  them  who  may  be  surviving,  where¬ 
upon  the  house  is  to  be  sold  and  the  pro¬ 
ceeds  divided  between  the  four  daughters 
or  their  heirs. 

Upon  the  termination  of  this  trust  the 
collections  now  in  the  house  go  to  the 
M.  H.  de  Young  Memorial  Museum  in 
Golden  Gate  Park. 

George  T.  Cameron  is  named  executor 
of  the  will,  which  was  dated  at  San  Fran¬ 
cisco.  Feb.  8,  1922. 


4(>13ELIEVING  as  I  do  that  a  great  <>  ’o^ 

newspaper  should  be  concerned  with 
the  accomplishment  of  great  ends  for  the 
benefit  of  the  public  rather  than  to  be  de¬ 
signed  simply  and  solely  as  a  gainer  of 
moneys  for  the  benefit  of  stockholders  of 

the  corporation - ” 

With  this  declaration  M.  H.  de  Young, 
founder  of  the  You  Francisco  Chronicle, 
who  died  Feb.  15  in  his  75th  year,  out¬ 
lined  in  his  will,  filed  Feb.  18,  the  course 
to  be  pursued  by  his  successors  in  the  fu¬ 
ture  conduct  of  the  newspaper,  the  build¬ 
ing  of  which  was  his  life  work. 

The  will  erects  the  Chronicle  into  a 
trust  which  the  founder  specifically  directs 
shall  continue  the  policy  and  management 
of  the  newspaper  “in  the  same  safe,  care¬ 
ful  and  conservative  manner  in  which  it 
is  now  conducted,  without  being  in¬ 
fluenced,  hampered  or  controlled  by  any 
interest  in  carrying  on  its  work  for  the 

benefit  of  the  city  of  San  Francisco  and  . . ^  . . . 

the  State  of  California.”  March  16.  1873.  His  father  was  Dr 

George  T.  Cameron,  Percy  E.  Townc  geoege  t.  camehon  5  Cameron,  a  Confederate  veteran 

and  Nion  R.  Tucker  are  the  three  trustees  under  St«new.ill  Jackson,  while  his 

designated  to  carry  out  the  intent  of  devoted  27  years— to  the  date  of  the  will,  mother  was  a  daughter  of  Henry  Gerke, 
M.  H.  de  Young  to  continue  the  San  February  8,  1922— to  the  creation  and  de-  California  pioneer  of  1846. 

Francisco  Chronicle  as  a  San  Francisco  velopment  of  a  collection,  and  in  which,  yj  ^  seven  that  Mr 

and  California  institution.  he  says,  he  has  still  a  deep  interest.  Cameron  came  to  San  Francisco,  and  en- 

George  T.  Cameron,  by  explicit  direc-  Thirteen  designated  paintings  in  the  pri-  tered  the  public  schools  of  that  city  aiul 
tion  to  the  trustees,  is  to  take  the  office  vate  gallery  of  Mr.  de  Young’s  home  at  was  numhererl  among  the  graduates  of  the 
of  president  of  the  Chronicle  Publishing  1919  California  street  are  to  go  to  the  dass  from  the  Cogswell  Polytechnic 

Company  and  publisher  of  the  San  Fran-  Memorial  Museum.  School.  It  was  while  a  student  .-it  tb.- 


New  Chronicle  Publisher 
Schooled  in  Business 
and  Newspaper  Affairs 

George  T.  Cameron,  who  is  now  pub¬ 
lisher  of  the  San  Francisco  Chronicle 
through  the  wish  of  the  late  M.  H.  de 
Young,  expressed  in  his  will,  brings  to 
his  new  duties  a  wealth  of  experience  in 
various  fields  of  activity,  and  can  also  lav- 
claim  to  quite  a  knowledge  of  the  news¬ 
paper  publishing  business. 

His  advent  into  commercial  life  was 
through  the  establishment  of  a  weekly 
paper  mute  through  which  he  learned 
some  of  the  intricacies  of  the  business 
with  which  he  is  now  actively  identilieil. 

The  new  publisher  is  a  native  Cali¬ 
fornian.  having  been  born  in  Red  Bluff 
on  March  16,  1873.  His  father  was  Dr. 
James  S.  Cameron,  a  Confederate  veteran 
under  St«new.ill  Jackson,  while  bis 


It  was  as  a  boy  of  seven  that  Mr. 
Cameron  came  to  San  Francisco,  and  en¬ 
tered  the  public  schools  of  that  city,  and 


Company  and  publisher  of  the  San  Fran¬ 
cisco  Chronicle,  and  he  is  to  direct  the 


emorial  Museum.  School.  It  was  while  a  student  at  the 

The  beautiful  collections  at  the  Cali-  Polytechnic  School  that  he  laid  out  a 


policy  and  control  the  management  of  the  fr  rnia  street  home  of  jades,  ivories,  rock  route  for  the  distribution  of  the  weekly 
newspaper.  crystal,  curios  and  other  pictures — with  paper,  which  he  developed  into  a  well  p;iy- 

In  the  will  Mr.  de  Young  set  down  his  the  e.xception  of  three  pictures  to  be  se-  ing  business.  But,  as  his  leanings  were 


reasons  for  this  choice; 


lected  by  each  of  the  four  daughters — arc  towards  commercial  lines  he  abandoneil 


“I  believe  that  my  son-in-law,  George  to  go  eventually  to  the  Memorial  Museum,  the  circulation  field  and  accepted  employ 
T.  Cameron,  by  reason  of  his  business  The  collection  of  ivories,  jade  and  ment  with  the  hardware  firm  of  Hunting¬ 
training  and  his  years  of  association  with  other  objects  of  art,  which  adorns  Mr.  ton.  Hopkins  and  Company,  where  he  re- 
me,  is  better  advised  than  any  other  mem-  de  Young’s  private  office  in  the  Chronicle  mained  until  1894.  Attracted  by  the  busi- 
ber  of  my  family  as  to  my  plans  and  building,  is  to  remain  undisturbed,  though,  ness  acumen  and  resourcefulness  of  the 
policies  concerning  the  conduct  of  said  under  certain  contingencies,  this,  too,  may  young  hardware  clerk,  the  Crocker- 
Chronicle  Publishing  Comp.any,  and  is  go  to  the  Memorial  Museum.  Woolworth  National  Bank  offered  him  a 

most  capable  of  satisfactorily  carrying  on  No  value  is  set  on  these  gifts  to  the  position  as  hank  messenger, 
and  conducting  the  affairs  of  said  com-  Memorial  Museum,  nor  is  there  any  men-  It  was  in  1900  that  looking  over  broader 

pany.”  tion  of  the  amount  of  the  gifts  made  by  fields  for  his  restless  industrial  activity 

Mr.  Cameron  made  the  following  an-  Air.  de  Young  during  29  years  to  the  peo-  that  he  became  associated  with  the  oil 
nouncement  in  the  Chronicle  on  taking  up  pie  of  San  Francisco  in  their  museum.  business.  He  was  the  builder  and  pro- 
his  new  duties;  _  _  _  Mr.  de  Young  remembered  his  older  moter  of  the  oil  pipe  line  from  the  Coal- 

“M.  H.  de  Young  is  laid  to  rest.  His  employes  in  the  Chronicle  and  at  his  inga  oil  field  to  Monterey.  He  supervised 
qualities  of  courage  and  force,  his  years  home.  Not  one  of  the  servants  at  the  the  installation  of  oil  stations  at  Hono- 
of  ceaseless  thought  and  toil  for  the  California  street  house  failed  to  receive  lulu,  Portland  and  San  Francisco  Bay,  and 
nation,  the  state,  the  city  he  loved,  are  a  bequest.  The  butler,  Frank  Fujiwara.  was  responsible  for  the  delivery  of  the 
now  with  the  ages.  and  the  gardener,  who  is  designated  af-  first  fuel  oil  to  Alaska,  Portlanrl  and 

“The  principles  he  has  laid  down,  the  fectionately  in  the  will  as  “Eugene,”  with  Honolulu, 

policies  he  has  adhered  to,  shall  be  carried  no  other  name,  both  of  whom  had  been  at  His  endeavors  in  the  oil  industry  in 
on.  The  monuments  he  has  builded  shall  -he  de  Young  home  for  a  quarter  of  a  California  includes  the  drilling  of  oil  well- 


in  the  San  Joaquin  Valley  fields,  th 


he  added  to.  century,  are  specially  mentioned.  in  the  San  Joaquin  Valley  fields,  th 

“M.  H.  de  Young  has  chosen  a  bearer  Substantial  bequests  to  old  employes  of  operation  of  refineries,  and  the  laying  of 
for  his  standard.  If  that  standard  bearer  the  Chronicle  were  contained  in  the  will,  pipe  lines  in  Santa  Barbara  County, 
has  his  faith  and  his  courage,  his  vision  .Among  these  are  bequests  of  $2,000  each  In  1904  these  various  oil  propertie. 
to  see  clearly,  his  will  to  carry  on,  then  to  W.  H.  B.  Fowler,  general  manager  of  were  sold  to  the  .Yssociated  Oil  Company, 
this  city  and  this  newspaper  shall  grow  the  Chronicle;  .Arthur  L.  Clarke,  editor-  This  new  organization  retained  Mr. 


greater  than  ever. 


in-chief;  Karl  M.  .Anderson,  managing  Cameron’s  services  and  entrusted  to  him 


“To  me  M.  H.  de  Young  has  given  this  news  editor,  and  W.  B.  Burlingame,  the  task  of  building  the  present  Associaterl 
task.  cashier.  Bequests  of  $1,000  each  are  made  Oil  Company  line  from  Bakersfield  to 

“The  Chronicle  shall  square  its  shoul-  to  Russ  B.  Leech,  assistant  business  man-  Porta  Costa, 
ders  and  go  forward!  ager;  Henry  Blote,  head  of  the  collection  Four  years  later,  or  in  1908.  he  became 

“George  T.  Cameron.”  department  and  the  oldest  of  all  Chronicle  president  of  the  Santa  Cruz  Portl  md 
The  four  daughters  of  Mr.  de  Young  employes  in  point  of  service;  William  H.  Cement  Company,  and  continued  his  in 
— Helen  M.  Cameron.  Kathleen  Y.  Thier-  Cameron,  summer  resort  advertising  man-  terest  in  the  production  of  oil. 
iot,  Constance  M.  Tobin  and  Phyllis  M.  ager;  George  .A.  Fisher,  circulation  man-  In  1908  he  married  Afiss  Helen  de 
Tucker — are,  share  and  share  alike,  the  ager;  Mark  Wayman.  mechanical  superin-  Young,  daughter  of  the  late  publisher  of 
beneficiaries  of  the  Chronicle  Trust,  and  tendent;  James  M.  Hillman,  superintend-  the  San  Francisco  Chronicle. 
the  legatees  of  all  the  undesignated  resi-  ent  of  the  Chronicle  and  de  Young  build-  .Aside  from  active  interest  in  the  oil  and 
due  of  the  estate  after  provision  for  other  ings,  and  E.  L.  Labadie,  Mr.  de  Young’s  cement  industries  he  has  been  prominently 
relatives,  old  employes  and  the  M.  H.  de  secretary.  A  special  bequest  of  $500  is  identified  with  the  development  of  mining 
Young  Memorial  Museum  in  Golden  Gate  made  to  John  C.  Collins,  an  employe  of  and  steel  projects.  He  was  one  of  the 
Park.  the  Chronicle  composing  room  for  more  original  organizers  of  the  Columbia  Steel 

For  the  Memorial  Museum  the  will  ere-  than  50  years.  Company, 

ates  a  trust_  fund,  amounting  to  a  mini-  .A  bequest  to  Mr.  de  Young’s  sister,  Mr.  Cameron  is  associated  as  a  direc- 
mum  of  $150,000.  _  The  income  of  this,  Mrs.  Cordelia  Elkus,  and  annuities  to  tor  in  various  financial  and  mercantile  in- 
calculated  on  a  basis  of  6  per  cent,  is  to  other  relatives,  complete  the  list  of  per-  stitutions. 

be  devoted  annually  for  20  years  to  the  sonal  gifts.  During  the  last  few  years  he  has  been 

purchase  of  new  exhibits  for  the  museum.  The  California  street  home  and  its  con-  in  very  close  association  with  his  father- 
At  the  expiration  of  20  years  the  trust  tents,  except  the  pictures  explicitly  desig-  in-law  in  the  conduct  of  the  affairs  of  tlie 
lapses  and  the  principal  of  the  fund  re-  nated  to  be  transferred  to  the  M.  H.  de  San  Francisco  Chronicle,  which  assures 
verts  to  Mr.  de  Young’s  four  daughters.  Young  Memorial  Museum,  is  bequeathed  to  all  the  readers  of  this  well-known 
or  their  heirs.  in  trust  to  George  T.  Cameron.  Percy  E.  Pacific  coast  newspaper  that  it  wil|  con- 

There  are  other  provisions  for  the  bene-  Towne  and  Nion  R.  Tucker  for  the  use  tinue  to  blaze  new  trails  along  the  Hnes 
fit  of  the  museum,  for  which,  as  its  of  Mr.  de  Youngfs  daughters.  This  trust  of  a  journalism  both  forceful  coo- 
founder  movingly  recites  in  the  will,  he  terminates  upon  the  death  of  all  four  structive. 
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BUFFALO  TIMES  BUYS  NEWS  RECIPROCATION  URGED 


16  PRESS  UNITS 


New  Goi*  Battery  Necessitated  by 
Increased  Circulation  and  Adver¬ 
tising  Volume — Will  Take 
Year  to  Instsdl 


To  meet  increased  circulation  and  ad¬ 
vertising  volume,  Xorman  E.  Mack,  pub¬ 
lisher  of  the  Buffalo  Ei’cning  Times  and 
Suiulav  T  i  m  e  s. 


has  placed  an  or¬ 
der  with  the  Goss 
Printing  Press 
Company  for  16 
of  the  latest  high¬ 
speed  low  con¬ 
struction  Goss 
press  units.  It 
will  be  a  year  be¬ 
fore  the  battery 
can  be  installed. 

In  order  to  ac- 
commo<Iate  the 
new  printing 
plant,  the  Buffalo 
Times  building 
will  be  complete¬ 
ly  remodeled, 
making  one  of  the  most  commodi¬ 
ous  press  and  circulation  room  lay¬ 
outs  in  the  country.  The  main 

floor  of  both  the  Main  and  Wash- 


Norman  E.  Mack 


Col.  McCormick  Says  International 
Accord  in  Hands  of  Newspaper  Men 

"Like  commerce,  news  cannot  be  suc¬ 
cessfully  carried  in  just  one  direction,  it 
must  be  reciprocated  or  there  is  no  under¬ 
standing,”  Col.  R.  R.  McCormack,  co¬ 
publisher  of  the  Chicago  Tribune  de¬ 
clared  in  a  Lincoln  Day  speech  before  the 
.American  Club  in  Paris. 

"European  news  has  always  had  a  value 
with  the  North  American  Continents 
since  the  first  settler  debarked  there,  built 
himself  a  wooden  house  and  wondered 
what  the  home  people  were  doing,”  he 
said. 

"On  the  other  hand,  American  news  has 
had  little  importance  for  Europe  until 
recently. 

“When  by  the  natural  development  of 
trade  and  intercourse,  or  by  personal 
acquaintance,  peoples  have  come  to  bridge 
the  gulf  of  language,  the  gulf  of  geo¬ 
graphy,  the  gulf  of  history  and  agree 
among  themselves,  the  language  or  phras¬ 
ing  of  a  treaty  or  a  declaration  of 
principles  will  be  well  within  the  capacity 
of  a  well-trained  newspaper  man,  and  so 
it  is  in  the  person  of  the  newspaper  man 
that  I  see  the  expansion  of  international 
accord.  It  must  be  done  by  the  under¬ 
standing  of  many  hundreds  of  thousands 
of  people.” 


ington  street  buildings  will  be  torn  out 
and  rebuilt.  The  Times  business  office, 
now  located  in  the  Main  street  front,  will 
l)c  moved  to  the  adjoining  building,  also 
owned  by  Mr.  Mack.  The  16  press  units 
will  extend  through  an  entire  block. 

The  units  will  have  a  capacity  of  180,- 
(K)()  24-page  papers  an  hour,  or  72,000 
(4-page  papers  an  hour. 

These  presses  are  the  same  as  the  press 
units  recently  installed  in  the  plant  of 
the  Chicago  Tribune,  and  contain  the  very 
latest  improvements. 

The  total  16  units  as  constructed  are 
the  equal  of  eight  quadruple  presses,  five 
sextuple  presses,  or  four  octuple  presses, 
all  of  the  very  latest  high  speed  construc¬ 
tion  design. 

Similar  presses  have  been  installed  in, 
or  are  now  being  built  for  large  news- 
pajM-rs  in  nearly  every  big  city  in  the 
ITiited  States,  including  the  Nezv  York 
Illustrated  A'ctw,  the  Detroit  Free  Press, 
the  Milwaukee  Journal,  the  Omaha 
ll'orld-Hcrald.  Lmiis^'ille  Courier  Jour¬ 
nal.  Pes  Moines  Register  and  Tribune- 
News  and  other  lepers. 


DAILY  USTS  ITS  “QUOTES” 


TO  DEBATE  PULPWOOD  EMBARGO 


Ralph  P.  Bell  Would  Have  Controversy 
Aired  in  3  Press  Meetings 


Ralph  P.  Bell,  of  Halifax,  vice-presi¬ 
dent  of  the  Canadian  Pulpwood  .Associa¬ 
tion,  ha-  challenged  the  Canadian  Pulp 
and  T'  i>cr  Association  to  debate  the  pro¬ 
posed  pu.'pwood  embargo  before  the  press 
of  C'lria  .a. 

“Ine  press  of  Canada  has  good  right 
and  reason  to  demand  that  either  this 
challenge  be  accepted,  or  that  they  decline 
to  further  provide  the  use  of  their 
columns  to  the  advocates  of  a  measure 
who  refuse  to  appear  before  them  for  the 
purpose  of  a  frank  and  open  discussion  of 
this  important  question. 

“The  Canadian  Pulpwood  Association 
asserts  emphatically  and  definitely  that 
there  is  not  and  never  was  any  conserva¬ 
tion  in  this  issue,  and  that  it  will  welcome 
the  opportunity  of  demonstrating  this  to 
the  entire  satisfaction  of  the  newspaper 
proprietors  and  editors  from  coast  to 
.coast,  if  afforded  an  opportunity  of  doing 
so.” 


Milwaukee  Journal  Used  Material  from 
1659  Sources  in  1924 


Tax  Case  Set  for  April  13 


How  many  newspapers  keep  a  record 
of  their  quotations  from  other  publica¬ 
tions?  The  Mikoetitkce  Journal  does  and 
at  the  end  of  every  year  it  has  a  most 
interesting  tabulation. 

F.  Perry  Olds,  the  feature  and  ex¬ 
change  editor,  says  that  in  1924  the 
journal  reprinted  articles  from  1.659 
sources— from  every  state  in  the  union, 
from  every  one  of  the  71  counties  of 
Wisconsin  and  from  35  foreign  countries. 

The  most  extensive  reprints  were  from 
the  New  York  Times:  the  Pathfinder  of 
Washington,  was  quoted  the  largest  num¬ 
ber  of  times.  Illustration,  published  in 
Paris,  provided  the  largest  number  of  re¬ 
productions  from  across  seas. 

(Af  the  1.659  publications  from  which 
interesting  miscellany  was  selected,  1,018 
were  newspapers  nr  magazines  that 
were  not  quoted  in  1923. 


FORESHADOWED  EVENTS 


Mar.  1-3 — Fourth  District,  A.  A.  C. 
W.,  annual  convention,  Jackson¬ 
ville,  Fla. 

Mar.  6-7 — Ozark  Press  Assn.,  15th 
annual  meeting,  Springfield,  Mo. 

Mar.  6 — Newspaper  Women’s  Club, 
New  York,  ball,  Ritz  Carlton 
Hotel,  New  York. 

Mar.  12-13 — Screen  Advertisers 

Assn.,  annual  meeting,  Cleveland, 
Ohio. 

Mar.  13-14 — Newspaper  Conference, 
annual  meeting.  University  of 
Oregon,  Eugene,  Ore. 

Mar.  24— Interstate  Circulation 

Managers  Assn.,  annual  conven¬ 
tion,  Altoona,  Pa. 

Mar.  25 — Agricultural  Publishers 
Assn.,  annual  meeting,  Chicago. 

Mar.  26 — Florida  Press  Assn.,  first 
journalism  week.  University  of 
Florida.  Cainsville.  Fla. 


MISREPRESENTATION  SCORED 


It  Doesn’t  Pay  in  Movie  Ads,  Flynn 
Telit  Young  Ad  Men 


"Misrepresented  sensationalism  in 
motion  picture  advertising  does  not  pay!” 
said  John  Flynn,  vice-president  of  Pro¬ 
ducers  Distributing  Corporation,  in  an 
address  to  the  Association  of  Young  Ad¬ 
vertising  Men,  New  York,  recently.  “You 
can  do  it  once,  but  after  that — you’re 
through.” 

Other  observations  by  Mr.  Flynn  on 
motion  picture  advertising  were: 

“Don’t  just  buy  space  and  put  your 
name  in  it.  You  wouldn’t  put  a  $250 
house  on  a  $7,000  plot.  Space  doesn’t 
mean  a  thing  if  it  isn’t  used  correctly ; 
if  the  copy  isn’t  to  the  point,  and  the 
illustration  in  keeping  with  the  text.” 

“If  an  idea  can’t  be  expressed  in  picture 
form,  it  can’t  be  expressed  at  all.” 

“In  advertising  motion  pictures,  you 
can’t  be  subtle.  Don’t  let  a  thing  go  on 
the  chance  that  it  will  be  taken  for 
granted.” 

“.Amusement  is  not  a  necessity.  In 
advertising  to  the  public,  you’ve  got  to 
lead  them  to  your  theatre.” 

“Persistency  is  the  greatest  thing  in 
motion  picture  advertising:  and  the 
greatest  ad  for  entertainment,  is  ‘S  R  O’.” 

“Inspirations  don’t  come  while  walking 
down  dark  lanes ;  looking  at  the  clouds ; 
or  drawing  pictures  with  our  toes  in  the 
sand.  Ideas  come  from  talking  to  people, 
and  getting  their  thoughts  and  opinions.” 


Heads  Oklahoma  A.  P.  Members 


The  Supreme  Court  was  asked  by 
the  Government  to  advance  to  April 
13  the  hearing  of  its  appeal  in  the 
case  against  the  Baltimore  Post,  involv¬ 
ing  the  right  of  newspapers  to  publish  in¬ 
come  tax  returns  made  public  by  Collect¬ 
ors  of  Internal  Revenue.  .A  similar  case 
against  the  Kan.sas  City  Journal-Post  is 
set  for  the  same  date,  and  the  court  was 
advised  the  two  proceedings  should  be 
heard  together. 


C.  E.  Muchmore,  publisher  of  the 
Ponca  City  (Okla.)  Xesos.  was  elected 
president  of  the  Oklahoma  .Associatetl 
Press  Editorial  .Association  at  its  annual 
meeting  in  Oklahoma  City. 


Adds  Book  Department 


TOKIO  DAILY  TO  BUIU 
NEW  7-STORY  HOME 


The  Springfield  (O.)  Daily  News  has 
added  a  book  review  department  to  its 
Sunday  edition.  Miss  Anna  Marie  Ten¬ 
nant  is  editor. 


Staff  Holds  Winter  Outing 

I'ifty-six  members  of  the  staff  of  the 
Tacoma  (Wash.)  News  Tribune  and 
Tacoma  Daily  Ledger  spent  Feb.  8  and  9 
in  an  outing  at  Longmire  Springs,  at  the 
foot  of  Mount  Rainier.  Rides  behind  an 
Alaskan  dog  team  and  in  sleighs,  tobog¬ 
ganing,  skiing  and  similar  winter  sports 
were  enjoyed. 


Publishing  Company  Organized 

The  Eaton  Democrat  Company  at 
F.aton,  O.,  has  been  incorporated  with 
$^,000  capital  by  Ralph  R.  Raney  and 
others. 


NEW  YORK  TIMES  NOT  PARTY  TO  A.  B.  C. 
NEW  YORK  PROTEST 


To  Editor  &  Publisher: 

In  the  current  edition  of  EDITOR  &  PUBLISHER  there  is  an  article 
on  page  10  with  the  caption,  “New  York  Dailies  Protest  A.  B.  C.  Report,” 
in  which  it  appears  that  New  York  publishers,  without  exception,  have  pro¬ 
tested  against  certain  alleged  interpretations  of  the  A.  B.  C.  audit  rules.  The 
New  York  Times  has  not  entered  any  protest  and  is  not  a  party  to  any. 

A.  B.  C.  members  in  New  York  City  and  Brooklyn  know  that  The  New 
A’ork  Times  is  not  only  not  a  party  to  the  protest  made  by  some  of  the  pub¬ 
lishers  here,  but  is  on  the  opposite  side  of  the  controversy.  The  New  York 
Times  believes  the  A.  B.  C.  should  have  aecess  to  all  auditors’  records  for 
circulation  investigations. 

The  personnel  of  the  Newspaper  Divisional  Committee,  against  the  report 
of  which  certain  local  members  of  the  A.  B.  C.  protest,  is  evidence  of  our 
position  in  that  matter. 

Very  truly  yours. 

HUGH  A.  O’DONNELL. 


Assistant  Business  Manager. 


M.  Murayama,  Director,  Asahi  Shimli^ 
Visiting  U.  S.  to  Study  Americso 
Plants — His  Paper  Noted  for 
Promotion  of  Aviation 


Remai 

D 


Work  will  start  early  next  month  ot 
construction  of  a  new  seven  story  buij^, 
ing  to  house  the  Tokio  Asahi  Shimb\,. 
according  to  M.  Murayama,  director  s 
the  newspaper,  who  is  in  this  countr 
purchasing  equipment  and  studyi^ 
American  newspaper  plants. 

At  the  same  time  the  Osaka  Auk. 
Shimlrun,  owned  by  the  same  interest 
will  begin  erection  of  a  new  five-st(r 
anne.x. 

The  Tokio  building  is  being  rusht 
to  replace  the  one  destroyed  by  fire  Id 
lowing  the  earthquake.  It  will  be  a  ya 
in  construction. 

Mr.  Murayama  described  tentatm 
plans  for  the  new  buildings  in  an  inte 
view  with  Editor  &  Publisher  in  Xn; 
A'ork  this  week. 

The  Tokio  plant  is  to  be  built  of  re¬ 
inforced  concrete  and  will  be  fitted  wit 
all  modern  newspaper  appliances.  Tin 
basement  will  be  given  over  to  paper  air. 
general  storage,  with  the  business  office 
and  general  job  printing  plant  on  the  firs 
floor.  At  the  rear  of  the  building  th 
first  two  flixirs  have  been  made  one  it 
house  8  Hoe  press  units.  Mr.  Murayanu 
has  purchased  four  new  Hoe  units  on  this 
present  trip. 

The  stereotype  department,  with  addi¬ 
tional  job  presses,  will  occupy  the  secoir 
floor,  while  the  entire  third  floor  will  bt 
used  as  composing  room.  The  .Asafc 
Shimbun  employs  130  compositors.  Ot 
the  fourth  floor  is  the  editorial  room  anc 
the  newspaper  library. 

The  president’s  offices  are  on  the  fiffi. 
fl<5or,  with  conference  rooms,  and  a  spe¬ 
cial  reception  room  for  the  Japanese  ik- 
bility.  'The  two  top  stories  are  given 
over  to  a  large  auditorium  which  will 
have  a  seating  capacity  of  2,000. 

■As  another  example  of  Japanese  new'- 
paper  enterprise.  Air.  Murayama  gave 
further  details  of  the  airplane  flight  froit 
Tokio  to  Paris  next  June  which  is  beinc 
sponsored  by  his  newspaper. 

“We  hope  our  airplane  will  be  able 
to  make  the  trip  by  way  of  Siberia  in 
nine  or  ten  days,”  he  said,  “making  aboffl  f| 
10  stops  on  the  way.  Three  men  will 
make  the  flight,  a  pilot,  mechanic,  and  a 
news  photographer.” 

His  two  newspapers  are  the  only  ones 
in  Japan  which  have  taken  up  aviation  b 
a  serious  w’ay,  Mr.  Murayama  said. 

“W'e  now  own  and  operate  five  air¬ 
planes  using  them  in  news  and  photo¬ 
graphic  work  and  also  occasionally  for 
distribution  of  newspapers.” 

Mr.  Murayama  insisted  there  was  no 
danger  of  war  between  this  country  and 
Japan  and  decried  the  manner  in  which 
certain  newspapers  were  playing  up  i 
so-called  “Japanese  menace.” 

“The  editorial  viewpoint  of  the  Sen: 
York  IV or  Id  is  the  most  rational  of  all 
.American  newspapers  on  the  Japanese 
question,”  he  said.  “To  say  that  our 
air  force  is  assuming  threatening  propor¬ 
tions  is  entirely  absurb.” 

■Accompanying  Mr.  Murayama  on  his 
.-American  trip  are  J.  Ishii,  of  the  firm  o' 
Takenaka  Komten,  architects  and  build¬ 
ers,  and  T.  F.saki,  the  newspaper’s  me 
chanical  engineer.  The  party’  has  already 
visited  20  newspaper  plants  in  Ottawa 
Montreal.  Boston,  and  New  York.  Be 
fore  returning  to  Tokio  they  intend  to 
xtop  in  Buffalo.  Detroit,  Chicago.  Denver, 
Los  .Angeles,  and  San  Francisco. 
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King  Now  Dallas  New  M.  E.  . 

John  E.  King,  who  has  been  night  new- 
editor  of  the  Dallas  (Tex.)  Mnrninf  | 
News  for  several  years,  has  been  made  1 
managing  editor,  succeeding  Jack  )'  | 

Mahan,  Jr.,  resigned.  i 


Asheville  Times  in  New  Home 

The  Asheville  (N.  C.)  Times  ha^ 


moved  into  new  quarters  in  the  WestaH 
and  Jackson  buiWing.  The  Times  also 
announces  the  purchase  and  installation  of 
a  new  40-page  Hoe  press. 
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dailies  lead  in  advertising  test  in  schools 

Remarkable  Research  Into  Advertising  Response  and  Influences  that  Increzise  Sales  Made  by  H.  M. 
Donovan  in  Philadelphia  High  Schools — Students  Spontaneously  Select  Advertised  Brands 


F1\  E  liundrcd  young  men  students  and 
500  voung  women  students,  in  eleven 
<mior  classes  of  seven  Philadelphia  high 
schools,  have  fur- 


Thus,  as  will  be  seen,  the  spontaneous 
selection  of  Pranklin  sugar  by  847  of 
1,000  voters  put  that  advertised  brand  at 
nished  the  facts  the  head  of  all  commodities  in  the  list 
in  one  of  the  under  consideration.  Of  course,  many  other 
most  remarkable  brands  of  sugar  received  minority  votes, 
and  illuminating  National  Biscuit  crackers  came  ne.xt  in 
advertising  tests  mental  dominance,  named  by  71.7  per  cent 
ever  made — deal-  of  those  who  replied.  In  the  bcKik  the 
ing  with  the  elu-  returns  are  tabulated  in  great  detail, 
sive  problem  of  All  the  brands  selected  by  the  majority 
(uhrrtising  re-  of  the  students  are  advertised  merchan- 
sfonsc.  disc.  Mr.  Donovan  has  gone  into  a 

The  result  of  thorough  advertising  analysis,  with  charts 
this  investigation  and  also  brief  histories  of  the  sales  and 
of  influences  publicity  policies  behind  the  brands  which 
which  increase  first  came  to  the  minds  of  a  majority  of 
sales  of  adver-  the  young  voters. 

tised  merchandise  Franklin  sugar  has  been  advertised  in 
has  become  the  all  the  leading  newspapers  of  Philadelphia 
basis  of  a  book  by  H.  M.  Donovan,  of  since  1915,  with  space  ranging  from  three 
Donovan-.'Xrmstrong  .Advertising  Agency,  columns  by  nine  inches,  down  to  one- 
Philadelphia,  assisted  by  George  Mitchell,  third  of  that  size.  The  advertising  ap- 
director  of  research  of  that  agency,  just  propriation  has  appro.ximated ;  47  per 
published  by  J.  B.  Lippincott  Company,  cent  newspapers,  12  per  cent  trade  papers, 
under  the  title  “Advertising  Response.”  31  per  cent  direct  and  dealer  advertising. 
The  author,  at  the  outset  states:  “The  jf)  per  cent  food  shows  and  miscel- 
fact  that  this  work  was  confined  to  one  lanoous. 


H.  M.  Donovan 


city  makes  it  iKissihle  to  arrive  at  con¬ 
clusions  which  apply  in  principle  to  the 
country  as  a  whole.  This  for  the  reason 
that  all  subjects  of  the  test  had  been  in¬ 
fluenced  continuously  by  the  same  news¬ 
paper  advertising  and  other  local  adver¬ 
tising,  as  well  as  by  that  contained  in 
national  media.  Further,  the  factor  of 
local  buying  habits  is  a  constant  one.” 

In  each  of  the  Philadelphia  high  schools 
the  senior  students  were  assembled  and 
informed  they  were  to  take  part  in  an 
iimisual  psychological  experiment,  to  test 


The  National  Biscuit  Company  used 
painted  walls,  bulletins,  street  cars,  maga¬ 
zines,  newspapers,  posting,  theatre  pro¬ 
grams  and  dealer  helps.  Its  newspaper 
advertising  has  been  national  in  scope. 
W  hen  a  campaipi  was  decided  on  all 
newspapers  published  in  cities  of  pre¬ 
scribed  population  were  included.  The 
policy  has  continued  practically  un¬ 
changed  for  ten  years. 

L’nderwoixl  Typewriters,  it  is  stated, 
used  fiO  per  cent  national  media,  20  per 
cent  school  advertising  through  demon- 


Name  of  School - 'f. - 


Write  down  fai  the  space  underneath  each 
eeparate  commodity  the  manufacturer’s 
name  or  brand  that  6ret  conies  to  your 
mind. 

If  no  flame  comes  to  your  mind,  then 
plact  a  dash  '  ■  underneath  the  article 
to  indicate  that  you  have  not  overtooked  it. 


piwers  of  observation  and  association  of  strators,  10  per  cent  trade  journals,  8  per 
ideas  resulting  from  advertising.  ...  - -  .  — 

The  students  were  provided  with  ques- 
tini  I’.aire  blanks  and  told  to  till  in 
an  wers.  stating  the  names  of  advertised 
brands  that  first  came  to  mind,  and  not  to 
make  a  choice  on  any  other  basis.  If  no 
name  occurred  to  the  mind  of  the  stu¬ 
dent  he  was  instructed  to  place  a  dash  ■ 
underneath  the  article.  (The  question¬ 
naire  as  tillerl  out  hy  one  young  woman 
is  reproduced  in  facsimile  herewith.) 

.An  outstanding  fact  developed  by  the 
analysis,  the  author  states,  is  that 
those  products  which  deserved  to  win 
dominance,  by  reason  of  merchandise 
ralues  plus  adequate  and  intelligent  ad¬ 
vertising,  are  shown  to  have  been  ac¬ 
cepted  in  the  minds  of  the  youthful  voters, 
who,  of  course,  were  generally  represent¬ 
ative  of  middle-class  American  homes. 

It  was  shown  that  the  high  school 
seniors  displayed  such  a  thorough  knowl¬ 
edge  of  brands  that  it  is  doubtful  if  their 
elders  could  have  done  better.  Advertis¬ 
ing  which  was  not  specifically  addressed 
to  youth  nevertheless  made  a  profound 
mental  impression. 

It  is  argued  that  youth  sets  the  modern 
fashion,  and  vitally  influences  business 
and  the  advertiser  is  advised  to  awake  to 
a  fuller  realization  of  this  power. 

Of  the  1.000  votes  (or  blanks)  cast  for 
the  brands  that  first  came  to  mind,,  the 
following  were  the  leading  selections  of 
the  boy  and  girl  voters: 


cent  miscellaneous  and  2  per  cent  local 
newspaper  advertising. 

The  Kolb  Bakery  Company  divided  its 
advertising  among  newspapers,  billboards 
and  street  cars. 

Gulden's  advertising  has  been  in  the 
form  of  national  media,  newspapers, 
strcet-car  cards,  posters  and  direct. 

Gillette  razors  have  been  advertised:  40 
per  cent  newspapers,  40  per  cent  maga¬ 
zines,  5  per  cent  outdoor  and  miscellane¬ 
ous  15  per  cent. 

-American  Stores,  which  carried  off  two 
first  honors  in  the  student  test,  with  butter 
and  coffee  brands,  has  used  newspapers 
ill  the  Philadelphia  district  almost  ex¬ 
clusively  in  recent  years. 

Colgate's  Tooth  Paste  has  been  adver¬ 
tised  through  practically  every  form  of 
media. 

I'.rcyer's  Ice  Cream  has  been  advertised 
mainly  in  newspapers. 

Tastykake  advertising  vvas  equally  di¬ 
vided  between  newspapers  'and  other  mis¬ 
cellaneous  forms. 

Whitman's  Candy  has  been  advertised 
in  Philadelphia  newspapers  since  1842  and, 
of  late  years,  for  national  distribution,  in 
national  magazines  and  periodicals.  In 
1924  the  national  schedule  was  66  per 
cent  for  national  magazines  and  leading 
newspapers  in  a  few  leading  cities.  This 
camly  business  has  increased  1,(X)0  per 
cent  since  a  progressive  advertising  policy 
was  adopted  in  1907. 

Cunningham  pianos  have  been  largely 
advertised  in  the  newspapers  of  Philadel¬ 
phia  and  adjacent  cities. 

F.isenlohr  cigars  have  been  advertised 
as  follows :  35  per  cent  newspapers,  25 
per  cent  magazines,  40  per  cent  dealer 
helps,  although  notice  was  given  that  the 


Brands  Males 

Females  Total 

‘“Franklin  (Su$^r) . 

- — National  Biscuit 

425 

422 

847 

(Crackers)  . 

^“Vnderwood  (Type- 

3S4 

333 

717 

writers)  . 

391 

282 

673 

•*— Kolb’s  (Bread)  . 

5— (lublen’s  (Sliistard) ... 

306 

326 

632 

317 

286 

603 

Rnlletm  ( Newspaper)  . 

288 

314 

602 

(tiUette  (Razors) . 

^ — American  SUftes 

331 

268 

599 

niiitter)  . 

287 

280 

567 

(  olirate's  (Tooth  Paste) 

282 

27,5 

557 

in— Hreyer’s  (1‘e  Cream). 

249 

287 

536 

Supplee  (\4ilk — Cresh) 

248 

207 

455 

H-X’''>I«l<e  (Cake) _ 

218 

223 

441 

JJ— \\h;tman*s  (Candy)... 

166 

143 

314 

if-f  imninjebam  (Bianos). 
y  Fi^enlohr’s  (Cigars)... 

168 

139 

307 

158 

134 

292 

5— Tetley’s  (Tea) . 

‘/  —  American  Stores  (Cof- 

138 

123 

261 

„  fee)  . 

112 

136 

248 

In  i:!"’"'’*’*  tMincr  Meat) 

'  fMcn's 

78 

57 

135 

-SA  ^P<^hinp)  . 

62 

41 

103 

ZO— First  National  (Bank) 

43 

57 

100 

newspapers  would  have  the  bulk  in  a 
forthcoming  schedule. 

About  80  per  cent  of  Tetley’s  Tea  ad¬ 
vertising  goes  to  newspapers ;  balance  for 
signs,  samples  and  demonstrating. 

Atmore’s  appropriation  for  mince  meat 
goes  80  per  cent  to  newspapers. 

Fifty  per  cent  of  Kirchbanm’s  clothing 
advertising  is  done  in  newspapers,  the  bal¬ 
ance  divided  Ijctween  direct  to  consumer 
trade  paper  and  road  sign. 

The  First  National  Flank  has  been  a 
newspaper  advertiser  in  local  newspapers 
and  linancial  journals,  supplemented  by 
direct  means. 

7  he  Philadelphia  Pulletin,  Mr.  Dono¬ 
van  states,  has  built  its  more  than  500.000 
daily  evening  circulation  without  artificial 
stimulation,  and  the  bulk  of  its  advertis¬ 
ing  appropriation  was  spent  in  newspapers. 

Not  only  had  all  of  the  winning  brands 
been  advertised  recently,  but  they  were 
advertised  continuously  over  a  long  period 
of  time,  in  large  space,  Mr.  Donovan 
points  out  in  his  analysis.  Fie  has  made 
an  interesting  tabulation  of  the  results  in 
the  “order  of  fulfillment  of  ideal  condi¬ 
tions.”  and  this  shows  the  forms  of  ad¬ 
vertising  as  follows :  Newspapers,  85  per 
cent :  miscellaneous,  73  per  cent ;  national 
publications,  17  per  cent. 

The  analysis  significantly  indicates  that 
newspaper  advertising  is  the  dominating 
force  influencing  brand  familiarity.  The 
uniformity  of  the  replies  on  newspapers 
was  much  grpter  than  for  any  of  the 
commodities  listed  on  the  questionnaire. 

.A  surprising  feature  of  the  test  was  the 
uniformity  of  the  voting  of  the  girls  and 
boys  in  the  selection  of  brands.  The 
former  seemed  to  know  as  much  as  the 
latter  about  razors  and  the  boys  were 
equally  sophisticated  in  the  matter  of 
candy  and  ice  cream. 

Of  the  ^,000  answers  made  by  the 
students.  17,612  were  without  fault,  and 
of  the  12  per  cent  of  incorrect  answers 
tjie  commonest  mistake  was  the  failure  to 
fill  in  all  of  the  spaces,  in  many  instances 
due,  it  is  believed  by  the  author,  to  lack 
of  decision  or  carelessness,  although  some 
of  the  students  may  not  have  known  a 
brand  name,  or  the  name  of  a  manufac¬ 
turer.  In  the  case  of  cigars  57  girls  and 
17  boys  wrote  “Havana”  for  a  brand  and 
in  the  case  of  coffee  15  boys  and  33  girls 
wrote  “Java.”  But  of  10,(X)0  answers 
by  each  sex,  the  males  gave  9,066  correct 
replies :  the  females,  8,546. 

Mr.  Donovan  concludes  his  book  with 
a  descriptive  analysis  of  Philadelphia  as 
a  market— third  largest  city  in  the  United 
.'states,  sixth  in  the  world,  its  more  than 
2.000.000  population  remarkably  concen¬ 
trated.  ^  Fie  declares  that  the  “City  of 
Homes”  is  also  a  city  of  Thrift,  and  com¬ 
ments  on  its  Americanism.  He  declares 
that  Philadelphians  are  great  readers  of 
advertising. 

Oklahoma  Press  Meets 

The  mid-winter  meeting  of  the  Okla¬ 
homa  Press  .Association  has  just  been 
held  in  Oklahoma  City,  with  about  75 
members  in  attendance.  The  .Association 
voted  to  conduct  a  campaign  against  bill¬ 
board  advertising  by  writing  to  national 
advertisers  in  an  effort  to  induce  them  to 
abandon  billboards  in  favor  of  newspaper 
space.  The  Association  also  adopteil  a 
resolution  to  establish  at  the  Central  State 
Teachers'  College  at  Edmond  a  library  to 
commemorate  the  memory  of  Milton  \V. 
Reynolds,  former  editor  of  the  Edmond 
(Okla.)  Sun.  The  meeting  was  presided 
mT  by  E.  A.  Gaston,  president. 


FiiMimils  of  queotionnairo  u  returned  by  girl  student. 


Griffin  Now  N.  Y.  Graphic  Executive 

William  Griffin,  formerly  vice-president 
of  the  .American  Press  .Association,  is 
now  advertising  manager  of  the  '.'ejv 
York  F.vening  Graphic,  succeeding  W.  E. 
Severn,  who  resigned  to  become  advertis¬ 
ing  manager  of  the  .A'cw  York  Morning 
Telegraph.  George  .A.  Riley,  formerly 
advertising  manager  of  the  A.  P.  .A.,  suc¬ 
ceeds  Griffin. 
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$8,660,000  SPENT  FOR  MAGAZINE  SPACE 
IN  JANUARY  RECORDS  SHOW 


New  Publication  Lists  Size  and  Cost  of  Space  Purchased  in 
110  Magazines — Procter  &  Gamble,  Heading 
List,  Spent  $141,075 


Si)ool  Cotton  Company,  cotton,  $16,- 
914;  Sprague  Publishing  Company, 
publishers,  $13,962;  Standard  Sanitary 
Manufacturing  Company,  plumbing  fix¬ 
tures,  $21,200;  Steinway  &  Sons,  pianos, 
$36,374;  Stromberg  Motor  Device  Com¬ 
pany,  auto  accessories,  $10,987 ;  Swift  & 
Co.,  meat  products  and  cleanser,  $53,700 : 
Thermiedyne  Radio  Corporation,  radios, 
$15,300;  Three-in-One  Oil  Company, 
machine  oil,  $19,852;  Tide  Water  Oil 


MINNESOTA  EDITORS 
ELECT  MITCHELL 


F.  J- 
SPF 


Bemidji  Pioneer  Publisher  Named  Pr„  I 
dent  at  S9th  Annual  Meet  ig 
Minneapolis — Field  Sec¬ 
retary  Proposed  I 


Blind  Gei 
News  1 
N 


ATIONAL  ADVERTISIXG  REC-  electric  products,  $47,575;  National  City  Corporation,  motor  oil  $17,0()0; 

ORDS,  a  monthly  publication  con-  Company,  financial,  $1-M97.  _  (IxiT  U.  s'  Chab  T  Fo?^^^ 

taming  r^ords  of  the  size  and  cost  ot  National  Salesman  Training  Associa-  tire  chains,  $10,400;  U.  S.  Rubber  Corn- 
space  used  by  advertisers  in  110  Amen-  tion,  salesmanship  course  p2,092;  Nel-  p  rubber  goods,  $22,850;  Vacuum 
can  weekly,  semi-monthly  and  monthly  son  Doubleday,  Inc.,  publishers,  $40,000;  Qj|  Companv,  mobiloil,  $32,(KK);  X'ictor 
magazines,  made  its  appearance  this  Nordyke  &  Marmon  Company,  motor  Talking  Machine  Company,  phono- 
week.  ri  p  kv  v,  orn*’  ^ntashond,  notions,  $12,-  graphs,  $114,350;  Wahl  Company,  pens 

It  is  published  by  ^e  Denney  Publish-  270;  Nujol  Latoratones,  hxative,  $26,-  $27,000;  Western  Clock 

mg  Company,  New  York.  595;  Oakland  Motor  Car  Company,  cars,  i  Vimnanv  clocks  «1'>000-  Western 

The  tabulation  reveals  soine  striking  $45,000;  Olds  Motor  Works,  autorno-  i.:,ecthc' Companv,’  telephone  e„uipment, 
business  facts  of  the  magazine  world,  ^les,  $12,000;  Packer  Manufacturing  jig.gOO;  Wheatbna  Company,  cereal. 
No  total  IS  found  in  the  magazine  of  the  Company,  toilet  accessories,  $14,8d0;  Stenhen  K  Whitman  Son 

tment  made  in  the  178  Paige- Detroit  Motor  Car  Company,  confecLie^^^^^^^^ 


The  fifty-ninth  annual  meeting  of  tjl 
Minnesota  Editorial  -Association 
held  in  St.  Paul  Feb.  20  and  21.  It 
the  most  largi 


advertising  investment 


separate  publication  issues  of  the  110 
magazines,  but  Editor  &  Publisher’s 
counting  machine  shows  it  to  be  $8,660,- 
000,  which  represents  the  month  of 
January. 

Here  are  some  of  the  leading  adver 


motor  cars,  $19,800;  Packard  Motor  ^r  Company,  In’c.,  motor ’cars,  $51,524,  and 
Company,  motor  cars.  $18,343  ;  Palm-  Woman’s  Institute,  dressmaking  course. 


olive  Company,  toilet  accessories,  $20,- 
750;  Parker  Pen  Company,  pens  and 
]K‘ncils,  $15,655 ;  Peerless  ^lotor  Car 
Company,  motor  cars,  $11,200;  Penick 


$14,062,  and  a  huge  list  of  minor  ac¬ 
counts,  ranging  down  to  amounts  of  less 
than  $100. 

.\  .striking  fact  is  the  volume  of  ad¬ 
vertising  that  is  reaching  the  magazines 
from  the  new  radio  industry.  In  Jan- 


H.  Z.  Mitchell 


attended  convt 
tion  in  the 
tory  of  the  cr- 
ganization,  abc; 
400  being 
cnt. 
ell 
tnidj 
was  elected  pre 
dent ;  Carl  Eii- 
wood,  of  the  U 
Sueur  K evc!. 
Herald,  first  litt- 
president;  J.  V 
Weber,  ot 
Slayton  Htri. 
second  vice-prts 


dent ;  E.  K.  Whiting,  of  Owatonna,  thir. 
vice-president;  H.  C.  Hotaling,  exeemiv 
uary  there  were  334  users  of  space  for  secretary  of  the  National  Editorial  .V 
the  publicity  of  radio  sets  or  accessories  sociation,  treasurer  (re-elected),  c 
and  the  investment  totalled,  according  to  John  E.  Casey,  of  the  Jordan  Itidepm 


tisers  and  the  amounts  of  money  they  &  Ford,  Ltd.,  molasses,  $12,580;  Pepso- 

spent  in  January  in  the  110  magazines  dent  Company,  tooth  paste,  $63,119;  Pet 

listed:  Procter  &  Gamble  Company,  soap  Milk  Company,  canned  milk,  $20,500; 

and  food.  $141,075;  Campbell  Soup  Pierce  Arrow  Motor  Car  Company, 

Company,  soups,  $140,050;  Congoleum  motor  cars,  $20,795. 

Company,  art  rugs,  $64,000;  Cudahy  PiUsbury  Fl<N>r  Mills  Company,  flour  an  Editor  &  Publisher  count.  $651,645.  and  Taurence  C.  Ylodgson"  of  ' 
Packing  Company,  cleanser,  cereal,  $21.5.50;  Pompeian  Labora-  .Another  interesting  item  reflected  from  Paul  were  re-elected  secretary  and  to 

Dodge  Bro  hers.  motor  cars,  $34,725;  tories,  toilet  accosories.  $50,200;  Pond’s  the  new  compilation  is  the  heavv  invest-  toriaii,  respecti^lj 

T- Lasky  Gor^ration,  Extract  Company,  toilet  accessories,  ment  advertisers  made  in  the  magazines  Among  the  resolutions  adooted  «« 
$57,100;  Pels  &  Company,  soap  $53,530;  si8,750:  Postum  Cereal  Company.  Inc.,  for  color  printing.  For  instance.  Camp-  one  approvincMhe  pr^^^^^ 

Fleischmann,  jeast,  $59,480,  Ford  Mo-  cereal,  $94,968;  Radio  Corporation  of  bell’s  soup  account,  totaling  $140,040  for  establishing  a  field  secretaryship  and  oo; 

ti?es^  1^73^ ’  ■’^merica  radios  and  accessorie^  $55,453 ;  the  month,  was  almost  wholly  confined  proposing  the  name  of  a  ^coinmittet  tc 


Firestone  Tire  Company,  tires,  $27,3M;  ^  R.  Development  Bureau,  R.  R.  de-  to  24  color  pages,  at  rates  ranging  from  draw  up  a  code  of  ethics  to  be  presmtr  fc 

Honda  Citrus  Exchange,  fruit,  $24,448,  ,.„i„„,v,»,o  «innnn-  R0..1  cut-  >ci9nnn  o  toe,.,.  -  _ .  .  _ A  _ .•  p 
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_  r-  i.  1  J  n  1  velopment,  $10,000;  Real  Silk  Hosiery  $12,000  for  a  single  issue  of  a  woman’s  at  next  vear  s  convention. 

Fiberloid  ^rporation,  Fiberloid  Prod-  hosiery,  $42,500;  Reid  Murdock  magazine,  to  $1,900  for  a  page  in  a  C.  L.  Franks,  of  the  Nt.  C/iar/w /itir  I 

ucts,  $15,0W:  First  ^tional  Pictures,  Eo.,  coffee,  $22,500;  Reo  Motor  Car  magazine  of  flat  size.  This  advertiser.  County  Press,  spoke  on  the  problem  d  ■ 
motion  pictures,  $l3.-00;  H^er  Body  Company,  motor  cars.  $16,1  W;  Rich-  in  January,  used  onlv  two  pages  in  the  country  editor  in  distinguishing  tk 

Corporation  auto  bodies  $25^5  „ond  Hosiery  Mills,  hosiery,  $12,000;  black.  Hence,  all  biit  $2.20o'^of  the  valu^e  from  the  useless  T  S 

Company  tooth  paste,  $20,-  Royal  Baking  Powder  Company,  making  $140,050  month  appropriation  went  for  licity.  Gov.  Theodore  Christianson  el- 

A.  Schrader’s  Son.  color  advertising‘s  in^^  19  magazines,  iior  oi  Daw^Tseni^iZl  ln^^^ 
$11,188;  Fre^-F-isem^  Radio  (^r^ra-  auto  accessories,  $17,050;  Sears,  chiefly  weeklies  and  women’s  publica-  Nelson  gave  addresses  M  J.  Mcfknix 

tion,  radios  $21  JaO;  Fuller  Brush  Com-  Roebuck  &  Co.,  mail  order  specialties,  tions.  of  the  AppletoY  Press  retiring  p^Sdi^ 

lany,  brushes,  $33,850,  General  Electric  $51,963;  Alfred  H.  Smith  Company,  National  Advertising  Records  is  gave  the  annual  address.  Presfdmt  Lota 
Company  electric  toilet  accessories.  $l/,850;  Southern  Cot-  unique  in  that  its  pdges  are  reproduced  D.  Coffman,  of  the  University  of  Miniit 

’  of  0«r 

Bros.,  trucks.  $17,800;  Gruen  Watch  ’  ' 

Makers’  Guild,  watches,  $14,370;  Hart, 


process. 


Schaffner  &  Marx,  men’s  clothes,  $12,- 
725;  Hartford  Fire  Insurance  Gimpany, 
fire  insurance,  $13,500;  H.  J.  Heinz 
Company,  canned  foods,  $14,422 ;  Hickok 
Belt  Company,  belts,  $39,067 ;  Hills 
Bros.  Company,  dates,  $20,900;  Hole- 
proof  Hosiery  Company,  hosiery,  $28,- 
000;  Edna  Wallace  Hopper,  Inc.,  toilet 
accessories,  $10,691. 

Hudson-Essex  Motor  Company,  motor 
cars,  $30,016;  Hupp  Motor  Car  Com¬ 
pany,  motor  cars,  $45,335 ;  Ingersoll 
Watch  Company,  watches.  $12,420;  In¬ 
surance  Company  of  North  .America, 
financial,  $12,972:  International  Silver 
Company,  silverware,  $44,530;  Jell-0 
tMmpany,  foods,  $90,150;  -Andrew  Jer- 
gens  Company,  toilet  accessories,  $69,- 
700;  S.  C.  Johnson  &  Son.  wax  and 
wood  dye,  $24.127 ;  Jordan  Motor  Car 
I'ompany,  motor  cars,  $13,950;  Kraft 
Cheese  Company,  cheese,  $lO,500;  Kress 
&  Owen  Company,  drugs.  $12,025 ; 
Kroehler  Manufacturing  Company,  $12,- 
<>00;  Lambert  Pharmacal  Company, 
firugs,  $105,465 ;  LaSalle  Extension  Uni¬ 
versity,  mail  courses,  $37.988 :  Lehn  & 
I'ink,  tooth  paste,  $15,200;  Ben  Levy 
Company,  toilet  accessories.  $10,469 ; 


Mergenthaler  Co.  Host  to  Press  Group 

One  hundred  and  fifty  members  of  the 
Long  Island  Press  -Association  wtre 
guests  at  a  luncheon  given  by  the  Mk- 
genthaler  Linotype  Company  at  the 
company’s  plant  in  Brooklyn  recently 

Libby,  McNeil  &  Libb.y.  canned  goods,  lyTAETER  BROTHERS,  Inc.,  pub-  solely  from  our  newspaper  and  no  other  ^he  newspaiier  men  were  welcomei 

$21,900;  Earle  E.  Liedcrman,  health  ^  Usher  of  the  Cape  Girardeau  (Mo.)  business.  We  have  no  side  lines  and  no  Norman  Dodge,  president  o*  ^ 
culture,  $35,437.  Southeast  Missouruin,  will  next  June  wealth  that  did  not  come  through  our  Alergenthaler  concern  and  an  invocatior. 


Striking;  architectural  conception  of  Southeast  Missourian. 


Loo.se-Wiles  Biscuit  Company,  bakers,  move  into  a  new  $300,000  plant,  now  in  business  office.  Ours  is  strictly  a  news-  pronounced  by  the  Rev.  Howsn^ 


$19,440;  W.  H.  &  A.  E.  Margerison  &  the  course  of  construction. 

Co.,  towels.  $12,000;  Maxwell  Motor  Behind  this  simple  statement  of  fact  is 
Car  Company,  motor  cars,  $23,400 ;  May  an  interesting  newspaper  history,  best 
Breath  Company,  drug,  $29,450;  Mer-  told  in  the  words  of  Fred  Naeter. 
rell-Sotile  Company,  mince  meat,  $12,-  “When  we  came  here  in  October,  1904,” 

228;  Metropolitan  Life  Irisurance  Com-  Mr.  Naeter  told  Editor  &  Publisher,  “a  colored  Spanish  tile.  It  will  have  a 


paper  and  printing  plant  without  any  J  -  -MeHsh.  The  guests  were  then  shoini 
Other  interests”  plant.  William  McCarthy,  prcsi* 

The  building  is  to  be  two  stories,  the  ‘he  association,  thanked  the  c(^ 

framework  being  of  reinforced  concrete,  officials.  John  Heffernan  ot  tK 

the  walls  of  brick  and  the  roof  of  vari-  Brooklyn  Times  invited  the  associatior. 

inenibers  to  visit  the  plant  of  Ins  nc^s* 


panv,  life  insurance.  $48,500;  Minute  small  plant  was  sold  us  for  $1,800.  no  sprinkler  system,  thus  making  it  a  strictly  Miss  Amy  W  ren  spoke  brienj 

T---; _ r' _  C _ I  (MO  .  vr _ _  _ 1.  .1 _ _ i  _  _ r _ r  _  <- _ •  ,  ‘  ,  tVip  “Pn«-pr  nf  tViff  Pmcc  ” 


Tapioca  Company,  food,  $19.475 ;  Mont¬ 
gomery  Ward  S:  Co..  M.  O.  specialty, 
$10,490;  Mum  Manufacturing  Company, 
toilet  accessories,  $12,150;  .Arthur  Mur¬ 
ray,  dancing  course.  $12,793:  Music 
Master  Corporation,  radio  accessories, 
$11,035;  National  Carbon  Company, 


cash  down  and  the  amount  payable  if  we 
made  it. 

“Now  we  are  building  a  plant  which 
we  say  is  the  finest,  most  costly  and  most 
ornate  to  be  found  in  a  city  of  this  size 
in  the  United  States. 

“Tile  money  for  its  construction  came 


fireproof  building.  Special  attention  has  ‘Power  of  the  Press, 
been  given  to  the  lighting,  heating  and 
ventilating  systems,  the  workroom  of  the 
printing  plants  having  been  provided  with 

a  number  of  very  modern  ideas.  _  -  _  _  _ .  .  . 

Tom  P.  Barnett,  of  St.  Louis,  is  the  aiinottnccd  a  change  in  tlie  number  of  iP 
arcbitect.  directors  from  seven  to  nine. 


Gois  Adds  Two  Directors 

The  Goss  Printing  Press  Company. 


1535  South  Paulina  street,  Chicago, 


a  man 


Problems.”  Wright  M.  Patterson,  oi  ■ 
Chicago,  editor-in-chief  of  the  Westeii  , 
Newspaper  Union,  talked  on  “When  the 
Newspaper  Is  a  Community  Institution" 

E.  W.  Decker,  a  Minneapolis  banker,  snr- 
veyed  “The  Industrial  Outlook.”  Mr- 
R.  L.  H.  I.X)rd,  of  the  Wells  Forvm- 
Advocate,  discussed  the  question  0:  “ 
“Women  in  Journalism”  from  the  nia 
angle,  and  Mrs.  Edith  Brown  Kirkwood, 
of  the  St.  Paul  Dispatch-Pioneer  Press. 
considered  it  from  the  metropolitan  anglt. 

“Personal  Reminiscences  of  the  Minin- 
sota  Editorial  Association”  were  pre 
sented  by  Mrs.  Marilla  Stone,  editor  and 
owner  of  the  Rush  City  Post,  and  “Lia¬ 
bility  Insurance  from  the  Employer's 
Standpoint"  was  discussed  by  \V.  H.  f 
Oppenheimer,  a  St.  Paul  attorney. 

Members  of  the  assiKiation  were  ban-  • 
queted  by  St.  Paul  supply  men  and  the 
St.  Paul  Association  of  Public  and  Busi¬ 
ness  Affairs.  The  1926  convention  will 
be  held  in  Minneapolis. 
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F.  J.  asSON,  FOUNDER  THREE  MEMBERS  OF  N.  Y.  WORLD  STAFF 
SPHINX  CLUB,  DIES  GROWING  RICH  ON  PUZZLE  CRAZE 


OCHS  BACK  IN  NEW  YORK 


Blind  General  Manager  of  Bronx  Home 
News  Had  Long  and  Distinguished 
Newspaper  Service  in 
New  York 


Prosper  Buranelli,  Margaret  Petherbridge,  and  F.  Gregory 
Hartswick  Explain  Start  of  Cross-Word  Mania — F.  P.  A., 
Becoming  Fan,  Gave  Publicity  to  Once  Dying  Feature 


Frederick  J.  Gibson,  tounder  ol  tlic 
Sphinx  Club,  oldest  advertising  society 
in  the  United  States,  died  suddenly  in 
New  York  Feb. 

21.  Although 
blind  for  the  last 
15  years,  he  had 
been  general 
manager  of  the 
Bronx  II  o  in  e 
News,  New  York 
sectional  daily. 

Mr.  Gibson 
was  born  66  years 
ago  in  Whitby, 

(^t.,  Canada. 

For  a  time  after 
coming  here  in 
1®S  he  was  with 
A.  A.  Vantine  & 

Co.  and  later  be- 


By  MABEL  ABBOTT 


but  could  not 
getting  a  flock  of 


F.  J.  Gibson 


came  advertising  manager  of  the  New 
York  Evening  Telegram. 

From  the  Telegram,  Mr.  Gibson  went 


started  this  cross-word  puzzle  considered  it  a  nuisance, 

”  mania,  anyway?”  throw  it  out  without  get 

The  question  has  been  asked  many  protesting  letters, 
times  within  the  last  few  months,  as  the  When  the  puzzle  page  was  started, 
checkered  epkleniic  has  grown  and  spread,  about  five  years  ago,  Buranelli  was  put  in 
The  cross-word  puzzle  is  not  only  with-  charge  of  it.  He  too  tried  to  get  rid  of 
out  an  exact  parellel  among  popular  fads,  the  cross-word  puzzle.  It  had  no  decor- 
but  it  is  a  highly  interesting  phenomenon  ative  value  and  very  little  of  any  other 
from  a  newspaper  point  of  view.  What  ’  '  '  '  ' '  - 

other  newspaper  feature  ever  has  held 
liankers,  flappers,  laborers,  housewives, 
clerks,  professors,  iwliticians,  merchants, 
and  literally  every  other  element  of  the 
population,  in  oblivious  and  pencil-wield¬ 
ing  absorption  in  all  sorts  of  public  places  ? 

\\  hat  other  newspaper  feature  has  not 
only  put  its  design  on  neckties,  handker¬ 
chiefs,  stockings,  sjwrt  garments,  etc.,  but 
also  found  its  way  into  university  courses, 
sermons  and  parties?  What  other  news- 


kind,  so  far  as  he  could  sec.  But  the  first 
Sunday  he  left  it  out,  he  was  bombarded 
by  demands  for  its  reinstatement.  The 
puzzle  had  from  the  first  a  small  but 
devoted  ami  vocal  following.  That  was 
the  only  thing  that  saved  its  life. 

Presently  Miss  Petherbridge  was  put  in 
charge  of  the  puzzle,  Buranelli  remaining 
as  editor  of  the  page. 

Then  an  important  thing  happened 
F.  P.  A.  became  a  “puzzle  bug,”  and  an¬ 
nounced  the  fact  with  the  same  frankness 


paper  feature  has  ever  made  people  hang  wdth  which  he  mentions  his  harmonica 
on  to  their  newspapers  to  an  extent  that  and  his  “new  type."  F.  P.  A.’s  friends. 


to  the  old  New  York  D^y  News,  when  actually  noticeable  in  subway  stations  of  whom  there  are  a  good  many,  began 


it  was  purchased  by  Frank  Munsey.  He 
was  also  in  the  business  and  advertising 
departments  of  the  New  York  Journal 
and  the  New  York  Times. 

In  an  editorial  in  the  Bronx  Home 
News,  the  following  tribute  was  paid: 

“A  master  of  terse  and  liKid  English, 
a  man  of  the  highest  business  ethics,  Gib¬ 
son  was  one  of  that  group  of  advertising 


and  other  places  where  discarded  papers  doing  the  puzzles  too.  And  they  all 
are  a  problem?  possessed  the  faculty  of  writing  scathing 

Who  are  the  profound  psychologists  letters.  Up  to  that  time,  almost  any 
who  so  accurately  read  the  public  psy-  cross-word  puzzle  contributed  was  shoved 
chology  and  so  skillfully  catered  to  it?  '"to  the  corner  with  little  inspection.  But 
The  answer  is :  Prosper  Buranelli,  the  “intellectuals”  fell  tooth  and  nail  upon 
Margaret  Petherbridge  and  F.  Gregory  imperfect  definitions  and  unkeyed  letters, 
Hartswick,  three  amazed  and  still  in-  and  wrote  their  opinion  in  unpleasanly 
credulous  young  people  employed  on  the  clear  and  forcible  English.  F.  P.  A. 


oioneers  who  helped  place  the  then  in-  Sunday  Magazine  of  the  New  York  usually  walked  in  and  delivered  his  orally. 

*!  *  .  T-  S  _1 _  WTIaL.  \^A  le  ...1.  _  I _  Tn  caI  _ 1 _  s.. 


fant  profession  on  a  high  plane.  With 
other  able  and  high-principled  men,  he 
did  invaluable  work  in  purging  advertis¬ 
ing  of  that  gross  exaggeration  and  mis¬ 
representation  which,  in  the  early  days  of 
publicit>-,  tended  to  bring  eternal  disre¬ 
pute  on  the  profession.” 

In  1896  he  founded  the  Sphinx  Club,  of 
which  he  was  later  president.  .\t  its 
twentieth  anniversary  dinner  the  club  pre¬ 
sented  him  with  a  specially  made  watch 
on  which  he  could  tell  time  by  touch. 


World.  And  if  you  ask  them  how  they  lu  self-protection,  the  editors  began  to 
did  it,  they  will  simply  laugh.  check  over  the  puzzles  in  proof, — and 

_  “I  was  the  newest  man  on  the  Maga-  forthwith  became  fans  themselves.  Out 
zine,  so  I  got  the  rottenest  job,  that  of  their  experience  they  developerl  rules 
editing  the  puzzle  page,”  Buranelli  said  and  standards,  and  raised  the  quality  of 
last  week.  “When  Miss  Petherbridge  *he  feature  to  a  high  plane.  By  this  time, 
came  to  the  Magazine,  she  was  the  newest  Hartswick  was,  though  at  first  unofficial- 
person,  so  I  shoved  over  on  her  the  'Xi  working  with  Buranelli  and  Miss 
meanest  part  of  the  puzzle  page,  which  Petherbridge,  through  sheer  interest  in 
was  the  cross-word  puzzle.  the  subject.  They  discussed  the  possi- 

“Hartswick  got  into  it  simply  because  .bility  of  publishing  a  book  of  puzzles,  but 
he  liked  puzzles  and  used  to  help  us  with  decided  it  would  not  be  worth  while. 
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Burlington  Publisher  Elected  President 
at  Des  Moines  Meet 

(By  Telegraph  to  F'ditor  &  Publishes) 

Des  Moines,  Ia.,  Feb.  26. — John  F. 
D.  Aue  of  the  Burlington  llatekeye  was 
re-elected  president  of  the  Iowa  Daily 
Press  .■\ssociation  at  the  annual  meeting 
here  Feb.  25.  S.  E.  Carrell  of  the 
Keokuk  Gate  City  was  re-elected  sec- 
reta^  and  treasurer. 

Discussion  at  the  meeting  centered 
around  the  advertising  campaign  that 
is  now  being  featured  by  the  daily  nevys- 
papers  in  the  association.  The  campaign 
will  continue  until  May  it  was  decided. 
Members  of  the  ass<Kiation  are  paying 
for  advertising  copy  featuring  Iowa  and 
its  resources  in  newspapers  in  the  fol¬ 
lowing  cities ;  Chicago,  Milwaukee, 
St.  Paul,  Minneapolis,  Omaha.  Kansas 
City,  and  St.  Louis. 

Circulation  metluxis  were  discussed  at 
length. 

“The  Cost  of  Securing  Out-oj’-Town 
Subscriptions”  was  the  subject  of  a  talk 
by  George  F'.  Thayer  of  the  Marshall- 
Town  Times-Ref’ublieaii. 

Thirty  Iowa  newspapers  were  repre¬ 
sented  at  the  meeting. 

The  convention  was  adjourned  and 
members  went  into  session  with  the 
Iowa  Press  .\ssociation  today. 

.Approximately  4<X)  had  registered  for 
the  sessions  at  noon  Thursday  and  it  is 
anticipated  the  convention  will  be  one  of 
the  largest  ever  held  in  the  State. 

.A  number  of  imp<irtant  questions  and 
problems  confronting  newspaper  ineiT  are 
to  be  di'icusscd  at  the  meetings. 


them.” 

Buranelli  was  born  in  Texas,  came  to 
New  York  when  he  was  sixteen,  studied 
composition  and  wrote  musical  criticisms, 
decided  he  wasn’t  going  to  be  a  success 
as  a  composer,  discovered  that  he  was  suc¬ 
cessful  at  feature  writing,  and  has  been 
on  the  staff  of  the  World’s  Sunday  Maga¬ 
zine  since  1918. 

Miss  Petherbridge  is  a  graduate  of 
Smith  College,  where  she  specialized  in 
economics  and  believed  her  career  was  to 
be  along  financial  lines;  got  a  job  with 


But  the_  cross-word  puzzle’s  audience 
was  growing  to  important  proportions. 
About  a  year  ago,  Simon  &  Schuster, 
publishers,  casting  about  for  a  book  that 
would  be  a  fairly  sure,  though  moilest, 
seller,  thought  a  cross-word  puzzle  book 
might  be  what  they  needed.  The  World 
was  the  only  paper  in  New  York,  and  if 
not  the  only  paper  in  the  country,  then 
very  near  it,  which  was  publishing  cross¬ 
word  puzzles.  The  three  young  editors 
undoubtedly  knew  more  about  the  science 
than  anyb^y  else,  in  the  world.  The 


the  Guaranty  Trust  Company,  didn’t  see  publishers  put  the  matter  up  to  them,  and 
that  she  was  moving  verv  fast  in  the  though  they  were  skeptical,  they  got  per¬ 
mission  from  the  World  to  use  50  un¬ 
published  puzzles  out  of  the  1,500  they 
had  on  hand,  and  the  book  appeared. 

Everybody  knows  what  happened.  They 
struck  the  public  jwychology  as  drillers 
in  a  new  field  strike  oil,  and  it  nearly 
swamped  them.  Shorly  before  the  first 
book  appeared,  the  Herald-Tribune 
started  a  Sunday  cross-word  puzzle;  two 
weeks  after  the  book  came  out,  three  or 


direction  of  her  ambition,  took  a  secre¬ 
tarial  course  and  a  little  over  three  years 
ago  became  secretary  to  John  O’Hara 
Cosgrave,  erlitor  of  the  Sunday  Magazine. 

Hartswick  is  a  Yale  man,  whose  first 
job  was  that  of  associate  editor  of  Judge, 
under  J.  A.  Waldron.  Then  he  went 
everseas  with  the  A.  E.  F.,  and  when  he 
got  back,  did  editorial  work  and  free 
lance  writing  until  late  in  1922,  when  he 


joined  the  World  Magazine  staff  as  ^our  other  papers  followed  suit,  and  with- 
spocial  writer.  in  three  months  or  thereabouts,  every 

The  original  cross-word  puzzle,  under  paper  in  New  York  except  the  Times, 

that  name,  was  published,  so  far  as  they  and  dozens  of  papers  all  over  the  country 

can  find  out,  in  “Fun.”  a  section  of  jokes  were  running  puzzles,  and  the  United 

and  tricks  run  in  the  Sunday  World  about  States  had  gone  crazy  counting  letters, 

twelve  years  ago.  Historically,  it  seems  The  furore  shows  no  sign  of  abating,  the 
to  be  a  development  of  the  “word  square,”  editors  say.  There  was  a  Christmas  lull. 


Fire  in  Brooklyn  Times  Plant 

Fire  caused  damage  estimated  at  $100,- 
900  to  the  plant  of  the  Brooklyn  Times, 
Feb.  26.  Publication  continued  without 
interruption. 


wliich  goes  back  probably  two  thousand 
rears,  and  had  a  religious  and  mystical 
significance.  The  idea  of  putting  in  black 
squares  to  break  up  the  puzzle  came  later. 
The  editor  of  “Fun”  needed  a  feature  to 
fill  a  certain  small  space  each  Sunday,  and 
liaiiiiened  to  remember  a  puzzle  he  had 
-eeti  wlien  a  youngster.  He  could  not  re- 
inemher  the  name,  but  he  remembered  the 
puzzle  well  enough  to  get  up  something 
of  the  sort,  and  he  callt-d  it  the  “Cross- 
Word  Puzzle,” — the  first  time  the  name 
was  used,  it  is  believed. 

Presently  “Fun”  was  discontinued,  and 
the  puzzle  was  transferred  to  the  Maga- 


.Adolph  S.  Ochs,  publisher  of  the  New 
York  Times,  faithful  to  his  duties  as  di¬ 
rector  of  the  .Associated  Press,  returned 
this  week  from  a  vacation  spent  in  .Miami, 
Fla.,  in  order  to  attend  the  regular 
monthly  meeting  of  the  press  associatioit’s 
executive  committee,  held  in  New  York 
Feb.  25.  The  above  picture  was  snapped 
at  Miami. 

F'rank  B.  Shutts,  publisher  of  the 
Miami  (Fla.)  Herald,  was  ho>t  at  a 
luncheon  given  Mr.  ( )ch>  in  .Miami 
on  Feb.  16.  Those  attending  included; 
F'.  W.  Howe,  editor.  .Ateheson  (Kan.) 
Globe:  Clayton  Sedgwick  Cik^kt,  editor, 
Miami  Tribune;  Col.  S.  L.  Slover,  pub¬ 
lisher,  .\' or  folk  (A'a.)  Ledger-Dispatch; 
Harry  W.  Brown,  publisher,  Cincinnati 
Comnu'reial-Tribune ;  F.  B.  Sloneman, 
editor,  Miami  Herald,  and  O.  W.  Ken¬ 
nedy.  managing  editor  of  the  Herald. 

Mr.  Ochs  has  pledged  himself  to 
raise  $1.(XX),()IKI  for  the  Berry  schools. 
Rome,  Ga.,  an  industrial  training  institu¬ 
tion.  .\  campaign  for  funds  for  the 
schools'  is  hein^  conducted  by  the  .It- 
Ini’ta  Constitution.  Mr.  Ochs  visited 
Clark  Howell,  publisher  of  the  Constitu¬ 
tion,  when  he  passed  through  Atlanta. 


but  it  came  back  immediately  afterward. 

Buranelli  has  been  studying  the  puzzle's 
appeal.  “Time-killing  is  an  element  in 
it,”  he  said.  “Convalescents  write  that 
they  find  it  the  best  occupation,  and 
doctors  say  they  give  them  to  their 
patients.  But  I  believe  its  principal  ap¬ 
peal  is  that  it  is  a  form  of  self-education. 

“But  there  is  something  else  in  it,  too, 
that  I  can’t  explain.  It  has  almost  the 
quality  of  a  contest.  The  puzzle  seems 
to  rise  up  and  fight  you.” 

.All  three  of  the  young  editors  are  in  a 
fair  way  to  get  rich, — at  least  according 
to  newspaper  standards  of  riches.  They 


zine,  where  it  ran  for  years.  The  editors  can  hardly  believe  it  yet. 


London  Mail  Wins  Libel  Suit 

■A  libel  suit  brought  by  the  manufactur¬ 
ers  of  "Yadil,"  an  alleged  remeily  for 
tuberculosis,  to  restrain  the  London  Mail 
from  publishing  exposures  as  to  the 
chemical  contents  of  the  medicine,  has 
been  dismissed  by  the  High  Court  of 
Justice  in  Loudon,  according  to  a  bulletin 
by  the  National  Vigilance  Committee  of 
the  .Associated  .\dvertising  I  Inbs  of  the 
World,  just  issued. 

Illinois  Daily  Suspends 

The  Mattoon  (Ill.)  Daily  Bulletin, 
established  about  18  months  ago,  has  sus¬ 
pended  and  the  Coles  County  sheriff  has 
taken  over  the  plant. 
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FORESEES  PRESS  MUZZLE 


Rear  Admiral  Plunkett  Nettled  by 
Newspaper  Freedom 

“The  question  of  muzzling  the  press 
will  come  in  time.” 

This  amazing  prediction  was  made  this 
week  by  Rear  Admiral  Charles  P.  Plun¬ 
kett,  commanding  officer  of  the  Brooklyn 
Navy  Yard,  when  he  spoke  before  the 
Sons  of  the  Revolution  at  their  annual 
dinner  in  New  York,  Feb.  22. 

He  scored  newspapers  as  military  agi¬ 
tators.  The  subject  of  militarism  was 
kept  constantly  iK-fore  the  public,  he  said, 
poisoning  the  minds  of  the  people. 

“There  is  no  militarism  in  this  country 
and  no  Bolshevisim  in  the  navy,”  he  said, 
implying  that  the  press  of  the  nation 
made  the  opposite  seem  true. 

When  liuiTOR  &  Publisher  got  in 
touch  with  the  Rear  Admiral  later,  how¬ 
ever,  he  declined  to  enlarge  on  his  criti¬ 
cisms  or  give  details  as  to  why  the  press 
should  in  time  be  muzzled. 

“You  are  a  newspaper  man,”  he  said 
to  the  reporter  who  approached  him  on 
the  subject.  “But  try  to  disassociate 
yourself  from  your  business  for  awhile, 
and  think  impersonally  about  the  news¬ 
papers  of  the  country. 

“I'm  inclined  to  think  you  would  reach 
the  conclusion  that  perhaps  they  should 
be  muzzled.” 

Mention  was  made  to  him  of  Constitu¬ 
tional  guarantees  of  freedom  of  speech 
and  of  the  press. 

;  He  dismis.sed  it  by  saying: 

“VWve  heard  that  talked  to  a  ‘fare- 
thee-well.’  ” 

“We  teach  in  the  navy  as  in  the  army 
that  all  men  are  created  equal,”  the  Nns.’ 
York  Times  quoted  Rear  Admiral 
Plunkett  as  saying  in  his  address.  “And 
we  turn  out  good  citizens. 

“Our  discipline  is  what  America  needs. 
Every  dollar  spent  on  the  army  and  navy 
is  the  best  expenditure  ever  made  by  the 
United  States  GoTernment.” 


MULFORD  "REPORTER  EMERITUS” 

Former  Cincinnati  Post  Sport  Editor 
Given  Unusual  Honor 

Ren  Mullord,  who  gained  national  rep¬ 
utation  as  sjKirts  editor  of  Cincinnati 
Post,  years  ago  graduating  to  Thompson- 
Koch  Advertising  Agency,  has  just  had 
an  unusual  Iionor  conferred  upon  him. 
The  editor  of  the  Post  invited  Mulford 
to  contribute  to  the  columns  when  the 
spirit  moved,  without  interference  with 
the  advertising  business,  and  when  this 
offer  was  acccjited  Mulford  was  desig¬ 
nated  “Reporter  Kmeritus." 

“1  iH'lieve  that  I  am  the  onlv  ‘reporter 
emeritus’  in  captivity,”  Mulford  told 
Kiutor  &  Pi  MLisHKK.  “1  luve  all  idea 
that  I  shall  Ik-  the  ftirerunner  of  a  race 
of  Old  Birds  called  back  to  occasional 
service  and  who  shall  prove  that  they 
have  not  lost  their  tail  feathers.” 


JOURNALISM  WEEK  ADVANCED 


U.  of  Miisouri  Annual  Editors*  Gather¬ 
ing  Shifted  to  May  4-9 

With  the  possibility  of  obtaining  Pres¬ 
ident  Coolidge  as  the  guest  of  honor,  the 
sixteenth  annual  Journalism  week  at  the 
University  of  Missouri,  has  been  ad¬ 
vanced  from  May  10-16  to  May  4-9. 
Dean  Walter  Williams  recently  extended 
a  personal  invitation  to  the  President  to 
attend. 

The  Missouri  Press  Association,  the 
famous  “Ilockport  Club"  and  various 
other  associations  and  meetings,  including 
the  Missouri  .Authors  meet  during  the 
week.  .-Ml  meetings  are  scheduled  for  the 
univer'-ity.  The  program  has  not  been 
completed. 


Tracy  Joins  Scripps-Howard 

M.  r..  Tracy,  for  m.iny  years  editor  and 
chief  editorial  writer  of  the  Houston 
(Tex.'i  Cbroniclc.  is  now  writing  signed 
editorials  for  the  Houston  Press,  a 
Scripps-Howard  newspaper. 


“SKIP-STOP”  ADVERTISING  INEFFECTIVE, 
SAYS  HARVARD  AWARD  WINNER 


It’s  the  Day-After-Day  Copy  That  Counts  and  Gets  Results, 
R.  H.  Macy  Official  States,  Explaining  His  Prize 
Institutional  Series 


By  H.  C.  BORLAND 


'■PHE  advertiser  who  uses  the  skip-stop 
method,  displaying  his  wares  through 
the  newspajiers  every  other  week  or  once 
a  month,  almost  completely  misses  the 
point  in  advertising.  It  is  the  day-after- 
day  advertising  that  counts  and  gets  re¬ 
sults.  So  says  an  official  in  the  organi¬ 
zation  of  R.  H.  Macy  &  Co.,  whose 


Loren  Palmer,  then  editor  of  Colliers, 
bought  a  canoe  at  Macy’s.  It  was  de¬ 
livered  according  to  his  orders,  at  the 
Bayside  Yacht  Club.  And  when  Mr. 
Palmer  unwrapped  it,  inside  the  canoe 
he  discovered  three  fat  little  kittens. 
Nobody  knew  how  they  came  to  be  there 
for  none  of  Macy’s  kittens  was  missing. 


Read  Macy*s 
newspaper 


Do  you  read  the  daily  newspaper  which  Macy’s 
publishes?  You  should. 

It  appears,  in  sections,  in  the  various  New 
York  papers.  You  know  it  as  Macy’s  regular  ad¬ 
vertising.  You  will  find  part  of  it  on  another  page 
of  this  newspaper,  which  you  are  now  reading. 


Macy's  advertising.  One  man  came  i 
with  a  request  for  an  appropriate  ver» 
to  accompany  a  gift  from  his  lit4 
daughter  to  her  teacher,  and  a  man  a 
our  book  department  wrote  an  origan 
verse  for  him.  A  woman  up  in  -N’nl 
England  wrote  and  thanked  us  for  ob 
advertisement  of  a  really  satisfying  to. 
bacco,  because  her  husband  was  bci4 
blind  and  deaf,  and  besides  satisfyioj 
him — a  hard  task — the  tobacco  pleajaj 
the  whole  family,  the  wife,  the  dogajil 
the  cat.  An  admirer  of  a  well-knov.  L 
cartoonist  came  to  us  seeking  a  booif 
that  would  be  an  appropriate  gift  io;l 
him.  and  our  book  department  found  th  ’ 
very  book  he  had  been  seeking,  bci 
which  he  had  believed  to  be  out  of  priit 

“The  small  ads  are  in  no  way  compet. ; 
ing  with  Macy’s  display  advertising 
They  are  intended  to  supplement  it,  t 
round  out  Macy’s  daily  newspaper  of 
their  store  by  providing  an  editorial  anc 
a  feature  department.  It  is  one  of  tht 
ways  Macy’s  is  trying  to  show  peopit 
that  New  York’s  biggest  departmos 
store  is  just  as  human  as  the  come 
shop — sometimes  more  so. 

“But  it  wouldn’t  have  worked  out  « 
a  hit-and-miss  basis.  No  one  would 
have  come  to  look  for  those  small  ad¬ 
vertisements  if  they  hadn’t  appeared 
every  day.  A  department  store  mer¬ 
chandiser  has  a  great  many  interestinj 
exiieriences  and  observations,  and  people 
are  interested  in  hearing  of  them,  but  i 
.skip-stop  system  of  publishing  them  will 
not  gather  regular  readers,  even  for  tl* 
most  interesting  advertising.” 
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Put  all  these  sections  together,  and  you  will 
have  a  large  newspaper,  full  of  the  day’s  best 
news  from  Macy’s — the  timeliest  offerings,  the 
most  exceptional  values,  the  articles  which  you 
probably  most  need. 

As  Horace  Greeley  used  to  say,  when  a  book 
caught  his  attention:  “It  is  mighty  interesting 
reading.’’ 

And  when  you  form  the  good  habit  of  reading  it 
regularly,  it  will  save  both  your  time  and  your 
money. 


Copyriicht,  1924,  by  R.  H.  Macy  &  Co.,  Inc.,  34tli  Strecl  Bt  Broadway 


H.  SAMSON  CLARK  DEAD 


Prominent  British  Advertising  Mas 
Succumbs  to  Fever  in  Africa 


This  is  the  way  Macy's  fixes  the  attention  of  newspaper  readeri  on  their  advertiiinw  copy, 
streasinr  the  idea  that  their  copy  is  a  news  paper  in  itself. 


.series  of  institutional  a<lvcrti.sements  iu 
the  New  York  newspapers  have  ju.-it 
been  accorded  a  first  prize  in  the  Har¬ 
vard  Advertising  .Award  for  1924.  The 
prize-winning  advertisements,  according 
to  tins  official,  owe  their  effectiveness  to 
two  things :  high  quality  of  copy  and 
regularity  of  use. 

“Yet  the  best  of  copy  cannot  be  effec¬ 
tive,”  said  tlie  Macy  man,  “unless  it  gets 
the  best  possible  assistance  from  the 
space  buyer.  That  best  assistance  means 
regular  publication  day  after  day,  as 
nearly  in  the  same  position  as  is  possible. 
Then  your  advertising  becomes  a  feature 
of  the  newspaper. 

“It  is  the  belief  here,”  he  explained, 
“that  every  day,  Macy’s  advertising 
should  have  a  picture  of  all  the  activities 
of  the  store  just  as  the  newspapers’  read¬ 
ing  matter  has  a  picture  of  the  whole 
world.  The  display  space  is  the  same  as 
the  news  columns,  and  in  there  goes  the 
news  of  the  store’s  departments,  their 
new  prices,  new  service,  or  whatever  is 
essential  to  the  shopper  in  the  way  of 
news. 

“But  there  has  always  been  something 
more  than  this  mere  news  matter  to  be 
published.  There  have  been  incidents  in 
which  the  people  would  be  interested, 
opinions  they  would  like  to  read.  But 
clearly  they  were  barred  from  the  ‘news 
space'  because  the  store’s  news  shouldn’t 
he  editorialized  .any  more  than  a  news¬ 
paper’s  news  should  be. 

“That,  briefly  was  the  rc.ason  for 
the  small  institutional  advertisements. 
Macy’s  needed  an  editorial  and  feature 
section  in  their  advertising. 

“Here  is  an  example:  Last  summer 


and  the  driver  who  delivered  the  canoe 
was  sure  no  kittens  ha<l  climbed  into  his 
truck  while  enroute  to  the  clubhouse. 
But  Mr.  Palmer,  when  he'  told  us  about 
it,  insisted  that  he  was  getting  something 
a  little  extra. 

“People  would  like  to  read  about  such 
a  happening.  But  there  was  obviously 
no  place  for  such  an  incident  in  our 
regular  advertising  space.  It  belonged  in 
our  editorial  department.  And  that  is 
where  we  put  it.” 

This  “editorial  department”  is  pub¬ 
lished  in  a  si.x-inch  double-column  space 
and  appears  daily  in  four  New  York 
newspapers,  two  morning  and  two  eve¬ 
ning.  Each  advertisement  contains  only 
about  150  words,  beneath  a  catchy  two- 
line  heading.  As  seen  in  the  canoe  in¬ 
cident.  their  messages  often  come  close 
to  the  nature  of  a  daily  column. 

“Or  in  the  case  of  the  Scotsman,”  the 
executive  illustrated,  “a  man  wrote  in 
telling  us  how  much  he  was  interested  in 
our  advertisements  on  smoking  tobacco, 
and  then  gave  minute  instructions  about 
how  to  get  the  most  enjoyment  out  of  a 
pipeful  of  ‘Murray’s.’  And  after  we  had 
printed  bis  instructions,  which  were 
pleasantly  humorous,  he  came  back  with 
a  letter  asking  bow  we  knew  he  was  a 
Scot.  And  from  that  and  from  our  an¬ 
swer  we  got  another  human  interest 
story,  telling  him  through  the  small  ad 
space  that  he  must  he  a  Scotsm.m  if  he 
loved  good  tobacco  liked  to  buy  it  where 
it  cost  less,  referred  to  smoking  as  a 
‘rite’  instead  of  a  habit,  and  finally  be¬ 
cause  be  had  a  good  old  Scotch  name. 

“.A  hundred  such  stories  have  gone 
into  the  human  interest  department  of 


II.  Samson  Clark,  prominent  British 
advertising  man,  died  at  Mombasa,  South 
Africa,  Feb.  2.  of  malaria,  according  to 
recent  disiiatchcs  received  in  London. 

He  was  one  of  the  foremost  advertis¬ 
ing  men  in  Great  Britain,  and  was  out 
of  the  active  delegation  of  the  Thirty 
Club  on  tile  occasion  of  their  visit  to  .At¬ 
lantic  City  when  tlie  Associated  -Adver¬ 
tising  Clubs  of  the  World  convention  wjs 
won  for  Uindon,  and  later  he  took  a 
prominent  part  in  the  program  that  fol¬ 
lowed  in  London  last  July. 

.At  the  time  of  liis  death  he  held  the 
position  of  Examiner  in  .Advertising  to 
the  Royal  Society  of  .Arts.  He  was  a 
member  of  the  Council  of  the  British  .As¬ 
sociation  of  .Advertising  .Acents,  member 
of  the  committee  of  the  National  Adver¬ 
tising  S(Kiety,  secretary  of  the  Thirty 
Club  of  L<iiulon.  founder  of  the  rommer- 
cial  Club  and  member  of  the  Board  oi 
Managers  of  the  Royal  Commercial 
Travelers’  Schools  and  Paddington  Green 
Children’s  Hospital. 

On  the  occasion  of  bis  visit  in  1923. 
Mr.  and  Mrs.  Clark,  Sir  Robert  BaW 
and  A.  E.  MacKinnon  made  an  extended 
trip  through  the  eastern  part  of  the  coun¬ 
try  and  Canada,  spending  a  few  days  with 
the  I.  C.  M.  .A.,  then  in  session  at  Mus- 
koka  I^kes,  Out.,  where  be  addressed  the 
convention. 


K.  C.  DAIUES  ORGANIZE 
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Co-operative  Organization  Formed  witk 
W.  L.  Dickey,  President 

For  the  first  time  in  the  history  of 
Kansas  City  the  four  publishers  of  ; 
Greater  Kansas  City  have  organized  foe  f 
the  improvement  of  conditions  and  closer  | 
co-operation.  The  Kansas  City  Sjf, 
Journal  Post,  Kansas  City  (Kan.)  Ka^ 
san  and  Daily  Droz-ers’  Telegram  are  i« 
the  organization. 

Officers  are ;  President.  W.  I  aureiice 
Dickey,  publisher,  Journal-Post;  vi®' 
president.  W.  A.  Bailey,  creneral  ma”; 
ager.  Daily  Kansan;  secretary,  Earl  "■ 
McCallum,  assistant  general  manager  | 
Kansas  City  Star;  treasurer,  George"- 
Neff,  president.  Daily  Drovers’  Telegraa 
Company.  i 
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Mr.  Mci^han  was  rfliid  uj>on  Uv  Mr.  lieniictt  to  cover  imiKirtant 
events  personally,  ami  was  freiiuently  detailed  to  report  the  executions 
of  noted  murderers,  which  in  these  days  were  written  up  at  great  length. 
In  this  connection  an  amusing  incident  occurred  at  the  time  of  his  mar¬ 
riage.  when  the  Telegram  signalized  it  with  a  column  story,  headed, 
“Done  For!”  From  beginning  to  almost  the  end  it  read  as  if  “Billy” 
was  to  lx“  hanged.  He  was  (juoted  as  speaking  through  the  bars  of  his 
prison,  saying  in  part ; 

•‘Kissingen  and  \'ichy  (his  favorite  drink  at  Hudnut’s  famous  old 
drug  store)  have  brought  me  to  this;  why  didn’t  I  stick  to  whiskey!” 

And  not  till  the  last  paragraph  did  the  bewildered  reader  discover 
it  was  a  complimentary  article  on  his  entering  the  bonds  of  matrimony. 

Mr.  Flynn  returned  from  Paris  in  a  very  dejected  frame  of  mind. 
The  next  morning  he  apiieared  in  the  library  with  a  new  jxiir  of  scissors 
in  his  hand,  and  announced  that  he  had  Ijeen  demoted  to  be  assistant 
exchange  editor. 

"CIckI  knows  how  long  I  can  stand  it !’’  he  ejaculated. 

Eventually  he  resigned,  and  through  the  influence  of  prominent 
political  friends  was  apixiinted  Cliief  Clerk  in  the  District  Attorney’s 
Office,  and  finally  in  iS‘)4  was  promoted  to  be  an  Assistant  District 
.\ttorney.  His  death  occurred  in  July.  l‘H)4. 

In  1876,  Thomas  Waterman  White,  descendant  of  a  well  known 
Irish  family,  and  son  of  Judge  Joseph  W.  White  of  New  York,  became 
connected  with  the  Herald,  lie  was  qualified  to  write  on  financial  topics, 
having  been  for  several  years  manager  of  a  Stock  Exchange  firm  and 
subseiiuently  was  paying  teller  in  a  bank. 

Mr.  Bennett  was  so  impressed  with  his  ability  and  energy  (White 
being  an  amateur  athlete  of  some  prominence  at  that  time),  that  he 
appointed  him  city  editor,  relegating  the  astonished  occupant  of  the 
chair,  Mr.  Meighan,  to  the  position  of  assistant.  Mr.  White  had  had 
no  exjjerience  to  enable  him  to  discharge  the  duties  of  this  most  difficult 
of  all  posts  in  a  newsjxiper  office,  and  his  blunders  caused  Meighan  to 
resign.  The  news  was  cabled  to  Bennett  in  Paris,  who  sent  Mr. 
Meighan  a  letter  regretting  his  action  and  wishing  him  “good  luck” 
wherever  he  went. 

Not  long  afterward,  however.  White  sent  for  Meighan,  asking  him 
to  take  the  desk  again,  as  he,  White,  had  been  ordered  to  do  special 
work.  Mr.  Meighan  resumed  his  old  position  at  an  increased  salary, 
while  White  soon  demonstrated  his  marked  ability  as  a  dramatic  and 
operatic  critic,  and  eventually  rose  to  be  one  of  the  most  influential  mem¬ 
bers  of  the  staff. 

In  May,  1882,  in  order  to  more  conveniently  control  his  valuable 
estate.  Mr.  Bennett,  at  an  official  sale,  rqmrchased  the  various  proper¬ 
ties,  for  sums  aggregating  $1,362,(XX).  The  deeds  of  the  sale  were  filed 
in  the  Register’s  Office  on  June  9,  and  accompanying  them  were  docu¬ 
ments  show’ing  that  for  half  of  the  purchase  money,  he  had  mortgaged 
the  property  to  himself  as  trustee  of  the  estate  on  five  years’  credit. 

There  was  also  recorded  the  purchase  by  him  of  No.  28  West  21st 
street,  and  which  was  his  New  York  residence  for  years  thereafter. 


ilualifications  for  the  jxisition  being  enhanced  by  the  ownerships  of  such 
a  sjilendid  yacht. 

His  series  of  long  cruises  on  Ixjard  the  “Namouna,”  caused  the  Sun 
to  di.scuss  the  “Editing  of  a  Newsixqx^r  On  a  Yacht,”  saying: 

“It  is  a  novel  undertaking  for  an  editor  to  go  himself  in  search  of  news 
throughout  the  world,  and  to  manage  a  newspaper  on  a  yacht;  and  if  Mr.  Bennett 
expects  to  succeed  at  it  he  must  sacrifice  show,  ease,  pleasure  and  luxury  all  to 
stern  duty.” 

In  1882  a  lithographed  engraving  had  been  issued  presenting  the 
portraits  of  the  most  distinguished  editors  of  the  United  States,  1.1  in 
numlrer.  The  Sun  in  commenting  on  the  group,  di.scussed  the  (juestion 
as  to  who  were  the  Ix^st  looking  men ; 

“As  for  the  palm  of  beauty,  after  a  careful  examination,  we  confess  ourselves 
unable  to  determine  whether  it  should  be  awarded  to  Mr.  Whitelaw  Reid  or  Mr, 
James  Gordon  Bennett,  the  two  youngest  members  of  the  distinguished  party.  _  Yet 
the  differences  between  them  are  strongly  marked.  Mr.  Reid  is  a  man  of  excitable 
temperament,  with  romantic  concentrativeness ;  dark,  wavy  hair  and  a  sentimental 
nose  and  chin.  The  face  of  Bennett,  on  the  other  hand,  is  marked  by  uncommon 
strength  of  will  and  extraordinary  practical  force,  .^s  a  man  of  business,  we  should 
say  that  Bennett  would  be  the  more  successful  of  the  two,  while  Mr.  Reid  would 
take  the  cake  in  a  contest  of  ideality.  Not  that  Bennett  is  deficient  in  the  imaginative 
element ;  but  it  is  the  shrewd,  resolute,  ambitious  quality  that  predominates  in  his 
nature.” 

Mr.  Pulitzer  Buys  the  World 

•.•\n  event  of  signal  interest  to  the  journalistic  fraternity  occurred 
on  Mav  10,  1883,  when  Mr.  William  Henry  HurllH*rt  anmHinced  the 
sale  of  the  New  York  World  to  Mr.  Joseph  Pulitzer,  as  follows; 

"The  undersigned  has  this  day  transferred  to  Mr.  Joseph  Pulitzer,  well  known 
as  the  founder  and  editor  of  the  St.  Louis  Post-Dispatch,  the  entire  control  of  the 
\Vorkl  newspaper,  which  will  be  issued  under  Mr.  Pulitzer’s  editorial  management 
on  and  after  tomorrow.  May  11. 

“Mr.  Pulitzer’s  experience  as  a  journalist  and  his  loyalty  to  sound  Democratic 
principles  warrants  the  confidence  and  good  will  with  which  the  undersigned  cor¬ 
dially  commends  the  World  under  his  direction  to  the  public  of  New  York.” 

On  May  31,  Mr.  Pulitzer  announced  his  sole  ownership  of  the 
World,  and  that  he  had  purchased  every  share  of  its  stock  “an<l  none 
for  sale.” 

In  October,  1883,  began  the  series  of  memorable  wordy  conflicts 
between  the  Herald  and  World.  The  Herald  had  discussed  the  ques¬ 
tion  of  the  World’s  ownership,  and  the  World  in  a  hot  reply  said : 

“Does  Mr.  James  Gordon  Bennett,  of  Europe,  desire  a  season  of  personal 
journalism?  If  so,  he  can  be  accommodated.  Unless  he  instructs  his  donkeys 
in  tlte  Herald  Office,  who  are  permitted  to  idiotically  mismanage  his  ^operty,  to 
stop  lying  about  the  World,  we  will  be  pleased  to  enter  into  a  public  discussion  of 
the  ownership  of  the  Herald,  and  the  peculiar  characteristics  of  the  owner.  It  is 
barely  possible  that  there  are  some  styles  of  entertainment  to  which  the  luxurious 
Mr.  Bennett  has  not  treated  himself,  and  that  in  permitting  his  representatives  to 
maliciously  lie  about  the  World,  he  is  preparing  himself  for  a  sensation  which  will 
be  a  sort  of  solace  to  his  declining  years.” 

The  Herald  accepted  the  challenge  next  day  in  the  following 
crisp  paragraph : 

“Go  on,  Mr.  Jay  Gould,  and  continue  to  develop  yourself,  and  we 
will  promise  to  give  you  all  the  rope  you  need  to  hang  yourself  with.” 

On  the  following  morning  the  World  continued  the  discussion  as 
follows : 


Bennett* a  Steam  Yachts 

Mr.  Bennett,  ever  an  enthusiastic  yachtsman,  eventually  discarded 
sailing  vessels  for  steamers,  and  managed  to  devote  a  great  deal  of  time 
to  the  exjTensive  sjwrt. 

His  fir.st  steam  yacht,  the  “Polynia,  launched  on  June  30,  1880, 
w"ds  largely  a  failure ;  as  the  late  Captain  Knight  said :  she  was  “the 
wettest  l)oat  he  was  ever  on ;  when  going  at  full  sjx^ed,  the  waves  hurst 
over  her  bows  and  swept  her  decks.’’ 

Mr.  Bennett  soon  tired  of  her.  and  ordered  the  building  of  a  much 
larger,  sea-going  steamer  at  the  shipyard  of  Ward  &  Stanton,  at  New- 
burg,  N.  Y.,  and  she  was  launched  on  Jan.  5,  1882,  Mr.  Gardiner  G. 
Howland  representing  Mr.  Bennett,  who  was  then  in  Eurojie.  There 
was  no  christening  ceremony  as  the  owner  had  not  yet  chosen  a  name. 
The  new  yacht  was  237  feet  over  all :  26  feet  beam  and  18  feet  depth 
of  hold.  Her  powerful  engines  gave  her  a  speed  of  fourteen  knots  an 
hour.  The  interior  fittings  were  most  magnificent.  The  cabins  and 
salwn  were  forward  of  the  engine  room ;  there  were  nine  staterooms 
besides  the  owner’s  large,  and  also  a  ladies’  cabin.  Up  to  that  time  she 
was  the  largest  yacht  ever  huilt  in  the  I’nited  States,  with  one  exception. 

Mr.  Bennett  suhsequently  named  his  yacht  the  “Namouna,”  and 
had  need  of  her  as  the  flagship  of  the  New  York  Yacht  Club,  for  he 
was  again  elected  Commodore  for  1884,  and  was  re-elected  in  1885;  his 


“The  World  is  just  and  always  gives  credit  where  credit  is  due.  In  this  respect 
it  differs  from  the  Herald.  On  two  occasions  recently  the  Herald  has  publish^ 
a  wilful,  malicious  and  unmitigated  lie  about  the  ownership  of  the  World.  The  lie 
was  known  to  the  man  who  penned  it,  and  if  he  gave  utterance  to  it  without  instruc¬ 
tions  from  his  master,  he  is  both  a  knavish  liar  and  a  fool ! 

“The  question  is.  will  Brother  Bennett  cause  the  proper  correction  to  be  made 
in  his  paper,  or  does  he  really  desire  to  enter  upon  a  season  of  personal  journalism?” 

The  Times  as  an  interested  bystander,  shouted  “Police!”  in  an 
amusing  reference  to  the  incipient  quarrel,  saying: 

“Now  let  us  see  what  the  police  are  really  worth.  We  arc  to  have,  according 
to  the  World,  a  pure,  unmixed  specimen  of  wild  W'estem  journalism.  On  Tuesday 
last  the  World  suddenly  informed  the  Herald  that  if  it  wanted  ’a  season  of  personal 
journalism,’  it  should  be  gratifierl,  and  added  various  cheerful  remarks  concerning 
‘the  donkeys’  who  are  permitted  ‘to  idiotically  mismanage  the  Herald,’  and  the 
personal  characteristics  of  Mr.  Bennett.  Yesterday  the  Herald  boldly  defied  the 
World  to  come  on.  We  may  now  expect  the  very  worst.” 

After  a  reference  to  the  shocking  iK'rsonalities  that  had  disgraced 
the  puhlishers  of  the  Chicago  Tivics  and  Tribune,  during  a  quarrel,  the 
New  York  Times  continued: 

“We  may  expect  to  see  the  Bennett  family  in  all  its  ramifications  scathingly 
denounced,  and  Bennett  himself  accused  of  every  crime  on  the  calendar. 

“Humanity  demands  that  the  police  should  keep  a  watch  on  the  World  and 
Herald,  and  see  to  it  that  revolvers  are  not  introduced  into  the  controversy.  The 
public  will  breathlessly  await  the  World’s  action.  There  will  be  a  rise  in  the  price 
of  disinfecting  fluids.” 

(To  be  continued  nc.rt  week) 


r 


V2 

PUBLISHERS  nCHTlNG 
“CLEAN  BOOKS”  BILL 


Newspaper,  Magazine  and  Book  Forces 
Combine  to  Defeat  New  York 
Legislative  Censorship 
Measure 

Now  ^'ork  iic\v>iiap<.'r,  and 

It'Mjk  publislicrs  united  tln>  \siok  to  op- 
ixi'f  tlircatenod  literary  eenM>rNliip. 

A  xi-called  "(  lean  lMMik>”  Itill.  >up- 
pi'ited  |p>  Senatiir  lane,  wa.-  Kiveli  a 
liearinn  at  Albany,  and,  after  >tirrint;  op- 
;xi'iti<in  on  the  part  <il  tlie  puMishers.  was 
teniiM  irarily  pigei >n-li<  >led. 

\\ .  A.  l)e  Konl,  attorney  for  the 
Hearst  publication.-;,  took  the  lead  in  con- 
deinihug  the  proposed  measure,  declaring 
biuntry  of  juries  would  "crucify  liter¬ 
ature." 

.1.  W  .  Shaw,  represeiitnig  the  New 
^'ork  Press  .Xssix'iation,  composed  of 
weeklies,  tiled  a  resolution  by  that  organ- 
i/ation  against  the  bill.  Frederick  H. 
Keefe  and  .Addison  15.  Parker  opposed 
the  measure  on  behalf  of  the  New  York 
.'state  Publishers'  .Association. 

It  was  the  third  time  the  Clean  Books 
bill  has  been  the  target  of  attack  at  pub¬ 
lic  hearings  before  legislative  com¬ 
mittees. 

A  change  made  in  this  year's  version 
would  appear  to  have  the  eflfect  of  e.x- 
empting  newspaiiers  from  the  provisions 
of  the  bill.  Mr.  De  Ford,  however,  de¬ 
clarer!  that  the’  new  clause  did  not  at  all 
have  the  effect  claimed  for  it. 

"The  clause  is  a  strategic  paragraph, 
init  in  to  disarm  newspaper  opiHJsition,” 
lie  said.  “In  the  body  of  the  bill  it  is 
plainly  stated  that  it  applies  to  any  book, 
magazine  or  newspaper.” 

The  Love  bill  provides  ■  that  a  single 
paragraph  or  sentence  of  a  l>ook,  maga¬ 
zine,  or  newspaixy  can  be  used  as  a  basis 
for  prosecution,  that  the  jury  shall  be  the 
sole  judge  of  what  comes  within  the  ban 
in  law,  and  that  no  expert  testimony,  de¬ 
signed  to  show  that  a  book  in  its  entirety 
may  have  a  wholesome  effect  on  society, 
shall  lie  competent. 

"They  want  to  wipe  aw.ay  the  con¬ 
struction  placed  by  our  highest  courts  on 
the  law  and  leave  it  all  to  the  jury,”  Mr. 
De  Fonl  declared. 

"An  attack  on  the  social  theories  of 
triers  of  fact  on  the  jury  would  be  ample 
ground  to  send  a  writer  or  publisher  to 
prison,  because  undoubtedly  what  had 
been  written  and  publishetl  would,  from 
their  own  standpoint,  lie  indecent  and 
disgusting.  Religious  bias  would  lie  given 
free  play  in  the  jury  nxnn.  AA'hat,  under 
the  circumstances,  would  Itecome  of  the 
freedom  of  the  press?" 

SHARON  (PA.)  DAILY  SOLD 


A.  C.  Dickinaon  Sells  to  Stock  Com¬ 
pany,  Retaining  an  Interest 

The  Shar-'tii  i  Pa.  i  .A'tTi'.v-T'.-A-.gru/'/l 
has  been  sold  by  the  owner.  A.  C.  Dick¬ 
inson.  to  a  stock  comp.'uiy  in  which  Mr. 
Dickinsiin  will  continue  .in  active  iu- 
tere--t. 

\\  .  L.  Aiken,  fur  the  p.ist  year  manag- 
•  ing  editor  of  the  publication,  and  C.  1!. 
l.art/.  former  advertising  manager  of 
the  Sharon  Herald,  have  purchased  stock 
in  the  new  company,  and  will  be  actively 
engaged  with  Mr.  Dickinson  as  publish¬ 
ers.  Mr.  l.artz  has  sold  his  -.tock  in  the 
Herald. 

Application  has  been  made  for  a  char¬ 
ter,  and  the  new  company  expects  tn  take 
control  atxiut  April  1. 

The  News-Tele.graph  is  the  oldest 
daily  newspaper  in  Mercer  County,  liav- 
inc  been  established  34  years  ago.  Last 
Detober  Mr.  Dickinson  jnirchased  the 
I  an  ell  Xc:fs  and  combined  it  w  ith  his 
publication. 

Tbe  ollicers  of  the  new  company  as 
tentatively  -elected  will  be  as  follows : 
President,  A.  C.  Dickinson;  vice-presi¬ 
dent.  and  general  manager.  (T.  B.  l^rtz ; 
secretary-treasurer  and  managing  editor, 
\\’.  L.  Aiken;  city  editor,  Joseph  B. 
1. a  very. 

Ralph  R.  Mulligan  will  continue  as  the 
New  A'ork  representative  of  the  News- 
Telegraph. 
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AD  COPY  SENT  BY  PLANE 


Telegraph,  Radio,  Automobile  Alto 

Contribute  in  Race  Againit  Time 

It  happened  on  Friday,  the  13th,  and 
automobile,  telegraph,  radio  and  airplane 
each  contributed  to  the  placing  of  a 
new  spaper  advertisement. 

The  Skelly  Oil  Company  was  opening 
a  new  idling  station  in  Tulsa,  Okla.,  Feb. 
14  and,  through  their  advertising  agency 
in  Kansas  City  were  placing  an  advertise¬ 
ment  announcing  the  opening.  This  was 
to  run  on  Feb.  13  in  the  afternoon  Tulsa 
Tribune  and  in  the  morning  IVorld  on 
Feb.  14. 

Due  to  various  delays  in  production,  the 
plates  were  not  completed  until  t(X)  late 
to  reach  Tulsa  by  train.  The  cuts  were 
made  by  the  Holland  Engraving  Company 
and  the  shipment  had  been  entrusted  to 
them.  However,  Mr.  Lou  E.  Holland, 
president  of  the  Associated  Advertising 
Clubs  of  the  AA'orld,  assured  the  agency 
that  the  plates  would  reach  Tulsa  in  time 
to  make  all  editions  of  the  afternoon 
iwper.  He  chartered  a  new  airplane, 
piloted  by  “Tex”  LaGrone,  to  take  the 
cuts  to  Tulsa.  AA'hile  Mr.  Holland  was 
making  these  arrangements  the  Skelly 
Radio  Station,  AVEH,  Tulsa,  radioed  the 
Skelly  Station,  AA'AH,  Eldorado,  Kan. 
(headquarters)  that  the  plates  announc¬ 
ing  their  big  opening  had  not  been  re¬ 
ceived  by  the  Tulsa  papers. 

The  Skelly  Company  in  Eldorado  wired 
the  advertising  agency  in  Kansas  City, 
and  their  answer  advised  that  the  plates 
had  been  shipped  by  airplane.  The  Tulsa 
papers  were  also  instructed  to  have  rep¬ 
resentatives  meet  the  plane. 

The  plane  made  the  250-mile  trip  in  a 
little  more  than  two  hours.  The  adver¬ 
tising  manager  of  the  TuLsa  Tribune  met 
the  plane  at  the  flying  field  eight  miles 
from  Tulsa,  and  the  plates  were  rushed 
to  the  paper  in  time  for  the  advertisement 
to  appear  as  scheduled,  that  afternoon. 


A.  P.  Committee  Meets  in  New  York 

Routine  Uisiness  matters  occupied  the 
attention  of  the  executive  committee  of 
the  .Associated  Press,  which  held  its 
regular  monthly  meeting  in  New  A^ork. 
F'el).  25.  The  radio  bro.idcasting  question, 
facing  the  press  association,  did  not 
come  up  for  discussion,  action  Ijeing  de- 
ferrerl  until  the  regular  annual  meeting 
of  the  A.  P.  membership  in  April. 

German  Daily  Broadcasts  in  New  York 

The  New  Yorker  Staats-Herold,  Ger¬ 
man  language  newspaper,  began  broad¬ 
casting,  F'eb.  20.  a  weekly  program  of 
( lerman  music  from  station  WNA'C, 
New  York. 


OREGON  NEWSPAPER  MEN 
SOLVE  MURDER  MYSTERY 


1 


W.  H.  Perkins.  KUmath  Falls  (Ora.)  Herald 
city  editor,  and  Tom  Malarkey,  Herald  reporter, 
who  solved  local  murder  mystery. 


1? EARING  out  the  theory  that  a  good 
^  newspaper  man  must  have  a  strain 
of  the  detective  running  through  his  veins, 
a  bandit,  wanted  in  the  Oscar  Erickson 
murder  case  in  Klamath  Falls,  Ore.,  was 
captured  by  the  city  editor  of  the 
Klamath  Tails  Herald  and  one  of  his 
reporters. 

On  the  morning  of  Jan.  4,  at  12:10 
a.  m.  five  bandits  held  up  card  players 
in  the  basement  of  Scandinavian  hall. 
During  the  hold-up  Oscar  Erickson  was 
killed.  I'or  a  week  authorities  followed 
every  plausible  clue,  with  no  results. 

Then,  AA'.  H.  Perkins,  city  editor  of 
the  Herald  and  Tom  Malarkey,  reporter 
on  the  Herald,  in  company  with  Fred 
Morley,  former  Klamath  I'alls  con¬ 
stable,  hit  upon  clue  to  the  crime  which 
they  followed  to  the  end,  finally  captur¬ 
ing  John  Taylor,  leader  of  the  five  men 
at  his  home  in  the  hills.  Maintaining 
his  innocence  for  several  days,  Taylor  at 
last  broke  down  and  confessed  to  Per¬ 
kins  his  participation  in  the  murder. 
From  his  confession  three  of  the  remain¬ 
ing  four  men  were  apprehended  and 
state  authorities  are  using  every  effort  to 
locate  the  fifth  member  of  the  party. 
The  work  of  the  Herald  men  was  prais^ 
in  a  public  statement  by  the  district  at¬ 
torney. 

Universal  Service  in  New  Offices 

Universal  Service  has  moved  into  its 
new  offices  on  the  ninth  floor  of  the 
AA'orld  Building,  New  York. 


SONGS  OF  THE  CRAFT 

(H'rittrn  F..rcht.<i~ely  for  Kditor  &  Pi  bi  ishfb) 

By  Henry  Edward  Warner 

IF  SOLOMON  WERE  THE  EDITOR 

If  Solomon  were  the  Editor.  I  wonder  what  he’d  say 
On  various  slants  of  various  things  in  this  degenerate  day? 

I  wonder  if  he'd  temporize,  or  fly  into  a  rage 
If  he  wrote  leaders  for  the  average  editorial  page? 

I  wonder  if  he'd  grind  the  grist  to  fill  allotted  spare 
With  reference  to  the  sin  of  Jazz,  or  eulogies  on  grace? 

Pd  like  to  read  his  daily  Psalms,  to  hark  the  singer  sweet 
If  Solomon  were  the  Editor  of  any  modern  sheet! 

Somehow  .  .  .  somehow  they  nauseate  .  .  .  these  things  that  must  be  done 
To  fill  the  editorial  space,  to  make  a  nation’s  fun; 

Somehow,  I  seem  to  feel  that  half  the  sophistry  that's  there 
Would  serve  a  better  purpose  tombed  within  the  wirkerware! 

Somehow—  I  may  be  grouchy,  but  when  I  have  struggled  through  it 
I  can't  help  thinking  it  was  done  because  they  bad  to  do  it! 

Just  so  much  space  to  fill,  and  paragraphs  to  worry  out 
Regardless  whether  there  is  anything  to  write  about! 

If  Solomon  were  the  Editor!  .  .  .  He'd  make  the  welkins  ring. 

For  editors  are  scarce  who  sing  as  Solomon  used  to  sing! 

He'd  entertain,  admonish,  guide  and  counsel,  and  he’d  say 
A  lot  of  things  that  editors  don't  think  about  today! 

His  inti-llectual  dingbats  woiibl  be  gems  of  purest  thought — 

His  leaders  would  be  wonders  from  the  harps  of  Heaven  caught; 

The  only  thing,  perhaps  .  .  .  I've  just  the  shadow  of  a  doubt! 

How  long  would  5iolomon  edit  till  the  Sheriff  sold  him  out? 


PHILUPS  PROMOTED 


Youngstown  Telegram  Business  Mp  ^ 
Now  Scripps  Executive  i  r 

Owen  E.  Phillips,  for  the  past  three  ii 
years  business  manager  of  the  Foungj.  r 
toum  (O.)  Telegram,  has  been  promotei]  ' 
to  executive  duties  with  the  Scripps- 
Howard  organization,  which  purchased 
the  Telegram  three  years  ago,  and  John 
T.  AA’atters  has  been  named  business  man-  i 
ager  of  the  (xiper,  succeeding  him.  : 

In  recognition  of  .Air.  Phillips’  service 
with  the  Telegram,  covering  28  years,  he 
will  be  associated  with  the  president  of  • 
the  group  comprising  the  Ohio,  Pitts-  I 
burgh  and  Kentucky  newspapers  in  the  I 
organization.  r 

His  successor,  Mr.  AA'atters,  for  the  | 
past  three  years  has  been  general  man-  | 
ager  of  the  Springfield  (O.)  Sun.  He  i! 
started  his  newspaper  work  with  the  b 
Toledo  News-Bee  20  yc3rs  ago.  Then  he  ■ 
went  to  Chicago,  continuing  in  newspaper  J 
work  there,  to  return  to  Ohio  seven  years  5 
ago.  .At  that  time  Mr.  AA'atters  was  en¬ 
gaged  by  C.  L.  Knight  on  the  Akron 
Beacon-Journal,  where  he  rose  to  the  ^ 
position  of  assistant  business  manager. 

AA'hen  Mr.  Knight  bought  the  Spring- 
field  Sun  he  made  Mr.  AA'atters  general 
manager,  in  entire  control  of  the  paper. 


MANY  VANDERBILT  RESIGNATIONS 


Sixteen  Advertising  and  Editorial  Men 
Leave  Staff,  Mellon  Announcei 

Los  Ax(;eie.s,  Cal.,  Feb.  24. — Ben  Mel¬ 
lon,  personal  representative  of  Cornelius 
A'anderbilt,  jr.,  today  announced  the  fol¬ 
lowing  resignations  from  the  A'^anderbilt 
newspaper  organization:  Charles  E 
F'isher,  managing  director ,  B.  M.  Meer- 
(link,  chief  auditor  ;  M.  A\  .  Coleman,  pro¬ 
motion  manager  of  the  Los  Angeles 
News;  G.  AA’.  Lemons,  advertising  mana¬ 
ger,  Miami  Daily  Tab;  R.  AA'.  Macy, 
country  circulation  manager,  San  Fran- 
cisro  Herald ;  Arthur  Turner,  of  the  gen¬ 
eral  editorial  staff ;  H.  R.  Barnett,  of  the 
.advertising  staff  of  the  San  Francisco 
Herald;  AV.  G.  AA'eaver,  circulation  man¬ 
ager,  Aliami  Daily  Tab;  John  E.  Brunzo, 
business  department,  Los  .Angeles  News. 

Other  resignations  from  tlie  circulation 
department  of  the  Los  .Angeles  News  in¬ 
clude  Henry  .Schmitt,  .Albert  E.  Nelson, 
M.  A.  Beaiiforex,  and  S.  H.  Rosuck. 
I'rom  the  advertising  department,  AA’alter 
M.  Harvey.  Jr.,  and  P.erhold  Daley. 
F'rom  the  editorial  department.  Edwin 
Skinner.  Mr.  Mellon  stated  that  for  the 
jiresent  no  appointments  would  be  maie 
to  the  positions  made  vacant. 

New  Tabloid  Appoints  Executives 

John  C.  Marscher,  now  of  tbe  Nev 
York  Herald  Tribune,  will  join  tbe  staff 
of  Philadelphia  Daily  News,  new  tabloid 
daily  pictorial,  as  advertising  manager, 
and  AA'illiam  H.  Benjamin,  formerly  of 
the  ll’a.shinglon  Herald  and  If'ashinglon 
Times,  has  been  appointed  circulation 
manager.  The  newspaper  has  install*^  a 
Hoe  sextuple  press  and  installed  18  lino¬ 
types  and  other  equipment. 

Harvey  Heads  Michigan  Dailies 

AVclls  F.  Harvey,  editor  of  the  Big  Rap- 
ids  (Mich.)  Pioneer,  was  elected  presi¬ 
dent  of  the  Michigan  League  of  Home 
Ftailies  at  the  annual  meeting  at  Grand 
Rapids  last  week.  Harry  H.  AA’hiteley. 
business  manager  Dozoagiac  Nezvs.  was 
elected  vice-president,  and  Fred  Gcxxlrich, 
editor,  Greenville  Indepc'ident  Daily 
Nezi’s,  secretary. 


Cleveland  Daily  Simplifies  Name 

Beginning  March  1,  the  Clevelatid  Sun¬ 
day  News-Leader  will  be  known  as  the 
Clez’eland  Nezvs  and  Sunday  NeziX- 
Leader.  The  change  is  made  to  simplif.r 
the  Sunday  paper’s  caption  to  conform 
with  that  of  the  week  day  issues  and  to 
avoid  confusion. 


New  Press  for  Kansas  Paper 

The  Arkansas  City  (Kan.)  Traveler 
lias  purchased  a  Duplex  tubular  press. 


Editor  &  Publisher  for  February  28,  1  925 


13 


Ir  - 

Detroit  Pays  More  Federal  Taxes 

Than  Chicago  or  Philadelphia 


Detroit,  America’s  Highest  Wage  Paying  City, 
Is  Thoroughly  Covered  by  One  Newspaper 


In  the  fiscal  year  ending  June  30,  1924,  Detroit 
paid  in  Federal  Taxes  $207,131,389,  nine  million 
more  than  Chicago,  142  million  more  than 
Philadelphia,  only  163  million  less  than  New 
York.  Per  capita  Detroit  paid  $208.58,  Phila¬ 
delphia  $90.34,  Chicago  $73.41,  New  York  $66.53 
— top  position  going  to  Detroit  by  an  over¬ 
whelming  margin! 

Here  is  a  unique  trading  territory  of  tremen¬ 
dous  possibilities — a  rich  field  of  America’s 
highest  paid  workers  in  numbers — a  market 
ever  active  and  able  to  respond  to  the  adver¬ 
tiser’s  appeal  at  all  times. 

A  factor  making  this  field  the  more  attractive 
and  profitable  is  the  ease  and  low  cost  of  cov¬ 
ering  it  thoroughly.  In  this  trading  area  of  pros¬ 
perous  population.  The  Detroit  News  has  a 


circulation  of  over  285,000  daily  and  more  than 
300,000  Sunday — admittedly  the  most  thorough 
coverage  of  any  metropolitan  area  Detroit’s 
size  or  larger  in  America. 

Advertisers  looking  for  new  or  increased  busi¬ 
ness  can  not  find  a  more  potential  field  than 
Detroit — and  no  other  economical  means  of 
thoroughly  covering  it  but  through  The  News. 
The  advertiser  on  the  starting  point  of  his 
national  merchandising  program  when  imme¬ 
diate  response  is  an  absolute  necessity  will 
find  selling  Detroit  through  The  News  ideal. 

That  advertisers  find  fact  in  these  statements 
is  most  emphatically  attested  by  the  volume 
of  advertising  lineage  carried  by  The  News 
during  1924 — 30,604,518  lines.  The  greatest 
total  in  the  history  of  journalism ! 


The  Detpolt  News 

Greatest  Circulation  Weekday  or  Sunday  in  Miehigan 
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LONDON  CI.EVELAND  LOS  ANGELES 

2  Adelphi  Terrace  16.>8  Union  Trust  Bldp.  620  Van  Nuys  Bldg. 

PARIS  DETROIT  SEATTLE 

56  Faubourg  St.,  Honore  455  Book  Bldg.  763  Empire  Bldg. 

PORTLAND,  ORE...  1022  Northwestern  Bank  Building 


Baltimore  . \ .nvt  . (r)  9.08.'<.42o  1.349.214  6,108,855  1.630.357 

Baltimore  . ’’ost  (tab> _ (r)  1.977.924  180,1%  1,436.655  361.073 

Baltimore  . 'un  . (b)  8.3ot,.203  2.204.981  1.649.080  4.452,142 

Sunday  ed  ...(m)  8,178.*464  689,648  5,815.8%  1,673.420 

Total  Morn...  (a)  10,485. 107  2.894,629  7,464,976  6,125,562 

Leaiing  Sun..(r)  16.301.311  2,190.126  10,011,3%  4,099,789 

Baltimore  .  \merican  ....(n)  fi.(Mi2,042  . 

Boston  . Advertiser 

(tab)  . (b)  1.409.545  260.460  706,233  502.852 

Sunday  ed  ...(m)  .5.211.149  1,251..370  1.431,670  528,109 

Boston  .  Total  . ..(a)  4,680,694  1,511.830  2,137,903  730,%! 

Boston  . Christian  Science 

Monitor  ....(r)  4.163.159  937.170  3,225.989  . 

Boston  . Globe  . (e)  7,990,320  1,950,128  4,129,375  1,910,817 

Sunday  ed  ...  (m)  6.337,748  884,094  3,001.878  2,451,776 

Total  . (g)  14.328.0t)8  2,834.222  7,131.253  4,362.593 

Boston  . Herald  . (b)  8,987,054  3,222.764  4,336,308  1,429,982 

Sunday  ed  ...(m)  3,405.874  1,032,353  1,292,750  1,080.771 

Total  Mom... (a)  12,392,928  4.255,117  5,629,058  2,510,153 

Traveler  . (r)  9,032.603  3,129.650  4,611,407  1,281,546 

Boston  . Transcript  ....(r)  7.393.134  2,260,422  2,252,680  2,880,032 

Boston  . Post  . (a)  11.454,325  . 

Boston  . Inicrican  _ (r)  4.711.353  . 

Boston  . Telegram  _ (r)  3,199,339  . 

Buffalo,  N.  Y.... Express  . (b)  3,444,903  848.422  2,228,870  367.611 

Sunday  ed  ...(m)  2,116,060  568,105  1,465,653  82.302 

Total  . (a)  5.560.%3  1,416,527  3,695,523  449,913 

Buffalo  . Times  . (s)  12,365,709  1,401,148  9,717,778  1,246,783 

Buffalo  . W-u-s  . (r)  13,929,601  . 

Buffalo  . I'ourier  . (a)  6.790,040  . 

Buffalo  . Star  & 

Enquirer  ...(r)  1.415.567  . 

Geveland  . Sexes  . (r)  9.822,600  1,548.000  7,338,600  936.000 

Sunday  ed  ...(m)  2,912,100  630,000  1.932,600  349,500 

Total  . (s)  12.734,700  2.178,000  9,271,200  1.285,500 

Geveland  . Plain  Dealer  ..  (b)  11,508.616  2,439.164  5,541,354  3,528,098 

Sunday  ed  ...(m)  6.748,868  1,757.840  3.547,860  1,533,168 

Total  . (a)  18.257,584  4,297,004  9,099,214  5.061,256 

Geveland  . Press  . (r)  13.716,444  1,815,856  8,760,640  3,139,948 

Long  Island  City-V/ar  . (r)  3,797,093  256,682  2,624,881  915,530 

Los  Angeles  _ Examiner  _ (a)  22,%3,039  2,806.832  11.339.342  8,816,%5 

Los  Angeles  ....Express  (r)  11,324,460  1,325,646  8,232,532  1,766,282 

Los  Angeles  ....Herald  (r)  17,405,598  2,012,416  11,144,994  4,248,188 

Los  Angeles  ....Illustrated  News 

(tab)  . (a)  4,276,412  454,342  2,805,768  1,016,302 

Los  Angeles  ....Times  (b)  17,465,620  2,013,858  7,621,124  7,830,638 

Sunday  ed  ...(m)  9.928,166  1,436.5%  6.556,382  2,935,188 

Total  . (a)  27.393.786  3,450,454  13,177,506  10,765,826 

Pittsburgh  . Press  . (r)  16.488.068  1,980,020  11,392,094  3,075,954 

Sunday  ed  ...  (m)  7,021,448  762,608  4,187,764  2,071,076 

Total  . (s)  23.469.516  2,742,628  15,579,858  5,147,030 

Pittsburgh  . Post  . (b)  7.633,416  1,669,528  4,559,156  1,404,732 

Sunday  ed  . . .  (m)  4,084,444  599,172  2,924,320  560,952 

Total  Morning  (a)  11,717,860  2,268,700  7.483,476  1,%5,684 

Su„  . (r)  12.564,972  1,281,800  9,991,2%  1,191,876 

St.  Louis  . Globe- 

Democrat  ..(b)  8.798,123  2,593,212  4,399,925  1.804,986 

Sunday  ed...(m)  4,786,799  981,477  2,355,860  1,449,462 

Total  . (s)  13..584.922  3,574,689  6.755,785  3,254,448 

St.  Louis  . ''ost-Pispatch  (r)  14.608.440  2,369,360  9,897,160  2,341,920 

Sund.iy  ed.  . .  (m)  8.438.360  1.379.840  4.501.560  2.556,960 

Total  . (s)  23.046,800  3,749.200  14.398,720  4,898.880 

St.  Louis  . Star  . (r)  6.982.338  1.112,493  5,145.825  *575,940 

‘Real  Estate  advertising  not  included. 

St.  Louis  . Times  . (r)  4,337.700  745,200  3,156,300  300,000 

San  Francisco  .  ..PuHetin  . (r)  6,001.128  822.598  4,122.916  772,8(X) 

San  Francisco  ...Call  &  Post  .(r)  9,181,054  1,567,145  6.593,854  1,020.055 

San  Francisco  .  ..Clironicle  . (a)  10.884,132  1,823,234  6,110,132  2,950.766 

San  Francisco  ...Examiner  ....(a)  18,235,801  3,282,352  8.891,189  6,062.260 

San  Francisco  ..Daily  .\'exes  ..(r)  7,214.550  663,572  5,326,804  1,007,118 


CITIES  BETWEEN  400,000  TO  450,000  POPULATION 


Cincinnati  ... 

. . .  Enquirer  . . 

...(a) 

13,388,214 

1,749,258 

8.347.780 

3,291,176 

Cincinnati  . . . 

...Post  . 

...(r) 

8..323.966 

1,461.460 

5,002,690 

1,8.39,816 

Cincinnati  ... 

. .  .Times-Star 

...(r) 

13,941,165 

2,351,622 

9,674,847 

1,914,696 

Cincinnati  . . . , 

Newark,  N.  J. 

. . .  Commercial 

Tribune  _ (a) 

..Ex'ening  Xeu'S  (r) 

4.073,700 

18.104,473 

3,743,120 

9,693,821 

4,667,532 

Washington  . 

...Herald  .... 

...(a) 

4,779.394 

1,391.397 

2,308,548 

1.079,449 

Washington  . 

...Post  . 

...(a) 

9.059.3.32 

1,614.169 

7,067,983 

1.277.180 

Washington  . 

...Star  . 

...(r) 

18.765,487  • 

1,901.514 

12,670,055 

4,193,918 

Sunday  ed. 

..(m) 

6.548.262 

578.745 

4.912.363 

1.057.1.34 

Total  ... 

...(s) 

25,313.749 

2,480.259 

17.582.418 

5.251.072 

Washington  . 

...Times  . 

...(r) 

8.265.737 

i:567,232 

5.762,937 

935.568 

{Continued  on  page 
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City 

Philadelphia 

Philadelphia 

Philadelphia 


Paper  Issued  Total 
. . . .  North 

■American  ..(a)  10.926,0(K) 

- Public  Led.eer  (a)  13.0>87,758 

]’uhiie  Ledger  (r)  14,159,331 

- Record  . (a)  8.349,459 


The  Christian  Science  Monitor 

An  International  Daily  Newspaper 
Published  in  Boston  and  Read  Throughout  the^World 
Advertising  Offices 

BOSTON  PHILADELPHIA  KANSAS  CITY 

107  Falmouth  St.  802  Fox  Bldg.  705  Commerce  Bldg. 

NEW  YORK  CHICAGO  SAN  FRANCISCO 

270  Madison  .Ave.  1458  McCormick  Bldg.  625  Market  St. 


Beginning  March  30, 
The  Christian  Science 
Monitor  will  publish  in 
Boston  each  day  three  edi¬ 
tions.  designated  “Atlan¬ 
tic,”  “Central”  and  “Pa- 


Advertising  will  be  ac¬ 
cepted  for  one  edition,  two 
editions,  or  all  three  edi¬ 
tions,  at  adjusted  rates. 

The  map,  and  the  panel 
at  the  right,  show  cover¬ 
age  by  editions.  Regional 
rates  and  detailed  circula¬ 
tion  data  will  be  given  by 
any  Monitor  advertising 
office. 


Distribution 
of  Editions 

ATLANTIC 

New  England  and 

.Atlantic  Seaboard  States 
Eastern  Canada 
Great  Britain 
Continental  Europe 
Africa  India 
Australia 
Western  Asia 
Central  America 
Elastern  South  .America 

CENTRAL 

Central,  Western  and 
Southern  States 
Western  Ontario 
Saskatchewan, 

Manitoba 

PACIFIC 

Pacific  Coast  and 
Mountain  States 
British  Columbia 
Alberta  Philippines 
Yukon  Hawaii 
■Alaska  Mexico 
Elastem  Asia 
Western  South  America 


National  Local  Classiiied 


1.62'i.9()0 

3.071,20') 

2..190,302 

779,092 


5.724,6' 10 
i),'i87,o91 
8.4o,si,209 
5.697,042 


3.574,5'JO 

3.274,522 

2,710.808 

1,873.325 
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CITIES  BETWEEN  500,000  TO  1,000,000  POPULATION 


Feature 

Advertising 

Pages 

Our  pages  are  a  permanent 
I  feature  with  many  leading  news- 
I  papers  everywhere.  Usually 
running  on  the  “WEAK”  day — 
Saturday  or  Monday. 

We  conduct  the  pages,  sell  the 
space  on  26  to  52  weeks’  con* 
tracts  and  renew  them  before  ex* 
piration.  These  pages  sell  and 
:  satisfy  non-advertisers  perma* 
nently. 


i 


For  you  publishers  who  are  inter¬ 
ested  in  increasing  your  local 
display  from  100,000  to  500,000 
lines  each  year,  we  have  ideas  as  a  basis 
to  get  the  business  and  a  large  organiza¬ 
tion  of  high  type  salesmen  to  SEILL  the 
space  without  expense  or  trouble  to 


We  CREIATE  local  display  from  a 
NEW  source  for  your  newspaper  on 
commission. 

We  put  the  non-advertisers 
— manufacturers,  whole- 
salers,  jobbers,  etc.,  in  your 
paper  on  long  time  contracts 
without  interfering  with 
your  regular  advertisers. 

A  service  more  than  70  newspapers  in 
the  United  States  and  Canada  use  and 
endorse. 

Write  or  wire  us  for  full 
details  and  our  booklet 
“LOCAL  DISPLAY  FROM 
A  NEW  SOURCE.”  You 
incur  no  obligation. 


ao 


jeans  ^j^erl 


ermnce 


Briggs 

Supremacy 

Recognized 


Among  newspapers  everywhere 
the  supremacy  of  Briggs  special 
feature  service  stands  unques* 
tioned.  In  20  years  we  have 
gained  prestige  and  reputation 
for  dependability,  square  deal* 
ing  and  satisfaction. 

Our  method  is  that  of  applied 
common  sense.  There  is  no 
mystery  at  alL  Get  the  details 
of  our  plan. 


Thomas Bn^^s  Co. 

^oyyie  Office:  rolumbian Mutual  ^ower *  oMeTnphis^ennessee 


Oiome  office:  (olumhian Mutual 

dsfe  Dim  or  Bradstreet  about  our  Responsibility 


oMdTnphis  j  Tennessee 

Ask  any  Newspaper  Publisher  about  our  Service 
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CITIES  BETWEEN  350,000  TO  400,000  POPULATION 


Display 

City 

Paper 

Issued 

Total 

National 

Local 

Qassified 

Minneapolis  . . 

.  .Journal  . . . 

...(r) 

10,641,248 

2,008,974 

6,956,669 

1,675,605 

Providence 

Sunday  ed.  . 

•  •  (m) 

3,114,135 

510,048 

1,719,585 

884,502 

St.  Paul  . . . 

Total  . . . 

...(s) 

13,755,383 

2,519,022 

8,676,254 

2,560,107 

Minneapolis  . . 

..Tribune  ... 

...(c) 

10,526,479 

1,811,337 

6,298,074 

2,417,068 

Sunday  ed.  . 

. .  (m ) 

3,825,091 

940,309 

1,806,600 

1,078,182 

Total  . . . . 

..(g) 

14,351,570 

2,751,646 

8,104,674 

3,495,250 

St.  Paul  . . . 

New  Orleans  . 

.  .States . 

...(s) 

8,773,717 

924,417 

6,795,123 

1,054,177 

New  Orleans  . 

.  .Times- 

Picayune  , 

...(b) 

10,774,753 

1,659,948 

6,505,891 

2,608,914 

Toledo  . . . . 

Sunday  ed.  . 

.  .(m) 

5,719,578 

808,587 

3,070,376 

1,840,615 

Toledo  . . . . 

Total  . . . , 

...(a) 

16,494.331 

2,468,535 

9,576,267 

4,449,529 

Toledo  . . . . 

New  Orleans  . 

10,308,770 

Tribune*  . , 

....(b) 

'259;067 

City  Paper  Issued 

Oakland,  Cal.  ...Tribwie  . (s) 

Omaha . Bee . (g) 

Omaha . Nm’s  . (s) 

Omaha,  Neb.  ...World-Herald  (e) 
Sunday  ed.  . . .  (m) 

Total  . (g) 

Providence  . Journal  . (h) 

Sunday  ed.  . . .  (m) 
Total  Morn.,  (a) 
Bulletin  . (r) 


*Tribune  established  Dec.  16,  1924. 


Dispatch  . (r j 

Sunday  ed.  ...  (m) 
Total  Morn.,  (a) 
.  Daily  News  . . .  (r) 
Sunday  ed.  . . .  (m) 

Total  . (s) 

.Blade  . (r) 

.News-Bee  ....(r) 

•Times . (bl 

Sunday  ed. . . .  (m) 
Total  . (a) 


Total 

17,654,420 

5,917,002 

5,922,357 

8,006,964 

3,693,256 

11,700,220 

5,945,931 

3,999,217 

9,945,148 

13,013,231 

4,827,824 

6,651,876 

9,172,800 

2,735,908 

9,387,784 

6,533,128 

1,465,058 

7,998,186 

14,964,523 

9,591,266 

3,086,252 

6,157,662 

9,243,914 


Display 

National  i..xuil 
1,611,540  11,039,252 
1,299,942  3,907,526 


I 


1,594,000  4,756,890  U- 

552,536  2,117,222  I'i 

2,146,536  6,874,112  it- 

886,063  2,560,670  Is.' 

842,472  2,567,220  i 

1,728,535  5,127,890  3^ 

2,027,682  8,510,745  2r 

622.725  3,797,292 

1,937,488  3,301,998  u 

1,918,056  5,850,502  iV? 

650,636  1,419,824  " 

2,588,124  4.721,822 

1,087,324  4,727,828 

152,922  993.972 

1,240,246  5,721,800 

2,255,939  10,440,640  22^ 

985,118  6,686,786  W. 

236,580  2,181,312 

336,042  5,137,258 

572,622  7,318,570 


iDf 


h - 

Indianapolis  . . 

. . .  News  . 

.(r) 

17.357,724 

2,944,194 

11,011,983 

3,401,547 

Indianapolis  . 

. . .  Star  . 

.(b) 

7,151,601 

1,255,551 

3,709,182 

2,186,868 

Sunday  ed.  . . . 

(m) 

5,482,872 

1,016,067 

3,452,172 

1,014,633 

Total  . 

.(a) 

12,644,473 

2,271,618 

7,161,354 

3,201,501 

Indianapolis  . 

...Times . 

.(r) 

4,016,319 

607,407 

2,658,588 

750,324 

Kansas  City,  Mo.Journal  . 

.(b) 

3,891,509 

765,121 

1,231,782 

1,894,606 

Post  . 

.(r) 

5,936,779 

1,081,100 

2,961,073 

1,894,606 

Sunday  ed.  . . . 

(m) 

2,395,948 

543,616 

1,288,596 

563,736 

Kansas  Citv.  'M.o.Star  &  Times 

.(e) 

19,995,875 

4,770,678 

9,404,157 

5,821,040 

Sunday  ed.  . . . 

(m) 

5,348,513 

1,115,530 

2,757,775 

1,475,208 

Total  . 

•  (g) 

25.344.388 

5.886,208 

12,161,932 

7,296,248 

Seattle  . 

. . .  ioiirnal  of 

(.'ommerce  . 

.(b) 

500,000 

72,000 

384,000 

44,000 

Seattle  . 

. . .  Post-Intelli- 

gencer  . . . . 

.(a) 

8,944,068 

2,617,104 

4,518,878 

1.808,086 

Seattle  . 

...star  . 

.(r) 

6,854,918 

1.347,542 

4,760,140 

747,238 

.fs) 

14,378,822 

Seattle  . 

...Union  Record,  (s) 

1,538,320 

90,958 

1,244,320 

203.042 

.(r) 

1.3,631.(144 

Denver . 

.  Rocky  Mt. 

.(a) 

•  (r) 

4.(U.3,319 

Jersey  Citv  . . . . , 

.  J crscy 

Journal  . . 

.(r) 

7,524,098 

1,709,103 

4,334,712 

1,480,283 

Ixuiisville  . 

.Courier- 

Journal  .. 

.(b) 

5,733,ZS4 

1,583,462 

2,303,988 

1,845,834 

■Sunday  ed.  . . 

(m) 

5,730,526 

684,444 

4,290,154 

755,928 

Total  Morn 

.(a) 

11,463,810 

2,267,906 

6,594,142 

2,601,762 

Times . 

.(r) 

10,279.079 

1,639,071 

6,791,946 

1,848,062 

1  .ouisville  . 

.Post  . 

.(r) 

■  5,123,358 

646,485 

3,662,712 

814,161 

Herald  . 

.(b) 

3,228,963 

601,191 

1,681,002 

946,770 

Sunday  ed.  . . 

(m) 

4,446,813 

326,142 

3,730,554 

390,117 

Total  Morn 

.(a) 

7,675.776 

927,333 

5,411,556 

1,336,887 

Pi'irtland  . 

.Oregonian  .. 

.(b) 

9,597,280 

2,002,574 

4.250,330 

3,334,376 

Sunday  ed.  . . 

(m) 

4,854,248 

934,402 

2.187,052 

1,732,794 

Total  .... 

.(a) 

14,451,528 

2,936,976 

6,437,382 

5,067,170 

Portland  . 

.Oregon 

Journal  .. 

.(r) 

8,246,630 

1,200,178 

4,926,978 

2,119,474 

Sunday  ed.  . . 

.  (m) 

3,304,245 

301,826 

1,970,640 

1,031,779 

T  otal  .... 

.(s) 

11,550,875 

1,501,004 

6.897,618 

3,151,253 

Portland,  Ore... 

.  Xrzes  . 

.(r) 

5,087,726 

.367,210 

4,075,736 

444.780 

Portland,  Ore.. . 

.Telegram  ... 

.(r) 

5.882.228 

792,372 

4,406,892 

682,954 

Rochester  . 

.  Democrat  & 

Chronicle 

.(a) 

15.088.755 

Rochester,  N.  Y. 

.Herald  .... 

.  (a) 

7,407.040 

430,024 

5,707,226 

1,269,790 

Rochester,  N.  Y. 

.  Times- Union 

.fr) 

1 1 .632.206 

1.878,0t)9 

8,527,570 

1,177.412 

Akron,  0 . 

Beacon- 
Journal  . . 

.(r) 

12,927,274 

1,750,498 

9,012,550 

2.164,226 

.\kron,  O . 

Press  . 

.(r) 

5,224,128 

459,970 

3,800.2.86 

963,872 

.\kron,  O . 

Times . 

.(s) 

10,835,706 

769,300 

7,8'(9,434 

2,176,972 

.Atlanta  . 

Constitution 

(bl 

6.887,720 

1,293,306 

4.360,034 

1,234.380 

Sunday  ed.  . . 

(m) 

3.443,944 

611,814 

2.283..820 

548.310 

Total  .... 

10.331.6(4 

1.905,120 

6,643.8.=;4 

1,782,690 

.Atlanta  . 

Journal  .... 

.(r) 

‘>.((57.920 

1.73.3,368 

6,6,80.842 

1,54.3.710 

Sunday  ed.  . . 

( m) 

.3..'47.8,5.'< 

.80.5,966 

2.271.024 

770,868 

Birmingham  . . . 

Total  . 

.. Age- Herald 

.  (a) 

13,805,778 

.'<..49.()(K) 

2.539,334 

1,144,052 

8,951,866 

5.977,6.36 

2.314.578 

1,227,912 

Birminghani. 

Ala . 

.  . 

.  (  S  ) 

15.881,446 

2,574,558 

11,481,3.30 

1.825,558 

Columbus  . 

.a then  . 

.(rl 

10,195,694 

1,130,186 

7,322.100 

1,743,408 

Columbus  . 

.Dispatch  ... 

.(r) 

15.173,945 

2.0‘)3,482 

10.142,712 

2,882,645 

Sunday  ed.  . . 

(m » 

5,653,776 

6.V).035 

3,642,505 

1,348,670 

Total  .... 

.(s) 

20,827.721 

2,749,517 

13.785.217 

4,231.315 

Columbus,  Ohio 

.State  Toumal 

.  (a) 

7,288,600 

681,000 

5,030,600 

1.577,000 

Oakland,  Cal.  . . 

.  Post-P.nquirer 

.(r) 

7.873,054 

384,006 

5,933,438 

1,555.610 

Dallas,  Tex.  . . 

, . .  /  fispatch  . . .. 

.(r) 

4,197,802 

399,812 

3,189,956 

Dallas,  Tex.  . . 

..Journal  . 

.(r) 

5,604,314 

608,163 

3,199,016 

I,:;-; 

Dallas,  Tex.  . , 

...Morning  News  (b) 

7,060,907 

1,666,019 

3,597,547 

1,07; 

Sunday  ed. . . . 

(m) 

5,259,297 

739,785 

3,447,599 

m 

Total  . 

.(a) 

12,320,204 

2,405,804 

7,045,146 

vm 

Dallas,  Te.x.  . . 

, . .  Times-Herald 

.(r) 

10,227,463 

1,547,331 

7,343,620 

■Ml 

Sunday  ed.  . . . 

(m) 

4,681,191 

350,882 

3,810,341 

Total  . 

.(s) 

14,908,654 

1,898,213 

11,153,961 

(Continued  on  page  18) 


Long  Hair  and 
Long  Green 

Long  hair  and  long  green  somehow  don’t  seem  to  go 
together. 

Bert  Leston  Taylor,  when  asked  why  men  of  thought 
were  so  apt  to  want  to  change  society  all  around,  while 
men  of  action  were  so  generally  conservative,  replied 
that  it  was  because  the  men  of  action  were  the  ones  who 
had  to  do  the  work. 

And  the  reason  purchasing  power  and  conservatism  are 
so  often  associated  is  because  the  people  with  money 
are  the  ones  who  have  to  pay  the  cost,  always. 

The  trusted  friend  of  the  substantial  man  is  usually  one 
who  shares  his  fundamental  views.  The  Cincinnati  En¬ 
quirer  is  the  great  conservative  newspaper  of  its  com¬ 
munity. 

Naturally,  then,  its  circulation  parallels  the  buying  power 
of  the  city.  Naturally  its  recommendations  carry  weight 
with  the  “key  buyers”  who  set  Cincinnati’s  standards. 

Its  advertisers  find  the  favor  of  those  leaders  their  best 
introduction  to  the  rich  market  of  Southern  Ohio.  Your 
market  strategy  should  include 


I.  A.  KLEIN 
New  York 
Chicago 


R.J.  BIDWELL  CO. 
San  Francisco 
Los  Angeles 


%c 

CINCINNATI 

ENQUIRER 

“GOES  TO  THE  HOME-STAYS  IN  THE  HOME” 


Editor  &  Publisher  for  February  28,  1925 
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MAGAZINE  SECTION 

Sljf  ®nrk  ®tmpB 


A  New  York  Magazine  with  a  National  Appeal 


/N  THE  MAGAZINE  SECTION  of  The 
New  York  Times,  newspaj^er  timeliness  is  com¬ 
bined  with  magazine  permanence — a  blending  that 
results  in  an  outstanding  Sunday  supplement. 
Published  as  part  of  the  Sunday  edition  of  The 
Times,  with  a  net  paid  sale  exceeding  600,000 
copies,  and  comprising  twenty-four  tabloid  pages 
profusely  illustrated  by  rotogravure,  it  makes  an 
unusual  appeal  to  the  reader  and  has  a  special 
significance  for  the  advertiser  who  seeks  a  large 
and  resjxjnsive  audience  for  his  announcements. 

There  are  two  tyjies  of  Sunday  newsj^pers ;  the 
first  is  only  a  Sunday  newspaper;  the  second  lasts 
through  the  week,  and  beyond. 

In  the  first  you  find  comics,  fiction,  puzzles  and 
all  the  rest ;  before  the  day  is  over  it  has  been 
totally  discarded  and  forgotten. 

Of  the  second  type  is  the  Magazine  Section  of 
The  New  York  Times.  It  is  kept  on  the  library 
table  after  Sunday  is  gone ;  it  is  preserved  through 
the  week  and,  in  numerous  instances,  filed  awav. 
Why? 

Because  it  has  a  definite,  permanent  7’alur: 

First,  because  it  has  the  news  (piality.  Printed 
within  the  week  of  its  delivery  to  the  reader,  it  is 
able  to  keep  close  to  current  events  and  yet  give  its 


articles  the  stamp  of  authority.  It  deals  not  with 
fiction,  but  with  fact,  which  is  often  stranger ;  not 
with  essays  but  with  information. 

Second,  because  it  has  literary  quality.  By  rea- 
>on  of  the  care  given  to  the  preparation  and  the 
presentation  of  its  articles,  it  achieves  the  essential 
qualities  of  the  monthly  magazine — literary  excel¬ 
lence  and  outstanding  typography — and  something 
besides,  timeliness. 

Third,  because  its  articles  and  features  are  ex-' 
clu.sive.  In  this  period  of  syndication  The  New 
^’ork  Times  stands  out.  The  articles  in  the 
Magazine  Section  are  not  duplicated  in  other 
newsjxipers.  You  can  find  them  only  in  The  New 
York  Times. 

Fourth,  because  its  range  is  as  broad  as  life 
itself.  It  keeps  you  in  touch  with  the  important 
movements  and  hapjXMiings  of  the  moment — in 
jKilitics  and  in  economics,  in  science  and  in  the 
arts;  in  short,  it  affords  the  reader  a  cross-section 
of  life  and  a  {lersjxctive  of  events. 

f-ifth,  liecause  it  has  noteworthy  pictorial  quality. 
It  i>  printed  by  rotogravure,  a  process  which  gives 
every  illustration  the  rich  tone  of  the  etching  and 
achieves  a  depth  of  color  and  a  truth  of  detail 
entirely  l)eyt>nd  the  reach  of  the  usual  newspaper 
half-tone. 


The  rate  for  advertising  in  the  Magazine  Section  of  The  New 
York  Times  is  an  agate  line — 1-6  of  a  cent  a  line  for  each  i,ooo 
circulation.  The  average  rate  for  advertising  in  five  standard 
monthly  magazines  is  1.44  cents  a  line  for  each  1,000  of  circulation. 

The  circulation  of  the  Sunday  edition  of  The  New  York  Times 
is  growing  steadily  and  consistently. 


. 346,553 

1917 . 414.202 

i9«9 . 5>o,3ii 


1923  . 546,497 

1924  .  575,000 

1925  . over  600,000 


FIRST  IN  THE  WORLD - 

In  January  The  New  York  Times  published  more  adver¬ 
tising;  than  any  other  morning  newspaper  in  the  world. 


EDITOR  &  PUBLISHER  LINEAGE  RECORD— 1924 
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City 

Dayton,  O. 


Paper 

Journal  _ 

Sunday  ed.  . , 
Total  Morn. 
Herald  . 


8.031,618  890,081  5,807,521 

2,105,207  393,990  1,470,165 

10,136,825  1,284,071  7,277,686 

9,555,952  1,872,192  6,116,138 

1,718,976  278,278  1,146,587 

11,274,928  2,150,470  7,262,725 

4.165,862  195,776  3,410.386 

4,440.996  953,274  2,819,040 

6,393,884  1,338.484  3.323,152 

3,607,842  746,914  2,306,696 

10,001,726  2,085,398  5,629,848 

9,447,690  872.312  6,846,784 

13,551,888  1,786,554  8.223,012 

10,576.804  1.545,586  7,677,474 

3,248,700  324,870  2,907,587 

8,680,985  767,794  7,221,615 

14,542,416  1,924,580  11,716,061 

3,319,736  453,656  2,507,568 

7,156,000  1,546,892  3,874,814 

1.807.551  311,860  1,052,433 

8.963.551  1,858,752  4,927,249 

8,226,008  953,666  5,665,254 

6,982,444  1,149.638  4,174,646 

5,073,264  374,066  4,069,072 

12,055,708  1,523,704  8,243,718 

9,901,356  1,601,557  6,720,588 

2,795,158  293,121  2,102,944 

12,696,514  1,894,678  8,823,532 


/ill  out  a  very 
small  percentage 
of  the  Standard 
Union  circulation 
is  sold,  distrib¬ 
uted  and  read 
within  the  limits 
of  Brooklyn. 

You  may  sow  well 
in  a  fertile  field 
here. 

R.^i.  ft. 


CITIES  BETWEEN  100,000  TO  150,000  POPULATION 


Albany,  N.  Y _ Knickerbocker 

Press  . (a) 

P.vcning  News,  (r ) 
Albany,  N.  Y .. .  .Times-Union  .(r) 
Bridgeport  and 

Waterbury,  Ct.Herald  . (m) 

Bridgeport,  Ct..  .Telegram . (b) 

Post  . (r) 

Sunday  ed....(m) 
Total  Flve...(s) 

BridgeiXDrt,  Ct. ..S'far  . (r) 

Bridgeport,  Ct... Times  . (r) 

Camden,  N.  T....Coi»nVr  . (r) 

Des  Moines  ....Cafnfal  . (r) 

Sunday  ed. . . .  (m) 

Total  . (s) 

Des  Moines  _ Register  . (b) 

Sunday  ed.  . .  (m) 
Total  Mom  ..(a) 
Trtbune-Nnvs  (r) 

Fall  River . Herald  . (r) 

Fort  Worth  . Star-Telegram  (s) 

Grand  Rapids  ...Press  . (r) 

Hartford,  Ct.  ...Times  . (r) 

Houston.  Tex.  .  .Chronicle  . (s) 

Houston  . Post-Dispatch  .(a) 

Houston,  Tex.  ..Press  . (r) 

Kansas  City  _ Kansan  . (r) 

Sunday  ed.  . .  (m) 

Total  . (s) 

Lowell.  Mass.. . .  Courier-Citizen 

and  Leader  .(e) 

Kashville,  Tenn.. Runner  . (s) 

Nashville  . Tennessean  . . .  (g) 

New  Bedford  .  .Standard  and 

Mercury  ....fe) 
Sunday  ed. . . .  (m) 
Total  . fg) 

New  Bedford, 

Mass . Times*  . (r) 


1..520.120  7.090.384 

386.428  3.182.172 

1,989.640  6.194,356 


10,054,520 

4.699.716 

9,217,030 


1.467,074  . 

8.524.208  1.661  .fvSS  6.060,2.36 

8.543.. 900  16.34.388  6,110.636 

1.4.34.720  101,122  1,181.194 

9,978,220  1,735,510  7.291,830 

3.604.. 594  2.2%,576  2..367,306 

3,258,222  311.3.52  2.642.120 

9,841.791  1,219,687  7.405.556 

6.682.. 383  1,286.294  4,686.865 

642.195  47.055  426.689 

7.. 322.578  1  ..3.33..344  5. 1 1 3,554 

6.986,476  2,550.814  2.473.380 

3.01 4. 1 .30  877,072  1  ..501 .850 

10.000.606  .3.427,886  3.975.2.30 

8.704.122  1,866.172  5.49.3.068 

6,017,675  1,222,644  4,523.942 

8.431,026  2,422.282  4.639.376 

1.3.906.144  1,956.110  10.218.880 

13.260.240  1.998.765  10.227.477 

1.3.596..366  2.769,942  8.082.186 

8,718.178  1.. 300.642  5.615.806 

5.454.288  .566.6.36  4.376.428 

.3.5.38.675  845.4.53  1.796.991 

1.3.52,442  214,186  744.324 

4.891.127  1,0.59.6.39  2.541.325 


802,284 

798,476 

1.52.404 

950,880 

444.1.36 

.304.750 

1.216.. 548 

709.224 
168,451 
877,675 

1,962,282 

635,208 

2.597.490 

1..  344.882 
271.089 

1,369,368 
1.722.154 
1. 0.33:998 
2.744;2.38 
1.801,7.30 

511.224 
743.9.53 
.341.208 

1.085,161 


4.70.3,521  875.49) 

5.475,414  1.293.9.50 

5.2.38.464  1.446.690 


1.276.786  5.498.244 

2.36.782  1.240,7.36 

1.513,568  6.728,980 


6,206.886 

1.6.31,168 

7.8x38.054 


President 


I  1.212..37.3  87.570  1.10.3.228  21..575 

‘Figures  cover  period  July  1-Dec.  31,  1924. 


LARGEST  CIRCULATION  OF  ANY  BRCXUCLYN  NEWSPAFER 


Norfolk,  Va.  . .  ..l.edger- 

Dispatch 


fr)  9.514,162  1.. 586,802  6,846.014  1.081..346 


Editor  &  Publisher  for  February  2  8,  192  5 
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How  Advertisers  Select 
New  York  Evening  Newspapers 


Stripped  of  all  extraneous  argu¬ 
ments,  the  standing  of  a  news¬ 
paper,  as  an  advertising  medium, 
comes  squarely  down  to  the  ques¬ 
tion  of  selling  goods  at  a  profit. 

Naturally,  the  paper  which  na¬ 
tional  advertisers  and  local  mer¬ 
chants  find  most  productive  they 
use  to  the  greatest  extent  for 
carrying  their  advertising  in¬ 
vestments. 

During  1924  national  advertisers 
and  local  merchants  continued 


to  show  their  marked  preference 
for  the  New  York  Evening  Jour¬ 
nal  by  using  it  more  than  any 
other  evening  paper  in  practically 
every  important  classification  of 
advertising. 

Year  after  year,  America's  larg¬ 
est  evening  circulation  success¬ 
fully  continues  to  carry  the  sell¬ 
ing  burden  of  this  diversified  line 
of  products  and  to  produce  a  more 
than  satisfactory  net  return  on 
the  millions  of  dollars  invested 
by  Evening  Journal  advertisers. 


{Evening  Post  Statistical  Dept.  Figures) 

FIRST 


TOTAL  DISPLAY 
LOCAL  DISPLAY 
FOODS 

DEPT.  STORES 
WOMEN’S  WEAR 
MEN’S  WEAR 


SHOES 

MUSICAL  INSTR’M. 
FURNITURE 
DRUGGIST  PREP. 
TOBACCO 
BEVERAGES 


JEWELRY 

CANDY 

REAL  ESTATE 
DISPLAY 

AMUSEMENTS 

TOTAL  SPACE 


and  the  reason  for  this  leadership  is  : 


666,886  copies  daily — and  at  3c  a  copy 


The  Largest  Evening  Circulation  in  America 


■f 


Editor  &  Publisher  for  February  28,  1925 
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City  Paper 

Issued 

Total 

National 

Local 

Gassified 

Utica,  N.  Y.  ...Press  . 

•Wilmington,  DeLCtvry 

-.(b) 

9,551,379 

980,509 

8,570,870 

Ez'ening  .. 

..(r) 

6,230,440 

938,029 

1,537,086 

753,325 

Wilmington,  DeL.Sunday  Star 

.(m) 

2,131,955 

Yonkers,  N.  Y... Herald  . 

..(r) 

4,111,296 

593,879 

2,613,213 

904,204 

Yonkers,  N.  Y..  .Statesman  .. 

1 - 

..(r) 

2.881,018 

375,550 

2,072,378 

433,090 

1 

CITIES  BETWEEN  75,000  TO  100,000  POPULATION 


Allentown,  Pa.  ..Call  . (a) 

Allentown,  Pa.  ..Chronicle  &■ 

Nnvs  . ( r ) 

Canton,  O . Repository _ (r) 

I  Sunday  ed.  ..(m) 

Total  . (s) 

Euluth,  Minn.  ..Herald . (r) 

uluth . ...News-Tribune  (a) 

El  Paso,  Tex.  ..Herald  . (r) 

Erie,  Pa.  . Dispatch- 

Herald  . (r) 

I  Sunday  ed.  . . .  (m) 

Total  . (s) 

Erie,  Pa . Times . (r) 

Evansville,  Ind.  .Courier  & 

Journal  ....(g) 

Evansville,  Ind.  .Press  . (r) 

Flint,  Mich . Journal  . (r) 

Sunday  ed.  ...  (tn) 

Total  . (s) 

Fort  Wayne,  Ind. Journal- 

Gazette  _ (a) 

Fort  Wayne,  Ind.Xe^os-Sentinel  (r) 

Harrisburg,  Pa.  .Telegraph  _ (r) 

Hollywood,  Ca\..Citisen  . (r) 

Jacksonville,  FlA.Joumal  . (r) 


9,225,496  1,701,658  6,087,732  l,436.10<i 

6,306,608  . 

11,079,926  1,333,189  7,935,424  1,811,313 

3,497,290  424,732  2,519,075  553,483 

14,577,216  1,757,921  10,454,499  2,364,790 

9,204,412  1,660,484  6,091,232  1,453,696 

5,860,589*  489,153  3,977,505  957,318 

♦Total  includes  4()6.603  lines  Legal. 

5,841,015  1,432,919  3,383,166  1,024,930 

6,608,735  709,236  4,741,659  957,840 

2,698,625  449,873  1,875,638  373,114 

9,307,360  1,159,109  5,617,297  1,330,954 

8,131,960  1,489,831  5,449,171  1,192,958 

13,728,513  2,615,062  9,742,370  1,371,081 

8,334,186  934,486  6,558,916  840,784 

11,992,428  1,305,682  9,447,438  1,239,308 

2,008,510  165,704  1,681,428  161,378 

14,000,938  1,471,386  11,108,866  1,400,686 


Knoxville,  Tenn. 
Knoxville,  Tenn. 
Knoxville,  Tenn. 
Lawrence,  Mass. 
Lawrence,  Mass. 
Lynn,  Mass.  . . . 
Lynn,  Mass 


Oklahoma  City 


Pasadena,  Cal. 

'  Pasadena,  Cal. 
Peoria,  Ill.  . . . 


St  Joseph,  Mo. 


St  Joseph.  Mo. 
Schenectady, 

N.  Y . 

Schenectady, 

N.  Y . 


.Journal  . (a) 

News  . .  . (r) 

Sentinel  . (s) 

Sunday  Sun  . .  (m) 

,  Telegram . ( r ) 

Item  . (r) 

.Telegram- 

News  . (r) 

Sunday  ed.  ...  (m) 

Total  . (s) 

.Oklahoman  ...(b) 

Times  . (r) 

Sunday  ed.  . . .  (m) 
Total  Morn,  (a) 
.Star-Netos  ...(r) 

Post  . (r) 

.Transcript _ (b) 

Journal  . (s) 

.Gazette  . (b) 

Sunday  ed.  . . .  (m) 

Total  . (a) 

.News-Press  ..(r) 


10,554,712  1,051,358 

10.592,792  1,709,484 

6,245,134  1,270,374 

4.122,530  198,167 

5,394,130*  720,104 

♦Total  includes  240,562 
9,153,690  1,146,250 

3,488,912  257,687 

9,596,755  1,351,910 

1,932.304  218,400 

3,083,255  309,281 

6,042,470  845,936 


5,296,844 

811,328 

6,108,272 

5,574,408 

7,141,834 

3,033,058 

8,607,466 

12.285.245 

5,488,984 

6.222,085 

11,306,959 

2.427.936 

1,983.481 

4,411,417 

6,265,924 


665,182 

87,052 

753,240 

1,484,714 

1,690,332 

637,238 

2,121,952 

869,967 

152,039 

1,348,660 

1,698,020 

380,782 

257,873 

638,655 

1,595,090 


6,811,504 
6,862,086 
4,254,529 
3,278,011 
3,607,002 
lines  Legal. 
7,067,284 
2,749,030 
6,741,889 
1,601,600 
2,488,017 
4,418,078 

3,750,376 

477,974 

4,228,350 

2,493.358 

3,876,110 

1,778,434 

4,271,792 

7.866,054 

4,015,431 

3,657,091 

7.934,209 

1,682,644 

1,558,897 

3,241,541 

3,993,178 


.Union-Star  ...(r) 


Tacoma,  Wash.  .Ledger  . (a) 


Paper 

Issued 

Total 

National 

Local 

Times  . 

...(r) 

5,300,525 

926,333 

3,797,747 

Tribune  . . . 

...(s) 

8,746,654 

1,036,574 

6,070,078 

Ameriean  . 

...(r) 

8,281.716 

1,292,972 

5,734,960 

Republican 

...(b) 

6,104,252 

1,159,760 

3,824,688 

Sunday  ed.  . 

..(m) 

2,439,108 

202,258 

1,897,490 

Total  Morn,  (a) 

8.543..360 

1,362,018 

5,722,178 

Democrat  .. 

...(r) 

6,188,821 

535,963 

4,842,717 

CITIES  BETWEEN  50,000  TO  75,000  POPULATION 


2,691,850 

1,815,856 

720,231 

646,352 

826,462 

940,156 

472,195 

1,502,956 

112,304 

285.957 

778,456 

881,286 

246,302 

1,127,588 

1,596,336 

1,575,392 

617,386 

2,213.722 

3,549,224 

1,321,514 

1,216,334 

1,674,730 

364,510 

166,711 

531,221 

677,656 


Altoona,  Pa.  . . . 
.•\ugusta,  Ga.  . . 
Augusta,  Ga.  . . 
Berkeley,  Cal.  . 
Binghamton, 

N.  Y . 

Brockton,  Mass. 
Charleston,  S.  C. 

Charleston,  S.  C. 
Chattanooga  . . . , 
Covington,  Ky.. 


.Mirror  . 
.Chronicle 
Herald  . 
.Gazette  . 


Press  _ 

F.nter  prise 
.Xews  & 
Courier 

.Po.<:t  . 

News  .... 

Post  . 

Sunday  ed. 
Total  . . 


11.329.S.V 

1,144.808 

8,960,798 

3.W>9.390 

656,824 

2,875,348 

4.6.13.1,12 

1,207,808 

2,856,952 

5.355,603 

386,247 

3,318,294 

11.094.231 

1.680,961 

7,728,573 

5,052,866 

898,716 

3.232,334 

4,428,502 

902,938 

2,810,164 

4,823,630 

1.241,142 

3.210,256 

7,336.107 

1,465.105 

5,123,669 

3,228.540 

142.422 

2,713,830 

64.708* 

2.394 

51,786 

3.293.248 

144,816 

2.765,616 

^Sunday  edition  established  Nov.  30, 


Davenport.  la. 

..Democrat  Sr 

Leader  . . . . 

.(r) 

4,938,564 

437,710 

4,158,356 

Siindav  ed.  . . 

.  (m) 

2.027,938 

191.240 

1,631.710 

Total  .... 

.(s) 

6,966.502 

628,950 

5,790.066 

Davenport.  la. 

..Times . 

.(r) 

9,022,962 

1,374,548 

6,774.236 

Decatur,  Ill.  . . 

. .  Reznew . 

.  (s) 

7,707,336 

1,034.558 

5,508.538 

F.aston,  Pa.  ... 

. .  L.rprcss  _ 

.(r) 

8.308,006 

1,280,552 

6,113.576 

Easton,  Pa.  ... 

. .  Free  Press  . . 

.(r) 

2.870,000 

504.000 

1,632,176 

K1  Paso,  Tex. 

. .  Post  . 

.(r) 

1.047,998 

86.254 

763,294 

Fresno,  Cal.  .. 

. .  Republican  . 

.(a) 

8.511.776 

1,609.608 

5.289.662 

Gary,  Ind.  . . . 

.  .Post-Tribune 

.(r) 

6.893,027 

759,716 

5,371,021 

(Continued  on  page  21) 


.Gazette  . (b)  10,101,574  1,365,455  7,322.581  1,413,538 


7,255,271  980,875  5,929,888*  904,986 

♦Local  includes  651,418  automotive  display. 

5,694,852*  791.854  3,548,006  1,335,224 

♦Total  includes  19,678  Lines  Readers. 


Tacoma,  Wash.  .News-Tribune  (r)  8,668,632  1,475,320  5,347,944  1,845,368 

Troy,  N.  Y . Record  . (e)  6,656,759  1,420,958  4,621,155  614,646 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  babson 

on  the  business  and  financial  atuation,  above]!  any 
other  single  piece  of  news  that  you  can  print.^ 

supplied  weekly  through  the  Babson  News  ^Service, 
Publisher’s  Financial  Bureau,  Babson  Park,  Mass. 

SPECIMFN  RELEASES  AND  RATES  ON  REQUEST 


The  Value 

of  Human  Interest 

The  appeal  of  pictures  is  universal.  They  offer  the 
shortest  route  to  understanding.  Gravure  advertis¬ 
ing,  associated  as  it  is  with  events  and  personages  of 
human  interest,  gets  genuine  reader  attention. 

The  Artgravure  Section 

of  the 

Providence  Sunday  Journal 

with  its  63,000  circulation,  reaches  an  influential  and 
responsive  home  circulation — readers  who  are  real 
business  builders  for  you.  It  is  the  only  gravure 
coverage  for  this  productive  Rhode  Islemd  market. 

Flat  Rate  25c  a  line 
Closing  date  15  days  in  advance 


Providence  Journal  Company 

Providence,  R.  /. 


Bepreientativei 


Clias.  H.  Eddy  Company 
Mew  Tork  Boiton  Ckicafo 


R.  J.  Btdirell  Company 
Ban  Franciaco  Loa  AnralM 
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- - 

Display 

:  fjw  Paper  Issued 

Total 

National 

Local 

Qassified 

Eiverhill,  Mass..  Sunday 

I  Record  .... 

[m) 

931.322 

46,566 

884,756 

lohnstown.  Pa. .. Democrat  ... 

(b) 

4,947,824 

824.639 

3,675,383 

449,802 

Kh".t..wn.  Va...  Tribune  . 

(r) 

10,755,626 

1,119,846 

8,801,310 

834,470 

Hancaster,  Pa.  ..Intelligencer  & 

It  News-lournal(g) 

7,532,555 

1,207,450 

5,174,128 

1,150.977 

,ns!ng.  Mich. . .  Capital-Nr.vs 

.(r) 

5,751.900 

243,362 

5,153,274 

355.264 

irtlne.  Mich...A'/a/<?  Journal. 

.(r) 

9,263,792 

1,516,438 

6,408,233 

1,339.121 

Tncoln,  Neb.  ...5/ar  . 

(s) 

6.916,322 

1,340,191 

4,556,192 

1,019.940 

'ittle  Rock,  Ark-.Gazette  . 

.(b) 

6,251,378 

1,281,966 

4,058,572 

910,840 

Sunday  ^.  . . . 

(m) 

3,328,822 

426,020 

2,579,598 

323.204 

Total  . 

.(a) 

9,580,200 

1,707,986 

6,638,170 

1,234.044 

ft  it  Rock . Irk.  Democrat  (r) 

5.303,424 

641,438 

3.928,5% 

733,390 

Sutidav  ed.  . . . 

(m) 

1.766.464 

210,742 

1,347.570 

208,152 

Total  . 

.(s) 

7,069,888 

852,180 

5,276,166 

941.542 

Lone  Beach,  Cal.  Frew- 

Telegram  .. 

.(s) 

12,178,745 

1,149.188 

7,997,133 

3.032.424 

[one  Beach,  Cal.. Sun . 

.(b) 

3.613,000 

280.000 

2,352,000 

994.000 

Sunday  ed.  . . . 

(m) 

2,219,000 

112,000 

1,904,000 

203,000 

Total  . 

•(a) 

5,832,000 

392,000 

4,256,000 

1,197,000 

llacon,  Ga . Telegraph  ... 

.(a) 

6,670,174 

1,337.300 

4,524,870 

788,004 

Wobile,  Ala . / tern  . 

.(r) 

3,047.506 

632.716 

2,249,982 

164.8fJ8 

^Inbile,  Ala . Register . 

.(b) 

3,276,896 

1,125,978 

1.815  730 

335,188 

C  Sunday  ed.  . . . 

(m) 

2,201,626 

382,970 

1,528,422 

290,234 

1 ,  Total  . 

.(a) 

5,478,522 

1,508,948 

3,344,252 

625,422 

Passaic.  N. J.  ..Xezvs  . 

•(f) 

6,464,071 

1,131.391 

4,541.698 

790,982 

Pawtucket,  R.  1. .Times . 

.(f) 

9,317,263 

1,201,194 

7.217,219 

898,850 

Portland,  Me.  . . .  Express  . 

.(r) 

7,466,844 

1,468,306 

5,089,098 

909,440 

Sunday  ed.  . . . 

(m) 

2,241.834 

360,038 

1.637,384 

244,412 

Total  . 

.(s) 

9,708,678 

1.828.344 

6,726,482 

1,153,852 

Portland,  Me.  ..Press-Herald 

.(b) 

6,910,918 

997,565 

5,193,598 

719,755 

Sunday  ed.  . . . 

(tn) 

465,288 

46,617 

319.225 

97,446 

Total  . 

.(a) 

7,476.206 

1.044.282 

5,512.823 

817,201 

Rock  Island,  Ill...lreMg . 

.(r) 

7,164,738 

6.689,634^ 

475,104 

♦Total  Display — Local  and  National 

combined. 

iRockford,  Ill.  ...Morning  Star. (a) 

6,810,174 

866.474 

3,815,028 

1.256.010 

l?aeinaw.  Mich....Vf7tv-CoitnVr  .(r) 

8,178,058 

1,365.154 

6,159,370 

653,534 

Sunday  ed.  . . 

(m) 

2,442,276 

203,898 

2,024,518 

213.860 

Total  . 

.(si 

11.620.334 

1,568.052 

8,183,888 

867,394 

Sioux  City,  la... Journal  . 

.(e) 

4,189,016 

1,168.286 

2,238,334 

781.396 

Sunday  ed.  . . 

(m) 

1,857,058 

323.764 

1,281.518 

251.776 

Total  . 

.(g) 

6,046,074 

1,492.050 

3,519,852 

1,033,172 

Si^ux  City,  la... Tribune  . 

.(e) 

5,193,622 

1.327,911 

3,310,793 

554,918 

South  Bend,  Ind-.Tribune  . 

.(r) 

8,3.59,087 

1,278.492 

5,982,145 

1,098.450 

Sunday  ed.  . . 

(m) 

1,782,615 

269.792 

1.242.336 

265,489 

Total  .... 

.(s) 

10,142,702 

1.548.284 

7.224,481 

1,363.939 

Springfield,  Ill., . State  Journal. 

.(a) 

8,390.998* 

1,363,838 

5,770,086 

1,059,002 

♦Total  includes  Legal  and 

Readers — 

Imeage  not 

stated. 

iSprir.^field,  Ill.,  Register,  (s) 

8,792.938 

1.294,958 

6,436,822 

1.061.158 

Terre  Haute,  Ind.  Tribune  _ 

.(s) 

9,664,928 

1.281.938 

7,540,834 

859,082 

Terre  Haute  ....  Star  . 

.(a) 

7,530,850 

1.229,295 

5,433.829 

857,726 

Waco,  Tex . Times-Herald 

.(r) 

3,792,152 

626,166 

2,308,990 

856,996 

Sunday  ed.  . . 

(m) 

1,785.121 

121.381 

1,455.359 

208,381 

Total  .... 

.(s) 

5,577,273 

747,547 

3,764,349 

1.065.377 

Wheeling, 

W.  Va. . Register . 

.(b) 

4,809,206 

553,028 

4,032,336 

223,842 

Sunday  ed. .  • 

(ml 

3,394,188 

109,004 

3,213.672 

71,512 

Total  . 

.(a) 

8,203,494 

662,032 

7,246.008 

295,354 

Wichita,  Kan.  . .  Beacon  . 

.  Cs ) 

6,975,004 

1.059,218 

4,764,417 

1,151,360 

Wichita.  Kan.  . .  Eagle  . 

.(a) 

8,083,752 

1.581.398 

4,290,280 

2,212,074 

Wilkes-Barre  . .  News  . 

•  (r) 

7,363,524 

876,029 

6,347,495 

140,000 

Wilkes-Barre  . .  Record  _ 

.(b) 

14,884,450 

1,221,272 

11,509,887 

1,643,810 

Wilkes-Barre  ..Sunday  Inde- 

1.,...  pendent  ... 

(m) 

3,071,356 

103,457 

2,908,658 

59,241 

Wilkes-Barre  ..Ttmes-I.eader 

.(r) 

12,607,504 

1,400,208 

10.499,566 

707,658 

Winston-Salem  .Sentinel  _ 

.(r) 

7,278,880 

1.322.144 

5.648,000 

. 

CITIES  BETWEEN 

25,000  TO  50,000  POPULATION 

City 

Amsterdam, 

N.  Y . 

Anderson,  Ind. 
Anderson,  Ind. 
Ashtabula,  0. 
Atlantic  City  . 
Auburn,  N.  Y. 

Auburn,  N.  Y. 
Aurora  . . . 


Paper 


Issued 


Display 


Austin,  Tex. 
“Mgor,  Me.  . 
®*ttle  Creek 


Battle  Creek 
Beaumont,  Tex. 
Beaumont,  Tex. 
Bethlehem.  Pa 
Bellwille,  Ill.  . 
Bellingham. 
Wash. 


.Recorder  . (r) 

•  Bulletin  . (r) 

.Herald . (b) 

.Star-Beacon  ..(r) 

.Press  &  Union  (e) 

.Advertiser- 

Journal  . (r) 

.Citisen  . (r) 

.Beacon-News  .  (r) 

Sunday  ed.  . . .  (m) 

Total  . (s) 

.American . (a) 

.News  . (b) 

.Enquirer- 

Nervs  . (r) 

Sunday  ed.  . . .  (m) 

Total  . (s) 

.Moon- Journal  (r) 

.Enterprise  ....(a) 

.Journal  . (r) 

.Globe  . (r) 

..Advocate  . (r) 

American . (r) 

(Continued  on  page  30) 


Total 

National 

Local 

Classified 

4,257,163 

661.300 

3,304,159 

291.704 

4,083,730 

637,854 

3,185,098 

260,778 

4.037,560 

637,000 

2,985.560 

415,000 

5,919,369 

650.706 

5,132,260 

136,403 

8,653,337 

1,339,208 

5,593,575 

1,613,465 

2,920,660 

781.800 

1,932,000 

206,860 

4,032,700 

828,600 

2,940,000 

264,100 

6,539,596 

850,276 

4,675,048 

1,014.272 

1,762,824 

139,846 

1,424,612 

198,366 

8,302,420 

990,122 

6.099.660 

1.212.638 

4,269,132 

931.882 

2,621,654 

715,596 

5,031,741 

930,557 

3,330,284 

770.900 

6,812,820 

1.056,244 

4,543,6.30 

1.212.946 

1,344.562 

59,530 

982,212 

302.820 

8,157,382 

1,115,772 

5.425,842 

1,515.766 

6,262,466 

537,838 

5.724.628 

6.683,595 

1,463,745 

4.283.520 

936,330 

4,805,810 

894,292 

3.125,901 

785,617 

7,226,030 

1,128,442 

5,416,138 

681.450 

3,269,618 

450,100 

2,799,146 

120,372 

2,134,916 

1 


Recognition 

the  Gage  of  Merit 

•TO  such  an  extent  do  advertisers  generally 
^  recognize  the  super-pulling  power  of  the 


that,  during  1924,  new  records  of  advertising 
lineage  were  established — proof  positive  that 
the  NEWARK  EVENING  NEWS  stands 
supreme  in  the  territory  it  serves. 

The  standing  of  the  NEWARK 
EVENING  NEWS  among  the 
more  than  1500  six-day  news¬ 
papers  published  in  the  United 
States  is  ^s  follows : 

nRST,  in  Classified  Advertising; 
SECOND,  in  National  Advertising; 
THIRD,  in  Total  Advertising. 

Its  coverage  of  the  territory  it  serves  in  the 
Metropolitan  District  is  complete. 

The  recognized  wealth  and  purchasing 
power  of  the  residents  of  this  territory  is  estab¬ 
lished  by  Federal  Income  Tax  Statistics. 

These  show  that  New  Jersey,  although  geo¬ 
graphically  one  of  the  smallest,  stands 
SIXTH  among  the  states  in  volume  of  indi¬ 
vidual  income  taxes  paid. 

In  total  wealth  New  J ersey  ranks  SEVENTH. 

Statistics  also  show  that  Essex  County,  of 
which  Newark  is  the  metropolis,  is  the  rich¬ 
est  county  in  the  state,  providing  more  than 
a  quarter  of  the  income  tax  returns  filed  in  the 
entire  state. 

The  NEWARK  EVENING  NEWS  is  Home 
Delivered  to  Elight  out  of  every  Ten  of  the 
English  speaking  families  in  this  rich  territory. 


{Always  Reaches  Home) 

EUGENE  W.  FARBELL 
BqiIdch  and  Adrertlalnf  Manager 

O'MABA  A  ORMSBEE,  Inc. 

General  Adrertlalng  Representatives 

New  York  Detroit  Chicago  San  Francisco 

FRANK  O.  TAYLOR 
New  York  Local  Representative 
280  Madison  Avenue.  New  York 


CONTINUOUSLY  COMPOSED 


The  specimen  newspaper  ad  | 

(hown  below  is  just  an  example  of  the  many  ways 
in  which  continuous  composition  of  mixed  faces 
saves  time  and  reduces  production  costs  in  the 
newspaper  composing-room.  The  operator  of  a 
Model  26  can  set  every  line  of  such  an  ad  without 
leaving  his  keyboard. 

The  faces  used  in  setting  this  ad  are  as  follows: 

24  Point  Bodoni  Caps  in  upper  auxiliary  magazine 

NEW  SPRING  SUI 

18  Point  Bodoni  Italic — Caps  in  lower  auxiliary 

HANDKERCHIEFS 


Lower  Case  in  cap  channels  of  main  magazine 

Ready  For  Your  Survey  In 

10  Point  Bodoni  with  Italic  and  Small  Caps  o  upper 
main  magazine 

Diagonal  Cheviot  By  Rothstein  Priced 

10  Point  Bodoni  Bold  with  Italic  in  lower  case  and 
center  channels  of  lower  main  magazine 


MODEL  25 

TWO  MAGAZINES  of  the  Standard  Model  5  type,  interchangeable  in  boti 
tions  on  the  machine  and  also  with  all  Linotypes  using  the  Model  5  magaz 
Magazines  may  be  split  or  full  length,  in  either  or  both  positions. 

MODEL  26 

TWO  MAIN  MAGAZINES.  5  magazines,  interchangealii 

either  position  on  the  machine.  Magazines  may  be  split  or  full  length,  inei 
or  both  positions. 

TWO  AUXILIARY  MAGAZINES.  Wide  auxiliary  magazines,  interchi 
able  with  those  of  Single  Keyboard  Models  14  and  Each  auxiliary  m 
zine  will  carry  a  complete  alphabet  and  figures  or  a  corresponding  numbe 
special  characters  of  any  kind.  “ 

CONTINUOUS  COMPOSITION .  Faces  from  the  two  main  magazines 
from  the  two  auxiliary  magazines  may  be  assembled  in  the  same  line  and  mi 
at  will.  The  auxiliary  magazine  will  accommmodate  24  and  30  point  dis| 
faces  and  condensed  faces  up  to  60  point,  as  well  as  advertising  figures,  aco 
or  special  characters  of  any  description. 


STATE  BlueGray  A  SPECIAL  Today 


All  of  these  faces  are  instantly  available  for 
■ew  composition  or  corrections  and  any  or  all  of 
them  can  be  set  continuously  in  the  same  line  as 
desired. 


MERGENTHALER  LINOTYPE  COMPANY 


SAN  FRANCISCO 


Brooklyn,  New  York 

CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 


''Pvd  lust  Siitur<lu^^_____^  ..^^^Tagistrntu  <  ns  wi'YTss 

tli*‘  Li^Wirrr  \  u  disupiT^nTirg  with  his  ruh  ftu*  t\v<»  wi*rp  li**n«h*d.  .\t 

suiiimoiis  for  hotliMiihone.v  and  Lariivy  while  in  an  int<>xi<’nte<l  conditiitn.  .\t  The  entire  situation  emild  be  eleure(le?i^tlii're  are  only  eight  inspeetors  fur 
to  appear  before  him.  i  the  time  he  took  the  badge  and  hisik  up.  Larney  said  after  giving  vent  to  his  the  Ili.tNHI  <'nhs  in  the  eity.  I.arnei 


A  Blue-Gray  Diagonal  Cheviot 
Spring  Suit;  3-Button  Coat:  Tai¬ 
lored  Expressly  For  Us  $45 


By  Rothsteln,  Priced  at 


NEW  SPRING  SUITS  AND 
TOP  COATS 


A  Plain  Blue  Lnfuiished  Wor¬ 
sted 'Spring  Suit;  Tailored  Ex¬ 
pressly  For  Us  By 
Rothstein,  Priced  at. . 


Ready  For  Your  Survey  In  Those 
Smartly  Conservative  Styles  Which 
Alone  Command  The  Approval  Of 
The  Well-Dressed  Man. 


Our  Special  for  Todoy-^White 
( )xfonl  Basketweave  Shirts  Come 
Vi  ith  Collar  Attaohed  Or  Collar¬ 
less.  This  Remarkable  Shirt  Has 
Never  Been  E<|ualrd  In  Popu¬ 
larity,  Because  It  lias  Never  Been 

Etjualed  In  Value.  $1.95 


JOSEPH  SMART 

Men’s  Clothier  Haberdasher 


SPECIAL 


SPECIAL 


1 


Men’s  Fine  Imported 
IRISH  UNEN 


HANDKERCHIEFS 


in  plain  white  or  with  hand- 
embroidered  initials.  Handker¬ 
chiefs  that  will  retain  their  crispy 
newness  in  spite  of  the  constant 
trips  to  the  laundry.  Packed  six 
to  a  box — they  provide  an  opp«>r- 
tiiiiity  at  today's 
price!  Six  for. . 


$2.00 


Specially  Priced  at 


[•TRj 


STATE  AND  MARKET  STREETS 


fi  CONTINUOUSLY  DISTRIBUTED 


linotype 


Ccmposed  entirely  «m  lie  Linotype  with  tie 
exception  of  tie  iand-letterei  display  line. 


:77i 


One  Keyboard 

Power-Driven 

A  touch  of  the  finger  shifts 
from  main  to  auxiliary  magazine. 
Simple  as  a  typewriter  shift  and 
less  effort. 


Easy  Magazine  Shift 

A  touch  on  a  conveniently 
located  lever  shifts  the  operative 
position  of  the  magazines.  The 
action  is  instantaneous  and  does 
not  interrupt  distribution. 


24 


Editor  &  Publisher  for  February  2  8,  19  25 


E  D  I 


OUR  LINEAGE  REPORTS 

WEEKS  of  scarchhig  by  the  statistical  depart¬ 
ment  of  Editor  &  Prm.isnER  reveals  the  1924 
lineage  records  of  883  daily  and  289  Sunday 
newspapers  of  the  United  States,  published  in  619 
cities  havinsi  a  total  population  of  40,800.0tK). 

These  vital  tabulations  show  in  the  columns  of  this 
issue.  This  is  the  third  year  that  these  findings  have 
been  recorded.  In  the  first  instance  Editor  &  Pub¬ 
lisher  found  relatively  few  publishers  who  were  will¬ 
ing  or  prepared  to  publish  their  lineage  records. 
Gradually  the  list  has  grown.  It  is  still  incomplete. 
W'e  hereby  again  acknowledge  the  co-operation  of  the 
business  executives  of  newspapers  that  have  promptly 
replied  to  our  inquiries. 

Owing  to  various  prevailing  methods  of  selling  and 
recording  advertising  volume,  there  are  without  ques¬ 
tion  numerous  comparative  inequalities  in  this  list 
and  the  tables  should  be  considered  with  this  condition 
in  mind.  Insofar  as  it  has  been  possible  to  do  so,  our 
effort  has  been  to  establish  a  standard  system  of  re¬ 
ports  according  to  morning,  evening  and  Sunday  news¬ 
papers.  and  lineage  volume  by  local,  national  and 
classified  departments,  with  general  totals. 

If  these  statistics  are  to  increase  in  volume  and  in 
value  it  will  be  necessary,  in  the  near  future,  to  obtain 
general  acceptance  of  certain  principles.  A  standard 
system  of  measurement  is  essential.  Agreement  on 
existing  or  new  definitions  of  “national,”  “local”  and 
“classified”  is  equally  important. 

The  root  of  knowledge  is  fact.  Editor  &  Pub¬ 
lisher  conceives  it  to  be  its  responsibility  in  the 
realm  of  tlie  newspaper  industry  and  profession  to 
give  to  its  readers  the  elemental,  vital,  statistical  facts 
which  reveal  true  general  conditions.  The  lineage 
figures  may  very  well  be  worth  recording  for  their 
historic  interest.  They  represent  individual  achieve¬ 
ments,  deserving  recognition.  They  are  tallies  on  the 
score  card  of  the  great  journalistic  race  wherein 
thousands  of  individuals  are  straining  to  gain  heights 
of  power  and  through  it  exercise  varied  concepts 
of  usefulness. 

When  the  newspaper  industry  perfects,  as  have  many 
other  leading  industries  in  this  country,  the  records 
of  day  to  day  accomplishments,  and  when  trends  and 
drifts  may  be  noted  on  statistical  charts  which  are 
equally  available  to  those  who  make  newspapers  and 
those  who  use  their  space  to  sell  merchandise,  our 
press  will  enjoy  a  vastly  greater  measure  of  confidence, 
with  countless  other  material  benefits  in  proportion. 


Those  Tvho  are  so  sure  that  what  the  metro¬ 
politan  cities  of  this  country  need  are  news¬ 
papers  that  ignore  crime  and  the  gross  features 
of  news,  with  uplift  as  the  sole  motive,  really 
should  try  out  such  an  experiment  with  their 
own  capital. 


R  I  A.  E 


Render  therefore  to  all  their  dues:  tribute  to 
whom  tribute  is  due;  rustoin  to  whom  custom; 
fear  to  whom  fear;  honour  to  whom  honour. 

Owe  no  man  any  thiii)!.  hut  to  love  one 
another:  for  he  that  lovetli  another  hath  ful¬ 
filled  the  law. — Romans;  XIII.  7-8. 


CIRCULATION  MORPHINE 

INSTE.XD  of  littering  its  first  page  with  racing 
“dope,”  for  the  little  minority  of  readers  who  con¬ 
tinue  to  follow  that  shabby  sport.  Detroit  News 
uses  its  space  to  show  the  futility  of  race  gambling. 

Its  representative  looked  into  the  trade  of  the  so- 
called  ‘“expert  handicappers,”  or  "dockers” — the 
gentry  that  essay  to  advise  the  public  how  success¬ 
fully  to  lay  its  bets.  Although  such  men  give  all  of 
their  time  to  the  business  of  timing  try-nuts  at  the 
tracks,  associating  with  owners,  trainers,  jockeys  and 
stable  boys,  and  should  know,  if  anyone  could  know, 
the  “dope,”  they  cannot  beat  the  game. 

In  64  days  of  winter  racing  at  Tia  Juana,  the  nio-t 
.successful  “docker,”  according  to  Detroit  News,  was 
able  to  pick  only  102  winners  in  512  attempts.  How 
many  dollars  were  sunk  on  his  410  losers,  through 
publication  of  his  absurd  “dope,”  is  not  known. 

In  all,  the  News  investigated  the  handicapping  of 
twelve  “experts”  at  Tia  Juana.  Three  maintained 
an  average  of  one  winner  out  of  every  six  races;  two 
did  no  better  than  one  in  ten. 

W  ho  wants  to  tie  the  integrity  of  a  newspaper  to 
such  “experts” — giving  such  information  as  the  basis 
of  financial  investment? 

Is  race-track  “dope"  news  to  which  the  public  is 
entitled,  as  som.e  editors  contend,  or  is  an  expose  of 
futile  race  predictions,  102  winners  to  410  losers,  news 
to  which  the  public  is  entitled? 

Detroit  News  is  a  shining  example  of  a  daily  news¬ 
paper  that  can  manage  to  get  along,  first-rate,  with¬ 
out  such  circulation  morphine. 


TRICKY  LOGIC 


The  toughest  proposition  in  trade  is  to  sell  an 
unknown  product,  whatever  may  be  its  com¬ 
mercial  merits.  If  you  doubt  this,  play  the 
“specialty  salesman"  act  with  such  a  product  in 
your  home  city  for  a  week.  You  will  under¬ 
stand  and  appreciate  local  newspaper  advertis¬ 
ing  as  never  before,  we  promise. 


FIGURES  AND  FACTS 

JAMES  O’SHAUGHNESSY  made  some  points  on 
advertising  and  distribution  before  the  National 
Advertising  Commission,  at  Detroit,  which  com¬ 
mand  the  attention  of  the  newspaper  and  advertising 
fraternity,  as  they  challenge  a  particularly  blind  com¬ 
mercial  fallacy,  liorii  of  iiiiimagining  statistics. 

He  gives  the  right  answer  to  Col.  Leonard  P. 
.■\yres,  Cleveland  exiiert,  who  recently  declared  that 
the  limit  of  automobile  production  is  in  sight,  as  there 
arc  only  ten  million  possible  new  customers  for  auto¬ 
mobiles  in  this  country,  and  after  that  a  market  for 
lot  more  than  IJ'.j  per  cent  for  replacements  and 
reorders.  His  gloomy  prophecy  was  that  only  three 
vears  remained  for  growth  beyond  the  present  pro- 
diiction. 

Mr.  O'Shaughnessy's  witty  rejoinder  was  that  this 
stati--tical  forecast  was  most  interesting  because  it  left 
out  all  the  hard  thinking.  It  assumed  that  the  auto¬ 
mobile  is  perfect  and  unchanging;  that  the  sales  man¬ 
agement  cannot  shift  its  own  gears ;  that  the  adver¬ 
tising  agency  does  not  exist.  Who  can  estimate  the 
power  of  the  American  people  to  consume  desirable 
merchandise,  or  foresee  developments? 

In  making  statistics  for  the  tire  industry  two  or 
three  years  ago  Col.  .Ayres  might  have  found  a  point 
of  saturation,  but  he  would  have  left  out  of  his  cal- 
cuk.tion  balloon  tires,  which  is  something  else  again. 
Statistics  may  speak  well  for  1924,  but  until  the  year 
has  been  lived  no  man  may  speak  for 
1925.  It  requires  no  imagination  to  figure  a  point 
Ilf  saturation  for  motor  cars,  but  genius  is  required 
to  make  a  contraption  that  will  jump  from  mother 
earth  and  cover  space  through  the  air.  That  sort  of 
genius  is  inherent  in  the  people  of  this  day  in  this 
land.  The  best  one  may  predict  is  that  “they"  will 
be  doing  the  necessary  things  differently,  and  better, 
next  year. 

In  exactly  the  same  spirit  the  votaries  of  advertising 
are  working.  Speaking  for  the  American  Association 
of  Advertising  Agencies  Mr.  O’Shaughnessy  said: 
"We  are  going  further  into  the  study  of  distribution 
this  year.  We  shall  try  to  do  our  share  to  disillusion 
the  prophets  of  static.  We  are  sure  that  the  auto¬ 
mobile  manufacturer  will  continue  to  use  his  brains. 
If  he  continues  to  use  them  nearly  as  well  as  he 
has  in  the  past,  the  industry  will  go  on  growing,  by 
finding  the  way  to  do  it.”  And,  in  appreciation  of 
what  the  makers  of  automobiles  have  achieved  for  the 
comfort  of  the  people,  he  suggested  that  every  city 
of  the  land  should  name  at  least  one  street  in  honor 
of  some  man  who  has  been  instrumental  in  bringing 
this  means  of  transit  to  its  present  state  of  efficiency 
.md  availability. 


Encourage  color  printing  in  newspapers,  to 
serve  the  rich  and  eager  contingent  of  manu¬ 
facturers  tvho  legitinuJtcly  desire  to  appeal  in 
terms  of  color! 


IT  is  a  fearful  thing  to  accept  the  logic  of  events 
as  a  guide  in  news  writing.  .\  case  in  point 
occurred  in  a  mid-west  city  last  week.  A  flash 
•  extra  was  prepared  for  release  when  news  came  over 
the  wire  that  Floyd  Collins’  body  had  been  found  in 
the  Cave  City  sand-bank.  Nothing  more  logical  than 
that  a  body,  when  found,  should  be  brought  to  the 
surface,  prepared  for  burial  and  returned  to  the  grave. 

But,  as  we  know,  that  is  exactly  what  did  not 
happen.  In  18  lines  of  type  the  writer  of  the  advance 
story  five  times  repeated  the  statement  that  the 
body  had  been  brought  to  the  surface.  He  went  into 
details. 

All  who  have  had  the  experience  of  going  wrong 
in  cold  type  easily  can  imagine  the  alternating  eweats 
and  chills  that  coursed  the  editor’s  spine  when  the 
truth  dawned.  Of  course,  the  opposition  crowed. 
Great  “scoop”  .  .  only  paper  in  the  world  to 

publish  “the  news”  .  .  “enterprising  sob  story” 

.  damning  facsimile  of  the  big  exclusive.  .  .  . 

Who  can  blame  the  rival  editor  for  seizing  the 
chance  to  show  up  the  other  fellow’s  inaccuracies? 
Yet,  at  this  distance,  this  old,  old  mistake  seems  so 
human,  so  boyish,  so  essentially  tragi-comic  that  we 
pass  it  by  with  a  surge  of  sympathy.  News  cannot 
be  guessed.  People  are  forever  doing  the  most  un¬ 
expected  things  and  thereby  creating  life’s  deepest 
interests. 
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“THIS  FREEDOM” 

HE  art  of  the  cubist  and  futurist,  in  the  wildest 
conceptions  of  form  and  color,  is  not  too  ex¬ 
travagant  for  the  successful  .style  magazines 
made  for  the  bobbed-haired,  sport-attir^,  automobile-  5 
driving,  amusement-loving  modern  American  wife,  ' 
mother,  sister,  sweetheart. 

The  “new  freedom,”  in  its  broadest  and  most  ac¬ 
ceptable  sense,  has  penetrated  to  almost  every  degree 
of  American  feminine  society.  That  women  have 
amazingly  changeil  during  the  past  five  or  ten  years 
is  nowhere  better  illustrated  than  in  the  present-day 
scheme  of  editing  for  their  exclusive  interest. 

Editorial  and  selling  literature,  of  a  popular  nature, 
was  based  a  decade  ago  upon  the  inveterate  masculine 
concept  of  woman  as  a  brown  sparrow,  conventional, 
conforming,  sickly  sweet  and  inhumanly  nice.  No  ^ 
one  would  risk,  either  in  word  or  picture,  a  whol^ 
some  natural  portrayal  of  women  as  the  kind  of 
people  we  know  and  love  in  our  homes.  The  false 
figure  has  been  supplanted  by  the  sprightly,  healthy, 
keen  1925  type. 

We  hear  women  laughing  to  scorn,  as  well  th^ 
may,  the  drab,  dowdy,  frowsy,  prudish,  egotistic, 
immodest,  low  taste  and  mockery  of  old-fashioned 
“woman’s  pages,”  Lady  Windemere  magazines,  smug 
woman’s  columnists,  tearful  heart-dopesters  and 
fawning  and  patronizing  advertisements. 
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-  editor  of  the  Netv  York  Daily  Nctvs,  re- 

placing  Arthur  Yokum,  who  resigned  to 
PERSONALS  enter  publicity  work. 

Charles  E.  Tebbs,  art  director  of  the 
Hearst  newspapers,  will  return  March  2. 

COL.  R-  R-  McCORMICK  of  the  from  a  brief  vacation  spent  at  Atlantic 
Chicago  Tribune  returned  to  this  City, 
country  this  week  from  a  short  trip  to  D.  Thomas  Curtin,  staff  correspond- 
the  Continent  taken  tor  the  purpose  of  ent  of  the  New  York  IVorld,  who  has 
studying  commercial  aviation  abroad,  been  in  Europe  for  his  paper  since  1916, 
Louis  Wiley,  business  manager  of  the  this  week  made  several  addresses  in 
New  York  Times,  and  president  of  the  Cleveland. 

Society  of  the  Genessee,  acted  as  toast-  Harold  Goff,  managing  editor  of  the 
master  at  the  society’s  26th  anmial  ban-  Salt  Lake  City  Deseret  News,  has  been 
quet  held  in  New  York,  Eeb.  27.  selected  as  a  member  of  World  Court 

Frank  Munsey,  publisher  of  the  Neiv  Organization  committee  for  the  city. 
York  Sun  and  the  Se-,v  York  Telegram  Dr.  J.  D.  Logan,  connected  at  various 
and  Evening  Mail,  spent  part  of  last  week  times  with  the  Toronto  Nnvs,  Montreal 
in  Washington  as  member  of  the  spe-  Herald  and  Halifax  Chronicle  as  literary 
cial  commission,  of  which  President  Cool-  ;ind  dramatic  editor,  has  been  appointed 
idge  is  chairman,  m.aking  plans  for  the  Dominion  archivist  for  the  ^iaritiIne 
commemoration  of  Washington’s  200th  Provinces. 

birthday  anniversary  in  1932.  Horace  H.  Walker,  city  editor  of  the 

Sir  Campbell  Stuart,  managing  director  Salt  Lake  City  Deseret  Nt^ivs,  recently 
of  the  London  Times,  returned  to  Eng-  suffered  a  crushed  foot  while  making 


national  advertising  department,  Sioux 
_  _  City  (la.)  Evening  Tribune. 

FOLKS  WORTH  KNOWING  Burton  R.  Burritt.  from  IVaterloo 

(la.)  Courier,  to  night  copy  desk,  Sioux 
City  (la.)  Tribune. 

'T’HE  oldest  intermountain  newsp;iper,  Philip  S.  Gibbs,  from  Toledo  News-Bee, 
the  Salt  Lake  City  Deseret  News,  to  Toledo  Blade  staff, 
has  one  of  the  younger  generation  of  Martin  Durkin,  from  StrringfieUl 
journalists  as  its  (Mass.)  Union,  to  copy  desk,  Frovi- 
managing  editor,  dence  Journal. 

Harold  Goff,  who  Michael  F.  Murray  from  Sauk  Rapids 
bolds  this  posi-  (Minn.)  Sentinel,  to  business  staff.  St. 
tion,  began  his  (Minn.)  Daily  Journal-Press. 


Hakold  Goff 


land  Feb.  21,  on  the  liner  .\quitania,  corrections  on  a  form  when  a  falling  accepted  an  instructorship  at  the  state  uni-  resisme’d. 
following  «l  visit  in  this  country  Qnd  Csn*  ICcld  cylinder  struck  him.  v^rcitv  nlti»rnntincr  tpnrhinor  and  npw^-  •• 


newspaper  career  _ _  1 

at  the  age  of  13  PRESS  ASSOCIATION  NOTES 

when  he  edited 

the  news  of  the  WILKERSON  has  been  trans¬ 
village  in  which  ferred  from  the  Columbus  office  of 

he  lived  for  a  the  .\ssociated  Press  to  the  Louisville  of- 
string  of  country  ficc.  He  has  been  succeeded  in  Colum- 
newspapers  pub-  bus  by  Harry  H.  Hay,  who  was  with 
lished  in  Salt  the  .-\ss(M:iated  Press  in  Des  Moines. 
Lake  City.  He  L.  Roddan  has  been  transferred 

was  editor  of  his  from  the  Washington  office  of  Inter- 
college  pajKr  .an<l  national  News  Service  to  replace  E.  G. 
after  graduation  liogler,  manager  of  the  Baltimore  bureau. 


following  a  visit  in  this  country  and  Can-  lead  cylinder  struck  him.  versitv,  alternating  teaching  and  news-  i-  ii  v*  ,  -i  •  ..j  , 

ada.  Herbert  M.  Hofford.  rewrite  man,  paper  work  for  several  years  He  became  .ur  nL  York  S' o7 

Vnn  hience  Evening  Bulletin  has  been  a  re^rter  on  the  Deseret  News  in  1913  J  } 

Albert  Lea  (Minn.)  Evening  Tribune,  made  assistant  state  editor  of  that  paper,  and  his  rise  was  rapid.  He  was  appoint-  P-icific  Coast  Division  with 

has  been  appointed  postmaster  of  that  Emerson  G.  Smith,  of  the  lYichita  f<}  managing  editor  on  the  retirement  of  headquarters  in  San  Francisco 
city.  (Kan.)  Eagle  staff,  has  become  city  and  Managing  Editor  John  Q  Cannon  m  19^.  ^  transferred 

Mrs.  Zell  Hart  Doming,  president  and  telegraph  editor  of  the  Ponca  City  Mr.  Goff  is  a  great  friend  of  the  ffie  WaslnSon  stV“ 

ftianaa.'r  the  ll^drri'n  (())  Trihunt  and  ^Okla  ^  Nrw^  ^urceedinsr  To#*  Mpver  amateur  writer  and  the  Home  Writers  '”5  "asmn^on  stan  oi  inierna 

onager,  ine  ur  cn  V  ^ irwuic  ana  tukia. )  succeeaing  joe  Mcyer,  nenartment”  in  the  Vews  was  introduced  Tional  New^  Service  to  the  staff  of  the 

Chronicle,  hsiS  rcturncil  from  a  Luropcan  who  resigned  following  his  purchase  of  tJei»rtmem  in  tne  *>ews  was  imroaucea  pit  pv 

trin  the  Marietta  (Ok\:L.'i  Monitor.  by  him.  Recently  he  announced  a  series  ““reau. 


the  .Marietta  (Okla.)  Monitor. 


X'  r.  II-  It  c.  ii*  If  c-  11  1  '  f  .u  1  a  e  .1-  of  sketches  for  this  department  in  which  Charles  Leavelle,  formerly  manager  of 

C.  W.  Barron,  editor,  IPall  ^reet  Gallagher  of  the  staff  of  the  home  writers  of  prominence  will  tell  of  the  Kan.sas  City  bureau  of  International 

Jout^l,  IS  spending  a  vacation  at  Hotel  Cleveland  A  raw,  who  was  the  only  their  careers.  News  Service,  has  replaced  Charles 


.  .  IS  spenaing  a  vaca  ion  ai  noici  c  <m«  a  raw,  wno  was  tne  only  their  careers.  News  Service,  has  replaced  Charles 

del  Coronado,  Coronado,  Cal.  Ueveland  staff  man  sent  to  Cave  City,  j  ^  hobby,”  he  said  the  other  Hughes  as  Fort  VVorth  manager,  Hughes 

-  ^^7  cover  the  Collins  story,  this  week  ..jj  desire  to  obtain  a  wider  going  to  Kansas  City. 

made  several  addresses  on  his  experi-  appreciation  for  our  local  writers.”  - 

THE  BUSINESS  OFRCE  cnees.  MARRIED 

“  ,1,™^  l»Saf'rS.™r  for'"k  l'?wf  Cabins  ha,  jolarf  ,ha  T»-  '*■  '’VJ'’?'  r'C 

ager  of  the  Ara  lorfc  5u«.  and  „,„g  has  been  designated  as  deputy  ledo  Blade  stiff.  tor  of  the  IV ashingt^  (D.  C.) 

lendly  motored  to  Washington  ,„n,n,is,i.,ner  of  jurors  in  Erie  county  \V.  Gordon  Kuster  has  resigned  from  to  Miss  Ursula  OHara,  actress 


IN  THE  BUSINESS  OFRCE 


■PDWIN  S.  FRIENDLY  business 
^  manager  of  the  A'ra*  York  Sun,  and 
Mrs.  Friendly  motored  to  Washington 
last  week-end. 

C.  D.  McLucas,  for  the  past  several 
months  classified  manager  of  the  Canton 
(0.)  Daily  Netvs,  has  resigned,  effective 
March  1,  to  become  classified  manager  of 
the  Buffalo  (N.  Y.)  Times. 

Mrs.  Miriam  ILarle,  of  the  Trenton 
Times  business  office,  has  resigned. 


and  has  resigned  from  the  Post  staff.  the  Toledo  Blade  copy  desk. 


and  daughter  of  John  O’Hara,  foreman 
of  the  Boston  (Mass.)  Post  color  press 


,  for  a  number  of 
newspapers  at  Ot- 
o  Robert  Houston 


\r  ^  I,  1  r  1  1-  legislature  session.  land  correspondent  of  he  ^  kT’ 

Mrs.  Miriam  ILarle,  of  the  Trenton  Kurri-ci  i  .i,  i  t,  c  -  if  ^  a  si  /'"cwfion  Martin,  Feb.  21. 

v,-,.  l-orrest  Lorry,  head  of  the  copy  desk.  Science  Monitor,  and  Mrs.  Holmes,  for-  , 

iws  business  office,  has  resigned  j^e  Cleve-  Homer  Thorne,  sporting  editor  of 

,  ^  formerly  of  the  sistant  city  editor  of  the  Salt  Jjike  City  land  Times,  are  now  with  the  new  Van- 

ij  IF«hi»ig/o»  (la.)  Democrat,  has  sue-  Tribune,  succeeding  Dave  Poleman,  who  derbilt  tabloid,  the  Miami  (Fla.)  Daily  Catherine  K.  McCulIen. 

>1  cwded  E.  \\.  Neese  as  advertising  man-  has  gone  to  the  Pacific  coast.  Tab.  Robert  Fetndge,  city  edjtor,  Scranton 


net  of  the  Waupun  lyj IS.)  Leader.  succeeded  Vaughn  Col.  John  K.  Aull.  veteran  South 

Frank  J.  Rucker,  vice-president  and  W'eidel  as  church  reporter  for  the  Sioux  Carolina  newspaper  man.  recently  Co-  ‘mg.  society  editor,  Feb.  AJ. 
^siness  manager  of  the  lEuiona  (Minn.)  City  (la.)  Evening  Tribune.  lumbia  correspondent  for  the  Charleston 

Daily  Republicm-Herald,  has  been  elected  g  Cowan,  sporting  editor  of  the  Netvs  and  Courier  at  Columbia,  has  been  SPECIAL  EDITI 


_  Daily  Republicm-Herald,  has  been  elected  ^  g  Cowan,  sporting  editor  of  the  Netvs  and  Courier  at  Columbia,  has  been  SPECIAL  EDITIONS 

'  Winona  Association  ot  Stratford  (Ont.)  Daily  Beacon-Herald,  appointed  by  United  States  Senator-elect  -piULUTH  (MINN.)  NEW’S  TRIB- 

i  „  ,  ,  .  ,  -  f'!*®  entered  the  School  of  Journalism  of  Cole  L.  Blease  as  his  private  secretary.  U  XJNE  24- page  automobile  section, 

■  Watson  Bell  has  as s^^  the  Imsiness  the  University  of  Missouri.  He  is  a  Howard  Cox,  of  the  Vrw  Korifc //rroW  Feb.  IS. 

i  “^fTwleklv  (S.  C.)  graduate  of  the  University  of  Toronto.  Tribune,  now  in  Rome,  has  just  com-  Mankato  (Minn.)  Daily  Free  Press. 

E  \r  ur  t:*!  1  ■  1  •  Joe  Ryan,  formerly  sports  editor  for  pitted  a  novel.  ^  16-page  auto  section,  Feb  14, 

■  I  (fa.)  Journal,  has  been  J.  Michael  Strauss,  assistant  city  editor.  Duluth  Herald  20-oage  automobile 

"  DallasJJews  and  Journal  has  promoted  to  editor  in  charge  of  the  Chicago  Evening  Post,  accompanied  by  cation  Feb  16  ’ 

■-  official  representative  of  Morning  Journal.  John  Morrison  is  Mrs.  Strauss,  has  left  for  an  extended  ....  ’  d  ti¬ 


the  Dallas  (Thamber  of  Commerce  on  a  handling  snorts  ““  IVinona  (Minn.)  Daily  Republican- 

tour  of  Bermuda.  Cuba,  the  West  Indies  ...J  *  '  p  -  a  .  .  p T  rorr..nonH«,t  28-pagc  automobile  section,  Feb. 

and  South  Aiwrir-in  roiinfri.*  Miss  Kathleen  Fairbanks  has  sue-  Fred  L.  Haskett,  staff  correspondent  ,7 

,  ,  „  „  -  •  -  I  ceeded  Miss  Carol  Janowitz  as  special  of  the  IVichita  Falls  ("Tex.)  Times  is  '  .  „  ..  n  11  rv 

Jack  H.  Estes  IS  now  assistant  arcula-  feature  writer  on  the  Buffalo  Tim^.  now  with  the  W’ichita  Falls  Chamber  of 


I  tion  manager,  E^las  (Tex.)  Morning 
I  News. 


Miss  Mary  C.  Clark,  for  many  years 


C  ommercc, 

Fred  D.  Burns,  for  several  years  tennis 


edition  Feb.  17. 

Davenport  (la.)  Times  and  Democrat, 


n  .  .  .  ...  music  critic  on  the  Buffalo  Timet  has  bred  U.  Burns,  tor  several  years  tennis  'iz-vr .  v*®-/  '  V- •  ^ 

Qyde  Hester  has  resigned  as  classified  resigned  to  devote  all  of  her  time  to  of  If’o  Cincinnati  Times-Star  and  'fS-page  automobile  edition,  Feb.  18. 


advertising  manager  of  the  Charlotte 
(N.  C)  .Vraii  and  now  is  with  the  cir- 


president  of  the  Cincinnati  Tennis  Asso-  Salem  (Mass.)  Neu’S,  18-page  automo- 
ciation,  has  been  appointed  automobile  bile  edition,  Feb.  21. 


^tion  department  of  the  .Charlotte  Charles  Lewis  of  iht  Buffalo  editor.  Andrue  Berding,  reporter,  was  Lvnn  (Mass)  Telesram-News  22- 

Observer.  He  was  succeeded  a®®'fncd  to  the  made  radio  editor.  Richard  T.  Forster.  pagcTutoSe  edition  FA  S 

on  the  News  by  C.  F.  Mebane,  formerly  f’ederal  building,  in  place  of  Walter  M.  Columbus  correspondent.  ^  f  J.’” 

with  the  Raleigh  (N.  C.)  News  and  Ob-  Hutchinson,  who  has  been  transferred  to  ih.  Waterloo  (la.)  Evening  Courier.  48- 

server.  *  the  advertising  department.  i  **  j  edition  celebrating  opening  of  new 

_ ,,  p  ti  r  f  .u  ,  in  the  Do//of  (Tex.)  Mommg  Vfwr  and  has  home  of  the  Paul  Davis  Dry  Goods 

Hor^e  E.  Parker,  for  the  past  10  been  assigned  to  the  Austin  bureau  staff  ^mnanv. 

IN  THE  EDITORIAL  ROOMS  years  Swampscott  correspimdent  of  the  during  the  session  of  the  Texas  Legis-  _ 

IIERBERT  ASBURY  of  the  re-write  X-'’"’*.  (Mass.)  Telegram-News,  has  re-  lature.  CHANGES  OF  OWNERSHIP 

staff.  New  York  Herald  Tribune,  is  c  T^SSE  DANIEL  BOONE  has  sold  the 

SCTWusly  ill  in  a  New  York  hospital.  .  ^f®Donald  (Lucile  Saun-  ^itor  of  the  Dallas  (Tex.)  Morning  J  jiCayne.tviUe  (N.  C.)  Mountaineer- 

R®  has  been  a  Kpw  Ynrk  npw^nanpr  dcrs),  has  gone  to  .Alaska  to  write  for  Sezvs.  ♦/%  w  a 


HOLDING  NEW  POSTS 


•r  IVayne.tville  (N.  C.)  Mountaineer- 
Courier  to  W.  .\.  Bond,  formerly  of  the 
Brevard  News.  Mr.  Boone  is  retiring 
from  newspaper  work. 


‘  SCTWusly  ill  in  a  New  York  hospital.  .  Mrs.  H.  U.  McDonald  (Lucile  Saun-  ^itor  of  the  Dallas  (Tex.)  Morning  J  (N.  C.)  Mountaineer- 

He  has  been  a  New  York  newspaper  j®  8one  to  Alaska  to  write  for  Nctvs.  _  Courier  to  W.  .A.  Bond,  formerly  of  the 

j  since  1914,  coming  from  Atlanta  to  Cordova  Daily  Times.  niM/'  nitw  nrvQTQ  Brevard  News.  Mr.  Boone  is  retiring 

4  jom  the  staff  of  the  old  Nctv  York  Press  Oliver  T.  Moore  has  succeeded  Dan  HOLDINU  NEW  POSTS  from  newspaper  work, 

jj  ®  t  t  year.  T.  Far^ll,  J^,  as  night  police  reporter  T>OGER  BATCHELDER,  from  real  Union  Star  (Mo.)  f/craW  has  been  sold 

f  Gowan  is  now  assistant  city  ou  the  oioiix  City  (la.)  Tribune.  A*-  estate  editor.  New  York  Evening  by  Parrett  Rohison  to  Rev.  Robert  S. 

I  of  tht  New  York  Daily  News,  re-  Holden  Remington  has  been  trans-  World  to  New  York  correspondent,  Warren  of  the  Union  Star  Methodist 

Martin  Somers.  ferred  from  the  copy  desk  of  the  Provi-  Boston  Globe.  Mark  Iden  has  succeeded  Episcopal  (Thurch. 

Handall,  formerly  night  city  dcnce  Evening  Bulletin  to  the  rewrite  Batchclder  on  the  World.  Stevenson  (Wash.)  Skammia  County 

|l  Mitor  of  Jhe  New  York  Daily  News,  is  staff.  Isaac  Shuman,  from  staff,  Nctv  York  Pioneer  has  been  sold  by  W.  W.  Mokler 

William  H.  Mylander,  formerly  with  Evening  World,  to  staff.  New  York  to  P.  F.  Willoughby, 

t  who  If  Rosc^  E.  McGowan,  the  Columbus  Ohio  State  Journal,  has  Times.  Quinton  (Okla.)  Times  has  been  sold 

I  w  Llwewater,  Fla.,  on  sick  leave,  joined  the  general  staff  of  the  Toledo  Gardner  H.  Kelly,  from  copy  desk,  by  W.  D.  Franklin  to  A.  D.  Drake,  of 
I  lax  Lief  has  been  appointed  dramatic  Blade.  Sioux  City  (la.)  Morning  Tribune,  to  Jasper,  Mo. 


Editor 
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WITH  THE  SPECIALS 

J.  M.  Hopkins  has  been  appointed  ad- 
vertisinR  manager  of  the  American  Press 
Association. 


ASSOCIATIONS 

■\:i:\V  YORK  NEWSPAPER 
WOMEN'S  CLUB  is  completing 
plans  for  a  ball  to  be  held  March  6  at 
the  Ritz.  .\dmiral  C.  P.  Plunkett  has  ac¬ 
cepted  an  invitation  to  l)e  guest  of  honor. 

Northwest  Daily  Press  Association 
held  its  semi-annual  meeting  in  Minne- 
aiK)lis,  Feb.  19.  The  following  officers 
were  re-elected :  Fred  Schilpin,  St.  Cloud, 
president;  Ed  M.  La  Fond.  Little  Falls, 
secretary,  and  Howard  Bratton.  Fari¬ 
bault  ;  L.  S.  Whitcomb,  .\lbert  Lea,  and 
E.  L  Ogilvie,  South  St.  Paul,  executive 
committee.  ,\ddresscs  were  given  by  H. 
C.  Hotaling,  executive  secretarv-  of  the 
National  Editorial  .Association,  and  M.  J. 
McCowan,  president  of  the  Minnesota 
Fxlitorial  .Association.  The  midsummer 
meeting  will  be  held  at  Little  Falls  in 
August. 

North  Carolina  Press  Association  will 
holds  its  annual  convention  at  .A.sheville, 
July  8,  9  and  10,  it  was  announced  this 
week  by  the  executive  committee.  The 
convention  will  follow  the  meeting  of  the 
Southern  Newspaper  Publishers’  .Asso¬ 
ciation  which  meets  July  6,  and  probably 
will  adjourn  July  8. 

Rhode  Island  Press  Club  ob¬ 
served  its  40th  anniversary  at  a  banquet 
in  the  Narragansett  Hotel,  Providence, 
Feb.  22.  The  following  officers  were 
elected;  Roy  L  Savin,  of  the  IFarrew 
Gact'ttc,  president ;  vice-presidents  ;  Kirt- 
land  H.  Wilson,  of  the  Rhode  Island  Odd 
FclUno;  Jonathan  F.  Comstock,  Cranston 
Nays,  and  William  W.  Lyon,  Manufac- 
turins  Jcurlcr;  recording  secretary  Ed¬ 
win  .A.  Noyes,  Wick  ford  Standard;  cor- 
resiMinding  secretary,  Edward  F".  Sibley; 
treasurer.  H.  H.  Whitemore;  auditor, 
William  W.  Woodcock.  Rhode  Island 
Country  Life. 

Pacific  Slope  Newspaper  Conference 
will  be  held  .April  17  and  18  in  Portland, 
Ore.  Hal  E.  floss,  president  of  the  Ore¬ 
gon  State  Editorial  .Association  and 
e<litor  of  the  Oregon  City  lintcrfrisc,  will 
f)e  chairman. 

Democratic  Editors  of  Kansas  at 
their  annual  meeting  in  Topeka.  Feb.  21, 
selected  R.  E.  Nye.  Newton,  as  president, 
.Ansell  Hatton,  Westphalia,  vice-president 
and  C.  R.  Churchill.  Olathe,  secretary- 
treasurer. 

Colorado  Editorial  Association  de¬ 
cided  to  hold  its  midsummer  meeting  at 
Steamboat  Springs  at  a  meeting  of  the 
executive  committee  held  in  Denver. 

Insurance  Advertising  Conference 
will  hold  its  1925  summer  convention  at 
Briarcliff  Lodge  near  New  York  City, 
June  8,  9  and  10.  J.  <i.  Mays  of  the  Royal 
Indemnity  Company  has  Ixen  named  pro¬ 
gram  Committee  chairman. 

Crosscup-Pishon  Post,  .American  Le¬ 
gion,  Boston,  composed  of  advertising 
men,  entertained  publishers,  editors,  busi¬ 
ness  and  advertising  managers  of  the 
Boston  newspapers  at  a  testimonial  din¬ 
ner  at  the  Hotel  Bellevue.  Feb.  19.  Car- 
roll  J.  .Swan.  i)rominent  advertising  man, 
commander  of  the  post,  presided. 

New  England  Newspaper  Alliance 
held  its  February  meeting  at  the  Copley 
Plaza  Hotel,  Boston,  recently.  Following 
luncheon  a  business  session  was  held 
during  which  various  every  day  problems 
of  the  publishers  were  discuss^.  .Albert 
W.  Fell,  of  Worcester,  manager  of  the 
New  England  Daily  Newspaper  .Associa¬ 
tion,  was  elected  an  honorary  member. 
Those  who  attended  were :  William  H. 
Reed,  Taunton  (Mass.)  Gacette,  presi¬ 
dent;  Charles  L.  Fuller,  Brockton 
(Mass.)  Enterprise,  secretary;  M.  H. 
Reidy,  Lou’cll  (Mass.)  Sun;  Frank  C. 
Hoyt,  Fitchburg  (Mass.)  Sentinel;  Rob¬ 
ert  L.  Wright,  Ilai’crhill  (Mass.)  Ga- 
cette;  William  J.  Pape,  IFaterbury 
(Conn.)  American;  F.  S.  .Almy,  Fall 
River  (Mass.)  News;  Charles  H.  Hast¬ 
ings,  Lynn  (Mass.)  Item;  Walter  L. 
Thomas,  IForcester  (Mass.)  Telegram- 
Gasette;  Frank  Knox,  Manchester  (N. 
H.)  U ninn- Leader ;  T.  F.  Dwyer,  Provi¬ 


dence  (  R.  1. 1  Tribune,  and  .Albert  W. 
Fell,  Worcester.  ( 

Second  District,  Minnesota  Editorial 
Association  meeting  at  Mankato,  re-  ' 
cently  elected  Mrs.  R.  L.  Lord  of  Wells  ' 
president ;  Harry  Stevens,  Heron  Lake,  ^ 
lirst  vice-president;  John  King,  second 
vice-president;  Frank  Hayden,  Lakeheld,  , 
secretary,  and  Frank  Griffin,  Good  Thun-  | 
der,  treasurer.  , 

Lynn  (Mass.)  Press  Club  has  i 
electe<l  the  following  officers :  president, 
D;uiiel  .A.  .Moriarty;  first  vice-president,  ; 
Harvey  L.  Southward;  second  vice-presi-  , 
dent,  Alichael  Zack;  recording  secretary, 
George  E.  Sprague ;  financial  secretary, 
John  G.  O’Brien;  treasurer,  Edward  E. 
Yeaton;  directors.  Edward  .A.  McAdams, 
George  B.  Grant,  Willard  C.  Chase,  Har¬ 
old  D.  Valpey  and  Clarence  L.  Moody. 

Association  of  Foreign  Press  Corre¬ 
spondents,  New  York,  this  month 
started  publication  of  the  Bulletin,  a  news 
sheet  devoted  to  interests  of  the  associa¬ 
tion. 

Six  Point  League,  New  York,  an¬ 
nounces  its  Directory  of  Advertising 
.Agents  and  Newspaper  .Advertisers,  in  the 
territory  east  of  Pittsburgh,  is  ready  for 
distribution.  It  was  compiled  by  Ralph 
R.  Mulligan,  special  representative.  J.  P. 
McKinney  is  in  charge  of  distribution. 

Advertising  Club  of  Schenectady 
was  launched  recently,  and  immediately 
became  affiliated  with  the  .Associated  Ad¬ 
vertising  Clubs  of  the  World.  Officers  of 
the  club  are :  Walter  A.  Bowe,  General 
Electric  Company,  president ;  Chester  J. 
Woodin,  .Arrow  Service,  vice-president ; 
Carl  J.  Bishop,  H.  S.  Barney  Company, 
secretary,  and  Miles  R.  Frisbee,  Arrow 
Service,  treasurer. 

Texas  Circulation  Managers,  in  con¬ 
ference  in  Dallas,  voted  to  recommend  to 
the  Texas  publishers  the  establishment  of 
a  limited  number  of  experimental  news¬ 
paper  distribution  depots  in  several  Texas 
cities  and  towns  where  subscribers  may 
call,  instead  of  having  papers  delivered 
through  postoffices. 

(Pbtiuary 

TJAYMOND  L.  BRIDGEMAN,  76. 

veteran  newspaper  correspondent  and 
dean  of  the  news  writers  at  the  Massa¬ 
chusetts  state  house,  which  post  he  had 
held  for  47  years  died  suddenly  at  his 
home  in  .Au'burndale,  Mass.,  Feb.  20. 
Following  his  graduation  from  .Amherst 
college  in  1871,  he  joine<l  the  staff  of  the 
Springfield  Republican,  later  going  to 
the  old  Boston  Adz’crtiser.  In  1878  he 
was  assigned  to  cover  the  state  house  for 
that  paper  and  had  remained  there  ever 
since. 

James  P.  Bowen,  54,  convention  dele¬ 
gate  and  organizer  for  the  International 
Typographical  Union,  died  in  Philadelphia 
Feb.  20.  He  had  been  employed  in  Phil¬ 
adelphia  newspaper  composing  rooms 
starting  30  years  ago,  with  the  Phila¬ 
delphia  Public  Ledger.  At  the  time  of 
his  death  he  was  with  the  Philadelphia 
Jezeish  IForld. 

William  B.  Welch,  84,  for  35  years 
employed  as  a  printer  on  the  Boston 
Globe,  died  at  his  home  in  Cambridge, 
Mass.,  Feb.  20.  In  1872  he  became 
superintendent  of  the  old  Boston  Daily 
News,  later  going  to  Providence,  R.  I., 
where  he  started  a  paper  called  Tozvn 
and  Country.  Returning  to  Boston  he 
worked  on  the  Boston  Herald  and  the 
Cambridge  Daily,  later  going  to  the 
Globe. 

Mrs.  Henry  W.aterman,  sister  of 
E.  P.  .Adler,  publisher  of  the  Davenport 
(la.)  Times,  and  head  of  the  Lee  Syndi¬ 
cate,  died  Feb.  16,  in  her  home,  Geneseo, 
Ill.  She  conducted  the  society  page  of 
the  Davenport  Times  prior  to  her  mar¬ 
riage. 

John  H.  Bloom,  60.  editor  and  man¬ 
ager  of  the  Xorth  Dakota  Xonpartisan, 
organ  of  the  Nonpartisan  League,  died 
of  heart  failure  at  Bismarck,  N.  D.,  Feb. 
15.  He  was  formerly  publisher  of  the 
Dez'ils  Lake  (N.  D.)  Journal  and  busi¬ 
ness  manager  of  the  Fargo  Courier- 
Xezos. 


Perry  C.  Ellis,  57,  editor  of  the 
Quincy  (Ill.)  Morning  Whig  for  12 
years,  was  found  dead  in  his  bed  in 
Quincy,  111.,  Feb.  14.  In  recent  years 
he  had  been  superintendent  of  the  Illinois 
Free  Employment  bureau  office. 

Ho.mer  Thompson,  75,  veteran  Iowa 
newsitaper  publisher,  died  Feb.  13  in  his 
home  in  A'alley  Junction,  la.  He  was 
editor  of  the  Wintcrsel  Madisonian  more 
than  30  years,  associated  with  Henry 
Wallace,  father  of  the  late  secretary  of 
agriculture.  He  was  editor  of  the  Pol¬ 
icy  Express  from  1904  until  a  few 
months  liefore  his  death. 

George  W.  Bixi.er,  president  of  Den¬ 
ver  Ad  Club,  and  advertising  manager 
of  the  Public  Service  Company  of  Den¬ 
ver,  died  last  week,  following  an  opera¬ 
tion. 

Charles  E.  Fogerty,  employed  in  the 
composing  room  of  the  Boston  Herald- 
Traz’eler  for  15  years,  died  Feb.  19  at 
Cheslea,  Mass. 

George  T.  Dearborn,  82,  old  time 
Lynn,  Mass.,  newspaper  man,  having 
been  employed  on  the  old  Lynn  Reporter, 
Lynn  Transcript  and  Lynn  Daily  Item, 
died  suddenly  in  that  city,  Feb.  17. 

E.  E.  Langley,  63,  publisher  of  the 
Tippecanoe  City  (O.)  Herald,  died  re¬ 
cently.  He  at  one  time  worked  on  the 
Dayton  Herald. 

Guy  Allen  Smith,  50,  for  more  than 
12  years  employed  as  pressman  and  as¬ 
sistant  foreman  on  the  Dallas  Xews,  died 
in  New  Orleans  recently. 

.A.  B.  Blynn,  75,  for  several  years  past 
auditor  of  the  correspondence  department 
of  the  Cincinnati  Enquirer  and  formerly 
editor  of  several  Kentucky  county  papers, 
died  last  week  at  his  home  in  Davton, 
Ky. 

Ralph  G.  LeBlonde,  50,  former 
Toledo  newspaper  man  and  political 
writer,  died  Sunday  night  in  Celina,  O., 
from  injuries  received  last  week  when  he 
fell  while  alighting  from  a  train.  For 
years  he  represented  the  Toledo  Xezvs- 
Bee  and  other  Scripps  papers  in  Colum¬ 
bus  during  the  legislative  sessions. 


Joseph  P.  Reed,  73,  former  part  ownp 
of  the  old  Pittsburgh  Commercial-Gactti 
died  at  Flint  Ridge,  Cal.  He  was  adve 
tising  manager  of  Commercial-Gazette  {« 
many  years. 

Veteran  Jercey  New*  Writer  Dcm) 

William  J.  McConnell,  65,  member  ijl 
the  staff  of  the  Nezoark  Xezvs,  died  Fet" 
12,  in  Newark.  He  joined  the  Xe»i 
staff  in  1918.  Beginning  newspape 
work  in  1884  as  baseball  writer  for  tin 
Ry'zaark  Press-Register,  he  later  bwanx 
city  editor.  He  remained  with  that  news 
paper  until  1887  when  he  went  to  tb 
XeZi.'ork  Journal  as  assistant  city  editor 
and  telegraph  editor.  At  one  time,  k 
covered  baseball  as  correspondent  for  i 
score  of  newspapers. 

Chicago  Veteran  Die*  at  90 

Rickert  M.  Pendergast,  who  soldiul 
share  in  the  Chicago  Tribune  in  18ifl 
and  was  employed  in  the  circulation  de  I 
partment  of  that  newspaper  until  20  yean  r 
ago,  died  recently  at  his  home  in  Chicago 
after  a  prolonged  illness.  He  was  #  j 
years  old,  and  was  a  personal  friend  oi 
Joseph  Medill,  the  founder  of  the  Tribune 

A.  B.  Cleverly  Is  Dead 

.Abraham  B.  Cleverly,  57,  formt 
treasurer  and  member  of  the  executm 
staff  of  the  Nezv  York  Herald  died  Feb 
25,  at  his  home  in  Rowayton,  Conn.  Ht 
was  associated  with  the  Herald  for  35 
years,  severing  his  connection  with  th 
newspaper  about  five  years  ago. 

Managing  Editor’s  Estate  $72,000  ^ 

John  J.  Maney,  managing  editor  of  the 
Batazna  (N.  Y.)  Nezvs,  left  an  estate  o: 
$72,000,  which  was  divided  between  rela¬ 
tives  and  charitable  institutions,  it  was 
revealed  when  his  will  was  filed  for  pro¬ 
bate  recently. 

Editor  Drops  Dead  at  Fomu 

L.  B.  Wcx)druff,  67,  editor  of  the  Nn- 
nuin  (Cal.)  Register,  dropped  dead  whik 
making  up  the  forms  for  the  week’s  edi¬ 
tion  recently. 


INDIANAPOnS 


EDITORIALLY— 

The  Indianapolis  News  pub¬ 
lishes  a  sincere  and  powerful 
editorial  page — an  influential  fac¬ 
tor  in  the  life  of  the  city  and  the 
state. 

Because  it  is  first  a  great  news¬ 
paper,  The  Indianapolis  News  is 
Indiana’s  greatest  advertising 
medium. 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 


Fi<.A.>4K  T  Carroxx 
^CiAdyertisin^Mana^sr  / 


New  York  Offic*  j 
Dan  A.  Carrot  i' 
no  E.  42iidSl  Ij 
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An  Advertisement  the  ' 
Size  of  This  One  j 

Published  in  this  list  of  daily  and  Sunday 
newspapers  would  have  a  net  paid  circula-  i 
tion  of  4,327,341  copies  and  would  cost  on 
a  10,000-line  contract  $1,502.40. 

A  10,000-line  contract  would  give  you 
this  size  space  in  this  list  of  daily  news¬ 
papers,  once  a  week,  for  fifty  weeks  at  a 
total  cost  of  $75,120. 

You  could  tell  fifty  different  stories  in 
a  year;  localize  every  advertisement,  tie 
every  piece  of  copy  to  a  local  dealer  and 
to  local  conditions.  You  can  have  your 
proposition  printed  and  circulated  in  216,- 
367,050  newspapers  during  the  year  for 
$75,120. 

Tell  your  story  in  such  a  space.  Place 
your  local  dealers’  name  in  every  adver¬ 
tisement,  link  your  name  and  goods  to 
each  towm. 

Then  if  your  merchandise  is  right,  and 
your  copy  is  right,  and  your  distribution  is 
right,  you  w  ill  have  an  established  market. 


These 

NEW  YORK  STATE 

Daily  and  Sunday  newspapers, 
forty  of  them;  eight  Sunday, 
nine  morning  and  twenty -three 
evening,  published  in  twenty- 
three  cities,  come  as  near  cover¬ 
ing  the  state  as  is  possible 
in  any  one  list. 

They  are  the  live  -  wire 
papers,  covering  their  local  fields 
thoroughly,  co-operating  with 
local  merchants  and  doing  their 
best  to  keep  home  people  buy¬ 
ing  their  goods  in  home  stores. 

New  York  State  is  the  State 
of  people  and  prosperity.  Mer¬ 
chandise  your  goods  in  this 
territory,  cultivate  it  carefully 
and  let  these  newspapers  do  for 
you  what  they  have  done  and 
are  doing  for  other  national 
advertisers  who  have  learned 
how  to  link  intensive  advertis¬ 
ing  and  intensive  merchandis¬ 
ing  together  and  put  them  to 
work  in  an  intensive  market. 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


‘Cross  Word  Serials”  Enter  Arena — Glazer  Joins  Ullman 
Service — New  Syndicate  Opens  in  Chicago 


44/^K(.)SS  Word  Serials”  is  the  latest 
''"‘stunt  in  the  newsiwper  feature  field, 
and  managers  claim  it  is  going  over  big. 

It  started  in  the  .Vi'w  York  Mirror. 
A  story  entitk'<l  “Kinu’  centered  its  plot 
around  the  now  fanmus  black  and  white 
checked  puzzles.  This  story  is  now  be¬ 
ing  offered  other  newspiipers  by  King 
Features  Syndicate,  Inc.,  New  York. 

Now  Vincent  Fuller  has  written  ‘‘The 
Long  Green  Gaze.'’  a  cross  word  serial 
for  the  McClure  NewspajK-r  Syndicate, 
New  York.  It  is  a  detective  story,  and 
clues  to  the  murderer  are  hidden  in  puz¬ 
zle  squares. 


Feature  Syndicate,  Cleveland,  where 
he  originated  the  “Junior  Cross  Word 
Puzzle”  now  conducts  a  newspaper 
syndicate  under  the  name  of  Flint  Fea¬ 
tures,  at  508  So.  Dearborn  street,  Chi¬ 
cago.  Mr.  Flint  and  Charles  A.  Grimes 
have  secured  the  exclusive  writings  of 
Knute  Kockne,  famous  football  coach  of 
Notre  Dame  university,  which  they  will 
syndicate  the  coming  football  season. 
Mr.  Kockne’s  writings  will  consist  of  a 
daily  three  hundred  and  fifty  word  ar¬ 
ticle  and  a  weekly  preview  and  re¬ 
view  of  games  in  all  sections  of  the 
c<  luntry. 


Syndicate  Trust  building,  St.  Louis,  in 
the  capacity  of  account  executive. 

The  United  States  Advertising  Cor- 
ptiration,  of  which  Ward  M.  Canaday 
is  president,  announces  the  establishment 
of  a  New  York  office,  at  19  W.  44th 
street.  This  eastern  organization  will 
function  under  the  direction  of  P.  R. 
Hromfield  and  Paul  Fitzpatrick  as  vice- 
president  and  is  equipped  to  give  a 
complete  and  comprehensive  agency 


Morris  H.  Glazer,  former  financial 
editor  of  the  IVashiiigton  Post,  has 
joined  the  staff  of  Ullman  Feature  Serv¬ 
ice,  Washington,  D.  C.,  as  associate 
editor. 

Mr.  Glazer  is  a  product  of  the  Uni¬ 
versity  of  Missouri  and  got  his  early 
training  on  the  staff  of  the  Kansas  City 
Star  and  St.  Louis  publications.  Since 
then  he  has  had  experience  in  virtually 
every  phase  of  newspaper  work.  He 
has  had  a  wide  experience  in  the  trade 
and  technical  press.  His  first  national 
capital  work  was  on  the  IVashington 
Times.  Later  he  went  to  the  IVashing- 
ton  Post,  where  he  was  financial  editor 
for  the  last  four  years. 

As  associate  editor  of  the  Ullman 
Service,  Mr.  Glazer  will  be  mainly  re¬ 
sponsible  for  the  editorial  direction  of 
the  vast  amount  of  copy  now  produced 
by  that  organization. 

J.  P.  Flint,  formerly  of  the  Children’s 


Elinor  Glynn  has  written  a  series  of 
articles  for  King  Features  Syndicate, 
Inc.,  New  York,  to  run  twice-a-week 
under  the  heading  “The  Truth.” 


ADVERTISING  AGENCY  AFFAIRS 


Agency  Man  Buys  Magazine — A. A. A. A.  Southern  Council 
Meets  at  Atlanta — Seaman  Promotes  Parkhurst 


tTARWOOD  H.  FAWCETT,  for 
many  years  head  of  the  Fawcett  Ad¬ 
vertising  .‘\gcncy,  Colorado  Springs,  with 
offices  in  Pueblo  and  Denver,  has  pur¬ 
chased  an  interest  in  the  Country  Club 
Magazine  of  Los  .\ngcles.  He  will  act 
as  business  and  advertising  manager. 

Mr.  Fawcett  served  two  years  as 
vice-president  of  District  11  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World, 
and  for  two  years  as  a  member  of  the 
executive  committee  of  the  A.  A.  C.  W., 
being  president  of  the  board  and  secre¬ 
tary  of  the  joint  assembly  of  the  same 
association  last  year. 


Ways  and  means  of  improving  agency 
service  were  discussed  at  the  semi-an¬ 
nual  session  of  the  Southern  Council  of 
the  .\mcrican  .•\ssociation  of  .\dvertising 


National  Advertising 


HE  remarkable  ability  of  The  New  York  Sun  to 
create  and  to  increase  “consumer  demand’’  is  read¬ 
ily  recognized  by  Xew  York  retailers,  and  is  an 
effective  aid  to  National  .-Vdvertisers  seeking  retail 
distribution  and  dealer  co-operation. 

New  York  dealers  willingly  stock  and  feature  goods  adver¬ 
tised  in  The  Sun,  because  they  know  that  advertising  in 
The  Sun  sells  merchandise. 


280  Broadway 


New  York 


The  L.  S.  Gillham  Advertising  Com¬ 
pany,  Salt  Lake  City,  has  been  awarded 
the  contract  for  conducting  the  Cham¬ 
ber  of  Commerce  campaign  for  1925. 
This  is  the  third  time  in  succession  that 
this  agency  has  been  selected.  About 
$34,000  will  be  spent  for  newspaper  and 
magazine  space,  according  to  present 
plans. 


ager  of  the  company’s  New  York  ofiSci 
Other  men  added  to  the  staff  are  Victor 
Breytspraak,  Sam  Sherman,  A.  L,  Hip 
gins,  and  H.  L  Towle.  Mr.  Breyt¬ 
spraak  and  Mr.  Sherman  will  be  in  tht 
Chicago  office,  and  Mr.  Higgins  am! 
Towle  will  be  in  the  New  York  offkt 

Wallace  A.  Montgomery,  Inc.,  I77 
North  State  street,  Chicago,  has  in¬ 
corporated  _  to  conduct  a  commercial  an 
and  advertising  service.  The  incorpora- 
tors  are:  Marquis  E.  Reitzel,  Wall^ 
.•\.  Montgomery,  and  Grace  G.  Hitne>-, 


Joe  Cunningham,  creator  of  “Rufus 
McGoofus,”  was  one  of  the  speakers  at 
the  annual  meeting  of  the  Philadelpliia 
Sporting  Writers’  Association,  Feb.  17. 


Edward  Foley,  for  the  past  five  years 
of  the  advertising  staff  of  the  St.  Paul 
Dist'ateh-Pioneer  Press,  has  resigned  to 
become  an  account  executive  for  the 
David  Company  Advertising  Agency, 
St.  Paul. 


W.  B.  Seabrook,  a  writer  for  the  King 
Feature  Syndicate,  and  Mrs.  Seabrook, 
left  this  week  on  a  trip  to  the  Near 
East  and  India.  Mr.  Seabrook  is  au¬ 
thor  of  “The  Story  of  a  Champion,”  as 
told  to  him  by  Jack  Dempsey. 


Five  men  have  been  added  to  the  ex¬ 
ecutive  staff  of  Campbell-Ewald  com¬ 
pany.  Norman  Craig  will  become  man- 


A.  ].  Putnam,  well  known  newspaper 
man  and  advertising  e.xpert,  has  joined 
the  Crook  .\dvertising  .\gency  of  iStllas, 
Tex.,  as  production  manager.  Wilson  W. 
Crook,  head  of  the  agency,  also  an¬ 
nounced  that  the  Mid-Continent  Adver¬ 
tising  .Agency  of  Dallas  has  been  merged 
with  the  Crook  Agency,  which  will  here 
after  take  care  of  the  business  of  tie 
Mid-Continent  organization. 

Mr.  Putnam  was  formerly  advertising 
manager  of  the  Fort  Worth  Record,  tsi 
for  three  years  prior  to  that  was  adver¬ 
tising  manager  of  the  Muskogee  (01^) 
Phoenix,  ^fore  recently  he  has  been  ad¬ 
vertising  manager  of  the  Oklahoma  Citj 
Tinu’s,  and  has  been  on  the  promotion 
staff  of  the  Oklahoma  City  Daily  Oklt- 
homan. 


Shaw  Desmond  has  written  a  series 
of  10  articles  on  .American  women,  from 
flapper  to  matron,  for  the  McClure 
Newspaper  Syndic,ate,  New  A'ork.  This 
same  syndicate  is  now  offering  “The 
House  of  the  .Arrow,”  by  E.  A.  W. 
Mason,  as  its  latest  serial. 


.-Agencies,  held  in  .Atlanta,  Ga.,  recently. 
Ernest  E.  Dallis,  of  the  Johnson-Dallis 
.Advertising  Agency,  presid-'t 


H.  L.  V.  Parkhurst  has  been  appointed 
director  of  production  by  Frank  Sea- 
tnan,  Inc..  New  A’ork.  He  has  long  been 
associated  with  that  agency. 


K.  A\’.  A’ance,  formerly  assistant  ad¬ 
vertising  manager  of  the  Paige-Detroit 
Miitor  Company,  has  been  appointed  to 
the  copy  staff  at  the  Detroit  office  of 
t  'ampbell-Ewald  Company. 


C.  A.  Swanlund.  formerly  advertising 
manager  of  the  Huttig  Sash  &  Door 
Company  of  St.  Louis,  has  joined  the 
Simpson  .Advertising  Service  Company, 


THE  Highest  StaNDARD 

Type  Metal  Insurance 

A  POLICY  ON  WHICH  WE  PAY  THE 
PREMIUM  AND  YOU  GET 
THE  DIVIDENDS 


YOU  WOULD  like  to  always  keep  your 
I.inotype  and  Stereotype  Metals  in 
that  condition  which  assures  the  best  re¬ 
sults;  and  you  would  like  it  so  maintained 
at  a  mininuiin  of  e.xpense  in  time  and 
money.  .So  would  we.  .An  ordinary  "guar¬ 
antee’’  cannot  aocom])lish  this  result; 
neither  can  extravagant  claims  pnttect  your 
metal  against  excessive  use.  abuse,  accident 
or  ignorance.  Under  "Wilke’s"  Metal 
Insurance  Plan  you  are  given  just  this  pn*- 
tection.  Under  thi-  plan  your  metal  will 
receive,  free  of  charge  to  you,  the  care  and 
attention  necessary  to  keep  it  in  perfect 
condition  as  long  a-  you  use  "Wilke's’’ 
Metal  exclusively.  W  e  assume  the  respon¬ 
sibility  and  the  expense — you  get  the 
benefits. 


Write  to  us  for  Complete  Information  on 
"Wilke’s**  Metal  Insurance  Plan. 

It  will  save  you  money. 


Metals  Refining  Company 

HAMMOND,  INDIANA 
Warehouses  in  All  Principal  Cities 


For  the  calendar  year 
1924,  the  Baltimore 
Sun  (morning:,  evening 
and  Sunday  issues)  car¬ 
ried 


Mr.  Publisher 


agate  lines  of  paid  adver¬ 
tising,  a  gain  of  694,180 
agate  lines  over  the  year 
1923. 

Everything  in  Baltimore 
Revolves  Around 


The  value  of  your  staff  of  report¬ 
ers  would  be  increased 
if  they  read 


BOYAL  J,  DAVIS;  All  wa  nead  U  tlia  faoti. 


Morning  Evening  Sunday 


required  sli:.;ht  imagination  to  replace  the 
two  windows  behind  him  with  a  clas- 
room  blackboard. 

Those  newspaper  publishers  and  news¬ 
paper  men  who  know  Senator  Arthur 
Capper — and  they  arc  legion—  may  _  by 
thinking  of  the  Kansan,  create  a  fairly 
good  mental  picture  of  Mr.  Davis.  Like 
Senator  Capper,  the  Evening  Post  edi¬ 
torial  writer  has  the  Cassius  physique. 
Both  employ  ner\ous  jerky  gestures  in 
talking.  Both  are  energetic  and  emphatic 


Biggest  Suburban  Plan  Ever  Attempted 

MGRfATNtCKNtWS 

Illustrated  Tabloid  Weekly 

First  Issue  Friday,  March  13 

General  news  of  wonderful  North 
Shore  section  of  Long  Island, 
featuring  social  and  country  club 
and  golf  life. 

Music  -  Art  -  Radio  -  Financial 
Real  Estate 

All  departments  edited  by  ex¬ 
perts. 

John  E.  Hazzard  -  Stage 
Glen  E.  Towns  -  Golf 
Hal  W.  Lanigan,  formerly  of 
N.  Y.  American  and  Daily  News, 
in  charge. 

Once-in-a-lifetime  chance  to 
cover  entire  North  Shore — ^our 
first  two  editions  will  be  mailed 
every  householder  Bayside  _  to 
Port  Washington,  including 
Hempstead.  Mineola,  Roslyn  and 
Forest  Hills. 

Two  10,000  editions  guaranteeiL 
Flat  rate  15  cents  a  line. 
Space  limited.  Forms  close 

March  10  and  March  17 

THE  GREAT  NECK  NEWS 

78  Middle  Neck  Road.  Great  Neck,  L  I. 


Scott  Presses  Produce  Well  Printed  Papers 


SCOTT  PRESSES  i 
NEVER  I 

FAIL  YOU  I 


WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO,  1441  Monadnock  Block  NEW  YORK,  1457  Broadway,  at  42nd  Street 


SOME  years  ago  they  installed  a  Scott  “Multi-Unit”  Press  consisting  of  four  Units  and  two  Folders. 

A  little  later  they  ordered  two  additional  folders  which  enabled  them  to  produce  their  newspapiers  at 
a  running  speed  of 

144,000  PER  HOUR 

In  order  to  handle  their  ever  growing  circulation  they  have  placed  an  order  with  us  for  two  additional 
Units  and  Folders  which  will  enable  them  to  produce  newspapers  at  a  running  speed  of 

216,000  PER  HOUR 

and  the  same  press  can  be  enlarged  to  Double  or  Triple  Octuple  capacity,  without  stopping  press  or  miss¬ 
ing  an  edition. 


“Multi-Unit”  Double 
-K  A  Sextuple  Press 

for 

EL  SOL,  MADRID,  SPAIN 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER  _ 


“It  is  silly  for  people  to  say  that  news-  i 
paper  editorial  opinion  doesn't  count  any 
more,”  he  said. 

“Facts,  facts,  facts’  they  cry,  ‘all  we 
need  are  the  facts.’ 

"That’s  all  very  well.  The  apple  falling 
was  a  fact.  But  it  required  an  Isaac 
Newton  to  define  the  meaning  of  it. 

“What  do  the  facts  mean  ?  That  is  the 
question  newspaper  editorials  answer.  To 
expres.s  scorn  for  opinions  is  a  great  mis¬ 
take. 

“An  editorial  that  is  a  mere  individual 
opinion  often  isn’t  worth  the  paper  it  is 
printed  on.  But  when  it  represents  the 
co-operate  opinion  of  a  group  of  men, 
who  make  it  their  business  to  know  what 
is  going  on,  and  why,  such  as  most  news¬ 
paper  etlitorials  are,  it  is  well  worth 
while. 

“Strictly  dei'med,  an  editorial  is  the  ex¬ 
pression  by  a  iK'Wspaper  of  its  opinion 
upon  some  issue — not  one  man's  opinion, 
but  the  newspaper’s.  That  is  why  news¬ 
paper  editorials  are  and  should  be  anony¬ 
mous. 

"Of  course  the  mass  of  people  do  not 
read  editorials,  any  more  than  tln-y  read 
the  complete  speeches  of  their  leaders  in 
government.  But  the  editorials  strike 
directly,  1  believe,  a  small  group  com¬ 
posed  of  thoughtful  people,  who  in  turn 
hand  the  opinions  expressed  out  to  others. 
Kditorial  opinions  in  one  newspaper  have 
effect  on  other  newspapers,  and  so 
opinions  are.  like  facts,  transmitted  all 


lUEETIXG  Koval  J.  Davis,  chief 
editorial  writer  of  the  -Vert’  York 
Evening  Post,  is  like  going  back  to  school 
again. 

I  had  that  experience  this  week.  I 
saw  a  slightly  built  middle-aged  man 
seatctl  in  a  tippcd-back  swivel  chair, 
behind  an  extremely  broad  topped  desk. 
His  gestures  are  professorial ;  bis  attitude 
in  talking  not  unoleasantlv  didactic.  It 


speakers.  Both  appear  to  have  that  faith  Getting  the  news 

III  humanity,  described  by  H.  O.  Wells  • 

as  the  “Undying  Fire"— that  untiring  en-  By  William  S.  Maulsby  I 

Mr.  Davis  became  especially  enipliatic  ®  copy  for  eacki  I 

and  tntiuisiastic  in  his  reply  to  a  question  $2.25 

regarding  the  present  power  ot  the  news-  ,,  _  «  /-■  I 

paper  editorial.  -Harcourt,  Brace  &  Co.—  I 


over  the  country.  It  is  like  throwing  a 
stone  into  a  pool.  Concentric  circles  fol¬ 
low  the  first  splash.” 

Editorial  opinions,  Mr.  Davis  believes, 
should  be  formed  in  three  ways — by  read¬ 
ing.  by  contact  with  important  people,  and 
through  editorial  conferences.  Contact 
with  important  national  leaders  is  highly 
desirable,  he  said. 

“As  for  reading."  he  concluded,  “I 
think  the  most  useful  txiok  for  the  .Amer¬ 
ican  editorial  writer  is  the  ‘.American 
Commonwealth’  by  James  Bryce.” 

While  Mr.  Davis  has  lieen  writing  for 
the  Evening  Post  now  for  14  years,  he 
first  chose  to  spread  opinions  by  teaching 
in  _  colleges  of  the  South.  Born  in 
Illinois  45  years  ago,  he  took  degrees 
from  Earlliam  College,  Princeton,  Ind., 
Hayerford  College,  and  Harvard  Uni¬ 
versity.  Graduated  from  Harvard  in  1900, 
he  spent  two  years  as  a  newspaper  re¬ 
porter,  and  tlK’n  taught  at  Guilford  Col¬ 
lege,  in  North  Carolina,  and  at  St.  Johns 
College,  Annapolis,  until  1910,  when  he 
went  to  the  Evening  Post. 
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Display 


City  Paper  Issued 

Total 

National 

Local 

Classified 

Bellingham, 

Wasli . lie  mid  . 

.(r) 

4,269,148 

1,134,574 

3,525.504 

609,070 

Bellingham, 

Wash . Reveille  . . 

.(a) 

1,845,600 

404.404 

1.381,450 

59,746 

Bloomington,  lll.B«//t’/m  . 

.(s) 

3,28().b(}7 

207,848 

2.798,6'i8 

220,121 

Bloomington,  Ill.l’antagraph 

.(b) 

6,828,697 

1.243.023 

5.027,917 

490,122 

Burlington,  la.  .  .(ia::i’ltc  . 

•  U) 

3,854,7()0 

921.180 

2.018,336 

315,238 

Butte,  Mont . Miner  . 

•  (a) 

4,0<)<),t>76 

1,009.988 

3.028,242 

628,440 

Butte,  Mont . Post  . 

.(r) 

3,425,032 

428.176 

2,567,446 

430,010 

Cedar  Rapids,  Ia.6'a.:i’Ri’  . 

.(r) 

5,836,152 

1.083,124 

4,179,40t) 

573,622 

Cedar  Rapids,  IsuKcpiibiican  . . 

.(s) 

4,171,002 

794,904 

2,946,742 

429,356 

Champaign,  111.  .Xcu’s-Casette 

(r) 

4,073,566 

5i>8,148 

2.850.  UKj 

655,312 

Sunday  ed.  . . . 

(m) 

1,476,758 

150,912 

1,165.234 

154.612 

Total  . 

.(s) 

5,550,324 

725.0<)0 

4,015.340 

809,924 

Charlotte,  N.  C.  .Xeti'S  . 

•  h) 

9.233.493 

754,747 

7,676,288 

802,458 

Charlotte,  X.  C.  .Observer  _ 

.(b) 

7,906,506 

1,315,102 

5.761,798 

829,()0<> 

Sundav  ed.  . . . 

(m) 

2.763,806 

507.882 

1.814,274 

381,850 

Total  . 

(a) 

10,670,312 

1.882,984 

7,576,072 

1,211,456 

Clarksburg, 

W.  Va . exponent  ... 

.(b) 

4,592,386 

4t)6,470 

3.705,788 

420.128 

Clarksburg, 

W.  Va . T elcgrant  . . . . 

.(s) 

5,721,352 

897,900 

4.204,956 

618.430 

Clintcm,  la . -Idi'crtiscr  . . . 

.(r) 

3,773,234 

650,237 

2,914,0()S 

208.932 

Columbus,  Ga.  ..Ledger  . 

.(s) 

4,988,040 

3,973.560 

3,497,729 

516,751 

Columbia,  S.  C.  .  Record  . 

.(r) 

3,347,550 

716,795 

2,338,325 

292,430 

Sunday  ed.  . . . 

(m) 

1,225,968 

197,821 

935,258 

92,889 

Total  . 

.(s) 

4,573,518 

914,616 

3,393,583 

385,319 

Columbia,  S.  C. State . 

.(b) 

3,526,754 

982,282 

2,201,640 

342,832 

Sunday  ed.  . . . 

(m) 

2.001,594 

461,664 

1,304,814 

235,116 

Total  . 

.(a) 

5,528,348 

1,443,946 

3,506,454 

577,948 

Council  Blutfs  ..Nonpareil  ... 

.(s) 

5,646,928 

953,932 

4,023,684 

669,312 

Cumberland,  Md.T'imi’j . 

.(r) 

6,592,404 

810,138 

5,599,930 

182,336 

Danville,  Ill.  ...Commercial- 
News  . 

.(r) 

5.755.344 

1,232,672 

4,522,672 

120,615* 

Dubuque,  la.  ...Telegraph- 

H erald  . . . . 

.(r) 

♦Classified 

5,362,434 

gives  Number  of  Advertisements. 

1,106,756  3.710.938  388,976 

Dubuque,  la.  ..  ..Times- Journal 

(s) 

4,391,096 

544,726 

3,276,532 

569,838 

Durham,  N.  C.  .  Herald  . 

.(a) 

6.138,847 

1,002.996 

5,067,788 

68,063 

El  Dorado,  Ark..XV\vs  . 

.(d) 

2,103,182 

448,943 

1.547,648 

106,591 

Sunday  ed.  . . . 

(m) 

987,516 

140.267 

821,753 

25.496 

Total  . 

.(c) 

3.090,698 

589,210 

2,369,401 

132,087 

Elgin,  III . Cottricr  . 

.(r) 

6.203.708 

830,970 

4,339,958 

1,032,780 

Elgin,  Ill . News  . 

.(r) 

6.145.593 

502.379 

4,479,464 

1,163,750 

Elkhart,  Ind.  ...Truth  . 

.(r) 

4.701,403 

869,827 

3,250,646 

580.930 

Elmira,  N.  Y.  . .  .Advertiser  . . . 

.(b) 

3.627,456 

1,088.234 

1.663,732 

815,050 

Elmira,  N.  Y.  ..Star-Gasette  . 

.(r) 

7,213,976 

1,354,528 

4,889,850 

899,052 

Sunday 
Telegram  . . 

(m) 

1,003.296 

97,216 

855,596 

50,204 

Evanston,  III.  . .  .Neivs-lndex  . 

.(r) 

5.237.738 

192,136 

4,688,319 

357,283 

Everett,  Wash.  .Herald  . 

.(r) 

5.884.506 

971,047 

4.446.779 

381.846 

Fitchburg  . Sentinel  . 

.(r) 

5,791,226 

826,266 

4,653,194 

311,766 

Fort  Smith,  Ark.S.  W.  .'\merican 

(b) 

2,685.298 

890,484 

1.487.318 

307,496 

Fort  Smith,  Ark.. Times-Record 

(r) 

2,987.068 

934.108 

1.705,420 

302,540 

Sundav  ed.  . . . 

(m) 

1.585,954 

277.466 

1,151,220 

156,268 

Total  Morn. 

(a) 

4.271.252 

1.167,950 

2,638.538 

463.764 

Fresno  . Republican  .. 

.(b) 

6.608,168 

1,156.525 

3.803,142 

1,133.622 

Sunday  ed.  . . . 

(m) 

2,308.628 

453.082 

1,486,520 

2.274.316 

Total  . 

.(a) 

8.916.796 

1,609,607 

5.289,662 

1,407,938 

Galesburg,  Ill.  ..Mail  . 

.(r) 

4.629.548 

714,770 

3,411.380 

503.398 

Galesburg,  Ill . . .  Rcpnblican- 

Register  . . . 

.(r) 

4,577.846 

827.330 

3.7.=iO,516 

Galveston,  Tex.  .X'ews  . 

.(a) 

4.791.807 

983.170 

2.711.715 

1.096,922 

Gloversville  ....  Herald  . 

.(b) 

3.357.278 

419.342 

2.352,154 

866.782 

Directory  of  Leading  Features 

ros  SAiLT.  smrsAT  Airc  weekly  newbpapebs. 


Editorials  Radio 


TIMELY  TOPICS.  DAILY  8EEVICE 
RxcIuKlye  Territory 
Three  Days*  Service  and  Ratea 
Gladly  Sent 
Reid  Editorial  Service 
Harrisburg,  Pa. 


Fiction 


CIECULATIOM  BRINOERS 
Famous  Action  of  all  lengths. 

Service  for  Authors.  33  W.  42d  St..  New  York. 

••B  T  0  R  I  E  S  ' 

Lewis  Wilson  Appleton,  Jr.. 

2044  Margaret  St..  Philadelphia,  Fa. 


Fashions 


WEEKLY  STYLE  PHOTO  SERVICE, 
latest  fashions  and  captlcma  weekly. 
More  fl  an  lOO  paper-*  use  it.  Write  for  low  rate. 
Styles  Service  Syndicate.  353  5th  Ave..  N.  Y. 


CURRENT  RADIO 

Daily  Service,  reliable  and  timely,  that  makes 
radio  fans  regular  newspaper  readers  A  com¬ 
plete  department. 

American  Radio  Relay  League,  Hartford,  Conn. 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-technical.  weekly  radio  review 
Ily  CARL  H.  nrXMAN 
Washington  Radio  News  Service 
1422  F  St.  Washington.  D.  C. 


Religious  Features 


A  ••DIFFERENT”  SUNDAY  SCHOOL  LESSON 
The  Standard  Rnlicinua  Fi-atiire  of  Amerii'an 
Xcn»i>ap<Tdimi.  Ttvi  nly  five  years  of  continumn 
piililii'alfon.  Non  ronfroTcrsial.  Uoadahlo.  Timoly 
The  £lli«  Service.  Swarthmore.  Pa. 


Display 


City 

I’apcr  1 

ssued 

Total 

National 

Local 

Classified 

Gloversville. 

Leader- 

N.  Y . 

Republican 

(r) 

3.797, two 

504,058 

2,791,082 

501,900 

(Jreensboro,  N.  C.New.s  . 

(al 

9,484,692 

1,418,592 

7,451,332 

614,768 

Hagerstown,  Md.Herald  . 

(b) 

3,801,448 

8o2,540 

2,360,672 

572.236 

Mail  . 

(r) 

3,888,710 

851,830 

2,590,126 

446,754 

Hamilton.  O.  . . 

.Journal  . . 

.(r) 

4,234,174 

804,104 

2,867,186 

562,884 

Hamilt'jn,  O.  .. 

. 

.  (s) 

3,279,138 

363,272 

2,468,095 

447,771 

Hammond.  Ind. 

.Times  . 

.(r) 

5,180,000 

980,000 

3,360,000 

840.000 

Huntington, 

W.  Va . 

..Idz-ertiser  ... 

.(s) 

8,098,300 

875,853 

5,695,267 

1,527,180 

lackson,  Mich.  . 

.News  . 

.(a) 

5,174,064 

297,038 

4,158,742 

718,284 

lackson,  Mich.  . 

.Citisen-Patriot 

(s) 

8,285,077 

1,337,991 

6,013,755 

933,331 

lackson,  Miss.  . 

.Daix  Xeu's  .. 

.(s) 

4,346,628 

944,454 

2,737,356 

664,818 

Jamestown,  N.  N  Journal  . 

•  (r) 

7,550,606 

501,018 

6,544,636 

504.952 

loliet.  Ill . 

.Herald  . 

.  (s) 

9,076,205 

884,343 

7,03<),428 

1,155,434 

loplin.  Mo.  ... 

.Globe  . 

.(d) 

3,334,820 

928,487 

1,969,628 

436,705 

Sunday  ed.  . . 

(m) 

1,507,660 

210,462 

1,0<)9,796 

227,402 

Total  Morn. 

(c) 

4,842,480 

1,138.949 

3,039,424 

664,107 

\eu’s-H  erald 

.(r) 

3,548,468 

966,931 

2,015,629 

565,908 

Kalamazoo, 

Mich . 

.Gojsette  . 

•(r) 

7,450,298 

1,308,192 

5,553,097 

589,009 

Sunday  ed.  . . . 

(m) 

2,296,284 

209,160 

1,861,500 

225,624 

Total  . 

.(s) 

9.746,582 

1,517,352 

7,414,597 

814,633 

Kingston,  N.  Y, 

..Preeman  . 

.(r) 

4,521,552 

754,250 

3.388,350 

378,952 

Kokomo,  Ind.  .. 

.  Disnatch  _ 

.(b) 

3,920,000 

382,200 

3,171,000 

366,800 

Sundav  ed.  . . . 

(m) 

873,600 

100,000 

679,600 

94,000 

Total  . 

.(a) 

4,793,600 

482,200 

3,850,600 

460,800 

Kokomo,  Ind.  . . 

.  T rthune  . 

.(r) 

5,345,802 

1,006,908 

3,868,354 

470,540 

Lafayette,  Ind.  . 

.Journal  & 

Courier  . . . 

•(e) 

5,327,858 

935,858 

3,729,772 

662,228 

Lexington.  Ky. 

.Leader  . 

.(r) 

4,589.564 

840,630 

3.289,538 

459,396 

Sundav  ed.  . . . 

(m) 

2,084,460 

208,726 

1.710.338 

165.396 

Total  . 

.(s) 

6,674,024 

1,049,356 

4,999,876 

624,792 

Ia?wistoa,  Me.. 

.Journal  . 

.(r) 

3,019,470 

737,985 

2,023,521 

257,964 

Lewiston,  Mo.  . 

.  Sun  . 

.(b) 

3,772,650 

861,336 

2,660,616 

250,698 

Lima,  0 . 

..\eivs  &  Times- 

Democrat .  . 

.(s) 

8.163,456 

957,516 

5,810,168 

1,395,772 

Lorain,  0 . 

.  Times-H erald 

(r) 

5,090,456 

680,624 

4,173,960 

235,872 

I.vnchburg,  V'a. 

.  .ddinnce  . . . . 

.(r) 

5,013,806 

1,129,212 

3,635.338 

2493 

News  . 

.(c) 

5,359.984 

1,144.360 

3,868,158 

347,466 

.(r) 

9.740.528 

Mt.  Vernon. 

N.  Y . 

..Irgus  . 

.(r) 

7,922,348 

522,844 

6,775.958 

623,546 

Marion,  Ind.  . . . 

, .  Chronicle  . . . 

.(r) 

5,016,924 

732,340 

3,872,816 

411,768 

Miami,  Fla.  . . . 

.Herald  . 

.(a) 

17.001.999 

1,761.326 

11,771,809 

3,468,864 

Middletown,  0. 

.  .\eifs-Sig>Ml 

.(r) 

3.664.990 

572.068 

3,091,482 

Moline,  Ill . 

, .  Dispatch  . . . . 

.(r) 

6.757.834 

838.428 

5.400,514 

518,902 

Montgomery  . . 

..\dvertiser  ... 

.(a) 

5.047.198 

1.281.168 

3.291.806 

4743 

Montgomery,  Ala./t)»rii<i/  . 

.(r) 

3.113,144 

1,044.624 

2,726,262 

342Z58 

(Continued  on  page  31) 


“Where  Variety  and 
Harmony  is  Sought  in 
Advertising  Display 

the  Ludlow  will  be  found  Indispensable  in 
any  Newspaper  Office,”  writes  J ohn  W.Baker, 
Vice-President  and  General  Manager  of  the 
Ithaca  (N.  Y.)  Journal-News. 

R.  Baker  further  says:  “The  Journal-News  has 
used  the  Ludlow  System  for  seven  years.  Its 
utility  has  added  greatly  to  the  efficiency  of 
the  composing  room  until  now  we  could  hardly  get 
along  without  it.  Notwithstanding  the  Ludlow  is  oper¬ 
ated  day  and  night,  and  not  always  by  the  same  men. 
There  has  never  been  a  time  in  our  experience  when 
the  machine  was  down  and  out.  It  is  a  valuable  ma¬ 
chine.  I  do  not  hesitate  to  recommend  the  Ludlow 
It  is  economical  and  in  every  way  practical.” 


Ludlow  Typograph  Co* 

2032  Cly  bourn  Avenue,  Chicago,  Ill. 

Siin  Francisco.  Uoarst  Blile.  New  York.  World  BldC. 

Atlanta. Ga.,  41  Marietta  St.  Boston,  Mass., 26 1  Franklin  St. 


► 


I 


] 
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EDITOR  &  PUBLISHER  LINEAGE  RECORD— 1924 

(CoHthiucJ  from  fijgt  3U> 


Citv 

Paper  1 

Issued 

Total 

National 

Local 

Classified 

■  Star  . 

.(b) 

5,453.108 

974.80*. 

3.723,28*. 

755,076 

Suiulav  ed.  .  . . 

(m ) 

1.581,664 

163,198 

1,090.348 

328,118 

Total  . 

(a) 

7,034.832 

1,138.004 

4,813.*.34 

1.083.194 

Muskogee.  Okla., 

. 

(s) 

148.800 

10.740 

72.540 

59,520 

‘News  established  July  15,  1924. 

Muskogee,  Okla., 

.  Times- 

Democrat  . 

.(r) 

3.445,134 

546,112 

2,202.592 

6%,430 

Newburgh,  N.  Y 

.\ctes  . 

.(r) 

5.037.130 

1,014.0.14 

3.316,992 

706,104 

New  London  . . 

.Day  . 

•(r) 

4,166.224 

1,028,818 

2,540,104 

597,352 

New  Rochelle, 

N.  V . 

..'itandard-Slor 

(r) 

5.297.264 

Niagara  Falls  . 

.Gazette  . 

.(r) 

8.0.83.257 

922.725 

6.411.736 

748,7% 

Norristown,  Pa. 

.  Times- Herald 

tr) 

4.600,390 

566,874 

3.309,367 

624,149 

Norwich.  Ct.  . . 

.  Bulletin  . 

.(b) 

3,179,316 

906,108 

2,273,208 

Ogden.  Utah  . . . 

.Standard- 

Examiner  . . . 

.  (s) 

4,491.268 

859.306 

2,964,598 

667,364 

Ottumwa,  la.  . . 

.Courier  . 

.(r) 

5,071.934 

797,104 

3,924,732 

350,0';8 

Pensaaila,  Fla. 

.Journal  . 

•  (a) 

3,286,220 

660.674 

2.012.290 

527,758 

AVjiJ  . 

.(r) 

3,051,466 

535,738 

1,742.880 

548.478 

Perth  .\mboy. 

N.  J . 

.  .Veics  . 

.(r) 

5,804,050 

660,016 

4,676,854 

467,180 

Petersburg,  \  a. 

.  Progress- 

Index  . 

.(r) 

3.398.094 

563,066 

2,610,384 

224,644 

Sundav  ed.  . . . 

(m) 

981,582 

101.878 

835.842 

43,862 

Total  . 

.(s) 

4,379,676 

664,944 

3,446,226 

268,506 

Phoenix  . 

.  .Arizona 

Gazette  . . . 

..(r) 

4.634,252 

713.006 

3,153.080 

768,166 

Phoenix,  Ariz..  .Republican 

.(b) 

5,362,784 

800,646 

3,176,446 

1,385.692 

Sundav  etl.  . . . 

(m) 

2,272,620 

421,876 

1,474,046 

421,876 

Total  . 

.(a) 

7.635.404 

1,222,522 

4,650,492 

1,807.568 

Port  Huron  . . . 

.  Times- H  erald 

(r) 

6,073.942 

873,152 

5,067,440 

133,350 

Portsmouth,  O. 

.Morning  Sun 

.(a) 

3.738.580 

1,084,622 

2,195,360 

458.598 

Times . 

.(r) 

6,780,494 

907,648 

5,228,734 

644,112 

Pottsville,  Pa.  . 

./?<’/>« Wifon  & 

Morn.  Paper  (e) 

6.612,858 

1,742,944 

4,597,404 

272.510 

Pueblo.  Colo.  . 

.Star-Journal 

.(s) 

5.883.678 

1,035.370 

3,856,4% 

948.769 

Ouinev,  Mass.  . 

.  Patriot- Leadc 

■  (r) 

2.708.692 

277.942 

1,829.394 

601.356 

Quinev,  Ill . 

.11' liig- Journal 

.(s) 

4.255.146 

903,952 

2,868,740 

482.454 

Richmond.  Ind. 

.Item  . 

.(a) 

3.731,196 

581.602 

2,691,920 

346,260 

Richmond.  Ind. 

.Palladium  ... 

.(r) 

3.563.592 

585.804 

2,497.308 

479.916 

Riverside,  Cal.  . 

.  Enterprise  . . 

.(a) 

4,010.678 

350,784 

2,639,598 

684.278 

.(r) 

5.459.174 

Roanoke.  Va.  . . 

.Times . 

.(b) 

3.820,964 

992.558 

2.599,898 

228.508 

Sundav  e<l.  . . . 

(m) 

2.631.650 

219..380 

2.242.576 

169.694 

Total  Morn. 

(a) 

6.452,614 

1.211,938 

4.842.474 

398.202 

ll'orld-Xcivs 

.(r) 

6.909.990 

1.321.428 

5,017,432 

571.130 

Rome,  \.  Y.  . . . 

..Sentinel . 

.(r) 

2.658.970 

525.839 

1,626.386 

506.745 

Salem,  Mass.  . . 

.  .YrK’-t  . 

.(r) 

4.641,791 

911.151 

3,730.640* 

‘Local  includes  classified.  Lineage  not  stated. 

San  Bernardino 

.Sun . 

.(a) 

7.018.970 

1.490.412 

4.709.642 

818,916 

Telegram . (r) 

San  Jose,  Cal.  ..Mcrcury- 

Ileraid . (a) 

Santa  .\na.  Cal.  .Register . (r) 

Santa  Paula,  Cal. r/ironiV/e  _ (r) 

Santa  Barbara  ..flatly  Knvs  . . .  (r) 
Santa  Barbara  ..Morning  Press  (a) 

Shreveport.  La.  .fmirnal  . (rj 

Shre\-eport,  La.  .Times  . (b) 

Sunday  ed.  . . .  (m) 
Total  . (a) 

Sioux  Falls, 

S.  D . Argus-Lecidcr  .(rJ 

South  Norwalk  .Sentinel  . (rl 

Springfield.  'S.io.. Leader  . (r) 

Stamford.  Ct.  ...Advocate . (rl 

Staten  Island  ...Adj'once . (rl 

Steubenville,  O.  .Gasette . (rl 

Steubenville,  O.. Herald-Star  ..(rl 

1  Stockton.  Cal.  .Record . (r) 

'  Taunton,  Mass.  .Gazette  . (r) 

Topeka,  Kan.  ...Capital  . (b) 

Sunday  ed.  ...  (ml 

I  _  Total  . (al 

naco,  Tex . News-Tribune  (al 

'\arren,  0 . Trihnne- 


Waterloo,  la. 
Waterloo,  la. 
Watertown, 


2,877,840 

11.971,778 

7,552,805 

2.822,400 

5.470,500 

4,577,640 


1,464,960 

828,688 

560.840 

720,664 

277,424 


8,925.168  1.581.650 

5,605,656  1,118,460 

2,0.11.960  229,610 

3,353,574  1.214.262 

3,180,216  1,120.000* 


‘Includes  364,000  lines  Legal  advertising. 


6.277,614 

5.978.019 

3.102.367 

9,080,386 


6.34.956 

1.489.026 

577.204 

2,066,230 


4.773.411  1.058.203 

4,084.846  .320,004 

6.9.34.490  1,251.348 

7.156.268  1,195.474 

6.090.782  290.9.38 

3.825.010  241.108 

6.56.5.902*  . 

‘Display  lineage  onlv. 
7,971.656  1,320.2^ 


4,624.445 

4.69.3..367 

2.112.544 

6.80.3.911 

5.685.022 


917.590 

1.188.. 397 
.381. .388 

1..  569.785 
1.210,958 


4.869,480 

3.624.372 

2.085.197 

5,709,569 

3.257.926 

3.. 384.652 

4.. 589  564 
4.850.090 
4.757.780 
3.342.794 


4.173.120 
.3.44.3.910 
2.307  746 
1.267..3.36 
3.575.082 
3.546,620 


Watertown, 

N. Y.  ... 


White  Plains, 

NY . I 


An  Unusually  Fine  Outlil  For  Sale 


ALBANY 


P/ant  of 


JOURNAL 


773.178 

864.621 

4.39.966 

1.304.587 

457.282 

380.190 

1.093.578 

1.110.704 

1,042.064 

241,108 


1,141.700 
262.945 
1.0,39  3«.3 
4.39948 
1,470.3.31 
927,444 


Woonsocket,  R.  J.Call 
Pa . nishc 


Gazette  & 
Dailv 


...(r) 

4.578.000 

798.000 

3.5oo.aoo 

280000 

...(r) 

5.621.924 

1.181.712 

3.872.0*54 

.5r.8  148 

...(a) 

4.501.684 

597.324 

3.609.788 

294.572 

...(r) 

3.329.802 

402,710 

2,421,538 

505.554 

...(r) 

4.234.228 

746,093 

3.014.732 

473.403 

...(r) 

6.217..330 

...(rl 

6.3,S3.144 

1.193.332 

5.159.812* 

‘Classified  included  in  I-ocal— lineage  not  stated. 

...(r) 

7.141.820 

1.085.9.38 

5.955.882 

...(r> 

4.51.5.112 

823.088 

3.428  (MO 

263,984 

....(r) 

10,221.260* 

1.075.404 

9.145.766 

‘Total  includes  classified,  nd 

recorded 

separately. 

. (h) 

5007.544 

405..300 

4.95,3.32*. 

'■38.918 

(Continued  on  page  32) 

The  Albany  Journal  having  been  sold  to  The  Evening 
News  through  the  agency  of  Palmer,  DeWitt  &  Palmer,  the 
entire  mechanical  outfit  has  been  placed  in  our  hands  for  sale. 

Hoe  Sextuple  Web  Press  with  complete  stereotype 
equipment 

2  Model  8  Linotypes 

2  Model  9  Linotypes 

1  Model  17  Linotype 

5  Model  1  Linotypes 

1  Model  C  Intertype 

1  Linotype  Slug  and  Border  Caster 

1  Ludlow  Typograph  with  4  matrix  cabinets 

Complete  outfit  of  Hamilton  Steel  cabinets,  desks,  tables, 
etc. 

Furniture  of  editorial  and  business  departments,  desks, 
safes,  typewriters,  etc. 

This  entire  equipment  (except  the  Model  i  Linotypes) 
was  purchased  new  in  1918  or  later,  and  is  in  fine  condition 
in  every  respect. 

Agent  at  Journal  plant  every  day. 

For  appointment  to  see  the  equipment  or  further  details, 
wire  or  write 

PALMER,  DEWITT  &  PALMER  BAKER  SALES  COMPANY 

350  Maditon  Avenue  200  Fifth  Avenue 

New  York  New  York 


Chattanooga,  Tenn. 

INDUSTRIAL  CENTER  OF  THE  SOUTH 
“THE  DYNAMO  OF  DIXIE” 

Population,  City  and  Suburbs,  133,832 

Completely  Covered  Through 
Its  Dominant  Newspaper 

THE 

CHATTANOOGA 

NEWS 

LEADS  IN  CIRCULATION,  LOCAL 
AND  NATIONAL  ADVERTISING 

(Compiled  from  De  Lisser  Bros.  Measnrementg) 

TOTAL  LINEAGE,  CHATTANOOGA  NEWS 
1924  1923  Gain 

7,336,107  6,696,060  640,047 

TOTAL  LINEAGE,  SECOND  PAPER 
1924  1923  Loss 

6,439,613  6.852,538  412,895 

For  detailed  analysis  of  above,  circulation  state¬ 
ments  and  other  information  call  or  write: 

JOHN  M.  BRANHAM  CO.,  Publishers  Representative 

New  York — Chicago — St.  Louis — Kansas  City 
Detroit — Atlanta — San  Francisco 


Display 

Issued  Total  National  Local  Classified 

.(a)  3,460,744  564,046  2,294,488  602,210 

..(e)  10,804,066  1,403,752  8,849,946  550,368 

..(r)  3,692,426  139,692  3,352,734  200,000 

..(r)  5,887,598  393,304  4,494,294*  . 

*t'lassified  included  in  Local — lineage  not  stated. 


EDITOR  &  PUBLISHER  LINEAGE  RECORD— 1924 


City  Paper 

Tucson,  Ariz.  ...Star  . 

Washington,  Pa..!  )hserver  & 
Reporter 

Waukegan,  Ill.  ...Veti's  . 

Waukegan,  Ill.  .  .Sun  . 


(Coiitimtcd  from  pa^c  31, » 


Display 

Paper  Issued  Total  National  Local  Classitied 
Times-Recorder 

&  Signal  (e)  5,830,146  1,085,910  4,025,994  718,242 

Sunday  ed.  ...(m)  1,858,439  61,343  1,743,016  53,480 

Total  . (g)  7,688,685  1,147,253  5,769,010  772,722 


City 

Zanesville.  O. 


CITIES  BETWEEN  20,000  AND  25,000  POPULATION 


(r)  4,446.540  515,830  2.888,688  483,462 

(r)  5,998,283  725,886  4.893,105  383,292 

(r)  4,500,076  1,156,470  2,709,700  633,900  , 

(r)  4,735.124  707,364  3,881,976  245,784  * 

(a)  4,199.900  927,948  2,525,433  666,519  , 

(r)  4,495.880  423,650  3,482,870  423,650  * 

(r)  2,455,180  414,946  2.040,234  . 

(b)  5.932,892  1,004,368  4,525,172  403,352  1 

(r)  5,103,518  858,242  3,755,276  490,000  j 

(r)  3,386,418  .  < 

.(r)  7,525,262  1,360,170  5,579,315  585,777 

.(r)  2,894,216  133,147  2,433,305  327,764 

.(a)  .3.122,924  761,348  2,146,858  214.718 

.(r)  2,935,366  761,180  1,970,402  203,784 

.(r)  4.924,629  548.636  3,893,172  482,821 

.  (c)  5,648,258  868,000  4,334,558  445,700 

(r)  4,814,950  513,562  4,156,936  144,452 

.(b)  1,990,295  444,648  1,233,579  281,762 

(tn)  835.706  121,331  621,892  91,485 

■  (a)  2.826,001  .565,979  1,855,471  373,247 

.(r)  4,519,166  834,536  3,017,463  435,554 

.(r)  1,581,258  229,222  1,084,104  267,932 

.(a)  5,516,525  1,034.033  4.090,520  391,972 

.(a)  6,773,636  1.253,358  4,706,622  813,656 

.(r)  4,549,132  .'05..330  3,746,690  567,112 

..(r)  2,150,832  392,.560  1,544,884  213,388 

,.(a)  2,835.798  .507,318  1,726.200  602,280 

..(r)  4.995.032  917,546  3.422,454  655,032 

..(rl  3,627,050  840,658  2,399,670  386,722 

..(r)  3,899,084  65  .',186  2.559.886  285,600 

..(r)  .5.2.57..530  1.021,580  4.215.7.50  . 

..(r)  4,+S8.,'<.14  572,278  3,533,859  382.697 

..(r)  .3,88'<.2.34  720,482  2,464,560  703,192 

..(r)  .1411.016  . 

..(b)  6,278.066  1.404,591  4.731,254  142,221 

..(r)  .?,181,942  161,422  2,703,880  316,640 

..(r)  5,440.860  f/)0.478  3,451,182  329,200 

..(r)  .3,093.260  513,550  2,353.022  513,550 

..(c)  4,010,246  658.518  3,138,128  213,600 

..(c)  4,393..390  .540.666  3.507,()44  313,334 

.  ..(r)  5,073.852  817,096  3.84.7,836  388,906 

,  ..(b)  3,385,508  273,952  2,371,586  739,970 

..(m)  1,453, .564  167,736  1,135,036  148,792 

...(a)  4,839,072  443,688  3,506,622  888,76? 

...(r)  5,319.188  .369,082  4,451,748  498,358 

...(c)  4.387,005  778.158  3,067,017  541,830 

’  ..(r)  4,2<)8.505  672,007  3,140,740  485,758 

...(r)  4,883,004  766,906  3,536,638  579,460 

...(r)  4.%2.692  1,148.672  3,512,040  301,980 

...(r)  4.160.380  1,100,526  2,815,918  243,936 

....(s)  3.843,409  586,689  2,574,584  682,136 


Lebanon,  Pa . .V 

Lockport.  N.  Y.  .  I' 


Mason  City,  la...ii7ii/v- 

(,</"<■  ft.- _ 

Middletown.  Ct...(Vi’.VA . 

Middletown, 

N.  Y . Tinu  s-Press 

Oil  City.  Pa.  ...Plhcord  . 

Derrick  . 

Olean,  N.  Y . Ilrrahl  . 

Olean,  N.  Y . Titm's  . 

Oswego,  N.  \...  Times  . 

Owensboro,  Ky..  Messenger  .. 
Paducah,  Ky.  . . .  News-Dento- 

crat  . 

Paducah,  Ky.  . .  Sun  . 

Parkershurg, 

\\\  Va . News  . 

.Suiul.iy  ed.  . 

Total  . 

Raleigh,  N.  C.. .  .  'Tiinrs  . 

Sandusky,  O.  ...Register _ 

Sandusky,  O . Star-Journal 

Sharon.  Pa . Herahl  . 

Spartanburg, 

S.  C . Herald  _ 

Journal  . 

Tucson.  Ariz.  ...Citizen  . 


of  all  national  advertisers* 
in  the  Des  Moines  news¬ 
papers  in  1924  scheduled 
their  campaigns  for 


The  Register  and 
Tribune-News 


Sixty-eight  per  cent  used 
The  Register  and  Tribune 
News  exclusively  in  Des 
Moines. 


The  following  Web  Newspaper  Presses  have  been  acquired  by 
us  through  consolidation  and  we  offer  for  immediate  delivery, 
guaranteed  to  be  in  good  working  condition. 

HOE  WEB  NEWSPAPER  PRESS 

— suitable  for  16  or  32  pages,  with  color  attachment;  23-9/16" 
cut-off :  with  complete  stereotyping  equipment. 

SCOTT  WEB  NEWSPAPER  PRESS 

— arranged  with  folder  to  produce  4-6-8- 12  or  16  pages  at  the 
rate  of  12,000  finished  pages  per  hour;  with  complete  stereotyping 
equipment. 

Send  for  our  Bulletin  of  current  offerings  of  other  Newspaper  Machinery 

Thomas  W.  Hall  Company,  incorporated 

512  W.  4l8t  St.,  New  York 


*  Proprietary  Medical  Advertising 
Not  Included 


CITIES  BETWEEN 

15,000  TO  20,000  POPULATION 

Albufiuerque, 

N.  M . State  Tribune,  (r) 

1,591,796 

187,964 

1,088,874 

314,958 

Ale-xandria,  La...7'ow«  Talk  . 

..(r) 

3,9.59,216 

767,594 

3,010,056 

181,566 

.\nniston,  Ala.  ..Star  . 

..(r) 

3,(44,986 

535,738 

2,239,552 

269,696 

.Athens,  Ga . Hanner-Herald  (r) 

1,788,584 

471, .520 

997,564 

319,480 

Suiidav  ed.  . 

.(m) 

773,542 

124,040 

551,348 

98,154 

Total  . . . 

..(s) 

2,562,126 

595, .560 

1,548,912 

418,634 

•Attleboro, 

■Mass . Sun  . 

..(r) 

4,211,466 

421,386 

3,644,634 

145,446 

Batavia,  N.  Y.  . .  .V.-re.v  . 

..(r) 

*4,585,000 

660,000 

3,460,000 

325,500 

*Includcs  140,000  Lines  Legal. 

Biddeford,  yie..  .Journal  ... 

..(r) 

2,119,922 

618,436 

1,296,344 

205,142 

Bradford.  Pa.  . .  Kra  . 

..(b) 

3,914,652 

587,198 

3,327,454 

Bradford,  Pa.  ..Star  &  liccord  (r) 

2,784,536 

354,946 

2,375,940 

53,650 

Cairo,  Ill . Bulletin  . . . . 

..(b) 

1,693,594 

288,624 

1,404,970 

Sundav  ed.  . 

..(m) 

333.396 

36,400 

296,996 

Total  . . . . 

..(a) 

1,926,990 

325,024 

1,701,966 

Cairo,  Ill . Citiaen  _ 

...(r) 

2,042,544 

514,150 

1,370,936 

157,458 

Carbondale,  Pa.. Leader  , . . . . 

...(r) 

1,930,720 

326,289 

1,485,822 

118,609 

Centralia,  111.  . .  .Sentinel  . . . 

...(r) 

3.059,798 

560.672 

2,256,030 

243,096 

Chillicothe,  0 . Seioto  Gaztetlc.ir) 

4,260,107 

632,740 

3,501,367 

126,000 

Corning,  N.  Y.. .  Leader  .... 

...(r) 

3,299,940 

625,030 

2,359,728 

315,182 

Denison,  Tex.  ..Herald  _ 

...(r) 

4,517,310 

583,254 

3,745,714 

188,342 

F.nid,  Okla  . F.agle  . 

...(r) 

2,208,078 

446,234 

1,761,844 

News  . 

...(b) 

1,946,238 

446,234 

1.500,004 

Sunday  ed.  . 

..(m) 

1.031. .'92 

198,198 

833,394 

Total  Morn,  (a) 

2.977.8.?(l 

(>44,432 

2,333,398 

Findlay,  O . Republican 

...(b) 

5. .160.922 

699,006 

4,300,828 

361,088 

Gardner,  Mass.  .  .Vi-re.?  . 

...(r) 

2.917,244 

716,198 

2,148,608 

52,438 

nibbing,  yAinn..  .Tribune  ... 

...(r) 

2.205,000 

HorncH,  N.  Y...  Tribune-Times  (r) 

2,878.‘)04 

614,72(3 

2,080,442 

183,7% 

(Continued  on  page  33) 
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I  {Continued  from  page  32) 


City 

Ithaca,  N.  Y.  , 

Keokuk,  la.  .. 
Key  West,  Fla. 
Laurel,  Miss.  . 
Manchester,  Ct. 
Marietta,  0.  . . . 


Massillon,  O.  . . 
Michigan  City, 
Ind . 


Display 

Paper  Issued  Total  National  Local 
. Journal- W'lvs  .(r)  4,2;M,694  761,334  2,969,582 

*(.  lassitied  includes  80,990  Lines  Legal 


Classitied 

*533,778 


Anile  City  _ (r) 

A'ithen  . (r) 

.  I.emler  . (  r  > 

.Herald  . (r) 

.Times . (r) 

Sunday  ed.  . . .  (m) 

Total  . (s) 

.Independent  ..{r) 


2,560,082 

1.056,720 

2,364,540 

3.138,912 

2.736,837 

690,060 

3,426,897 

6,992,006 


1,806,700 

630,000 

1,917,900 

2,676,212 

1,755,119 

510.538 

1,265,657 

5,938,114 


.Middletown, 

N.  Y . 

Ml  Carmel,  Pa. 
Muscatine,  la.  . 
Newcastle,  Ind.. 
Xewburyport, 

Mass . 

Okmulgee.  Okla. 


Parsons,  Kan.  .. 
Peekskill,  N.  Y., 
Pine  Bluff,  Ark. 


Pittsburg,  Kan. 
Pocatello,  Idaho 


.(r)  2,695,966  475,006  2,220,960* 

*l.ocal  includes  Qassified — amount  not  stated. 


.Herald  ..... 

...(r) 

2,318,028 

267,148 

.Item  . 

...(r) 

2,551.387 

577,442 

Journal  .... 

..(r) 

3,074,528 

647,290 

Courier  .... 

..(r) 

2,828,868 

848,604 

.Veuis  . 

..(r) 

2,832,074 

684,281 

1  imi'  . 

,..(d) 

2,763.215 

582,176 

.'Sunday  ed.  . 

..  (m) 

2,045.372 

265,510 

1  otal  ... 

...(c) 

4.808.587 

847,686 

Republican  . 

..(a) 

2,210,018 

291,438 

Star  . 

..U) 

1.727,776 

142,696 

iirapliic  .... 

..(r) 

3.540.000 

Sundav  ed.  . 

.  (m) 

1,506,071 

Total  . . . , 

..(s) 

5,046,071 

Headlight  .. 

..(r) 

3,772,916 

.  1  ribune  . . . , 

..(r) 

3,062,204 

461,148 

Sunday  ed.  . 

.(m) 

6)81,396 

25,466 

Total* 

..(s) 

3.743.600 

486,614 

WALTER  CAMP  ON  SPORTS 

The  greatest  new  spapers  in  Uie  world 
are  signing  up  for  the  seven-days-a- 
week,  all-round  sports  column  of  the 
dean  of  American  sports-writers.  It 
covers  both  the  amateur  and  pro¬ 
fessional  fields. 

For  Terms  and  Samples  Wire 

LEDGER  SYNDICATE 


2,147,793 

1,837,857 

1,204,028 

3,041,885 

1,700,180 

1,453,883 


1,954,524 

571,664 

2,526,188 


Pomona,  Cal.  ...Itnlletin  . (b)  3,985.422 

*Total  Display 

Pomona,  Cal.  ...Tn  ig  ress  . ( r )  4.876  984 

Ranger,  Tex.  ...Times  . (s)  1.555,049 

Salem,  Ore . (.  apital- 


3.460,898* 


Salina,  Kan.  . . . 
Santa  Monica, 

Cal . 

Shawnee,  Okla. 
Stmbury,  Pa.  .. 
Sunbury,  Pa.  . . 

Tiffin,  0 . 

Vincennes,  Ind.. 
Walla  \\'alla  . . 


West  Frankfort, 

l\l . . 

Yakima,  Wash.. 


I'ragress  .... 

(r) 

4.876.984 

/  imes  . 

(  apital- 

(s) 

1.555,049 

250,994 

1.262,305 

Journal  . . . 

<  iregim  States- 

(r) 

3,404,726 

786,632 

2,140,550 

man . 

(c) 

3,402.980 

351.666 

2,462,726 

..Ii’unial  . 

(r) 

3,724,392 

709,940 

2,663,878 

I'.illook  . 

•  CD 

5,515,146 

325.138 

4.010.032 

.  All  •riling  News  (b) 

2,517.664 

441,900 

1,977,514 

.Ihttlx  . 

.(r) 

1.946,168 

392,574 

1.553,594 

.hem  . 

.(r) 

2,593,478 

518,900 

1,912,500 

.■  Idz  erli.wr  .. 

.(r) 

1.843.450 

491,470 

1,351,980 

.1  jiinmercial 

.(a) 

3.418,592 

518,2.80 

2,461,312 

.  I  nion  . 

.(r) 

3,100,020 

817.264 

2,038,190 

.''iinday  eti.  . . 

(m) 

1.029,140 

178,836 

802,144 

Iiital  _ 

(s) 

4.129,160 

996,100 

2,840,344 

..Imeriean  .. 

.(r) 

2,961,994 

168,000 

2,758,000 

•  Heralfl  ... 

.(b) 

2..593,706 

419,426 

1,951,698 

.''uiulay  ed.  . . 

(m) 

1.201.158 

269,612 

803,922 

1  'ital  Mon 

.(a) 

3.795.924 

689,038 

2,755,620 

Repnhiic  . . . 

.(r) 

4,630.920 

809,802 

3,455,886 

1,179,976 

98,660 


CITIES  BETWEEN  10,000  TO  15,000  POPULATION 


Aberdeen.  S.  D... 

Abilene,  Tex. 
i  Adrian,  Mich.  .  . 

•Albany,  Ga . 

Alpena,  Mich  . 
Anderson.  S.  C, 
Ardmore,  Okla.. 
Arkansas  City  . 
Astoria,  Ore.  ,, 
Astoria.  Ore.  .. 

!  Atchison,  Kan.. 


Aipista,  Me.  .. 


Austin.  Minn.  ., 
^Hlesville 
^la.  ... 
^lesville 
Okla . 

^cnn.  \  ' 

•Aenton  Harbor  . 


..\nierican 

Neti’s  . (e). 

.Reporter  . (r) 

.Telegram  . (r) 

.Herald  . (r) 

••A'W.'  . (r) 

■Mail  . (r) 

..Irdmorcite  ...(s) 

.Traveler  . (r) 

..tstorian  . (r) 

.Budget  . (r) 

.Clohe  . (r) 

Sunday  ed  ...(m) 

^  Total  . (s) 

.Kennebec 

Journal  _ (b) 

.  Herald  . (r  1 


^ridgeton,  N  T 
Brktnl,  V, 

^mbridge.  0 
‘anton,  HI.  .  ' 

Carlisle.  Pa.  . 


/'■NDF.PENDENCF.  SQl'.^RE 


l*HILADELPHIA.  PA. 


FOR  PROMPT  SERVICE _ ^ 

TYPE  •  BORDERS  •  ORNAMENTS 
BRASS  RULE 

Printers’  Supplies  •  Presses  •  Paper  Cutters 

Hamilton  Wood  &  Steel  Equipment 

including  our 

AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  Stock  /or  Prompt  Shipment 

American  Type  Founders  Compuny 

Boston  Baltimore  Buffalo  Detroit  St.  Lours  Derrver  P^tland 

New  York  Richmond  Pittsburgh  Chicago  Minneapolis  Los  Angeles  S^aiw 

Philadelphia  Atlanta  Cleveland  Cincinnati  Kansas  City  San  Francisco  Winnipeg 


tiJLlSHSI  55!  55^  ^  .5  5?  735  53!  W  W  '-Si-- 


FLEXIBEAL 


Rri-.L  S  Pat  Off 


4.644.696 

1.101.7()8 

3,544,128 

1 

4.342.730 

568,232 

3,214,484 

560,014  t 

3.825.668 

721,350 

2,656,178 

450,464  f 

3,634,624 

661,150 

2,597,574 

375,900  1 

3.006.060 

413,546 

2.312.254 

280,260  1 

2,574.659 

466,117 

1,898,151 

210,391  It 

3.605,336 

559,933 

2.849,403 

196,000  - 

3.548.826 

437,892 

2.891,322 

209.612  r 

2.910.962 

426,454 

2,151,618 

324.016 

2.902.088 

426.454 

2.151,618 

324.016 

3.000.000 

660,000 

2,100,000 

240,000 

6.18.000 

180.000 

400.000 

58,000 

3.638.000 

840,000 

2,500.000 

298,000 

3.171.784 

1.020.810 

1,785.490 

365.484 

3.928.7.V, 

1.200.578 

2.619,Krfl 

404,100 

.1.474.100  . 

.I.l'i9.0f'4 

254.920 

3.5.56.484 

.150,560 

1  s'L’.snn 

.124..sO(i 

1.24,1.0,50 

125.2.50 

.1..127.912 

422.408 

2,60.5.120 

.100.384 

2.109.440 

4.17.4.10 

1.524.012 

96.586 

.1.649,576 

484.554 

2.952.054 

21  ’.9r4? 

1.171  646 

1.000.642* 

81  004 

THE  IMPORTED  ©KY  MAT 

OF  SUPEE30E  QUALITY 

Write  for  Free  Sample* 

FLEXIDEAL  COMPANY,  Inc. 


13  WILLIAM  STREErr 


NEW  YORK  CITY 


PROTECT 

YOUR  READERS 


Bind  Them  With 
INSURANCE 


.tlnierprise  ....(r)  .1.474.100  . 

.Examiner  . (c)  .Ll'>0.0f'4  2.';4.020  3.5.56.484  ,550  560 

.Journal  . (rl  1  S'lJ.SOO  .524..50(l  1.24,1.0.50  125.2.5(1 

.Vrttw- 

Palladium  ..(r)  .1..127.012  422.408  2,603.120  .100.384 

.  V.’tt'j- 

Republican  .(r)  2.169.440  4.17.4.10  1.524.012  96..5R6 

.Vra'.r  . (t)  .1.649,576  484.5.54  2.9.52.054  21 ’968 

.foMriVr  . (r)  1.171  646  1.090.643*  .  81  004 

■'Tot.il  ili'pl.iv — Natiiinal  .nnd  I-or.il  rombined. 
.leffersoman  ..fr)  .1.874.9.17  569.268  .1.11.1.708  191  961 

.Ledger  . fr)  2.081.646*  46)6.5.10  1,483.650  139,188 

*Tntal  inrindcs  12.278  T.ines  Readers. 

.Renfine!  . (r)  1.802.906  . 

(Continued  on  Page  34) 


Bind  your  subscribers  to  your  publication  with  a 
Travel  Accident  Insurance  Policy.  It  holds  them  se¬ 
curely  against  the  lure  of  competitive  effort.  It  makes 
“ail  estate”  that  depends  upon  continuity  of  subscrip¬ 
tion  to  your  newspaper. 

We  have  perfected  the  most  successful  plan  of  circu¬ 
lation  building  through  Travel  Accident  Policies. 
Open  territory  will  be  given  thorough  consideration, 
as  we  serve  only  one  newspaper  in  a  given  area. 
li'rite  for  details— no  obligation  on  your  port. 

HICKEY -MITCHELL  CO. 

Bialds  »d  Holds  Orculaticn.  St.  Louis.  Mo. 
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EDITOR  &  PUBLISHER  LINEAGE  RECORD— 1924 

i  Coiilniuid  irom  pttgc  Ji ) 


City  Paiicr 

1  artbage.  Mo.  ..Press  . 

1  Fotal 

2..”3,(>48 

Display 

l>>nei 

..(r) 

Xatiuiial 

Local 

Classifial 

1  a>ptr,  VVyo.  ...Herald  . 

.(b» 

4.420,240 

531,524 

3,383.520 

511  Dt. 

(  a>per,  Wyo.  . . . '/  ribune  . . . . . 
Cbarluttesville, 

•  •(ry 

4,002, 1'AS 

772,4tl8 

3,2(>9,7uj 

86.).t4U 

. Progress  . (r) 

Cheyenne,  Wyo..  II 'yoniing  State 
'J'ribtmc  and 
i  liexnne 

1,855,348 

216,208 

1,529,948 

109,  92 

Leader  ... 

(r) 

2.480.210 

670.432 

1,525,4.38 

284340 

(.  lebiirne.  1  e.x.  ..Review  . 

.(b) 

3.374,140 

30' ..740 

2,(.29,200 

433200 

t  linton.  Ind . lintonian  ... 

Ccate.svillc,  Pa..  .'vVeord  . 

•  (r. 

•  (r) 

2.290,040 

3.L)0,80() 

312,t<)5 

1,788,987 

197,988 

CotTevville,  Kan..f(>i(rjiu/  . . 

.(ri 

2.717.238 

513,170 

1.898,304 

CotTevvilIc,  Kan.. News  . 

.(a) 

2,140.780 

191,562 

1,852,450 

9i.7  8 

Cortland,  N'.  Y.. Standard  _ 

■  (r) 

3,347.8()2 

1,026,396 

2,00. ,1.90 

314.776 

Coshocton,  U.  ..I  ribune  . 

Crawfordsville, 

.(r) 

3.441,200 

690.200 

2,237,200 

513,800 

Ind . lournal  . 

Crawfordsville. 

(r) 

2.124,804 

361,226 

1,763,638 

Ind . Review  . 

Emporia,  Kan.  .  .Gacette  . 

.(b) 

..(r) 

3,r«0,000 

4.2f.l,236 

700,000 

2,600,000 

210,000 

Eugene,  Ore.  ...Register  . 

.(b) 

3,544,898 

645,428 

2,899,470 

Eugene,  Ore.  ...i,uard* . 

luireka.  Cal . Humboldt 

..(r) 

1,798,270 

269,864 

1,307,558 

220,848 

Times . 

.(a) 

4,760,882 

707,742 

2,906,750 

*1.146.390 

Includes  57,960  lines  Legals  and  Readers. 

Ft.  .Madison,  1^.. Democrat  ... 

..(r) 

2,843,974 

625,436 

2,160.200 

58,338 

Frankfort,  Ind.  .Sews  . . 

..(r) 

3,163,092 

744,000 

2.123,022 

29f),070 

Freeport,  N.  Y..Rciicw  . 

..(r) 

3,422,816 

30(.,040 

2,983,216 

Ncivs  . . 

..(r) 

1,518,636 

588,067 

789,228 

141,341 

tiastonia,  N.  C... Gazette  . . 

..(r) 

1.547,030 

211,446 

1,239,104 

%,480 

tjoshen,  Ind.  . .  .JJemoerat  ... 
Grand  Forks, 

..(r) 

2,574,490 

292,306 

2,114,184 

168,000 

N.  D.  Herald  . 

Grand  Island, 

.(g) 

2.719,817 

706,632 

1,862,224 

150,961 

Neb . Independent  .. 

Grand  Junction, 

..(r) 

4,206,552 

1,378,384 

2,828,168 

Colo . Sentinel  . . . . 

( ireenville.  Miss.  Democrat- 

..(r) 

3.280,046 

450,590 

2,829,456 

Times  .... 

..(r) 

2,663,640 

885,360 

1,789,760 

115,3tjlo 

Hastings,  Neb.  .Tribune  .... 
Helena,  Mont.  ...Record- 

..(r) 

2,187,640 

576,590 

1,414,742 

196,3-?8 

J 

J / erald  ... . 

.(r) 

2,090,998* 

546,112 

1.287.566 

107,12|3 

1 

Herrin.  Ill . lournal  . 

* 

..fr) 

Total  includes 
868.640 

150,192  lines  Legal. 

Hoquiam,  Wash.VA'ashingtonian  (c) 

2,668.106 

486,374 

1,943,046 

238,686 

Hudson,  N.  \...Star  . 

,.(b) 

2,427,068 

320,292 

1.833,440 

273,336 

Huntington,  Ind..//era/d  . 

..(r) 

2.693.726 

387,254 

2,152,458 

154.014 

Huntington,  Ind. .Press  . 

Independence, 

.(c) 

3.083.852 

321,902 

2,553,098 

206,852 

Kan  . Free  Press  . . 

Independence, 

.(a) 

1,688,400 

140,000 

1,540,000 

8,400 

Mo . Examiner  ... 

..(r) 

2.541,966 

189.924 

1,893,808 

458,234 

Inglewood,  Cal..A'cM'j  . 

Jeannette,  Pa.  ...Metes- 

..(r) 

994,000 

84,000 

770,000 

140,000 

Dispatch  . . 

Jeffersonville, 

..(r) 

1.799,428 

642,208 

1,077,216 

80,00' 4 

Ind . Bulletin*  ... 

..(r) 

428,373 

131.881 

279,558 

16,93  4 

Tohnson  Citv, 

Figures  for  pericxl  May  1-Dec.  31, 

1924. 

Tenn . Chronicle  . . . 

..(b) 

3,375,526 

487,508 

2,618,826 

269,19  2 

Staff-News*  , 

..(r) 

3.053.260 

439.866 

2,344,202 

269.19  2 

Sunday  ed  . . 

.  (m) 

1.022,378 

102,214 

852,600 

67,56  4 

Total  Mom.. 

.(a) 

4.397,904 

589,722 

3.471.426 

336,75  5 

* 

'Figures  for  January  and  February, 
included. 

1924,  no  t 

Keene.  N.  H.  ...Sentinel  . 

..(r) 

3.785.376 

542,402 

3,070,634 

172,34  0 

Lakeland,  Fla.  ..Star-Telegram  (a) 

4,643.310 

Lawrence,  Kan.  .Joumal-lVorld  (r) 

3.437,994 

591.514 

2.846,480* 

Little  Falls. 

Local  includes 

classified. 

Lineage  not  stated  . 

N'.  Y . Times  . 

Long  Branch. 

.(r) 

2,216,560 

433,636 

1,709,540 

73,38  4 

N.  T . Record  . 

Marquette,  Mich. Mining 

.(r) 

5,621,298 

605,252 

4,529,098 

486,94-8 

Journal  . . . 

Martins  Ferry, 

.(b) 

3,760,792 

628,530 

2,988,244 

144,01.  i 

O . Times  . 

.(r) 

4.049.778 

498,708 

3,258,864 

291,20  6 

Modesto,  Cal.  ...Herald  . 

.(b) 

2..580.610 

317,044 

1.865  010 

398,50  6 

Modesto,  Cal.  . .  .Mews  . 

.(r) 

4.489.646 

556.570 

2.990,162 

702.74  4 

Monroe,  La . News-.Star  . 

Morristown. 

.(r) 

3,448,172 

531,566 

2,621,444 

295,16  2 

N.  J . Jerseyinan  .. 

Morristown, 

.(r) 

3,897,026 

679,308 

2,964,206 

253,51  2 

N.  I . Record  . 

.(r) 

2,723,175 

142,380 

2,501,100 

79,69  5 

Natchez,  Miss.  ..Democrat  .. 

.(d) 

1.794.500 

411,320 

1.237,600 

145,60  .) 

Sundav  ed . . . 

(m'i 

4.496,400 

182.000 

4,096,000 

218.4f>  ) 

Total  . 

.(c) 

6.290.900 

593.320 

5.3.33.610 

364, OK  1 

New  Kensington, ... 
Pa. 

New  Philadel- 

.(r) 

5,737,274 

189,863 

5,160.591 

386,82  0 

phia.  O . Times  . 

.(r) 

3,059,6.30 

485.828 

2.346.470 

226,31'  1 

Norfolk,  Neb.. .  ..Wtt’.f  . 

.(r) 

2.416.260 

5.34.240 

L. 392.510 

251,42.  5 

Orlando,  Fla.  .  ..Reporter-Star 

.(r) 

5, .369.224 

240,478 

4.719.008 

400.73  8 

Oneonta.  X.  Y.  .  Star  . 

..(b) 

2.776.324 

.547.6.58 

2.022  040 

206, 62(  . 

Owosso,  Mich.  . .  'trgus-Press  . 

.(r) 

4.10')..';60 

779.590 

3.329.970 

Issued 


City  Paper 

Ottawa,  111 . KcpMican- 

Timcs  . (r) 

Pliocnixville,  Vdi.Kc publican  . . .  (r) 
Port  Jervis,  L'nion- 

X.  Y .  Gaccllc  . . . .  (r) 

Provo,  Utah  ....Herald  . (r) 

Keno,  X’ev . State  Journal  .(b) 

unclay  ed  ...(m) 

Total  . (a) 

Rcx-hester,  Wmn.liullclin  . (r) 

Rochester,  Minn./'oi/  6*  Record 

('■> 

Rome,  Ga . \ cws-Tribune  (s) 

Rutland,  Vt . Herald  . (b) 

St.  Petersburg.  ../iidi’/'oidcM/  ..(r) 

St.  Petersburg.. .Times*  . (b) 

Sunday  ed  . . .  (m) 
Total  . (a) 


Salisbury,  N.  C..Posl  . (r) 

San  Angelo,  Tex.V/rtiidurd  . (s) 

.San  Pedro,  Cal. .^i/o/  . (r) 

Southbridge, 

Mass . \\~u.'S . (r) 

Staunton,  Va.  ...News-Leader  .(g) 

Sterling,  Ill . Ga::ctle  . (r) 

Streator,  III.  _ Free  Press  ...(r) 

Tarrytown,  N.  Y..Vra’j  . (r) 

Traverse  City, 

Mich . Record-Eagle  .  (r) 

Trinidad,  Colo.  ..Chronicle- 

News  . (s) 

Tuscaloosa,  Ala...Yrtrf  <5*  Times- 

Ga:ctte . (r) 

Uniontown,  Pa. ..Herald  . (b) 

Genius  . (r) 


Total 

National 

Local 

jriassifie 

2,610,119 

661,640 

1,738,632 

209.8; 

1.736,000 

347,200 

1,215.200 

173.6« 

2,457.840 

2,437,470 

2,056,292 

241,934 

1,536..542 

277^1- 

745,052 

195,524 

489,524 

60,(b 

2.801.344 

437,458 

2.026,0f)6 

337^3 

2,195,508 

319,046 

1,876,462 

2.162.358 

426,118 

1.736.238 

2,857,.386 

612.038 

1,918.51.0 

326.7S 

4,117,056 

790,020 

3.151.196 

175,84 

ll,f)41,182 

504,308 

9.9i«,308 

1.168> 

9,417,016 

422,948 

7.411.844 

1.419, «« 

3,918,464 

171.894 

3.393,257 

353,0 

13,335,480 

594,842 

10,805,101 

1.773.0 

(o  Monday 

morning  issue  prior 

to  Nov, 

1924. 

3,324,832 

547,610 

2,411.080 

355.1- 

3.346.714 

471,394 

2,875,320 

4,800,698 

386,638 

3,686,298 

727;: 

1.181.187 

198.940 

874,307 

105.':. 

2,471.662 

477,148 

1,608.212 

3865 

3.972.361 

450,787 

3,327,044 

194,.:' 

1,986,432 

426,818 

1,559.614 

3,589,852 

2,324,950 

436,308 

1,888,642 

1  855,896 

2,929,160 

518,322 

2,300.252 

11(1  f- 

6,917,046 

.'i,198,620 


(Continued  on  page  35) 


Competition  to 
Church  Attendance 


Indifference  is  probably  the  greatest  com¬ 
petitor  to  church  attendance.  Sunday  golf 
and  automobiles  enter  as  factors  in  the 
situation. 


Indifference  can  be  banished  by  proper 
newspaper  advertising  as  has  been  proved  in 
connection  with  indifference  toward  hundreds 
of  other  helpful  things  in  life. 


If  the  community  can  unite  on  advertising 
campaigns  on  behalf  of  all  the  churches  in 
town  the  best  results  are  usually  obtained. 
Deal  with  business  and  professional  men 
interested  in  church  activities  rather  than 
with  church  themselves.  Copy  for  such  a 
campaign  should  be  carefully  prepared  so  as 
to  sell  the  idea  of  church  going,  and  at  the 
same  time  carry  to  readers  some  message  of 
Christianity. 


CHURCH  ADVERTISING  DEPARTMENT 


A.  A.  C.  W. 

Dr.  Christian  F.  Reisner,  President,  701  West  177tk  St.,  New  Yerk 


Associated  Advertising 

'O' 


383  Madison  Ave. 


Clubs  of  the  World 
New  York  City 


El 


City 

Urbana, 
Vancouve 
Wash  . 
Venice,  C 


Warren,  1 
Warreii, 
Watervill 
Webster, 
West  Chi 
Pa. 

Willimani 


CIT 


Albert  Li 
Minn. 
.Albion,  \ 
Ames,  la. 
Americus, 
.Athens,  C 
Beatrice, 
Betnidji. 
Bend,  Or 
Bismarck 
Blackwell 


Blooming 
Ind.  . . 
B<)wling  < 
Kv.  . . 


Bowling 
Ky.  .. 


Bowling 
0 . 


Bozeman, 

Brawley, 

Bremerto 

Wash. 


Brownsvi 

Canandaii 

Y. 

Centervill 


Ontralia, 

Clarksdal 

Clarksvill 

Tenn. 


Clifton  F 
Va.  . . 
Coluinbui 
Conneaut 


Cordelle, 

Corry.  F 

Coringtoi 

Creston, 

Crookstoi 

Danville, 

Defiance, 


DeKalb, 
Denton,  ' 


Dodge  Ci 
Dover,  C 
El  Centr( 


El  Reno. 
Ft.  Collir 


Fremont, 
Fulton,  A 
Gallipoli's 
Goshen,  ] 
Grafton, 
Greenwoc 


Greenwof 

Hanford. 

Hanford. 

Hanover, 

Harri.sbtn 

Harrison! 

Va.  .. 
Helena,  j 


Hwderso 
Hickory. 
H'lb.daie, 
Huron,  S 
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(Continiu'd  from  page  34) 


City 

Irbana,  HI.  ••• 

Vancouver, 

Wash  . 

Venice,  Cal.  . . . 

Warren,  Pa.  ... 
Warren,  Pa.  . . . 
Waterville,  Me. 
Webster,  Mass. 
West  Chester, 
Pa. 

Willimantic,  Ct.. 


Paper 

Issued 

Total 

Display 

National  Local 

Classified 

.Courier  . 

.(r) 

3,150,000 

350,000 

2,520,000 

,;80,000 

.Columbian  . . 

.(r) 

2.338,546 

372,176 

1,765,554 

200,816 

.Vanguard  ... 

.(r) 

2,2(4.618 

1. 926.266* 

338,352 

•Total  Display- 
.fel  (1.115.498 

—National 

and  Local 

Combined. 

.  Tribune  . . . . 

..'(r) 

2.178,080 

4(>.(.19 

2,074,884 

56.577 

.  Sentinel  . 

..(b) 

1.524.600 

375,.5f4 

955.388 

193,648 

..Times  . . 

Daily  Local 

..(r) 

1,577.338 

22(),520 

1,290,408 

60,410 

Xews  . 

.(r) 

.1.412,402 

750,294 

1,903,633 

758,475 

..Chronicle  .... 

..(r) 

2,9.’4.000 

564,000 

2,.¥»0.000 

CITIES  BETWEEN  5,000  TO  10,000  POPULATION 


2,090,858 

2,200,515 

1,824,171 

1,649,956 

3,108,000 

2,646,000 

2,248,011 

1,675,160 

2,012,772 

1,600,859 

762,944 


Albert  Lea, 

Minn . Tribune  (r) 

.Albion,  Mich.  ...Recorder  . (r) 

Ames,  la . I  ribune  .  (r) 

Americus,  Ga.  . .  Times-Rccorder 
.Athens,  Ohio  ...Messenger  ....(s) 

^trice.  Neb.  ..Sun  . (a) 

Bemidji.  Minn..  ../'/onffr  . (r) 

Bend,  Ore . Bullctw  . (r) 

Bismarck,  N.  D..7>i/>M>u’  . (r) 

;  Blackwell,  Okla.. Tribune  . (e) 

Sunday  ed  ...(m) 

„  .  .  Total  (g) 

Bloomington. 

Ind . World  . (r) 

Bowling  Green, 

Ky . I’lirk  City 

Bowling  Green,  (f) 

Ky . Tinies- 

Joitrnal  . (r) 

:  Bowling  Green, 

0 . Senlinel- 

Trihune  ....(r) 

!  Bozeman,  Mont.. Chronicle  . (a) 

Brawley,  Cal.  ..Xews  . (r) 

Bremerton, 

Wash . yews- 

Searclilighl  .  (r) 

Brownsville,  Ps.fTelegrapli  - (r) 

Canandaigua, 

N.  Y . Messenger  _ (r) 

Centerville,  la..  ../owegian  S' 

Citisen  . (r) 

Centralia,  Wash..C/ironif/<r  . (r) 

Clarksdale,  Miss../iffgw6’r  . (r) 

:  Clarksville, 

I  Tenn . Leaf-  ' 

I  Chronicle*  ..(s) 


Clifton  Forge, 

Va . AVt'irri'  . (r)  1.297,502  1 

Columbus.  Xeh. . .Telegram  . (r)  1,864,352  1 

Conneaut,  O . 

llerald  . (r)  2.488.8.50  ^ 

Cordelle.  Ga . Dispatch  . (s)  2,576,616  < 

Corry,  Pa . Journal  . (r)  3,976,000 

Covington  . Virginian  (r)  1,060.0(X>  ^ 

Creston,  la . -Idrcrliser  ....(r)  2.074.086  ‘ 

Crookston,  Minn.T'iinr.r  . (r)  2,894.584  *. 

Danville,  Ky.  .  .Messenger  ....(r)  1,092,000  i 

Defiance,  O . Crescent- 

Neu’s  . (r)  2.69,5.000  1 

DeKalb.  Ill . Chronicle  ....(r)  2.639,770  ; 

Denton,  Tex.  ...Record- 

Chronicle  ...(r)  3,609.662 

Dodge  City,  Kan.Globe  . (r)  1.855,000  1 

Dover,  O . Reporter  . (r)  3,066,434  ! 

I  El  Centro,  Cal. .  .Imperial  Valley 

Press  . (r)  3..300,000  { 

I  El  Reno.  Okla. ..  Democrat  ....(b)  809,000  i. 

Ft.  Collins,  Colo..r..rpress- 

Courier . (s)  3,483,676  1 

Fremont.  Neb.  ..rri’Aime  . (r)  2,487,702  - 

Fulton.  Mo . Cacelte  . (r)  1.0.5.3..362 

^llipolis.  O . Tribune  . (r)  1,804.680  1 

wshen,  Ind . Xnvs-Times  ..(r)  3,411,884  1,( 

Orafton,  W.  Va...9c>i/i«ef  . (r)  3,044,496  ! 

Greenwood,  Miss.Coinmonwealth 
.  (rl  1.281.192 

Greenwooil,  S.  C.  Ivde.v- Journal  (r)  2,.369,J92  1 

Hanford,  C.il.  ...  Tournal  . (b)  1.8.38.172  i 

Hanford.  Cal.  ...  Vrn/inr/  . (r)  1.646.8.50  ' 

Hanover.  Pa.  ...Vini  . (r)  2..59S.110 

Harrisburg,  III.  .Aegif ter  . (r)  1  846.096 

Harrisonburg, 

. News-Record  .(hi  2,839..564  ‘ 

Helena.  Ark.  ...World  . (r)  2..5.56.000  '. 

Sunday  ed  ...(m)  8.52.0(X) 

„  ,  Total  . (si  .1.408.000 

Mmderson.  N.  CDi.v/irttch  . (r)  1.811.8.58 

N.  C. . .  Record  . (r)  1 .840  440 

Hilhdale.  Mich...AW  . (r)  2.12.12.10 

S.  D . Uuronite  . frl  ri61  176 

(Continued  on  page  36) 


1,554.504 

1,830,766 

1,310,076 

1,299,494 

2,000,600 

2,338,000 

1,872,375 

1,315,294 

1,267,764 

1,206,619 

640/>40 


2,363,803 

336,000 

1.847,259 

180.544  III 

3,155,544 

417,144 

2,629,200 

109,200  i| 

3,801,410 

868000 

2,604,000 

229,410  1 

2,177,000 

830,000 

1,260,000 

11 

87,000 

2,000,000 

:ii 

r,989',414 

299,172 

1,515,522 

174,720 

961,106 

1.800,000 

740.000 

940.000 

120,000  i 

3.138,099 

417,297 

2,563,526 

157.276 

2,5.58,500 

297,710 

2,020,256 

240,534  1 

2.507,498 

512,064 

1.854.538 

140,8%  1 

3,266,711 

655,368 

2,611.347 

.  i 

1,758,082 

181,356 

1,388,310 

188,416  I 

1.990.001 

376.471 

1,537.987 

ij 

75,543  ' 

inday  edition  established  Nov.  9, 

1924.  ! 

1.297.502 

219,296 

990..560 

87,846  [ 

1.864,3.52 

255,976 

1,093,834 

514,542  !! 

2.488.850 

419.982 

1.7.53.128 

Z55.740 

2,576.616 

644,154 

1,932,462 

14,000  1 

3,976,000 

l.ObO.aX) 

3.50,000 

646.000 

'64,000 

2.074.086 

484.7.50 

1.. 545.600 

43,736  ! 

2,894.584 

947,324 

1,784.640 

162.620  1 

1,092.000 

349,440 

698,880 

43,680 

2.695.000 

550.000 

2.145.000 

2.639,770 

361,102 

2,138,892 

139,776  ' 

3.609.662 

1.855.000 

280.000 

1,400.000 

175.660 

3,066,434 

530,516 

2,243.976 

291,942  1 

3.300.000 

850,000 

1,700,000 

750,000  , 

809,000 

372,500 

334,500 

102,000 

3.483.676 

140.984 

2,574,768 

414,652 

2,487.702 

442,344 

1,792.910 

252.448 

1.0.53..562 

151.046 

862.316 

40,000 

1,804.680 

250.960 

1.. 527.680 

26,040 

3.411.884 

1,023,564 

2.047,128 

341.188 

3,044,496 

716.352 

2.149,056 

179,088 

1.284.192 

400.000 

884,192 

100.000 

2..569,J92 

512,874 

1.752.478 

203,840 

1,8.58.172 

301.f>02 

1.202,600 

333.970 

1.646.8.50 

242244 

1.118.040 

286.566 

2..59S.110 

498.302 

2,096,808 

1  846,096 

2.859..':64 

470.806 

2  227.652 

141.106 

2.5.56.000 

511.200 

2,044.800 

852.000 

85.200 

766.800 

3,408.000 

596.400 

2.811.600 

1.851.8.58 

238,728 

1.. 508, 080 

85.050 

1.840  440 

219,100 

1.5.53.700 

87.640 

2.12.5  250 

446  110 

1.499.722 

177.4a8 

ri61  57(1 

.500,916 

1.778,000 

82.460 

COST  •'fs'K  RESULTS 


IN 


West  Virginia 


No  matter  where  you  are  planning  your 
next  advertising  campaign  West  Vir¬ 
ginia  should  be  included.  This  can  easily 
be  done  because  West  Virginia  is 

The  Most  Northern 
Of  Southern  States 

The  Most  Southern 
Of  Northern  States 

The  Most  Eastern 
Of  Western  States 

The  Most  Western 
Of  Eastern  States 

The  cost  of  advertising  in  these  West 
Virginia  dailies  is  very  small.  The  cities 
as  represented  in  this  list  are  the  princi¬ 
pal  marketing  and  distributing  centers 
of  the  state.  The  newspapers  in  these 
cities  thoroughly  cover  the  state  and  will 
therefore  bring  your  message  to  the  at¬ 
tention  of  all  likely  prospects. 

LARGE  RESULTS-SMALL  COST 


Rate  1 

Rate 

for  1 

for 

Oixu-  S.M« 

Circu-  S,999 

lation 

lines 

lation  lines 

Bluefield 

Martinsburg 

‘Telegraph  . 

(M) 

ll.NS 

.M 

*Jouraal 

. . (E)  4,93*  .93 

*TeIegr«ph  . 

..(S) 

1S,7SZ 

.99 

Morgantown 

Qi«r1eston 

tPoat 

.  ..(E)  S.9tS  .92S 

*Gazettc  . 

(M) 

it.n* 

.97 

1  Parkersburg 

*Gazette  . 

..(S) 

23.493 

.99 

•New. 

. (M)  7,291  .93 

Clarksburg 

•New. 

. (S)  8.949  .93 

Triegram  . 

(E) 

*,479 

.94 

*Sentinet 

_ _ (E)  7,7S1  .*3 

Telegiam  ....... 

..(S) 

11.797 

.94S 

Huntington 

•-A.  B.  C  Statement.  Sent.  JO.  1924. 

..(E) 

11.179 

.94 

*Herald-Dispatch 

(M) 

14.M3 

.94 

tCiovemment 

Statement,  Sept.  30,  1934. 

*Herald-Dispatch 

..(S) 

14,492 

.94 

Display 
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City  I’apcr 

San  Luis  Obispo.Herald  and 
St.  Johnsbury,  Tclcgnnn 

Vt . Caledonia!:- 

Record  . . . 
St.  Joseph,  \lichJ lerald-Press 

Seymour,  Ind.  . .  Tribune  _ 

Sheridan,  Wyo.  .Post- 

Enterprise 
.''unday  ed  . . 
Total  . . . . 
South  St.  Paul . .  Reporter  . . . 
Sterling,  Colo.  ..Advocate  ... 

Sturgis,  Mich.  ..Journal  _ 

Taylorville,  Ill.  .Breeze  . 

The  Dalles,  Ore.. Chronicle  ... 
Trenton.  Mo.  .  .  .  Times . 


Issued  Total  National 


Local  Cl: 


(Continued  from  page  35) 


Display 

City  Paper  Issued  Total  National  Local  Classified 

Ionia,  Mich . Sentinel- 

Standard  ...(r)  1,967,406  389,074  1,505,938  72.394 

Iron  Mountain, 

Mich . News  . (r)  3.191,482  396,172  2,582,118  213,192 

Jamestown,  N.  D./4/cr/  . (r)  1,204,140  468,600  724,300  11.240 

Kirksville,  Mo.  ..E.vpress  & 

Keros  . (s)  1,705,466  260,638  1,313,788  131,040 

Kittanning,  Pz.. Simpson's  Leader- 

Times  . (r)  2.988,944  . 

Lawton,  Okla.  .  .Con.itiiution  ...(r)  2.011.040  627^27  1,254,453  129,360 

Sunday  ed  ...(m)  543,088  168,876  337,812  36,400 

Total  . (s)  2.554,128  796,103  1,592,265  165,760 

Lebanon,  Ind . Reporter  . (r)  4,365,000  1,040,000  3,121,000  204,000 

Lewiston,  Mont. .  Democrat- 

News  . (a)  2.995,790  1,108204  1,649,852  237.734 

Litchfield.  Ill.  ..Keros- Herald  .  (r)  1.288,368  339,215  891,490  57,663 

Longview,  Wzsh.Kcrus  . (r)  2,778,291  272,687  2,479,623  125,981 

Ludington. 

Mich . (r)  1.327,662  330,092  932,652  65,918 

Sunday  ed  . . .  (m)  574,196  63,910  497.308  12.978 

Total  . (s)  1,901,858  394.002  1,429.960  78.896 

Madisonville,  Ky. Messenger _ (r)  1,570,792  218,400  1,267,280  84,112 

Malone,  N.  Y....rf/fgram  . (r)  2.690,500  1,124,600  1,392,300  173,600 

Marion,  III . Republican  ....(r)  2,063,754  492.618  1,4.39,284  131.852 

Marshall,  Mo.  . .  Itcmocrat- 

Keros  . (r)  1,984,000  200,000  1,706,500  77,50*3 

Manistee,  Mich.  .Kervs- 

Advocate  ...(r)  2,241,337  423.815  1,745,485  72,037 

Marysville,  Oz\... Democrat  . (r)  2.275.630  .  .  . 

McKinnev,  Tex..('()i(ni'r- 

Gacette  . (r)  2,888,524  368,088  2,345.156  175,280 

Merced,  Cal . .Morning  Star,  (a)  1,438,738  229.208  1,041.530  168,0ai 

Mexico.  Mo . Ledger  . (r)  l,.300.22t)  350,000  1,100.200  100.226 

Miami,  Okla.  ...  Kervs- Record  .(s)  2.1F9.382  493,702  l,.‘i65.746  129,934 

Miles  City,  }d.ont.Dcmocrat- 

Kews  . (r) 

Sunday  ed  . . . (m) 

Total  . (si 

Middlesboro,  Ky. Keros  . (r) 

Mitchell,  S.  D.  .  .Republican  ...(ri 
Monmouth,  U\..  .Rernerv- Atlas  .(r) 

Monrovia,  Cal.  ..Keros  . (ri 

Moscow,  Idaho.  ..S'tar-Afirror  ..(r) 

Mt.  (Tlemens, 

Mich . Leader-Press.,  (r)  3,028,662  .  .  . 

Mt.  Vernon,  Ill.  ./?rgj.Tf(’r-Vewi  (r)  2,979,858  454,426  2.193,338  222, QPA 

Mt.  Vernon. 

Wash.  . Herald  . (r)  1,562,826  372.396  1.036,500  164,000 

Newton,  la . \eros  . (r)  2,507,894  323,3t4<  2.104..39n  80.1.3f. 

Newton.  Kan _ Kansan- 

Republiean  .(r)  2,255,212  282,926  1.876,762  104.524 

Norwich.  N.  Y..S'»m  . (r)  1,647,257  390292  1.212,103  44,862 

Orange,  Cal . Keros  . (r)  2.816,000  2.'i2,000  2.268,000  296.000 

Oregon  City, 

Ore . Fjitcrprise  ....(c)  1,517.438  204.667  1,287.378  25,393 

Olvmpia,  Wash..01vmpian  . (c)  1,299,816*  18i7,460  874.412  96,530 

Recorder  . (ri  2.154,978*  541,338  1.407,546  198,030 

♦Totals  include  Legal — 141.214  Lines  Morning; 
8,064  Lines  Evening. 

(r)  2.279..‘i00  424,800  ],69(.>,200  155,500 

(r)  4,112.114  443,554  3.668..560  . 

(ai  2,718.253  4t)4.363  2.021.408  232.482 

(r)  1,299,942  94.052  1.095.122  110,768 


(r)  2.811,032  702,758  2,108,274 

(r)  3.286.822  459.270  2,661.036 

(r)  2.032,814  326,158  1,604,834 

(r)  1,467,.368  352,352  1,115.016 

[m)  711,508  95,270  616,238 

(s)  2,178.876  447,622  1,731,254 

(r)  715,694  101,136  573.188 

(r)  2,425.206  256,704  2,069,340 

(r)  1,958.744  546,098  1,381.408 

(r)  1.467,770  200,000  1,180,410 

(r)  1,959,314  349,874  1,294,510 

,(r)  1.380,162  105.644  1.274.518 

*Classified  stated  in  brevier  lines. 
,(r)  1.6081,782  231,021  1,249,374 

(b)  1,525.306  147,734  1,003,898 

,(r)  1,.161.510  194,219  1,017.432 

,(r)  1,150,000  450,000  550,000 

.(e)  1,957,074  506.870  1,349.376 

.(r)  2.123..C)0  t>44.150  1.288.300 

.(r)  6a3.340  148.200  488,480 


Keros  . 

.\dvance  . . . 
Register  . . . 

Times  . 

Democrat  & 
Citicen  . . 

.Times  . 

.Union  .... 


Herald  . 

.  T'reeman- 

Joiirnal  ... 

.Sun  . 

Keros  . 

Record  . 

.Republican  and 
Gasette  . 


(r)  1.762,082  219,114  l,542,9t.7 

(s)  3.373.762  565.572  2,624,734  \m 

(r)  5.198,592  541,856  4.375,966  2807 

(r)  2,797,641  419,468  2,378.173 

(e)  2.609.994  496.720  1,914,556  1987 


CITIES  OF  LESS  THAN  5,000  POPULATION 


1,148,000 
2.415,484 
1.823.477 
1.921.920 
4.549,608 
3.688,328 
1.233,848 
I. <>80,184 


168,000  952,000 

336,336  2,017,996 

357,112  1,399.774 

600,000  1,147,20(1 

826,000  2,939,608 

295,736  3.135,202 

359,464  874,384 

148.988  1,481,116 


.\bbeville,  S.  C..  Medium  . (r) 

Abilene,  Kan.  ...Rcilcctor  . (r) 

Albany,  Ore.  ...Democrat  ....(si 
Ale.xandria.  Ind.. Times-Tribune  (r) 

.\shland.  Ore.  ..Tidings  . (r) 

Beaver,  Pa . Times  . . (r) 

Boonville,  Mo.  ..Republican  ...(ri 
Burlington,  Kzr\.  Republican  . . .  (r) 
Clay  Center, 

Kan . Dispalch- 

Repuhlican  ..(r) 
Concordia,  Kz:\... Blade-Empire  .(r) 
(Continued  on  page  37) 


859,329 

442.()8<) 

l.ddLIK)*) 

1.666,448 

3,016,454 

3,905,189 

4,646,582 

1,225,840 


176,918  609,611 

87,080  334,600 

263,998  944.211 

212.814  1,412,852 

491.120  1.853,334 

390.520  3,189,237 

333,962  3,816,520 


72.800 

21,000 

93.800 
40,782 

672,000 

325,432 

496,100 


624,432  178,384  432,912 

1.362.817  . 


Hecndt 

Timd 


SERVICE 


as  viaualizad  by 


SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 


Oskaloosa.  la.  ...Herald  ... 
Ottawa.  Kan.  ...Herald  ... 
Pawhn.ska.  Okla.. Journal  .. 

Perry.  la . Chief  . 

Petoskey.  Mich.  .Keros  .... 
Ponca  City.  Okla..\VT£'.t  .... 

Pontiac,  III . f. coder  _ 

Port  .Xngcles, 

Wash . Kezos . 

Pratt.  Kan . Tribune  . . 

Red  Wing.  Minn.  Republican 
Rock  Hill,  ?.  C.. Herald  ... 
Santa  Rosa.  Cz\.. Republican 


Evening 

^20,000 


655.2(K)  1.665.600  305.760 

41.).00<)  1.498.042  102.816 


3.880.800 
903.840 
1.487.440 
2.261.056 
2.650.690 
Total  display 


966.aKt  2.875.192  .38.808 

166.138  685.216  52,486 

.374.360  1,0.32.080  81.000 

208.572  1.949.134  103,3.50 

2440,210*  .  210,476 

-national  and  local  combined. 


There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 


“Prosperity  Zone”  is 
the  name  that  has  been 
given  to  the  Dallas  mar¬ 
ket-territory  (of  which 
The  News  is  the  accepted 
paper)  because  many 
authorities  and  most 
statistics  agree  in  desig¬ 
nating  it  as  the  most  con¬ 
sistently  prosperous 
single  market  in  America 
today. 

Write  to  The  Sews  for  facts  and  data 

The  Dallas  Morning  News 

Safest#  <11 


New  classified  ads 
that  Won't  stick 
aren't  worth  any 
more  than  that  kind 
of  friends 


IN  JANUARY,  1»2S 

The  Dispatch  published  in  January 
nearly  250,000  more  lines  (A  paid 
advertising  than  all  other  Columbni 
newspapers  combined.  In  1924  it 
exceeded  the  next  latest  Ohio 
newspaper  by  2,500,900  lines. 

NET  PAID  CIRCULATION 

City  . SLIM 

Suburban  .  23,139 

Country  . .  - .  21,928 


Advertiving  Reprez*ntatives 
of  Newspapors 

2  W.  45th  St  900  Mailers  Bldg 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angelas 

Holbrook  Bldg. 

58  Sutter  St. 

San  Francisco,  Calif. 


Grand  Total  98,4SI 

LARGEST  IN  CENTRAL  0BI9 


THE  BASIL  L  SMITH  SYSTEM,  he. 

IntcnutUonAl  Osttlf^d  Advotislac 
ComwBllwv 

Packard  Building,  Philadelphia 


Editor  &  Publisher  for  February  28,  1925 
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EDITOR  &  PUBLISHER  LINEAGE  RECORD— 1924 


(Continued  from  page  36) 


City 

Coming,  (3al.  . . . 

Corona,  Cal . 

Caere,  Tex . 

DeLand,  Fla.  ... 
Fort  Myers,  Fla. 

Geneva,  O . 

Gettysburg,  Pa., 
Greenville,  Mich. 


Harrison,  Ark... 
Hiawatha,  Kan. 
Hinton,  W.  \’a. 
Kendallville, 

Ind. . 

Klamath  Falls  . 


Paper  Issue 

Obscrier  . (r) 

Independent  ...(r) 

Record . (s) 

Xews  . (r) 

Press  . (r ) 

Free  Press  ....(r) 

Times . (r) 

.Independent 

Xeu’s  . (r) 


l  Total 

Display 

National  Local 

Qassitied 

319,016 

62,081 

124,103 

132,832 

l,tX)8,000 

151,200 

754,600 

102200 

1,856,680 

171,920 

1,563,310 

121,450 

1,400,000 

350,000 

1,050,000 

1,354,000 

420,000 

766,000 

168,000 

1.820,000 

150,000 

1.600,000 

70,000 

2,552,854 

765,856 

1,531,713 

255,285 

710,150 

89,558 

591,794 

28,798 

Daily  started  May  21, 

1924;  classified  lineage 

for  period  Oct.  1-Dec.  31,  1924. 


Leadville,  Colo.. 


Macon,  Mo.  . . 

Mandan.  N.  D. 
Marshfield,  Ore. 

Maryville,  Mo. 

Nacogdoches, 

Tex . 

.Newport,  Ark. 
Plymouth,  Ind. 
Redwood  City, 

Cal . . 

Sistersville, 

W.  Va . 

Taft,  Cal.  .... 
Toronto,  Ohio 
Vinton,  la.  ... 


, .  Times  . 

.(r) 

.(r) 

1,114,848 

2,900,000 

873,600 

280,000 

834,848 

70,000 

..ViTtw  . 

..(r) 

218,375 

332,225 

23,000 

. .  \  cics-Sun  . . . 

..(r) 

1.794,058 

330,442 

1,316,392 

147,224 

..Herald  . . 

..(r) 

1.992,898 

339,078 

1,479,268 

174,552 

..Henwerat  .. 

..(r) 

2,158,786 

1,657,152* 

501.634 

*Total  Display' 

— National 

and  Local  combined. 

..Herald- 

Democrat  .. 

..(b) 

2,845,327 

1,000,167 

1,819.160 

26,000 

Sunday 

Edition  . . . 

.(m) 

284,532 

100,016 

181.916 

2,600 

Total  . 

..(a) 

3,129,859 

1.100.183 

2.001.076 

28.600 

. .  ‘  bronicle- 

Herald  ... 

..(r) 

758,800 

58,800 

691,600 

8,400 

,  .Pioneer  .... 

..(r) 

1.320,922 

208,362 

963.690 

58.870 

...Coos  Bay 

Times  . . . . 

..(r) 

681,520 

295,736 

351,984 

33,800 

,  f  democrat* 

Forum  . . . 

..(r) 

1,830,346 

297,808 

1,491,126 

41,412 

...'ienlincl  .... 

..(r) 

1,840,440 

290,206 

1,462,594 

87,640 

. . Independent 

..(r) 

1.645.800 

200,000 

1,400,000 

45,8a) 

...Piloi  . 

..(r) 

903,658 

239,951 

564,785 

103,922 

...tribune  .... 

..(D 

1,293,775 

81,893 

1,125,082 

86,800 

.... 

..(r) 

996.215 

189,787 

784,868 

21,560 

. ..  '.lidzixiy  Driller. (r) 

1,822,88(1 

260,400 

1,388,880 

173,600 

. .  /  rihitue  . . . . 

...(r) 

993,252 

1%.700 

786.828 

9.724 

...iedar  VI. 

Times  . . . . 

...(r) 

1,591,000 

511.000 

990,000 

90,000 

LINEAGE  OF  CANADIAN  DAILY  PAPERS 


CHUBBUCK  ELECTED  PRESIDENT 

Advertising  Manager  of  Binghamton 
Press  Heads  New  York  Group 

.Vdvertising  managers  of  the  Xew 
York  State  dailies  met  in  Geneva  Mon¬ 
day  and  Tuesday  for  their  two  day  semi¬ 
annual  convention  and  matters  pertain¬ 
ing  to  the  advertising  department  were 
thoroughly  discussed  aiul  ideas  ex¬ 
changed.  L.  S.  Qiubbuck,  advertising 
manager  of  the  Binghamton  Press  was 
elected  president  of  the  organization  suc¬ 
ceeding  Frank  S.  WockI  of  Rochester. 

.■\t  a  dinner  given  at  the  hotel  Seneca 
Monday  evening  delegates  and  local  mer¬ 
chants  listened  to  Frank  J.  1  hiffey  of  the 
John  Budd  advertising  agency  discuss 
national  advertising  and  the  value  to 
local  merchants  of  "hooking  up"  their  ad¬ 
vertising  with  it. 

"Quiet  persistency  rather  than  noisy 
insistency  is  the  kind  of  advertising 
which  is  getting  advertisers  results  today,’’ 
Harry  C.  Goodwin,  an  agency  man,  said: 

"The  man  who  makes  a  big  splurge 
with  full  page  or  half  page  displays  is  in¬ 
variably  the  one  who  does  not  stay  in  the 
game  k>ng. 

".Advertise  consistently,  truthfully 
and  the  public  will  come  to  recognize 
you  as  an  advertiser  who  backs  up  his 
word  with  the  goods  as  advertised  and 
business  is  certain  to  come.’’ 

BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 

S.  P.  WESTON 

Snrspaper  Buildings 
Plant  Layouts 
ProductioHt  Operation 


120  West  42d  Street 


New  York 


Charlottetown, 

P.  E.  I.  Guardian  . (b)  4,019.984  1,629,624  2,308,712 

Calgarv,  Alta. ...  Albertan  . (b)  3.985,000  789,789  1,886,727 

Calgary,  Alta. ... //era/rf  . (r)  8,569,402  2,268,513  4,780,807 

Chatham.  Ont. . .  AW  . (r)  3,620,624  1,147,468  2,238,250 

Edmonton.  Wti. Journal  . (r)  8,361,977  2,193,432  4,936.713 

Ft.  William.  Ontrime,r-/oMr»ia/  (r)  4,764.648  1,247,428  3,070,740 

Glace  Bav.  .N.  (r)  241.92(1  87,600  90.880 

Gtielph,  Ont . Uercury  . (r)  3,993,609  1.110,820  2,582,470 

Kingston,  Ont.  .  .S’ra«</(7rrf  . (r)  4.302,356  916,482  2,965,874 

Kitchener.  Ont.. Xews- Record  .(r)  4,732,196  1,254,946  2,994,068 

Lethbridge,  .WU.Ifcrald  . (r)  3.448.168  1,153,271  2,028,866 

London,  Ont.  ...I'ree  Press  ...(c)  8,127,975  3,346,050  3,662,775 

Montreal  . Gazette  . (b)  7,022,484  2,975,853  3.679.423 

Montreal  . /-<>  Potric  ....(r)  5,235,62'>  1.820,118  2,730,177 

Montreal  . Vrar  . (r)  12.761.500  3.516,042  7,047,108 

Moose  Jaw,  Sask.T'ime.r  &  Times- 

Herald  . (e)  2.971,874  1,140,321  1.476,142 

Nelson,  B.  C.  ..  .News . (b)  2,522,786  895.244  1.355,788 

Niagara  Falls, 

Ont.  /t’ri'fcw  . (r)  631.345  2.066,541 

Ottawa  . Citizen  . (e)  7,655.657  1.815,449  4,494,688 

Ottawa,  Ont.  ...Lc  Droit  . (r)  2,322.902  680.143  1,485,505 

Ottawa.  Ont.  ...Journal 

Dailies  . (e) 

Port  .Arthur.  News- 

Ont .  Chronicle  ...(r) 

Prince  .Albert, 

Sask  . Herald  . (r)  2.041.084  723,439  1,091,863 

Quebec'  . Telegraph  ....(r)  .W<0,887  1,293,238  1.479.0r.7 

Regina,  Sask.  ...Leader  &  Post  (e)  6.005,473  2,050.564  2,843,082 

St.  Catharines, 

Ont . Standard  . (r)  4.741,318  1.374,783  3,026.881 

St 'I^omas,  Ont.  I  inu's-J nurnal.  (r)  3.949,668  1,259.230  2,378,572 

Saskatoon,  Sask.-.V/ar  & 

Phoenix  ....(e)  6.482.901  1,967,092  3.515.809 

Sherbrooke,  Que.f? ccord  . (  r )  2.847 ,000  1  ..lOO.OOO  1 ,547 .000 

Sydney,  N.  S  ... Post  . (c)  2.')44.318  1,065.964  1.878.354 

Toronto . Mail  & 

Empire . (b)  .5.819.533  2,085,080  3.094,846 

Toronto,  Ont.  ..Rtar  . (r)  10.666,320  2.649,080  9.017.240 

‘^tar  Weekly  .(m)  1,68.5,640  893,480  /  59,920 

Total  ...'....(s)  12..549.960  3.542.560  9.777,160 

Toronto  . Telegram  ....(r)  14  140.,545  1,826,715  7.908,462 

Vancouver,  B.  OProinnce  . (r)  12.520,522  3,068.982  7.016,^8 

Vancouver,  B.  C.Sun  .  (e)  <>,255.368  1,087.352  4.277.574 

Sunday  ed  ...(m)  2..581.526  626.514  1.466.122 

Total  . (g)  8.6.56,894  1.713,866  S.74.5.<)96 

Victoria,  B.  C... Colonist  . (c)  7,114,716  1,716,988  4.^2,876 

Victoria.  B.  C...  r,Wj  . (r)  5,32.5.750  1,151.528  .5,551,114 

. 5.010.S52 

Winnipeg,  "iJlm.. Tribune  . (r)  8,040,.557  1,855.204  5.009.774 


7,375,410  2,192,758  4,597,974 
3.361,925  1,097,516  1,862,423 


81,648 

1,308,484 

1,390,174 

234,906 

1,231,832 

446,474 

54.440 

300,319 

420,000 

483,182 

266,031 

1,119,150 

367,208 

685.335 

2,198,350 

355,411 

271,754 

.542,302 

1,345,520 

157,254 

584,678 

401,986 

225,782 

288.582 

1,111.827 

339,f)34 

311,866 

1.000.000 


639,607 

2.257.080 

30.240 

2.287,320 

4,405,P>8 

2,434,642 

890.442 

288,890 

1.179.332 

1.314.8.52 

521.108 

2,820,376 

1.184,379 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL> 

Because 

The  BEAUMONT 
ENTERPRISE 


The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

Ask  Beckv/ilh — He  Knorvs. 


TH£ 

PHILADELPHIA 

RECORD 

-Always  pliable 

She  Second  largest 
morning  daily 
Circulation  in 
Philadelphia 

/ 

GIVOWINC  ! 


PROGRESS 

is  the 

REWARD 

of 

Rendering 

REAL  SERVICE 

RECENT  ADDITIONS  TO 
Our  Complete 
Checking  Service 

Started  November  I.  1924 

New  York,  N.  Y.— Tele.  &  Eve.  Mail 
New  York,  N.  Y.— N.  Y.  Sun 
New  York,  N.  Y.— Daily  News 
Chicago,  Ill. — Chicago  Eve.  Amer. 
Logansport.  Ind. — Pharos-Tribune 
Pawtucket,  R.  I. — Times 
Passaic,  N.  J. — Herald 
Passaic,  N.  J. — Daily  News 
Hazleton,  Pa. — Std.-Sentinel 
Wa'ikegan,  Ill. — Sun. 

Lexington.  Ky. — Leader 

Started  December  I,  1924 

Concord,  N.  H. — Monitor  Patriot 
Peoria,  IlL — Journal 
Peoria,  Ill. — Transcript 
Boston,  Mass. — Herald 
Boston,  Mass. — Traveler 
Saginaw,  Mich. — News  Courier 
Sheridan,  Wyo. — Post  Ente^rise 
Chicago,  Ill. — Herald  Examiner 
Portsmouth,  O. — Evening  Times 
Portsmouth,  O. — Morning  Sun 

Started  January  I,  1925 

Pensacola,  Fla. — Journal 
Pensacola,  Fla. — News 
New  Brunswick,  N.  J. — Home  News 
Jamestown,  N.  Y. — Mom.  Post 
Zanesville,  O. — Signal 
Zanesville.  O. — News 
Paducah,  Ky. — Sun 
Charlotte,  N.  C. — Observer 

Started  February  I,  1923 

Jackson,  Miss. — Clarion-Ledger 
San  Bernardino,  Cal. — Sun-Telegram 
Baltimore,  Md. — News 
Erie,  Pa. — Dispatch 
Lowell,  Mass. — Courier-Citizen 
Lowell,  Mass. — Leader 
Detroit,  Mich. — Times 
Harrisburg,  Pa. — Telegraph 
Salem,  Mass. — News 
New  Orleans,  La. — States 

iV ill  Start  March  I,  1925 

Canton,  O. — Repository 
Lawrence,  Mass. — Daily  Eagle 
Lawrence,  Mass. — Eve.  Tribune 
New  Haven,  Ct- — Journal-Courier 
Racine,  Wise. — Times-Call 
Portland,  Me. — Express 
Cedar  Rapids.  la. — Gazette 
Bloomington,  Ill. — Pantagraph 


????  (Will  YOU  be  next?) 


(bu  COMPLK'l'K  checking  service 
han«!les  the  entire  detail  work  cd  sup¬ 
plying  ‘‘checking  pnofs”  to  every 
agency  and  ailvertiser  promptly— and 
- -elbciently.  \VE  DO  IT  ALI„  from 
a  tew  c*nnplete  copies. 


Dhe  Mwrtising 
CHECKING  BUREAU/nc. 
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•UR  OVN  VORLr> 

"or  Letters 


WHAT  OUR  READERS  SAY 


By  JAMES  MELVIN  LEE 


TOHX  CLYDE  OSWALD,  the  editor 
"  of  the  “Advertising  Year  Book  for 
1924’’  (Doubleday,  Page  &  Co.),  frankly 
admits  that  he  had  a  hard  problem  to 
solve  when  the  task  was  given  to  him  of 
making  digests  and  extracts  for  this  vol¬ 
ume.  First  he  liad  to  bear  in  mind  that 
the  book  should  be  a  fairly  representative 
reptirt  of  the  Lonilon  Convention  of  the 
Associated  Advertising  Clubs  of  the 
World— the  most  notable  gathering  in  the 
history  of  that  organization.  In  the  second 
place  he  says  that  his  blue  pencil  was  not 
used  to  eliminate  worthless  material,  but 
had  to  be  used  in  killing  material  equally 
as  good  as  that  he  O.  K.'d  for  the 
printer.  Anyone  who  attempted  to  write 
a  compreheiisive  review  of  the  volume 
Mr.  Oswald  has  compiled — especially  if 
space  were  limited — would  have  a  still 
harder  problem. 

Conse<iuently,  no  review  will  be  at¬ 
tempted  in  this  department.  In  view  of 
the  space  given  to  the  convention  by 
Ewtor  &  PfULi-SKR  I  am  not  sure  that 
any  exhaustive  review  is  necessary.  The 
volume  is  a  condensed  encyclop:edia  of 
mtMlern  advertising ;  it  covers  the  ground 
from  A  to  Z  with  an  “etc.”  thrown  in  by 
way  of  good  measure.  The  note  selected 
for  emphasis  in  the  digest  of  those  ad¬ 
dresses  covering  problems  of  advertising 
and  marketing  is  that  which  sounds  so 
sweetly  when  "rung  up”  on  the  cash 
register. 

On  the  chance  that  a  certain  section 
may  be  overlooked  I  want  to  call  special 
attention  to  the  salesmanship  sermons 
preached  by  the  Ixindon  clergy  on  Sun¬ 
day,  June  13,  1924.  In  view  of  the  dif¬ 
ficult  product  they  had  to  market  I  be¬ 
lieve  they  prepared  good  copy  for  the 
consumer.  One  may  or  may  not  agree 
with  the  views  expressed  by  the  Rev¬ 
erend  Father  Ronald  Knox  who  pre.ichcd 
in  Westminster  Cathedral  from  the  text : 

B.-ila.im  answered:  If  Balac  would  give  me 
Ills  house  full  of  silver  and  gold,  I  cannot 
alter  the  word  of  the  I-ord  my  God,  to  speak 
cither  more  or  less. — Numliers  XXII.  IS. 

But  Father  Knox  certainly  believes  in 
truth  in  all  kinds  of  advertising. 

The  phrase-  an  encyclopaedia  of  mod¬ 
ern  advertising — which  I  have  already 
Used  to  descriiie  the  volume  is  not  inap¬ 
propriate.  After  what  might  be  con- 
sidereil  a  general  introduction  to  cover 
the  convention,  the  digest  of  addresses 
is  grouped  in  an  alphabetical  arrange¬ 
ment.  First  comes  “Advertising  Agen¬ 
cies.”  then  follow  in  alphabetical  order 
“.\dvertising  Practice,”  “.‘\dvertising 
Specialties,”  “Business  and  Advertising 
in  Great  Britain,”  “The  Business  Press,” 
"Church  Advertising.”  “Circulation,” 
^‘Community  .\dvertising,”  “Direct  Mail,” 
“l''.xp)rt,”  “F'inancial.”  “Graphic  Arts,” 
“ Photo- b'.ngraving,”  “Industrial,”  “Insur¬ 
ance,”  “Xewspapers,”  “Organization  .Ac¬ 
tivities,”  “Posters.”  “Public  Utilities,” 
"Railways,”  “Research,”  “Retail,”  “Sales¬ 
manship.”  “Screen  -Advertising.”  and 
"Women  in  Advertising.”  f)f  these 
sections  that  dealing  with  newspapers 
would  probably  have  the  greatest  airpeal 
for  readers  of  this  department. 

Judgetl  by  cash-drawer  value  “Mer¬ 
chandising  Service  of  .American  Xews- 


It  covers  an  ideal  test 
market  used  by 

National  Advertisers 

TRENTON(N.j.)TIMES 


KELLY-SMITH  CO. 

National  Representatives 


Marbridce  Bl'lff. 
New  York 


Lytton  Bldg. 
ChicA^ 


palters"  (page  2S2)  deserves  preferred 
IHtsition.  Hut  with  such  a  wealth  of  ex¬ 
cellent  material  it  is  dangerous  to  be 
siH-'cilic. 

The  term  “etc.”  I  have  used  to  desig¬ 
nate  the  section  with  the  official  head, 
"Sidelights.”  It  contains  some  good  tips 
for  Sunday  specials.  For  example,  it  re¬ 
marks  that  the  Prince  of  Wales  is  a 
Bachelor  of  Commerce,  University  of 
1-ondon.  The  Sunday  editor  might  step 
on  this  student  pedal  of  the  Prince  of 
Wales  and  throw  into  the  hell-bo.x  stories 
of  how  frequently  the  Prince  is  thrown 
from  his  horse.  .Another  good  special 
hinted  at  in  “Sidelights"  is  how  II.  F". 
Cope,  D.  S.  Elrod,  and  J.  R.  Henry  of 
the  University  of  Illinois  attended  the 
convention  after  working  their  way  to 
Europe  as  “cattle  stiffs"  first  on  a  stock 
train  from  Qiicago  to  Xew  York  and 
then  on  a  cattle  steamer  from  Xew  York 
to  .Antwerp.  Still  another  good  story 
would  tell  how  Te.xas  watermelon 
brought  to  London  on  a  specially  charted 
steamer  by  the  Texas  delegation  was  con¬ 
sumed.  This  storv  might  have  some  ad¬ 
vertising  value  for  a  certain  product 
from  the  Lone  Star  State.  There  is  no 
charge  for  this  tip  to  the  Texas  delega¬ 
tion. 

Xo  one  knows  what  sins  of  omission 
Mr.  Oswald  may  have  committed  with¬ 
out  first  seeing  the  copy  that  went  into 
his  wastebasket.  There  is,  however,  one 
sin  of  commission  :  a  good  newspaperman 
with  such  a  wealth  of  good  copy  would 
have  filled  out  the  column.  Too  much 
white  space  is  wasted ;  for  example,  on 
such  pages  as  121,  142,  186,  229,  275,  305, 
344,  424— to  pick  a  few  at  random. 

But  in  making  this  minor  criticism  I 
am  not  overlooking  the  fine  piece  of  work 
Mr.  Oswald  has  done  as  editor  of’  the 
volume.  When  I  note  the  prices  charged 
for  other  Ixioks  I  wonder  liow  the  “.Ad¬ 
vertising  Year  Book  for  1924”  can  be 
marketed  for  $2.00  net.  .\t  that  low 
price  there  is  no  excuse  for  not  having 
this  volume  in  the  library  of  every  im¬ 
portant  newspaper. 

*  *  . 

p  P.  PUTX.AM’S  SOXS  announces 
.  •  that  the  edition  of  “The  Fugger 

Xews-Letters,”  which  it  imported  from 
Ijigland,  was  exhausted  inside  of  two 
weeks.  .A  new  American  edition  of  this 
book  is  scheduled  for  early  publication. 

*  ♦  * 

pEO.  H.  DOR  AX  COM  PAX  Y  has 
just  published  “.Alias  Ben  Alibi” 
by  Irvin  S.  Cobb.  This  collection  of 
newspaper  stories  around  a  central  char¬ 
acter  will  be  reviewed  in  an  early  issue. 

*  *  « 

TX  The  NF2.A  Scr vicepaper  for  Feb.  20, 
appear  several  items  about  the  treat¬ 
ment  of  crime  in  the  press. 


NEW  YORK  STATE 

Westchester  County’s 

Fattest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  By 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Members  of  ABC) 

Westchester  Newspapers,  Inc. 

Franklin  A.  Merriarn,  Prat. 

MounC  Vernon — New  Rorhalle 


“Keep  the  Cartoon” 

To  Editor  &  Pfni.isiiKR;  Your  edi¬ 
torial  page  rings  the  bell  again.  “Keep 
the  Cartoon”  shtjtild  be  read  by  every 
newspaper  owner,  editor,  circulation  and 
business  manager  to  say  nothing  of  car¬ 
toonists  who  usually  are  the  hardest 
working  craftsmen  in  the  shop.  Has 
the  local  cartoon  crossed  the  River 
Styx  along  with  “boiler  plate”  and 
editorial  duels?  Let  us  hope  not  even 
though  they  are  overshadowed  by  the 
comic  strip  (accent  on  the  strip).  Every 
city  of  over  20,000  has  at  least  one  young 
man  who  has  attained  an  art  education 
with  the  honest  desire  to  entertain  and 
educate  his  fellow  citizens — does  he  get 
an  opportunity  to  catch  on  at  the  home 
town  newspaiier,  1  ask  you?  llon’t  try 
to  answer ;  the  lad  can't  give  his  stuff 
away — good,  bad  or  indifferent !  Of 
course  cub  cartoonists  don’t  originate 
seven  hits  a  week  any  more  than  do  cub 
reporters,  the  difference,  however,  is  that 
rep<jrters  have  a  city  ed  to  guide  them 
and  young  Davenport  is  the  victim  of 
every  self-appointed  humorist  on  the  floor. 

.A  prominent  trade  journal  once  pub¬ 
lished  a  cartoon  on  the  cartoonist’s  losing 
tight  against  syndicates  who  signed  up 
the  papers  in  his  home  town  to  use  their 
stuff.  The  result  of  such  organized 
methods  usually  is  the  cause  of  much 
love’s  labor  lost  and  incidentally  makes 
a  lot  of  bad  cigar  clerks. 

The  rapid  growth  of  the  photo-engrav¬ 
ing  industry  has  helped  the  local  car¬ 
toonist  some,  especially  if  he  can  double 
in  ads,  but  the  mental  technique  is  so 
different  that  to  do  his  best  it  must  be  all 
cartoons  or  mediocrity.  This  rule  also 
applies  to  the  portrait  and  landscape 
painters. 

.Any  newspaper  man  will  agree  that 
"every  picture  tells  a  story”  and  illus¬ 
trated  journalism  is  coming  in  on  high, 
so  let'>  ([uote  the  last  paragraph  of  “Keep 
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REPRESENTATIVES : 

H.  W.  Moloney.  604  Times  Bid?.,  New  York 
O.  Logan  Payne  Co..  4C1  Tower  Bldg..  6 
North  Btichlgan  Ave.,  Chicago. 

A.  J.  Norris  Hill.  710  Hearst  Bldg.,  San 
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MOST  NEWS 

The  largest  morning  daily  circulation 
in  Pittsburgh 

Pittaburgti  ^ost 

MORNING  AND  SUNDAY 

October  circulation  (net  paid) 

Daily  Circulation . 137,824 

Sunday  Circulation . 197,347 

Member  A.  B.  C* 


In  New  Orleans  its 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertisers  at  a 
combination  rate  ISc  a  line 
week-days  and  18c  a  line  Sun- 
days. 


the  Cartoon" ;  "Do  not  permit  the  local 
cartoon  to  fade  from  the  stage  of  tie 
daily  press !  Great  has  been  its  triumph. 
It  is  a  treasured  public  possession.” 

A  Reader. 

Wants  Rate  Cards,  Sample  Copies 

To  Editor  &  Pcrlisher;  Please  broad- 
cast  this  request  for  sample  copies,  rats 
cards  and  information  about  tirst-claa 
"ommunity  or  suburban  weekly  news¬ 
papers. 

My  wave-length  is  Hennepin  Counlj 
Enterprise,  Hopkins,  Minn. 

Wentworth  Chapman, 


To  Editor  &  FTblisher;  A'our  1925 
International  Year  Book  Number  is 
worth  many  times  its  weight  in  gold 
Carrying  a  wealth  of  information  it  is 
invaluable  to  every  advertiser  and  every 
newspaper.  W  e  congratulate  you.— J.  E. 
Pierce,  FIditor  and  General  Manager, 
Uuntsiillc  Vaily  Times. 
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A  Security  Market 

with  complete  newspaper  financial 
service. 

Ilitffalo  offers  a  promising  market  f<ir 
hi^jh  prade  securities.  Tlie  Buffalo 
Evening  News  financial  and  business 
ph'ipfs  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

Tlie  News  with  its  effective  cover* 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30.  1931,  *131,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Present  average  circulation  121,70 
Fd%vard  H.  Butler,  Editor  and  Publiaber 
Kclly>Smith  Company,  Reprenentativw 
Marbridge  Bldg.  Lyttoo  Bldf« 

New  York,  N.  Y.  Chicago,  UL 
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“POCKET  VETO”  MAY  BE  I 

fate  of  postal  bill  ! 

Conference  Report  Adopted  by  Senate 
by  Heavy  Vote  and  i*  Sent  to  the 
White  House — Said  to  Be 
Unpopular  with  Coolidge 

By  J.  Bart  Campbell 

Washington,  D.  C.,  Feb.  26. — The 
Posti  Rate  and  Wage  Increase  Bill, 
as  amended  in  conference,  was  adopted 
twlay  by  the  Senate  by  a  vote  of  69  to 
12  and  was  later  sent  to  the  President. 
There  was  talk  in  some  quarters  of 
the  conference  report  being  so  unsatis¬ 
factory  to  the  administration  as  to 
render  it  subject  to  a  “pocket  veto,”  by 
the  President. 

Some  administration  spokesmen  de¬ 
clared  that  whereas  the  costs  ascertain¬ 
ment  report  carried  a  supposed  deficit  of 
approximately  $74,000,000  on  second 
class  mail  matter,  the  conference  report 
provided  for  legislation  that  would  only 
take  care  of  about  $1,000,000  of  this 
amount,  as  a  most  conservative  estimate. 

There  continued  to  be  a  wide  di¬ 
vergence  of  opinion  among  proponents 
and  opponents  of  the  proposed  postal 
wage  increase  as  to  the  effect  the  con¬ 
ference  report  would  really  have  on  sec¬ 
ond  class  matter. 

The  postal  rate  on  the  reading  portion 
of  publications  entered  as  second  class 
matter  is  lyi  cents  per  pound  or  fraction 
thereof  as  embodied  in  the  conference  re¬ 
port.  the  Senate  conferences  accepting  the 
House  rate  which  merely  continues  the 
existing  law  so  there  is  no  increase  or 
decrease  in  revenue  from  this  source. 

On  the  advertising  portion  of  such  pub¬ 
lications  the  Senate  conferences  insisted 
upon  two  cents  per  pound  or  fraction 
thereof  in  the  first  and  second  zones, 
and  three  cents  in  the  third  zone,  but 
agreed  to  six  cents  in  the  fourth,  fifth 
and  sixth  zones  and  to  nine  cents  in  the 
seventh  and  eighth  zones. 

It  was  estimated  by  the  conferences 
that  the  increased  revenue  thus  provided 
would  amount  to  $223,000  as  agreed  to 
in  conference  as  compared  with  $2,299,- 
686  from  the  same  source  as  provided  by 
the  House  Bill. 

Postmaster  General  New  frankly  in¬ 
formed  the  President  this  week  that  the 
conference  report  actually  represented  a 
deficit  of  $30,000,000.  Mr.  New  estimated 
the  amended  hill  would  provide  approx'- 
imately  $59,000,000  whereas  it  should 
have  raised  $69,000,000. 

Allowing  for  the  retroactive  feature, 
which  would  carry  the  payment  of  the 
proposed  wage  increase  back  to  Jan.  1, 
Mr.  New  also  told  the  President  at  least 
830.000,000  would  be  required  to  meet 
this. 

By  adding  this  amount  to  the  $10,000,- 
'W  he  figured  the  conference  report 
failed  to  provide,  he  arrived  at  the  $30,- 
OflO.OOO  deficit  which  he  sought  to  impress 
upon  the  President. 

Sotey  Head*  Miisouri  Group 

Frank  Sosey,  Palmyra,  was  elected 
president  of  the  Northeast  Missouri 
Press_  Association  at  its  annual  meeting 
at  Kirksville  last  week.  Other  officers 
are;  W.  C.  Auten,  Kirksville,  vice-presi¬ 
dent;  William  Nolan,  Monroe  Cily  Xews, 
seCTrtary,  and  Edgar  White,  Macon  Re- 
fvblican,  treasurer.  Lancaster  was  desig¬ 
nated  for  the  next  meeting. 
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CIRCULATION  PROGRESS 
"Must  Come  Up  from  Ranks  to 
Be  Success  in  New  York” — 
Abram  Newman 


CIRCULATING  a  newspaper  in  New 
York,  depends  largely  upon  the  staff 
and  management  of  the  delivery  depart-  ( 
ment  according  to  ; 
Abram  Newman,  ; 
circulation  man-  ] 
ager  of  the  New 
York  Evening 
Post,  who  be-  j 
cause  he  came  ^ 
up  from  the  , 
ranks,  knows  the  ' 
value  of  distribu-  ’ 
tors  and  how  to 
get  the  best  out 
of  them.  ' 

“While  it  is  a  ' 
simple  matter 
Abram  Newmak  merely  to  deliver 

newspapers  ' 
tonewstands, 
the  skill  of  getting  them  there  when 
the  public  wants  to  buy  them,  is  the 
stone  wall  that  has  blocked  the  success 
of  many  circulation  managers,”  Mr  New¬ 
man  said. 

“Many  obstacles  facing  a  New  York 
circulation  manager  are  not  seen.  It 
is  only  through  coming  up  from  the  ranks 
that  a  clear  vision  of  them  can  be  had.” 

Since  he  was  eight  years  old,  Mr. 
Newman  has  been  selling  New  York 
newspapers.  At  19,  he  controlled  the 
sale  of  the  New  York  Evening  Telegram 
in  the  Tenderloin  district  from  Christo¬ 
pher  street  to  Forty-second  street. 

In  covering  this  section,  he  used  his 
own  six  horses  and  wagons,  which  he 
rented  to  the  Telegram  on  a  sales  com¬ 
mission  basis,  supplemented  by  a  fleet  of 
Renault  trucks  which  James  Gordon 
Bennett  had  sent  to  this  country  from 
France,  in  order  that  his  newspaper 
might  be  the  first  in  New  York  to  make 
automobile  deliveries. 

Soon  he  was  appointed  to  foreman  and 
then  promoted  to  city  circulation  mana¬ 
ger  of  the  Telegram.  He  was  made  cir¬ 
culation  manager  of  the  Telegram  when 
that  newspaper  was  purchased  by  Frank 
Munsey.  Altogether,  he  was  with  the 
Telegram  20  years. 

Mr.  Newman  has  established  consider¬ 
able  reputation  as  organizer  of  delivery 
systems.  He  put  the  old  New  York 
Globe  on  its  feet,  and  later,  as  manager 
of  the  News  Distributing  Company,  or¬ 
ganized  the  delivery  department  of  the 
N'ew  York  Neu’S,  which  made  direct 
deliveries  to  news  dealers,  when  the 
News  withdrew  from  the  American  News 
Company. 

Before  being  appointed  circulation 
manager  of  the  Evening  Post  a  year 
ago,  Mr.  Newman  held  the  position  of 
s.-iles  manager  of  the  Interborough  News 
Company,  New  York. 

The  Raton  (N.  M.)  Daily  Range  has 
been  elected  to  membership  in  the  Asso¬ 
ciated  Press. 


Olivilo  Soap 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Oty — Boston 

G.  LOGAN  PAYNE  CO. 

C3iic«Ao  -  Detroit  -  9t.  Lruis  -  Los  Ancols* 


While  clothes  may  be  her  chief  interest 
in  life,  no  girl  is  ever  completely  wrapped 
up  in  them. — Little  Rock  Arkansas  Gaz¬ 
ette. 

San  Francisco  must  observe  with  in¬ 
credulity  the  spectacle  of  Boston  having 
an  earthquake  and  telegraphing  the  news 
all  over  the  country. — Cleveland  Plain 
Dealer. 

If  they  had  sent  Gaston  P.  Means  to 
Doc  Cook’s  jail  what  a  time  those  famous 
romancers  could  have  telling  bedtime 
stories  to  each  other! — J.  R.  W.  in  Mil- 
ivattkee  Journal. 

The  trouble  is  that  these  fast  drivers 
never  go  anywhere,  not  even  to  jail. — 
Nashville  Tennessean. 

There  is  a  device  to  stop  a  car  after 
the  first  bump.  Now  we  need  one  to  stop 
it  after  the  first  drink. — Hartford  Times. 

Speculations  as  to  how  far  the  jobhold¬ 
ers  would  stretch,  if  laid  end  to  end  are 
futile.  They’ll  stretch  as  far  as  the  pub¬ 
lic’s  dollars  will. — Columbia  Record. 

After  a  five-minute  study  of  his  desk 
slogan.  “Do  It  Now,”  a  look  of  sudden 
decision  came  over  the  face  of  the  great 
e.xecutive  and  he  turned  again  to  the 
crossword  puzzle. — Detroit  News. 

Hickman  (Ky.)  man  got  three  years  for 
bigamy.  Marrying  is  a  good  custom  but 
a  bad  habit. — Columbia  Record. 

Every  woman’s  ideal  is  a  man  who 
might  be  bad  except  for  her  refining  in¬ 
fluence. — Baltimore  Sun. 

It  is  easy  to  believe  cigarets  ruin  a 
woman’s  complexion.  Smoke  always  is 
hard  on  paint. — Philadelphia  North  Amer- 


And  yet,  for  household  purposes,  these 
new-tangled  “loud  speakers”  seem  to  be 
a  useless  duplication  of  domestic  equip¬ 
ment. — Columbia  Record. 

As  a  restraining  force  conscience  gets 
a  lot  of  credit  that  really  belongs  to  cold 
feet. — Milwaukee  Journal. 

Sports  writers  declare  that  Nurmi 
"loafed  on  the  job”  the  other  night.  Evi¬ 
dently  he’s  learning  our  ways  very  fast. — 
Dcs  Moines  Tribune-News. 


San  Francisco 
Chronicle 

M.  H.  de  Young 

Leading  Newspaper  of  the 
Pacific  Coast 

“Blankets”  Northern  and 
Central  California 

A  clientele  that  can  and  does 
buy  everything 

jfational  Advertitinf  Kepretentativet 

Williams,  Lawrence  & 
Creamer  Co. 


ZZS  nidi  Ave. 
NEW  YORK 


N.  Mfekican  Av*. 
CHICAGO 


1.0S  Angeles  Ctmes 

The  only  great  morning 
newspaper  tn  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  tuhole  interests  are  in 
the  territory  which  it 


Werid  IsaSsr  hi  AOnttU 
ter  TVns*  riMsswittvs  Y« 


Permanent 
roads  are  a 
good  investment 
— not  an  expense 


Road 

Building 

Far 

Behind  the 
Automobile 


Millions  now  recog¬ 
nize  the  automobile  as 
a  necessity.  It  is  no 
longer  a  luxury  for  the 
few.  Sixty  per  cent  of 
its  use  is  for  business. 

Because  of  this  the  mcxlcrn 
paved  highway  has  become 
an  economic  necessity. 

Yet  although  the  mileage 
of  Concrete  Roads  and 
Streets  has  been  steadily  in¬ 
creasing,  our  highway  system 
today  lags  far  behind  the 
automobile.  The  great  ma¬ 
jority  of  our  highways  are 
as  out  of  date  as  the  single- 
track,  narrow  gauge  railway 
of  fifty  years  ago. 

Such  a  condition  not  only 
seriously  handicaps  the  pro¬ 
gress  of  the  automobile  as  a 
comfortable,  profitable  means 
of  transportation,  but  also 
holds  back  commercial,  in¬ 
dustrial  and  agricultural  ad¬ 
vancement  in  practically 
every  section  of  the  country. 
It  is  costing  taxpayers  mil¬ 
lions  of  dollars  annually. 

Highway  building  should 
be  continued  and  enlarged 
upon. 

Your  highway  authorities 
are  ready  to  carry  on  their 
share  of  this  great  public 
work.  But  they  must  have 
your  support.  'Tell  them  you 
are  ready  to  invest  in  more 
and  wider  Concrete  High¬ 
ways  now. 


PORTLAND  CEMENT 
ASSOCIATION 

111  W.  Washington  Street 
CHICAGO 

A  Natumd  Orgamixmiian  to  Im^ovo  mod 
Entond  tho  V»o»  of  Coocroto 
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COURT  SUSTAINS  EDITOR 


Iowa  Supreme  Tribunal  Reverse*  Con¬ 
tempt  Decision  Against  Haines 


editor  and  publisher  Lyons  Reinthlican, 
and  William  O.  Dapping,  editor,  Aulmrn 
Citiccn.  John  W.  Baker,  chairman  of 
the  committee  on  education  of  the  New 
York  State  Publishers  Association,  pre¬ 
sided.  Ross  W.  Kellogg,  school  director, 
read  letters  from  a  number  of  successful 


Reversing  the  famous  contempt  de 
cision  of  Judge  C.  C.  Hume  in  the  action  ‘yg^uatpr 

against  Austin  Haines,  a  former  Among  guests  present  were  Edward  H. 

ot  the  Des  Movies  News  the  higher  j 

court  declared  that  published  criticisms  secretary.  New  York  Press  Asso- 

ot  a  court  decision  that  do  not  impede 
due  consideration  of  the  law  is  within  an 
editor’s  right,  and  Justice  De  Graft,  who 
wrote  the  opinion,  added  that  “it  were 
lietter  we  maintain  the  guaranty  of 
our  constitution  than  to  undertake  to 
compel  respect  by  the  process  of  con- 

'‘  The  famous  Hume-Haines  contempt 

CJlse  of  several  years  ago  wnicn  brought  to  mctrofR»litan  papers  on  American  Schools, 
fi  sentence  of  a  day  in  the  county  jail  and  Brennan  EJey  Company,  2(^9  South  State 
a  fine  of  $1  was  the  outgrowth  of  the  street,  Chicago.  S^mdinp  contracts  to  metro- 
editors’  printed  opinion  that  Judge  Parsons  O...  Chicasra 

!  I  ume’s  opinion  in  a  case  under  consider¬ 
ation  was  “filled  with  pure  personalities 
and  strained  in  effect  at  humor  and  sen¬ 
sationalism,  wholly  unbecoming  a  judge,’’ 
and  the  editor  stated  it  reminded  him 
of  “lalxired  efforts  of  a  village  smart 
aleck.” 

The  editorial  concluded,  without  com¬ 
ment  on  the  legal  aspect  of  the  opinion, 
tliat  the  literary  style  was  at  fault  and 
deduced  that  the  “judge  was  intoxicated 
by  the  exuberance  of  his  own  verbosity.” 

The  Des  Moines  Nnvs,  a  Scripps- 
lloward  newspaper,  was  recently  pur¬ 
chased  by  the  Des  Moines  Tribune  and 
iiieyied  with  that  daily. 


NEWS  MEN  PLAY  IN  SAVANNAH 


Guests  of  the  City,  They  Take  Over  It* 
Government  for  a  Day 

ICastern  newspaper  men  who  this  week 
look  a  trip  to  Savannah  as  guests  of  the 
.Savannah  Board  of  Trade  took  over  the 
city’s  government  for  a  day  on  Feb.  24. 

V’isiting  the  city  hall.  Mayor  Robert 
M.  Hull  resigned  for  an  hour  so  that 
I’  P.  Hull  of  the  Boston  Transcript 
could  serve  in  his  stead. 

William  Wheeler  of  the  Brooklyn 
Logic  was  elected  chief  of  police  and 
I.  T.  Gibbs  of  the  Philadelphia  Record 
was  chosen  Clerk  of  Council.  _  Philip 
l.ahr  of  the  Neto  York  American  re¬ 
ceived  the  unanimous  vote  of  the  city 
council  and  became  city  marshall.  J.  F. 
Lyon  of  the  New  York  Evening  Post 
asked  the  Mayor  for  the  keys  to  the 
city  treasury  immediately  after  his  elec¬ 
tion  as  city  treasurer. 

J.  F.  McKeon  of  the  Brooklyn  Times 
was  elected  Fire  chief,  and  M.  Weiss  was 
elected  Assistant  City  Marshal. 

Mrs.  A.  K.  Temple,  wife  of  the  editor 
of  .Veto  York  Commerce  and  Finance, 
and  Mrs.  C.  T.  Allen,  wife  of  a  society 
reporter  of  the  New  York  Sun,  were 
elected  .\ldermen. 


Chambers  Agency,  Inc.,  339  Carondelet 

street.  New  Orleans.  Cr^idiictinp  a 
campaiem  in  several  cities  for  the  Van  Camp 
Company,  Indianapolis,  to  advertise  their  spe¬ 
cial  laundry  soap  “Scapstix.” 

Chappelow  Advertising  Company,  1709  Wash¬ 
ington  avenue,  St.  I.ouis.  Has  secured  the 
acco^mt  of  the  India  Tire  A  Rubber  Company 
of  Akron.  Ohio. 

Nelson  Chesman  &  Co.,  500  North  TVarbom 
street,  Chicago.  Sending  contracts  to  Missouri 
papers  on  A.  H.  Lewis  Medicine  Company, 
St.  lyiuis. 

W.  K.  Cochrane  Advertising  Agency,  30 
North  Dearborn  street,  Chicago.  Handling 
account  of  Cmvers.il  Pictures  Corporation, 
New  York. 

Clarke  Collard,  .30  North  Michigan  avenue, 
Chicago.  To  send  copy  on  Howe  Radio  Cor- 
T*'»ration,  Chicago,  to  al»otit  six  metroplit.in 
cities  in  the  middle  west. 

Critchfield  dc  Co.,  213  West  Jackson  boule¬ 
vard,  Chicago.  M.iking  some  additions  to 
newspaper  list  on  Firestoi^e  Tire  A*  Rubber 
Company,  Akron,  O. 

Dorrance,  Sullivan  &  Co.,  1.30  West  42nd 
street.  New  York.  Has  secured  the  accounts 
of  the  Permutit  Company  of  New  York,  m.in’i- 
facttirers  of  water  softeners,  filters  and  water 
conditioning  apparatus  of  all  types  and  the 
Vocalion  Red  Record. 

John  H.  Dunham  Company,  400  North  Michi¬ 
gan  avenue,  Chicago,  .\dding  towns  to  list  on 
Fansteel  Products  Co..  North  Chicago,  Ill. 
fradio  parts).  Issuing  contract*  on  American 
No-Ko|  Company  (on  a  fifty-fifty  basis  with 
the  de.ilers). 

Gardner  Advertising  Company,  360  North 
Michigan  avenue,  Chicago.  Issuing  schedules 
to  newspapers  on  F.lectrical  Research  Labora¬ 
tories,  Chicago  (F.rla  radio). 

Harvey  Advertising  Coirpany,  538  Sviuth 
Dearborn  street.  Chicagr*.  Undine  orders  on 
Creomulsion  Company,  Atlanta,  Ga.,  to  Ken¬ 
tucky  papers. 

H.  W.  Kastor  &  Sons  Company,  14  Fast 
Jackson  boulevard,  Oiicago.  Kentucky  papers 


are  receiving  orders  on  the  Puritan  Malt  Ex¬ 
tract  CJompany,  Chicago.  Also  sending  out 
<»rder8  on  the  Williamson  Candy  Company 
(hicago,  f«jr  roto  sections. 

Klau-Van  Pietcrsom-Dunlap-Younggreen,  417 
Sycamore  street.  Milwaukee.  Has  obtained 
the  accosmt  of  the  Bonita  Candy  Company, 
Fond  du  I-ac,  Wis.,  manufacturers  of  bar  goods 
and  vari«*us  otlier  kinds  of  candy. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicaga  Preparing  list 
National  Toilet  Company,  Paris,  Tenn. 

Mason  Warner  Company,  225  North  Michigan 
avetiue,  CThicago.  Sending  contracts  to  a  few 
metrop»)litnn  papers  on  C-It  Qeanscr  (Moline 
(hemical  ('ompany,  Moline,  Ill.) 

Harry  C.  Mkhaels  Company,  113  Lexington 
avenue.  New  York.  Ilacing  .account  of  Smith 
Brothers.  Poughkeepsie,  N.  Y.,  manufacturers 
of  *‘S.  B.”  Cough  I>rops. 

C.  F.  W.  Nichols  Company,  14  East  Jackson 
hottlevard,  C'hicagix  Louisiana  and  Kansas 
papers  arc  l»eing  sent  contracts  on  the  Ala- 
Kistine  Company,  Grand  Rapids,  Mich.  Con¬ 
tracts  are  also  l>eing  sent  out  to  a  general 
list  of  newspapers  on  the  Canadian  Pacific 
Railway.  Montreal,  Can. 

Romaine  Pierson  Agency,  93  Nassau  street. 
New  York.  Will  place  account  of  the  Alkolol 
('<»mpany,  Taunton,  Mass.,  manufacturers  of 
*‘.\lkolor*  and  “Irrigol.** 

William  H.  Rankin  Company,  180  No.  Wa- 


Thm 


Pittsburgh  Press 


PRINTER  CLASS  GRADUATES 


Commencement  Exercises  Held  at  Em¬ 
pire  State  School,  Feb.  20 

A  class  of  18  was  graduated  from  the 
Empire  State  School  of  Printing,  Ithaca, 
N.  Y..  at  commencement  exercises  held 
Feb.  30.  About  75  students  with  guests 
attended. 

Speakers  included  Charles  H.  Betts. 


Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Forelca  AdTcrtlsInK  ReprMeatstlTM 
ST.T.T»n  VSWBPAPKS8.  IVO. 

Hew  Tsrk  Ofln— OS  VssdwMlt  Ava. 
flUeas*  Otie,— •  Nsrtli  Wskssk  At*. 
■aa  Fraaetaea— Olaralaad — OtaetaBatl 


Amoricfil/ar^eitCirculatioix 

Buildfnf  Organization 

-ResultiCount 

6 'i.Fiod  Occidental  Bio 

INqUN*POLIS:IND 


Childhood  inspires  this 
new  puzzle  attraction — 

CROSS-WORD 

FAIRIES 

Bjr  WANDA  GAG 

The  most  fascinating  weekly 
feature  ever  devised  for  children. 

Secure  details  of  this  cross-word 
puzzle  story  from 

Premier  Syndicate,  Inc. 

241  West  58th  Street 
New  York  City 


AUTOMOBILE 

FEATURES 

Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


Tbe  Ullman  Featore  Serrice 

Woodward  Bldg.,  Washingloi,  D.C. 


-19  2  5- 


will  be  a 

Prosperous  Year 

AN  immediate  gain  of  thou- 
sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 


HOLLISTER 

CIRCULATION  ORGANIZATION 

717-/13  con'L  Exchange  E>lDG. 
LOS  ANCaUES,  CAL. 


bash  avenue,  (Thicago.  Placing  account  « 
juergens  &  Andersen  Company,  Chicii- 
manufacturers  of  “The  Add  A”  peart  neck 
lace. 

Rauthraff  &  Ryan,  225  North  Michigan  it* 
nue,  Cliicago.  Tapers  in  Missouri  are  beit,- 
sent  contracts  on  the  Paris  Toilet  Corapist 
Paris,  Tenn. 


Arthur  Rosenburg  Company,  110  West 
itreet.  New  York.  Now  handling  account  • 
"  ■  Sturges  Multiple  Battery  Corporation,  L 
ca.  L,  L,  manufacturers  of  autf^nobile 


street, 
the 
inaica 

radio  batteries. 

Street  &  Finney,  40  West  40th  street,  X*, 
York.  Has  secured  the  toilet  sofips  account « 
the  John  T.  Stanley  Cxmipany,  New 
manufacturers  of  toilet,  laundry  and  te«i 

SL^pS. 

Turner  Wagener  Company,  400  North 
gan  avenue,  Chicago.  Issuing  contracts  toi 
iuiml>cr  of  mctropfilitan  newspapers  in  sen 
tered  territory  on  Marshall  Furnace  Co.,  lb: 
shall,  Mich. 

Williams  A  Cunnyngham,  6  North  Michin; 
avenue,  Chicago.  Preparing  to  irface  the  ac  i 
count  of  the  John  R.  Tliompson  OimpaBT  I 
Issuing  schedules  on  Peaslee-Gaulhert  Ch  ™ 
Dniisville,  Ky.  Advertising  to  start  at 
date. 


Mr.  Publisher 
or 

Business  Manager 

The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 

CLARElfCE  EYSTER 
Sae'y-TnM.,  L  C.  M.  A. 

Peoria  Star  Co. 

Pestfa,  H. 


‘•FIRST  IN  PUBLIC  SERVICE- 


The  World  and  the  Eve 
oing  Worid  have  a  com 
binH  csrculatioii  daily,  oi 
750,000  for  $1.20  per  agate 
line  grots,  subject  to  con¬ 
tract  discouata.  Theto  twe 
papers  arc  read  by 
more  jobbera,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollat 
and  a  more  concentrated 
circulation;  a  reader  and  » 
dealer  influence  more  local 
ized  than  any  other  morn¬ 
ing  and  evening  combination 

(Efit  HhnfO 

Pulitzer  BWldbix.  New  Yark 
Mailer,  Bid*.  Gaoerml  Motar,  BU, 
Oiieaco  Dtrtrail 


A  daily  feature  now  being  uied 
by  over  100  paper*. 

A  booklet  containing  75  ques¬ 
tions  and  answers  has  been  com¬ 
piled  and  is  being  distributed  by  | 
papers  using  this  feature  for  10  | 
cents. 

Write  for  full  information. 

Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


Our  Features: 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  McIntyre 
Nellie  Revell 
Will  Rogers 
H.  J.  Tuthill 
Albert  Psysoa  Terhnsc 
and  others 

The  McNaDglil  Syifkate,  he. 

Time*  Building.  New  York 
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Mergenthaler  Display*  New  Model 

Charles  W.  Deacon,  sales  manager  of 
the  Chicago  agency  of  the  Mergenthaler 
LinoOP®  ’  charge  of  a  dis¬ 

play  in  Des  Moines,  la.,  last  week  of  the 
linotype  company’s  new  model  machine 
which  combines  features  of  former  models 
jnd  employs  only  standard  equipment. 


Intertype  Profit  $853,150 

The  1924  report  of  the  Intertype  Cor- 
l)oration  shows  $1,217,653  operating  profit 
after  all  expenses  compared  with  $1,317,- 
382  in  1923.  After  reserves  for  depre¬ 
ciation,  taxes  and  other  accounts  net 
profit  is  put  at  $853,150  against  $9^,190 
for  1923. 


Four  Dailies  Install  Intertypes 

The  Milwaukee  Tribune,  Peoria  (Ill.) 
Record,  Troy  Times  and  Bryan  (O.) 
Democrat  have  installed  intertypes. 

Four  Papers  Install  Ludlows 

Four  newspapers,  the  Miami  Daily 
Tribune,  Oakland  (Cal.)  Tribune,  Au¬ 


burn  (N.  V.)  Advertiser-Journal,  and  the 
Duluth  (Minn.)  News-Tribune  recently 
installed  Ludlow  equipment. 

Coast  Dailies  in  New  Plant 

The  Modesto  (Cal.)  Evening  News 
and  Morning  Herctld  have  moved  into 
their  new  $150,000  home. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


i 

I 

I 


B  pp.  Hoe  Web  Pres*. 

Prmtiag  usual  combinations  up  to  32  pp. 
Speed,  25,000  up  to  16  pp.,  or  12,500  up  to 
12  pp.  Equipped  with  motor  and  complete 
•tereotyping  outfit,  everything  necessary  to  pro¬ 
late  plates.  Has  been  used  only  once  a  week, 
producing  a  tabloid  paper  which  is  to  be 
iuged  to  a  magazine.  A  fine  outfit  at  very 
'cuouable  price  for  quick  action.  Can  supply 
umplcs  of  its  work.  Ask  for  details  of  No. 
644.  Baker  Sales  Company,  200  Fifth  avenue. 
New  York.  We  have  many  other  good  presses 
10  offer  if  above  does  not  fit  your  requirements. 
Let  us  know  what  you  can  use. 


For  Sale  at  a  Boufain. 

Due  to  a  consolidation  we  have  for  sale  at 
iUractive  prices  the  following:  Duplex  8  page 
model  new*pai»r  press  fully  equipped  and 
a  excellent  condition.  Model  19  Linotype  No. 
1'12  is  good  condition.  Model  14  Linntype  No. 
Ii922  in  good  condition,  Miller-Smythe  10  h.p. 
iiotor  type  A.C.,  230  v.  1200  rev..  Chandler  & 
[Vice  10  X  15  job  press  with  Miller  Feeiler, 
I'lge  casting  box  with  counter  balance  hit, 
Vctal  pot  of  2U0  lb.  capacity  with  pig  moulds, 
I  iTundler  &  Price  6-col.  proof  press  with  bas«-, 
t  'liandler  &  Price  32-inch  lever  paper  cutler 
I  iitl)  2  knives,  ^  bbl.  Black  Diamond  news- 
t  piper  press  ink.  3  large  8-page  rolls  of  news 
;nnt,  1  roll  6-page  roll  news  print,  54  roll 

1'  ‘page  news  print.  One  “dinky"  roll  news 
print.  A  quantity  of  type,  type  cases  and  j(d> 
pimiiure.  This  machinery  and  equipment  has 
ten  priced  for  quick  sale.  It  will  pay  you 
to  get  in  touch  with  us  whether  you  want  the 
mtire  equipment  or  parts  of  it.  News  Tele- 
rriph,  Sharon.  Pa. 


Stereotyping  Saw  Wanted. 

Must  he  in  good  condition  and  reasonable. 
\u  Method  Matrix  Plate  Co.,  233  W.  35th 
St..  .\.  Y.  C. 

For  Sale. 

Well  equipped  two-cylinder  job  printing  plant 
doing  gold  business  in  one  of  Florida’s  largest 
cities.  Inventory  $21,000.  Term*.  Address 
T.  M.  P.  O.,  Bbx  43^,  Jacksonville,  Florida. 


Rebuilt  Hoe  Quadruple  newspaper  press  at 
bargain.  Speed  16  pages,  25.000  per  hour,  or 
33  pages,  12,500  per  hour.  Will  take  up  to  S 
column  paper,  12!4  ems.  National  Republican, 
425  Tenth  Street,  N.  W.,  Washington,  D.  C 


Printers*  Outfittars 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  prinfeis’ 
and  bookbindm’  machinery  off  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  B<eekrean 
St..  New  York  City. 


Wt  can  increase  your  bnsiness— yon 
nsat  it  increased. 

Yon  have  thought  off  press  elippings 
yourself.  But  let  ns  tall  yon  how  pres* 
'dippiagi  cun  be  mad*  u  hnsinasa 
beilder  for  you. 

BURRELLE 

145  U(.,elte  Si.  N.  Y.  Citj 

E^ahlUtod  a  Qoartsr  a(  a  Contm-y 


GOSS 

kSTEREOTYPINGi 
xMACHINERYi 


up  bar  allows  for  quick  change 
^hen  regubting  thickness  of  casts, 
“ositive  quick  lock  •  up  at  four 
pouiti  on  box  with  one  lever 
otovement.  Write  for  complete 
hSlch^  Goss  Stereotyping 


the  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  yonr  metal  twice  te  nae 
it  once.  Write  for  trial  offer.  The 
Monomoll  ’’Siiiglo  Ifelting  S;*- 
taan."  Kafaronooa  glatUy  (nmiakod. 


MODERNIZE  N.Y.DAILYNEWS 


Prictert  Manofactaring  Co. 

709-719  Palace  Bldg., 
Minneepolia  Ml— 


COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  ateeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rirora,  Wia. 

For  sala  by  aU  promiaaBt  Typa  Foun¬ 
der*  and  Denlers  everywhara. 


Cline- Westtnghauae  Double  Motor-Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

RALEIGH  TIMES, 

Raleigh,  N.  C. 

We  refer  you  to  them  for  their 


MAIN  OmCM  BA8TBBN  OmCI 

risber  Bldg  Msrkrldn  Bldt 

Its  a  Detrtiem  IL  Irisffwiy  it  S4tb  St. 

CHI4U0B  NKW  TOBE 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  TUBULAR 

“It  runs  like  a  CrejjhounJ" 
A.  C.  Kessinger 

Rome,  New  York,  Sentinel 

Duplex  Printing  Press  Co. 

BATTLE  OtEElC.  MICH. 


HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


ShreotypeChases 


Our  Pactrfe-Wddad  Stael 
Stereotypa  C  h  a  a  a  a  ara 
guamntiM  ffor  atrengtb 
and  aeenmey. 

Plain  chaaet  converted  for 
AutopInt*  Canting  or  laada 
larger  or  amjtllcr. 

All  kindi  of  chasa  altam- 
tiona  and  repair*. 

(Frit*  far  trieat. 


Ascfiai  Steel  Chase  Ci. 

12&  Contra  St. 
Now  York 


THE  APPROPRIATE 
ETCHING  DEVISE 
FOR  THE  NEWS  PAPER 

NEW  PRICES: 

“MIGNON”  . $  625 

“SIRIUS”  . $  890 

“DIAMOND”  . $1025 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

128  Chestnut  St.,  PHILADEUHIA.  PA. 
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Editor  &  Publisher  for  February  28,  1925 


% 


SALES— APPRAISALS 


The  Market  Place  of  the  Newspaper 


NEWSPAPER  PROPERTK; 


You  have  a  newspaper  property  whicl 
you  wish  to  sell  profitably?  I 


O-  per  word  per  iiuertion.  cash  with  order. 


for  advertisements  under  the  classifica* 
tion  of  **Situatkns  Wanted.** 


Situations  Wanted 


Situations  Wanted 


1  Rc  ***”  oash  with  order,  Grculation  Manager 

IOC  jj  white  space  is  used  at  top  and  hot-  Now  employed,  wis 


Nevrs  Executive. 


tom  of  advertisement. 


wishes  to  make  a  ehanfte.  Man.'.Kinfr  or  city  editor  seeks  permanent  loca 


Your  newspaper  property  is  not  niai 
ing  enough  money? 

You  wish  to  make  a  sound  investms 
in  a  newspaper  property? 

You  wish  to  know  the  scientific  vil» 


Younsr  man  (33)  with  19  years’  experience  tion  small  city  evening  daily,  preferably  in  „{  _,jy  newsoaoer  OrOOertV^ 

in  rJ  F.act  rkr  Ttf»n  v»ar«.'  atl  ^  r  r  r  r  .  * 


C—  per  word  per  insertion,  cash  with  order,  in  circulation  department  of  present  em^ay-  East  or  South.  Ten  years*  experience  all 
for  advertisements  under  any  other  ers.  would  like  to  connect  with  a  New  nrotind  editorial  work,  reoorter  to  manarinff 


classification. 

tkw  per  insertion,  cash  %rith  order, 

0X3^  u  i»«xaJ  Sit  tnn  MtsA  hnt. 


arrnind  editorial  work,  reporter  to  manaffing  |4^v£  B£En  SUCCESSFULLY 


land  daily.  Address  Box  C*72,  care  Editor  editor.  Age  31.  college  education,  good  per 


sonaiity,  hard  worker,  clean,  honest,  energetic,  NEERING  NEWSPAPER  SALES  Aul 


If  wrhite  space  is  used  at  top  and  hot-  Circulation  Manager, 
tom  of  advertisement.  v#*ars* 


SITUATIONS  WANTED 


Advertising  Man. 


reliable.  Thoroly  acquainted  with  all  prob-  APPRAISALS  A1 

r-c,  ***  anager.  Icms  of  small  daily.  Pro%ed  ability,  no  oluff.  pniMqot  inATTi 

Fifteen  years  expen^ce  on  small  city  da.he^  .\blc  organUcr.  executive,  result-getter. 

;  noild''-  of Vod-will  and  real  newspaper  qual-  THIRTY  YEARS. 

Xe^cjr."‘.\p%'  EdU^or  ity.  C-72>.  Editor  &  Publisher.  ^ 

lifU?!:- _  Palmer,  D. 

Circulatim  Manager.  Experienced  on  city  daily  wants  position  in  ^  MADISON  j 


APPRAISALS  AND  PURCHASES  At  I 
CONSOLIDATIONS  FOR  THE  PArl 


Over  20  years*  newspaper  experience  some  of  Desires  immediate  connection.  Ten  years*  ex-  Xew  York  or  vicinity.  C-781,  ^itor  &  Pub- 

largest  papers:  desires  position  Business  or  pericnce  on  large  and  small  papers.  Backed  lisher.  *  * 

Advertising  Manager.  Go  anywhere.  Ac-  splendid  record.  Excellent  references.  Address  _ * 

quainted  with  agencies;  hustler;  push  and  abil*  Box  C*747,  Editor  &  Publisher.  ReDorter. 

ity.  Married;  age,  forty;  good  habits;  prog- 


msrive;  excellent  health.  References  nionxighly'  capable  newspaper  man,  experi 


in  highest  terms.  At  present  employed 
Address  Box  C-770,  Editor  &  Publisher. 


Advertising  Manager. 

10  vr,w»..evwwvi:*..«,  City  Editor.  Exi>ericnced  general  and  trade  paper,  Xew  York 

Tiarir*  P^nabU  ronv^rinff  swlrs  'rhoroughly  trained  and  experienced  all  around  and  elsewhere,  ^ek  place  near  New  York; 

newspa^r  man.  college  education,  seeks  ner-  world  go  anywhere.  liberty  now.  C-786. 
“il  man^t  place  ok  good  afternoon  daily.  Capa-  FMitor  &  Publisher. 


enced  in  both  metropolitan  and  small  city  lisher. 

work;  moderate  salary  to  begin;  can  come  at  - 

f>nce.  C*785.  Editor  &  Publi^er.  Repor 


Reporter. 

With  Xew  York  experience  wants  position  in 
city.  Age  24.  Single.  C-77S,  Editor  &  Pub- 


Palmer,  DeWitt  &  Palmer 

3S0  MADISON  AVENUE,  NEW  YORI 

Telephone:  Murray  Hill  8237 
PaciHc  Coast  Representath’e:  M.  C.  MOOC 


Reporter. 

Exi>ericnced  general  and  trade  paper,  Xew  York 


Successful 

Performance 


man.  Tborimghlv  experienced  building  and  "vns^per  man.  co^ge  roucation  seexs  per 
proomting  general  retail  advertising:  well 


nequ^nted  fi^ld  ^i?;  * 

.V5,  married.  Address  C-763.  care  Editor  &  - 1 - ^  ’ 


Advertising  Manager. 

Thoroughly  experienced  and  successful  news 


City  Editor 

on  evening  daily  in  city  of  100,000  to  200,000. 
Resourceful,  capable,  practical.  Know  how  to 
build  up  your  circulation.  At  present  an  edi- 


Reporter. 

Now  employed  on  metropolitan  daily  seeks 
permanent  location,  small  city  evening  daily. 
Nine  years*  experience.  Thirty  years  old. 
University  graduate.  Married.  Address, 


:T;;r  ;«c«tivr  w-Ttran  cn;™  torial  executive  fiw  metropolitan  daily..  Age  Richard  CrandaU,  Normandy.  St.  Louis,  Ma 


This  firm  has  a  record  of  almoa 
IS  years  of  succesaful  performance  k 
the  difficult  work  of 

PURCHASE.  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine  propertiei 
throughout  the  U.  & 


putting  over  hard  propositions  will  be  avail-  t>**  uv^^*^**^*  Address  Box  C-784,  Editor  & 

able  April  first.  Fifteen  years*  experience  in  Publisher.  _ 

cities  up  to  a  million  population.  Prefer  sec-  Classified  Manager. 

ond  or  third  paper  where  initiative  and  thor-  Made  unusual  success  of  developing  Classified 


ough  knowledge  of  the  business  together  with  in  city  of  20.000.  Also  held  successfully  As- 


HARWELL  &  CANNON 

Times  Bldg.  New  York 


energy  and  bard  work  is  necessary.  Let  me 
send  you  full  particulars.  Address  B'ooc  C-782, 
Editor  &  Publisher. 


sistant  Classified  Manager’s  position  on  met- 
rfipolitan  daily.  Particularly  adept  in  pub- 


To  Publishers: 

Do  you  feel  that  your  circulation  department 


Hcity  and  promotional  work.  Some  display  **  should  be?  Are  you  getting  all 


Advertising  Manager^SoIidtor. 


First-class  copy- writer,  layout  man;  original  cUssified  Manager. 


experience.  Available  imniedi.ately.  Age  25; 
married.  Box  C-790,  care  Editor  &  Publisher. 


ideas;  convincing  salesman,  seeks  change 
West  preferred.  Married.  Protestant.  Mason 


the  circulation  out  of  your  territory  that  it 
is  possible  to  get?  Is  your  circulation  ex¬ 
pense  and  your  truck  delivery  running  at 
least  25%  higher  than  it  should?  If  your 


iWE  CDNNEa  THE  WIRES  1 


Is  your  paper  the  second  or  third  paper  in  circulation  revenue  too  small  in  comparison  to 


\>esi  preierrea.  warnen.  rrotesiant.  Mason,  your  city,  and  do  you  want  more  classified  the  amount  of  white  paper  you  purchase^ 
14  years*  valuable  experience  city  dailies.  ^h*  haa  >,^1  vi.ar«  ra  ^  amoum  oi  wnuc  paper  you  purtnasc. 

Box  B  769  Fditor  &  Piiblisher  years  of  ex-  The  advertiser  has  been  a  Newspaper  Greu- 


\Y/E  WANT  ADVERTISING 
^  SALESMEN  AND  COPY 


Advertising  Manager— Solicitor. 

Now  employed;  7  years*  experience,  solicitor 
on  city  dailies;  adv.  manager,  daily,  town  of 
12,000.  Can  analyze  merchants*  problems,  for¬ 
mulate  selling  plans,  ^s•rite  copy,  make  effec¬ 
tive  layouts.  Omstnnnive  methods.  S^ek 
connection  in  Middle  West  town  10,000  or  over. 


periencr.  will  come  to  yrmr  paper,  suggest  i..,tion  Specialist  for  the  past  fifteen  years  and 
ways,  tram  ymir  brlp»  and  in  4  to  8  weeks  through  his  varied  experience  on  twenty-two 


double  your  classified.  Help  can  carry  on  newspapers  is  able  to  detect  and  correct  the 
after  that.  Make  wwkly  charge  for  stated  little  slip-ups  that  create  unnecessary  expense. 


References,  newspapers  that_  have  used  prevent  a  steady  and  healthy  circulation 
"\ices.  William  H.  Yale,  New  Haven,  growth,  and  cause  circulation  revenue  to  he 

problematical.  It  is  not  my  desire  to  make 
2d  Man.  ^  permanent  connection  with  any  newspaper 


Editorial  Man. 


connection  in  Middle  West  town  in.nno  or  over.  ^  —o-..  n  J-  nor  do  I  rlaim  tn  W'avi^  a  ma«n>  wanH  and 

Br!j^d’'way '  I>OTisrili?’'ky  large^da’i'^”  from  c^^^o'^'^e^*'Go-’gette^^“oii  cure  your  circuUtioo  ills  over  night  but  within 

nroaoway,  i^onisviiie,  ivy. _  strong,  versatile  editorial  writer,  good  Perhaps  six  months  or  a  year  I  can  give  you 

Advertisiiur  Solicitor  executive.  Best  reas.ms  for  change.  Adver-  efiioent  and  produenve  circulation  depart- 

Aovenismg  souutor.  Sosith  .Saginaw  St..  Flint,  Mich.  “"w  ..Ihf  most  exiting  pub- 

A  go-getter  with  appearance,  personality,  and  - : — - Usher.  My  services  will  be  available  May  1st. 

proven  ability,  wroiild  consider  change.  C-623,  ,  ,  ,  ,  ,  ,  ,  A  letter  or  wire  to  Box  C'772,  Editor  A*  Pub- 

Editor  &  Publisher.  'th  thorough  knowledge  of  and  respect  for  fisher,  will  receive  my  prompt  attention. 

1  -  .1  production,  mechanical  and  promotion  costs. 

Artist  Metropolitan  experience  of  21  years  with  stan- 


W'RITERS.  If  you  have  seJd 
space— and  if  ycnir  salary  re* 
quirement^is  around  $40-»  per 
week — w'c  can  put  you  in  im¬ 
mediate  touch  with  good  posi¬ 
tions.  Y’ou  risk  nothing;  free 
registration;  we  must  deliver 
the  goods  liefore  wre  can  charge 
you  a  cent  for  our  service. 
W’rile  us  today. 


an  efficient  and  productive  circulation  depart¬ 
ment  that  will  Mtisfy  the  most  exacting  pub¬ 
lisher.  My  services  will  be  available  May  1st. 
A  letter  or  wire  to  Box  C-772,  Editor  A*  Pub- 


Fernald's  Exchange. Inc 

Third  Nat'l  B'lo'G.,  Springfield.  Mass 


Desires  change;  experienced  in  all  art  including  dard  and  tabloid  morning  and  evening  dailies, 
cartoons.  Address  C-702,  care  Editor  &  Pub-  Saturday  night,  Sunday  morning  and  Sunday 


.afternoon  editions.  Forty-one  years  of  age,  - 

married.  Will  go  anywhere.  Best  references  Statistician. 


Best  Business  Opportunity. 


ir  produce  results.  C-771,  \  newspaper  statistician,  familiar  with  white  In  South  offered  in  semi-weekly  and  job  br 


Editor  &  Publisher. 


'“eature  Writer.  desires  to  obtam  better  position  on  magazine  $8,000  cash,  long  terms  on  balance. 

^'"oung  woman,  with  college  education  and  ^  daily,  C-779,  Editor  &  Publisher.  Box  C-749,  Editor  &  Publisher. _ 

four  years*  newspaper  and  magazine  experi-  — - J- - — — -  H  You  Want  to  Buy  or  Sell 

••nee,  desires  responsible  |>osition  in  East  or  J"**  Man— Hustler.  .  .  ,  a  newspaper  or  any  kind  oi  newspaper 

M.„  MiiWIe-West.  Employed  .it  good  wl.iry  but  Bioad  practical  expcncncc  in  Foreign  and  ,nent,  «^te,  wire  or  call  on  J.  T.  Fain,  V 

tSusincK  or  Advenismg  Man.  w.vnts  larger  field.  Experience  covers  features,  Gassificd  newspaper  advertising,  offers  his  t.inhurg  S  C.  Have  for  sale  two  good  ■« 

I  know  a  man  who  m.iy  N-  >=c,-ure.1  by  some  i,,,erviews  and  special  assignments.  Best  of  scvices  to  cixmect  w-ith  an  ^stem  paper  or  ^..^klies  and  morning  daily  in  best  letk- 

v;:ing”:;7i'crTi^.  .I-i'%no;rt.  har  o»ne:i'a  ^!H'rt':^Tl4hlish^"””"  _  southeast..  Also,  Model  E  Duplex,  ne*.  » 


I  know  a  man  who  m.iy  W  sei-ure-I  by  some  interviews  and  special  assignments.  Best  ol 

g.a  d  ne«s,..iocr  Me  IS  rlenn,  capable,  just  references  and  camples  of  work.  B'ox  C-777 

v.ning  cniaicb.  jn-t  ..Id  enough,  has  owned  a  4  Publisher. 

newspai>cr,  has  l*cvn  publisher  for  .mother  — — 

owner,  and  would  welcome  a  suitable  connec-  Good  Newspcq^ermati. 

lion  on  the  business  or  advertising  end  of  a  Splendid  record  as  reporter  and  city  editor. 


Wanted. 

Position  as  rewriter,  manuscript  editor,  proof¬ 
reading,  book  reviewer,  technical  writer  on  sub¬ 


good  paper,  preferably  one  which  he  might  Would  be  valuable  addition  to  editorial  staff  jeets  of  interest  to  women,  general  desk  work  or 

later  absorb  in  whole  or  part.  Write  me  and  oi  any  newspai^r.  Ton  vears*  experience  on  article  writing;  woman  with  ten  years  practical  — - -  i 

ril  tell  you  about  him.  R.  T.  Snodgrass,  jrood  papers.  College  education,  good  person*  New  York  experience;  frequent  contributor  high  Managing  Edhora,  I 

s?5  5»t.  riair  St.,  St.  Paul,  Minn.  ality.  competent,  reliable.  C-793,  Editor  &  class  woman’s  magazines;  capable  editing  desiring  New  York  correspondent,  excnj^l 

*  woman's  naae  or  manavtnv  denartment:  satis-  Irw-al  rov^rd  more  fullT  1*’ I 


CORRESPONDENTS 


S?5  St.  riair  St., 


E 


BUSINESS  OPPORTUNITIK  1 


paper,  press  room,  composing  room  costs,  etc.,  ness  in  finest  section  of  Atlantic  coast  Sok 
desires  to  obtain  better  position  on  magazine  $8,000  cash,  long  terms  on  balance.  Addrr- 


^>ne  who  possesses  the  ability  and  knack  of  Editor  &  Publisher. 

dt-veliiiung  accounts.  Can  senice  accounts  with  " 

have  had  experience  on  small  town  and  Writer, 
city  dailies.  Will  go  anywhere  hut  prefer  A  statistical  newspaper  publicity,  short  story 


154  Nassau  Street,  New  York  City. 


Cartoonist— Comic  ArtlsL 

V'.ung  man,  29,  married,  desires  position  on 
newspaper.  Ability,  but  no  professional  ex- 
lierience.  Wish  to  learn.  Let  me  send  sam¬ 
ples.  Address  Box  C-789,  Editor  &  Publisher, 


(Vntral  States.  Address  Box  C-764.  care  and  research  w’riter,  now  permanently  on  a 


HELP  WANTED 


1  .iii.n  IX  xuiiiisiivi.  Ix-ttpr  pnxition  on  staff  of  magazine,  news-  .  • 

-  N.  y.  publication’s  staff,  desires  to  obtain  a  '*?*?*  Man.  dc 

patier  iw  other  publication.  Address  Box  C-780,  Thoroughly  competent,  strong,  fcg  , 

Elilor  &•  Publisher.  V”"’  *"‘‘1 

.  developing  accounts.  Must  have  pleasuf^ 

Newspaper  Publishers  1  TtTJTS  smality  and  good  habits  and  one  who  eu  P 

Wanted — to  become  associated  with  publisher  FEATURES  business  on  the  books  without  accounti  ^ 

who  has  arrived  at  the  place  where  he  wishes  _ _ disputed  in  any  particular.  This  man  ^ 

the  assistance  of  an  honest,  reliable  associate,  '  '  ’  “  !)e  capable  of  taking  charge  of 

capable  of  relieving  him  of  the  details  in  his  ^  New  Feature  Service.  and  keeping  three  other  solicitors  entni^ 

business  which  will  enable  him  to  devote  more  That  is,  in  interest  and  cost^  to  members,  the  cally  after  more  advertising.  The  opeow 
time  to  other  business  matters,  travel,  leisure,  best  break  since  the  world  flight  of  the  Army  high  class  paper,  second  in  circuIaO* 
etc.  10  years*  experience  with  leading  p.iper  Air  Servire.  Will  prove  to  be  a  circulation  Xew  England  city.  100,000  population.  ^ 


GOLDEN  OPPORTUNITIES 


Newspaper  Publishers  .  .  _  ■  .  ._i 

Wanted — to  become  associated  with  publisher  FEATURES 

who  has  arrived  at  the  place  where  he  wishes  _ _ 

the  assistance  of  an  honest,  reliable  associate,  ’  “ 

capable  of  relieving  him  of  the  details  in  his  ^  New  Feature  Service. 

business  which  will  enable  him  to  devote  more  That  is,  in  interest  and  cost  to  members,  the 


are  found  in  the 


BUSINESS  OPPORTUNITIES 


column-s  of 


EDITOR  &?  PUBLISHER 


leeponence  held  in  strictest  confidence.  Ad¬ 
dress  Box  C-783.  Editor  &  Publisher. 


weeklies  and  morning  daily  in  best  mi:* 
southeast.  Also,  Model  R  Duplex,  new, 
other  equipment. 


Publisher.  *  .  -  woman’s  page  or  managing  department;  satis-  reliable,  local  end  covered  mere  fully ^ 

— -rri - r, - T"; - factory  references.  Part  or  full  time.  New  regular  channels  devote,  also,  feature  M  * 

Newspaper  Advertismg  Mamger  or  Salesman.  Vork  situation  preferred.  Address  Box  C-7S7,  weekly  letter,  address  Berliner  News  Sem¬ 


in  city  of  lon.nno  and  for  past  two  year,  part  getter.  Will  fit  every  paper,  from  the  County  start  man  at  $60.  Give  newspaper  refij*' 
(fwner  of  small  city  daily.  Energetic,  good  «eat  Weekly,  to  the  Metropolitan  Daily.  Will  don’t  reply  unless  you  can 

rganizer,  capable  executive,  personality.  31  last  from  three  to  five  years  and  the  interest  above,  because  you  wouldn’t  last  loaf*  ^ 


years,  married.  Can  show  record  of  achieve-  the  last  day  will  surpass  the  first.  Uniform  dress  Box  C-775,  Editor  &  Publisbcf»_^ 
ment  and  furnish  best  references.  I.ooking  dates;  full  protection  for  memrers.  No 

iir  opportunity  with  future  that  wUl  he  per-  ‘ojou  until  you  have  had  service  thirty  w«t^-  ...  . 

m,-inent  Available  in  near  future.  All  coT;  You  can  ^inate  contract  after  sixty  .Vdverti.ing  Mlicitcw.  city 


days,  at  your  option.  Service  will  start  in  Evening  pai^r.  Must  be  ame  w 
Spring.  Investigate  now.  Full  particulars  and  sell  it.  One  capable  of  handling  w  ,  , 
upon  receipt  of  your  query,  on  your  own  letter*  stores.  Must  be  a  producer  with  iocts 
head.  Address  Raiser.  P.  O.  Box  No.  75,  age,  reference,  salary  wanted  firet  tetm- 
Sta.  **W**  New  York  City.  dress  Box  C-776,  care  Editor  &  Pudo*®' 
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I 


WHAT  THEY  ARE  SAYING 


II 


HONEST  ADVERTISING  IN  AMERICA 


uIN  four  departments  of  life  and  arts  America  is  supreme:  architecture, 

^  musical  revues,  interior  decoration  and  advertising.  The  most  honest 
idveitismg  in  the  whole  world  is  found  right  here  in  America.” — Frank  Crown- 

inshield.  editor  of  Fani/p  Fair. 

*  *  * 

PROGRESS  IN  FOREST  PROTECTION 

•‘I  EGISLATIVE  fiat  alone  will  not  grow  trees.  Neither  will  indifference 
^  produce  a  timber  crop.  It  is  cheaper  and  easier  to  save  and  protect 
our  present  forests  man  to  grow  new  ones.  Real  progress  is  being  made  in  the 
(ducation  of  the  public  in  the  problems  of  permanent  forest  production.” — 
R.  S.  Kellogg,  Secretary,  News  Print  Service  Bureau. 

*  *  * 

“GROWS  THE  MORE  BY  REAPING” 

“THERE  is  no  power  on  the  earth  equal  to  that  of  advertising.  It  grows 
*  by  its  own  momentum,  while  other  powers  lose  by  expansion.  Radia- 
tjoD  is  its  strength,  and  diffusion  its  life.  It  is  the  only  harvest  which  grows 
the  more  by  reaping.” — Charles  H.  Betts,  Editor  and  Publisher,  Lyons 
(N.  Y.)  Republican. 

*  *  * 

NEWSPAPER  ADS  AS  VITAL  AS  NEWS 

“TO  many  members  of  the  family,  advertisements  in  the  daily  newspapers 
^  are  as  vital  as  the  news  and  editorials,  because  these  advertising  messages 
make  it  possible  to  live  better  and  get  more  enjoyment  out  of  life.  Newspaper 
advertising  is  the  life-blood  of  any  community.  It  reaches,  each  day,  virtually 
all  who  buy.” — Charles  C.  Green,  President,  Charles  C.  Green  Advertising 
Agency,  Inc.,  New  York,  in  Radio  Talk,  Feb.  11. 


ADVERTISING 


SILENT  FORCE 


“I  SUPPOSE  that  without  exception  advertising  is  the  greatest,  most  far- 
*  reaching  force  today  in  commerce  and  industry.  It  piermeates  every  line 
of  human  endeavor  and  works  so  silently  and  yet  so  effectually  that  we  seldom 
ai^reciate  its  tremendous  worth  until  it  ceases  to  function  and  then  we  know 
it  with  a  vengeance.” — John  H.  Camlin,  President,  Illinois  Chamber  of  Com¬ 
merce,  at  Champaign  Advertising  Club. 


Help  Wanted 


Wanted — A  Mnn  Wlio  Cnn  Write— 

—a  man  who  can  sense  the  romance  in  ma- 
toery — who  can  put  real  literary  quality  into 
MTertising  of  ennneering  products.  The  man 
lor  this  job  needs  common  sense  rather  than 
an  engineering  education.  He  needs  the  poise 
and  personality  to  meet  and  work  with  important 
advertisers.^  And  most  of  all.  he  must  know 
how  to  write  convincingly.  One  of  the  large 
pnblishers  of  engineering  journals  is  looking 
for  this  man.  If  you  know  of  him,  write 
^ils  stating  salary  expected.  Address  Box 
C.754,  Editor  &  Publisher. 


Circulation  Manager. 

position  is  open  in  an  aggressive,  growing 
and  residcntially  attractive  Southern  city  for 
a  arculation  manager.  No  rolling  stone  is 
a^ted,  but  a  hard  working,  intelligent  fellow 
'?“0  possesses  the  genius  of  handling  boys,  of 
developing  a  larger  crop  of  carriers  and  sellers, 
and  who  has  had  exjierience  with  the  sub. 

method.  Good  habits,  character,  and 
wmerat  references  are  pre-supposed.  Address, 
Box  C.787,  care  Editor  Sc  Publisher. 


Two  Advertising  Solicitors. 

We  have  an  opening  for  two  first-class  adver- 
tismg  solicitors  who  can  develop  new  accounts, 
asMt  m  promoting  special  editions,  features 
and  work  of  similar  character,  liiese  men 
will  not  be  given  contract  accounts  but  their 
jwlt  will  be  on  a  good  class  of  advertisers 
"v.  this  paper.  Men  who  can  qualify 

^  he  given  ample  time  to  demonstrate,  but 
"my  men  who  are  fighters  or  hard  workers 
and  are  not  afraid  of  work  ne^  apply.  Good 
'^mg  salary  with  opportunity  for  advance- 
r,?*"  ^PPlinant  give  full  detaUs,  as  to  when 
and  s^ary  desired.  Address,  St. 
•'"Kph  Gazette,  St.  Joseph.  Moi 


I  WmI  to  Buy 
Or  Lease 

A  Going  Publication 

Purchase  terms  should  be 
such  that  a  nominal  invest¬ 
ment  with  notes  or  a  divi¬ 
sion  of  profits  can  consum¬ 
mate  deal. 

Might  buy  outright  a  coun¬ 
try  weekly  or  a  trade  paper. 

Or  will  lease  or  manage  an 
established  daily  on  profit 
sharing  basis  with  option  to 
purchase  part  or  whole. 

I  am  a  man  of  mature  judg¬ 
ment,  sound  training  and 
reasonable  means,  now  en¬ 
gaged  in  a  well  paid  but 
unsatisfactory  executive  po¬ 
sition,  and  able  to  furnish 
excellent  business  and  per¬ 
sonal  references. 

I  desire  to  hear  from  prin¬ 
cipals  only. 

Address 

“Purchase”  Box  C-773 
Editor  and  Publisher 


TheGatewayiof/.. 

Midwest  Market 


If  you  would  have  your  product  gain  pres¬ 
tige  and  increased  sales  in  the  Middle 
West — 

USE  THESE  ILLINOIS  DAILIES 


If  you  would  have  your  advertisement 
reach  directly,  a  state  of  6,000,000  people 
and  indirectly  influence  many  millions 
more — 

USE  THESE  ILLINOIS  DAIUES 


If  you  are  looking  for  a  market  whose 
wealth  is  approximately  $22,232,762,000 
and  whose  per  capita  wealth  is  $3,295 — 

USE  THESE  ILLINOIS  DAIUES 


If  you  have  but  little  money  to  spend  and 
would  spend  that  in  the  safest  and  wisest 
manner — so  that  you  will  reap  the  full 
benefit  of  each  and  every  cent  expended — 

USE  THESE  ILLINOIS  DAILIES 


Wanted. 

^Petienced  advertising  solicitor,  must  be  a 
salesman,  write  convincinir  copy,  excel* 
Hifirh  Point  Enterpnsc,  High 
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DOLLAR  $  $ 
»  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


they  had  ever  handled.  The  stories  ran 
daily  on  the  back  page  under  the  head 
‘‘Legal  Legends.”  In  a  Texas  oil  town 
of  52,000  many  stories  of  wide  interest 
were  brought  to  life,  and  the  feature 
achieved  wide  popularity  without  tread¬ 
ing  on  any  ethics  of  the  legal  profession. 
— Joseph  Fisk,  Wichita  Falls  Record- 
News. 


\  LARGE  Southern  newspaper  carries 
a  reg^ular  weekly  “Market  Page,” 
which  contains  the  announcements  of 
practically  all  the  leading  grocery  stores, 
delicatessens  and  food  shops  of  the  ctiy. 
This  serves  as  a  convenient  guide  to  the 
housewife  in  selecting  her  daily  menus 
and  proved  a  popular  advertising  fea¬ 
ture,  profitable  to  both  the  merchants 
and  the  newspaper. — Bertram  Robinson, 
Drayton,  S.  C. 

Every  city  has  its  low  rent  district 
that  could  be  made  to  produce  more  ad¬ 
vertising.  The  Fall  River  (Mass.) 
Globe  ran  a  page  headed  “Who’s  Who 
on  Second  Street,”  with  a  simple  map 
down  the  center  showing  the  location  of 
the  stores  advertising  on  the  page.  This 
page  ran  for  thirteen  weeks  and  was  so 
successful  that  the  same  idea  was  used 
for  eight  wrecks  in  another  district,  the 
page  being  headed  this  time,  “Trade  in 
the  Flint”  and  pointing  out  the  advantages 
of  trading  in  the  Flint  district. — Harold 
Nuttall,  Bellaire  (O.)  Leader. 


“Is  your  auto  insured?”  is  a  new  fea¬ 
ture  of  one  of  the  Boston  papers.  A 
story  is  written  on  the  value  of  insur¬ 
ance,  etc.,  and  advertisements  of  compa¬ 
nies  dealing  in  this  type  of  insurance  ac¬ 
company  tfie  story. — C.  E.  Pellissier, 
Boston,  Mass. 


A  southern  paper  recently  cashed  in  on 
a  radio  hunch  by  filling  a  full  page  with 
a  dozen  ads  under  the  caption  of  “Whom 
Did  You  Get  Last  Night?  Get  These 
Stations  Listed  Below.  They  Have 
Something  of  Interest  to  You.”  Each  ad 
hooked  up  with  the  idea  by  some  refer¬ 
ence  to  radio  phraseology.— George  C. 
Marcxey,  Ogdensburg  (N.  Y.)  Republi¬ 
can-Journal. 


On  Lincoln’s  birthday  Boston  Trans¬ 
script  had  a  patriotic  feature  that  would 
make  a  good  page  for  Memorial  Day 
or  July  4.  The  constitution  of  the 
United  States  was  reprinted  with  the 
suggestion  in  the  deck  of  the  eight  col¬ 
umn  head  that  knowledge  of  that  docu¬ 
ment’s  contents  should  be  more  wide¬ 
spread.  With  a  reproduction  of  the 
seal  of  the  United  States  the  copy,  in¬ 
cluding  the  amendments  adopted  to  date, 
filled  eight  columns. — A.  N. 


HUNCHES 


Have  you  tried  a  “Buy  a  Picture” 
campaign  page?  You  won’t  have  much 
trouble  getting  advertisements  from  art 
goods  stores,  department  store,  etc.,  for 
such  a  page. — B.  A.  T. 


A  nice  substantial  increase  in  the 
lumbermen’s  lineage  was  the  result  of 
running  a  column  interspersed  between 
ads  under  the  heading  “Business  Per¬ 
sonals.”  This  plan  was  used  very  suc¬ 
cessfully  during  the  slack  selling  period 
experienced  by  all  businesses  at  some 
time  of  the  season. — ^John  M.  Palmer, 
Jr.,  Homestead  (Pa.)  Messenger. 


"T^.ANVILLE  (Ill.)  Commercial  News 
^  in  the  last  two  weeks  pepped  up  its 
radio  “logging”  contest  by  offering 
prizes  of  radio  equipment  to  fans  who 
completed  the  longest  log.  More  than 
200  fans  within  a  radius  of  60  miles 
competed  and  the  winner  checked  in  57 
stations,  sitting  at  his  dials  seven  and  a 
half  hours.  It  was  a  fine  hook-up  with 
the  radio  advertisers  and  provided  a 
good  news  feature  for  the  Commercial- 
News,  as  well. — J.  S.  Rock,  Island,  Ill. 


Twenty  prominent  lawyers  were  in¬ 
terviewed  as  to  the  most  interesting  case 


Why  not  run  a  special  page  of  adver¬ 
tisements  of  interest  to  women?  The 
Boston  Post  each  Sunday  devotes  a 
whole  page  to  small  size  adds  of  the 
women’s  shops,  hairdressers,  etc.,  all 
concerns  that  are  small  yet  give  good 
service  and  good  values  to  their  cus¬ 
tomers.  As  a  rule  the  small  shops  do 
not  run  newspaper  advertisements  but 
a  plan  of  this  nature  is  sure  to  attract 
them  and  is  sure  to  show  them  good 
results. — C.  E.  Pellissier,  Boston,  Mass. 


All  the  filling  stations,  accessory  stores 
and  other  automotive  establishments  lo¬ 
cated  on  one  thoroughfare  or  highway 
have  similar  interests,  though  their  loca¬ 
tions  may  be  blocks  or  even  a  mile  or 
so  apart.  They  are  all  interested  in  get¬ 
ting  as  much  automobile  traffic  on  their 
highway  as  possible.  In  view  of  this, 
then,  it  should  be  an  easy  matter  to  get 
all  the  automotive  concerns  on  some 
well  traveled  highway  to  come  in  with 
ads  on  a  page  devoted  to  boosting  that 
highway  and  urging  more  people  to 
travel  on  it. — F.  H.  W. 


Let  Your  Readers 
Laugh  a  Lot  With 

Leacock 


His  Popularity's  Infectious 


If  your  territory  is  still 
open,  ask  for  terms 


Metropolitan  Newspaper 
Service 


UaximilioH  BUer,  Jr,,  Cent.  Ugr. 
150  Nassau  Street,  New  York  Chy 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOaA’HONS 
World  Building  Now  York 


NEW/ 


FerBnning  mdSdtskyl^v^apen 

btomalional  Newt  Service 

a  Sm-ueo  St„  Now  York 


The  World* s  Greatest 
Newspaper  Feature 
Service 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
papers  throughout  the 
United  States  and  in  for- 
eigpi  countries. 


4  page  ready-print  color  eomica. 
Magazine  Feature  Pagea. 

Write  for  mtmplm  end  reSm 


SPUVICf 

(ilL£i\yi‘2oow.3imsmccT.MlljS\y 


CLEVSLAND.CrSO' 


A  Crossword 
Serial 


‘The  Long  Green  Gaze* 

by 

Vincent  Fuller 


A  Murder  Mystery 

with 

Clues  Concealed 


Crossword  Puzzles 


Chicago  Herald  Examiner 
Washington  Post 

are  the  first  orders 


The  McClure  Newspaper  Syndicate 


373  Fourth  A%*enue,  New  York  Gty 


THE 
U.  P.  C. 

BIG 

INTERVIEWS 


ARE  YOU  USING  THEM? 


A  column  ahout  the  home,  each  week, 
makes  a  real  hit  with  practically  every 
reader.  Make  it  informal  and  tell  them 
all  about  the  new  ideas  in  architecture, 
furniture,  gardens,  etc.,  in  short  para¬ 
graphs  to  the  point.  But  make  your 
hints  practical. — B.  A.  T. 


The  reporter  who  asks  local  officers  to 
describe  the  most  ingenious  or  most 
curious  hiding  place  for  a  “still”  or  for 
bootleg  liquor  will  uncover  a  wealth  of 
good  material.  A  Columbia,  S.  C.,  re¬ 
porter  found  a  story  that  was  reproduced 
in  more  than  25  southern  newspapers  by 
([uizzing  local  prohibition  enforcement 
officers. — A.  G.  Keeney,  Spartanburg 
(S.  C.)  Journal. 


Have  a  man  interview  the  sheriff, 
prosecutor  and  chief  of  police  on  effect 
of  new  through  hard  roads  on  crime  and 
the  getaway  of  criminals.  It  made  a  page 
one  smash  for  us. — Le  Roy  Pope,  Athens 
(O.)  Messenger. 


The  Chicago  Evening  American  gives 
three  prizes  of  $2.00  each  issue  for  the 
three  best  original  jokes  of  thirty  words 
or  less. — B.  G.  Robinsox,  Drayton,  S.  C. 


Mundreds  of  ministers 
all  over  the  country 
preached  on  our  last 
series.  Scores  of 
newspapers  and  mag¬ 
azines  commented 
editorially  on  it. 


You  MUST  H.\VE 
NOTICED  those  in¬ 
terviews  on 


IS  RELIGION  LOSING  OUT 
TO  JAZZ? 


This  big  topic  was  dis¬ 
cussed  by 

CARDINAL  HAYES 
RABBI  STEPHEN  S.  WISE 
DR.  S.  PARKES  CADMAN 
H.  CON. 


DR.  RUSSELL 
WELL 


BISHOP  McDowell 


They  were  printed  in  The 
N.  Y.  World,  The  Chicago 
Daily  News,  Boston  Globt, 
Washington  Star,  Detroit 
News,  Baltimore  News, 
Indianapolis  News,  Cincin¬ 
nati  Times-Star,  San  Fran¬ 
cisco  Chronicle  and  50 
other  leading  papers. 


WHO  IS  BREWING  THE 
NEXT  WAR? 


Maj.  (Jen.  ALLEN  specn 
lates  on  the  next  gron] 
of  allies. 


Write  or  wire  for  terms  to 


243  West  39th  Street 
New  York  City 


The  next  series  —  three 
BIG  INTERVIEWS 
starts  Saturday  or  Sun¬ 
day,  March  14  or  15, 
one  a  week  for  three 
weeks.  The  subject  is— 


Maj.  Gen.  O’RYAN  says 
it  is  being  prepared  no*. 

Lord  THOMPSON  says 
the  U.  S.  is  safe  for  ten 
years. 


Both  these  series  are 
JUST  PART  OF  OUR 
REGULAR  WEEKLY 
BIG  INTERVIEW 
SERVICE. 


THEY  SHOULD  BEINYOtl 
PATER 


U.  P.  C.  NEWS  SERVICE,  Ik. 


J 
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A  Good  Piece 
of  Merchandise 


^  In  a  sense,  a  newspaper  is  a  piece  of  merchandise  just  as 
much  as  anything  you  try  to  sell  with  the  aid  of  its  advertis¬ 
ing  columns. 

^  It  is  bought  because  it  fills  a  need.  It  is  chosen  because  it 
fills  that  need  in  a  better,  more  thorough,  or  more  interest¬ 
ing  way. 

^  The  Sunpapers  furnish  the  kind  of  newspaper  merchandise 
that  best  suits  the  taste  of  the  people  of  Baltimore.  They 
are  good  newspapers — that’s  all. 

^  The  Sunpapers  serve  Baltimore  the  news  of  the  world  and 
the  news  of  Baltimore  in  the  livest,  most  entertaining  and 
most  complete  manner.  That’s  putting  real  value  into  our 
merchandise. 


And  on  a  par  with  the  product  itself  is  the  distributing  system. 
The  circulation  figures  show  you  how  large  a  proportion 
of  the  Sunpapers  are  delivered  directly  into  the  homes  of 
Baltimore  by  Sun  Carrier  Service. 


Good  merchandise — well  merchandised!  The  Sunpapers  are 
all  of  that! 


Average  Net  Paid  Circulation  for  February,  1925 

Daily  (M.  &  E.)  .  .  250,696 

Sunday .  183,667 

A  Gain  of  3.553  Daily  and  5,380  Sunday  over  February,  1924 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Are.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  Newspaper*';  They  Say  '*SUNpaper'* 


ecause  They  Earn 


Philadelphia  manufacturers  em¬ 
ploy  229,671  men  earning  an 
average  of  ^,192,942  weekly, 
and  92,828  females  earning  an 
average  of  $1,380,142  weekly. 


PHILADEI.PHIA’S  big  family  is  a  versatile 
one,  and  only  a  part  of  it  is  engaged  in  the 
manufacturing  business — but  this  part  of  the 
family  alone  earns  over  $7,572,000  per  week. 

The  reader  confidence  enjoyed  by  The 
Evening  Bulletin  is  attested  by  the  fact  that 
The  Bulletin’s  circulation  is  the  largest  in 
Philadelphia  and  one  of  the  largest  in  the 
United  States. 

The  Bulletin  goes  into  practically  every 
home  in  and  around  the  great  city  of  Philadel¬ 
phia  and  makes  it  possible  to  reach  this  huge 
market  of  nearly  three  million  people — third 
largest  in  America — through  one  newspaper  at 
one  cost. 

With  a  circulation  of  over  half  a  million 
copies  daily.  The  Bulletin  dominates  Phila¬ 
delphia. 


Philadel^iia 

nauiyeveiylK)^  reads 

Jlie^etiiL 


PHILADELPHIA’S  NEWSPAPER 

518,357 

Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


(Copyright  1925—  BiUletin  Company) 


